


INVITATION TO AUTHORS

Are you planning to develop a textbook or monograph
in Work Psychology? Do you feel there is a need for a
new journal in this area? Have you devised a new test
or assessment which deserves a wider audience? If so,
we would like to hear from you. We welcome
proposals covering any aspect of Work Psychology, in
its theory and practice, including areas in which we
already publish textbooks.

Psychology Press is a leading international publisher in
Work Psychology and related areas. With offices in the
UK, USA and around the world, we are one of the
largest Psychology publishers in the market. Our
dedicated and experienced teams produce top-quality
textbooks, and continue to lead the market in
research-driven monographs and journals. The recent
development of our e-marketing department has
enabled the launch of our innovative web-based
‘arenas’ for all our major areas of publication (see
www.workpsychologyarena.com).

Psychology Press implements an integrated global
marketing plan for each of our books, which includes
worldwide mailings of promotional materials.
Therefore, if you have a project in mind, there is no
one better situated to make a success of your proposal.
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The Applied Psychology Series

Series Editors

Edwin A. Fleishman, George Mason University, USA
Jeanette N. Cleveland, Pennsylvania State University, USA
The objective of the Applied Psychology Series is to
offer publications that emphasize state-of-the-art
research and its application to important issues of
human behavior in a variety of societal settings.

The objective is to bridge both academic and applied
interests. To date, more than forty five books in
various fields of applied psychology have been
published in this series.

If you are interested in joining this prestigious list of
authors, please contact Edwin Fleishman

(email: mrieaf@aol.com), 11304 Spur Wheel Lane,
Potomac, Maryland 20854. Phone: 301-299-9200 or
Jeanette Cleveland

(email: janc@psu.edu), Pennsylvania State University,
Department of Psychology, University Park, PA 16802.
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Management

Series Editors

Arthur P. Brief, University of Utah, USA

James P. Walsh, University of Michigan, USA

The Series in Organization and Management publishes
books that establish innovative avenues of inquiry or
significantly alter the course of contemporary
research in an established area.

Taking a broad view of the domain of organization
and management scholarship, the editors seek to
publish theoretical and empirical works grounded in
a variety of disciplinary perspectives that focus on
units of analysis ranging from individuals to
industries. In addition, the series welcomes purely
methodological contributions, as well as edited
volumes of original essays.

Manuscript proposals should be sent to: Art Brief,
Department of Management, University of Utah,
1645 E Campus Center Drive #105, Salt Lake City,
Utah 84112-9304 (email:
arthur.brief@business.utah.edu) or James P. Walsh,
University of Michigan, School of Business
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48109-1234 (email: jpwalsh@umich.edu).

An Integrative Approach to
Leader Development

Connecting Adult Development,
Identity, and Expertise

David V. Day, University of Western
Australia, Michelle M. Harrison, University
of Limerick, Ireland & Stanley M. Halpin,
Kansas State University, USA

“The topic of leadership development is both
timely and important, and the theoretical
directions the authors provide are a new
contribution to the field. | really appreciated the
new areas the authors brought together from
different fields: literature on adult development
with literature on morality and ethics with
literature on epistemic cognition- a fascinating
and informative integration” - Mary Uhl-Bien,
University of Nebraska, Lincoln

"Many books on leadership have one or two
chapters that reflect state-of-the-art-thinking
applied to a practical aspect of leadership.
However, in this book, every chapter reflects the
very highest levels of scholarship." -Robert G.
Lord, University of Akron

This book is a beginning, a first step, in taking
leader development in organizations beyond
conventional wisdom toward a scientifically
sound research-based set of principles and
practices. The authors looked beyond their own
academic disciplines to bring to bear
accumulated wisdom from researchers who have
developed well-established and accepted
theoretical perspectives on adult development
processes in general, then wove in the ideas that
have emerged in more targeted research on
adult education, development of cognitive skills,
identity development, self-regulation, moral and
ethical development, and related topics. The
authors present an integrative theory that
provides a coherent framework for describing
an understanding how leader development
takes place.

CONTENTS

Part 1. Overview and Purpose. 1. Introduction. Part
2. Perspectives from Adult Development Literature.
2. Accelerating Leader Development. 3. Leader
Development as Adult Development. 4. Understanding
Personal Trajectories of Development. Part 3.
Fundamental Aspects of Adult Development. 5.
Identity Development. 6. Moral Development. 7.
Epistemic Cognition, Reflective Judgment, and Critical
Reasoning. Part 4. Learning-based Approaches to
Leadership. 8. Mental Models: Leadership as a Set of
Cognitive Frames. 9. Expertise — Leadership as a Set of
Skills. 10. Leader Development Through Learning from
Experience. 11. Leadership Development and Teams.
Part 5. Integrative Theory of Leader Development.
12. General Overview of Developing the Expert Leader.
13. Identity Processes in Leader Development. 14.
Adult Development Processes in Leader Development.
Part 6. Future Directions. 15. Research Needs and
Practical Implications. References. Appendix A:
Glossary of Terms. Appendix B: Measurement Tools.

August 2008: 6x9: 352pp

Hb: 978-0-415-96462-3: $75.00
Pb: 978-0-415-96463-0: $39.95
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Inclusive Leadership

The Essential Leader-Follower
Relationship

Edwin Hollander, CUNY Baruch College, USA
Applied Psychology Series

“In this book and indeed throughout his distinguished
career, Hollander has "shined the bright light" on the
importance of the followership in the study of human
behavior. That focus, alone, makes Hollander’s book
distinctive and unique. Almost single-handedly, through the
force of his impeccable and creative research, he has
altered, indeed transformed, our view of leadership by
insisting on the study of followership. His stance and tone
are just right and his writing is lovely" - Georgia
Sorenson, Research Director and Founding Director,
James MacGregor Burns Academy of Leadership,
University of Maryland

"This book will be one of the "must have" volumes for the
libraries of all serious leadership scholars and students in
the field." - David V. Day, University of Western
Australia

This landmark book, by Edwin P. Hollander, a noted
organizational social psychologist and long-time
contributor to leadership research and practice,
highlights the leader-follower relationship as central to
effective leadership. Inclusive Leadership is a process of
active followership emphasizing follower needs and
expectations, with the guiding principle of "Doing
things with people, not to people," in a two-way
influence relationship. The book provides strong
theoretical and empirical guidance for leadership
development and includes many of Hollander’s key
original papers. Each is updated in a chapter with his
new reflective commentary, including those on
"Interdependence," "Women and Leadership," "Power
and Leadership," "Legitimacy," "Ethical Challenges,"
"ldiosyncrasy Credit," and "Civil Liberties." Six new
chapters begin with an "Overview of Inclusive
Leadership," identifying distinctive concepts and
practices, and an "Historical Background." There also
are new chapters on such topics as "Applications,"
"Presidential Leadership," and "College and University
Leadership." It concludes with "Lessons from
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Experience,"a revealing "Afterword" on his career, and
comprehensive Bibliography.

Enriching our practical understanding of the leader-
follower relationship, with many real-world examples,
this book should be a basic addition to anyone’s library
on leadership.

Students of leadership, management, organizational
psychology and behavior, business, sociology,
education, political science, and public policy, will find
it informative about successful practices of "Inclusive
Leadership," and their applications to leadership
events.

CONTENTS

Series Foreword by Edwin Fleishman and Jeanette
Cleveland. Preface. Part 1. Introduction. 1. Overview
of Inclusive Leadership (IL). 2. Historical Background of
Modern Leadership Study. 3. Applications and
Implications of Inclusive Leadership (IL). Part 2.
Leadership-Followership Issues. 4. What is the Crisis
of Leadership? 5. With James W. Julian, Contemporary
Trends in the Analysis of Leadership Processes. 6. The
Essential Interdependence of Leadership and
Followership. 7. Women and Leadership. 8. Leadership,
Followership, Self, and Others. 9. College and
University Leadership. 10. Presidential Leadership. 11.
With Lynn R. Offermann, Power and Leadership in
Organizations. 12. Organizational Leadership and
Followership: The Role of Interpersonal Relations. 13.
Legitimacy, Power, and Influence: A Perspective on
Relational Features of Leadership. 14. Ethical
Challenges in the Leader-Follower Relationship. 15.
With Lynn R. Offermann, The Balance of Leadership and
Followership: An Introduction. Part 3. Conformity-
Nonconformity and Independence. 16. Conformity,
Status, and Idiosyncrasy Credit. 17. With Richard H.
Willis, Some Current Issues in the Psychology of
Conformity and Nonconformity. 18. Independence,
Conformity, and Civil Liberties: Some Implications from
Social Psychological Research. Part 4. Conclusions.
19. Summing Up: Lessons from Experience.
Afterword: A Career in Leadership: A Life in
Psychology. Appendix: Measuring Inclusive Leadership
with a New Scale (ILS-16).

August 2008: 7x10: 296pp
Hb: 978-0-8058-6439-7: $49.95
www.psypress.com/applied-psychology-series

Also of Interest!

Leader Development for
Transforming Organizations
Growing Leaders for Tomorrow

Edited by David V. Day, Stephen ]. Zaccaro and
Stanley M. Halpin
Applied Psychology Series

2004: 6 x 9: 224pp
Hb: 978-0-8058-4585-3: $125.00
Pb: 978-0-8058-4586-0: $55.00

Forthcoming!

Full Range Leadership
Development

Pathways for People, Profit and Planet

John ]. Sosik, Pennsylvania State University,
USA & Dongil (Don) Jung, San Diego
State, USA

"This book promises to apply the concepts of
transformational and transactional leadership to
vivid, real world examples and guide the reader in
considering how to diagnose leadership situations
and apply behaviors at work. The book’s structure
is logical and clear. The book covers new territory
in that it focuses explicitly on full range leadership,
which is a development that emerged from Bass’s
influential concepts of transformational and
transactional leadership. The book has a clear
applied tone that should be useful to students and
managers." - Manuel London, SUNY
Stonybrook

"This book will cover the major dimensions of
transformational and transactional leadership.
Each chapter will provide example vignetters and
cover related relevant research. It will take a
developmental approach illustrating "how to"
exhibit relevant behaviours. As a result, the book is
likely to prove of interest to applied master’s
students interested in leadership. The book is a
great instructional or "how to" book on
transformational leadership." - Michael D.
Mumford, Director, Center for Applied Social
Research, The University of Oklahoma, Senior
Editor, The Leadership Quarterly

It has been more than 20 years since Bernie Bass
presented an integrated overview of full range
leadership development. This has been the
standard for providing leadership training
around the world in business, military, religious
and educational contexts. Penn State
University’s master of leadership development
program is directed by John Sosik and uses
these transactional —transformational leadership
paradigms as their foundation for their courses.
This book can be used as a main textbook for
this course, and supplement any IO course in
the area of leadership development.

Full range leadership development strives to
grow transformational leadership in
organizations at all levels including followers,
thereby generating numerous positive outcomes
at all levels . Organizations that support and
develop transformational leadership across
organizational levels are more productive and
profitable, attract and retain high quality
associates, promote creativity and innovation,
garner trust and commitment from employees,
and are strategically positioned to respond well
to changes in the market.

This book will present the different theories of
leadership and concentrate on the process
model of FULL RANGE LEADERSHIP that explains
the concepts and procedures by which leaders
affect their followers (individual leadership)
teams (leader to team) and organizations
(leader to larger systems) This book can be used
by practitioners or students as the author will
provide practical action steps for how to best
develop and display behaviors in the Full Range
Leadership Development model.

CONTENTS

Foreword. Preface. 1. Introducing a Full Range of
Leadership Development. 2. The Full Range Leadership
Development System. 3. Idealized Influence Behaviors
and Attributes: The Humane Side of Transformational
Leadership. 4. Inspirational Motivation: The Emotional
Side of Transformational Leadership. 5. Intellectual
Stimulation: The Rational Side of Transformational
Leadership. 6. Individualized Consideration: The
Nurturing Side of Transformational Leadership. 7.
Contingent Reward and Management-By-Exception
Active: The Two Faces of Transactional Leadership. 8.
Management-by-Exception Passive and Laissez-Faire:
Inactive Forms of Leadership. 9. Sharing Full Range
Leadership within Teams. 10. Full Range Leadership
Development for Strategic, Social and Environmental
Leadership Initiatives. Appendix: Master of Leadership
Development Program. Notes. About the Authors.
Index

August 2009: 6x9: 240pp

Hb: 978-1-84872-805-9: $50.00

Pb: 978-1-84872-806-6: $23.95
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Forthcoming!
The New
Psychology of
Leadership

Identity, Influence
and Power
Alexander Haslam,
University of Exeter, UK,
Stephen Reicher

University of St Andrews, UK and Michael J.
Platow, Australian National University

This landmark text provides an overview of the new
understanding of leadership that has emerged in the
last two decades in social and organizational
psychology, as part of the development of self-
categorization and social identity theories. The New
Psychology of Leadership advances the argument that
leadership is a group process grounded in the creation,
management and control of group identity — a shared
sense of ‘us’.

Written in an accessible and engaging manner, The
New Psychology of Leadership discusses multiple aspects
of leadership. It examines leadership as the product of
dynamic principles reflecting the variable and flexible
nature of identity; the active role of leaders in shaping
and changing social identities and intergroup relations;
the distinction between power and influence and the
role of legitimacy; the place of justice, fairness and
consideration in binding members to the leader; and
the basis of leadership charisma and vision.

The book will appeal to academics, practitioners and
students in social and organizational psychology.
CONTENTS

1. Shackles of the Past: The Cult of the Leader. 2.
Putting Leaders into Context: Bringing Followers into
the Picture. 3. The Self-categorization Theory:
Leadership Emerges from Group Identity. 4. Leaders
Embody Who We Are: The Dynamics of Prototypicality.
5. Justice Matters and Respect Motivates: Building Trust
and Cooperation. 6. Sharing the Vision and Projecting
Charisma: Harnessing the Self to the Collective. 7.
Changing the World: Leaders as Entrepreneurs of
Identity and Emotion. 8. Using it and Losing it: The
Pitfalls of Power. 9. Finding the Individual in the Reality
of the Group.

August 2009: 6'/.x 9Y/.: 192pp
Hb: 978-1-84169-609-6: $71.95
Pb: 978-1-84169-610-2: $26.95
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New Edition!
Appraisal,
Feedback and
Development

Making Performance
Review Work
Clive Fletcher,

Goldsmiths' College,
University of London,

Honorary Professor at Warwick Business
School and Managing Director of Personnel
Assessment Limited

In this fully revised and updated work, Clive Fletcher
explores the key elements of the appraisal process, and
through best practice examples explains how such
processes can motivate and develop staff, fostering
commitment and positivity, and ultimately improving
an organization’s performance.
Drawing on the wider critical literature on performance
management and organizational psychology, and
based firmly on evidence-based analysis and
organizational experience, the book stresses the vital
role of performance appraisal in the identification,
development and retention of talent. Discussion topics
include:
* aims and outcomes of the appraisal process
e designing appraisal schemes
e appraisal as an ingredient of performance
management
e Multi-level, multi-source ‘360 degree’ feedback
training, implementation and monitoring
e the international and cultural adaptation of appraisal
systems
Exploring both public and private sector contexts, this
is essential reading for all students of human resource
management and for any manager or HRM
professional looking to develop more effective
performance appraisal systems.
CONTENTS
1. Appraisal Today. 2. Deciding on the Aims of
Appraisal. 3. The Content of Appraisal. 4. Appraisal as
an Element in Performance Management. 5. Designing
Appraisal Schemes. 6. Multi-Level, Multi-Source
Feedback Systems. 7. Best Practice in Multi-Source
Feedback. 8. Training and the Implementation of
Appraisal. 9. Monitoring and Maintenance. 10.
Appraising and Developing Potential. 11. Appraisal
with Professionals and in the Public Sector. 12. New
Challenges in Applying Performance Appraisal. 13.
Appraisal: The Way Ahead

2007: 6'/:x 9Y4: 232pp
Hb: 978-0-415-44690-7: $145.00
Pb: 978-0-415-44691-4: $49.95

Leadership at a
Distance
Research in
Technologically-
Supported Work

Suzanne P. Weisband,
University of Arizona,
USA (Ed.)

"... few studies have been

devoted to the concept of
leading at a distance. Distance leadership, however, is
very much a reality today and is a promising area in need
of research. Leadership at a Distance: Research in
Technologically Supported Work, edited by Suzanne
Weisband, helps to fill this void... The grouping of
chapters... makes the book flow smoothly, and the
efficient arrangement of chapters makes it an easy read...
this is an important and thought-provoking book. Clearly,
the distributed workplace is here, and this book should be
on the shelf of anyone interested in questions about
leadership in the new workplace." - Stephen M.
Colarelli & Geeta C. D'Souza, PsycCRITIQUES

“This is a book whose time has come! It drives still
another stake into the heart of the white hat, white horse
heroic leader who saves a town, saying “My work here is
done”. Weisband and company have eloquently
succeeded in opening our eyes to numerous forms of
leadership at a distance, all designed to prepare leaders to
function on Friedman’s global competitive playing field. It
is a must read.” - James G. (Jerry) Hunt, Institute for
Leadership Research, Texas Tech
This volume offers insights from a noted group of
scholars who discuss the complex phenomenon of
leadership in distributed work settings - also known as
leadership at a distance. Editor Suzanne Weisband
addresses the ubiquitous roles leaders play, their scale
of work, and the range of technologies available to
them, while setting new directions in studying
leadership at a distance. A unique perspective of
empirical research unfolds, representing a variety of
fields and methods to foster a better understanding of
the role technology plays in leadership, and how
leadership is shaped by the use of technology.
Leadership at a Distance begins with an overview of the
challenges leaders face in the 21st Century, followed
by a discussion of:
e Field studies and innovative ways of thinking about
leadership in distributed work settings
® Experiments on the group dynamics and social
processes involved in leading teams at a distance
e Research on leadership in large-scale distributed
collaborations, as well as lessons learned about
leadership at a distance and future research
directions

Managers, organizational behavior psychologists,
human factors and industrial engineers, and
sociologists will consider this book of interest and will
appreciate its interdisciplinary scope.

CONTENTS

Preface. Foreword. Part 1. New Challenges for
Leading at a Distance. S. Weisband, Research
Challenges for Studying Leadership at Distance. T.
Bikson, G.F. Treverton, . Moini, G. Lindstrom, Leadership
in International Organizations: 21st Century
Challenges. Part 2. Field Studies of Leadership in
Distributed Work Settings. /. Cummings, Leading
Groups From a Distance: How to Mitigate
Consequences of Geographic Dispersion. E. Bradner, G.
Mark, Designing a Tail of Two Cities: Leaders’
Perspectives on Collocated and Distance Collaboration.
Y. Xiao, F.J. Seagull, C.F. Mackenzie, K. Klein, |. Ziegert,
Adaptation of Team Communication Patterns:
Exploring the Effects of Leadership at a Distance, Task
Urgency, and Shared Team Experience. Part 3.
Experiments in Remote Leadership. S. Kahai, B.
Avolio, Effects of Leadership Style and Anonymity on
the Discussion of an Ethical Issue in an Electronic
Meeting System Context. P. Balthazard, D. Waldman, L.
Atwater, The Mediating Effects of Leadership and
Interaction Style in Face-to-Face and Virtual Teams. G.
Stasser, M. Augustinova, Social Engineering in
Distributed Decision Making Teams: Some Implications
for Leadership at a Distance. Part 4. Leading Large-
Scale Distributed Collaborations. B. Butler, L. Sproull,
S. Kiesler, R. Kraut, Community Effort in Online
Communities: Who Does the Work and Why? J.
Birnholtz, T. Finholt, Cultural Challenges to Leadership
in Cyberinfrastructure Development. C. Scaffidi, B.
Mpyers, M. Shaw, Trial by Water: Creating Hurricane
Katrina “Person Locator” Web Sites. C. Torrey, M. Burke,
M. Lee, A. Dey, S. Fussell, S. Kiesler, Approaches to
Authority in Online Disaster Relief Communities After
Hurricane Katrina. Part 5. Conclusion and Future
Directions. S. Weisband, Lessons About Leadership at a
Distance and Future Research Directions.

2007: 6x9: 264pp
Hb: 978-0-8058-5096-3: $79.95
Pb: 978-0-8058-5097-0: $39.95
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Leadership,
Feedback and
the Open
Communication
Gap

Leanne E. Atwater,
Arizona State University,
USA & David A.
Waldman, Director of

the Institute for International Business at
Arizona State University, USA

The topic of leadership has grown in importance, and
how and when managers communicate is critical to
their effectiveness. This book provides insight for
managers to understand the feedback and open
communication processes. It suggests guidelines for
how and when managers should engage in negative
feedback and open organizational-level communication
with followers, including when such feedback and
information should not be shared. It also adds to the
existing knowledge base pertaining to open
communication on the part of managers.

This book will be of value to managers and
practitioners involved in the practice of leadership as
well as for courses on leadership, organizational
behavior, human resource management and
organizational communication.

CONTENTS

Preface. Introduction: What is Open Communication,
and Why is It a Dilemma? Section 1.

The Open Communication Dilemma in One-to-One
Communication. 1. Performance Feedback and Its
Effects. 2. Feedback Provider and Recipient
Characteristics. 3. Manager as Feedback Recipient:
Upward Communication. 4. Solutions to the Open
Communication Dilemma: Deciding When and How to
Give Negative Feedback. 5. Leadership and Non-
Verbal Communication. Section 2. The Open
Communication Dilemma in Organizational
Information Sharing. 6. Creating an Environment of
Open Communication. 7. The Mushroom Theory of
Leadership. 8. Solutions to the Open Communication
Dilemma: Deciding When and How to Share
Organizational Information. 9. Putting It All Together

2007: 6x9: 512pp
Hb: 978-0-8058-5396-4: $69.95
Pb: 978-0-8058-5397-1: $39.95
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Culture and
Leadership
Across the
World

The GLOBE Book of
In-Depth Studies of
25 Societies

Jagdeep S. Chhokar,
Indian Institute of

Management Ahmedabad, India, Felix C.
Brodbeck, Ludwig-Maximilians-University,
Munich, Germany & Robert ]. House,
University of Pennsylvania, USA

Series in Organization and Management

"Globe study is the most comprehensive study of
leadership and culture of the last decades, based on data
collected from approximately 17,300 managers from 950
companies in 62 countries... This volume gives access to
this remarkable study spanning several decades and, as
such, it forms a reference work that every business school
or university library, and all leadership cross cultural
researchers should have on their shelves." - International
Journal of Cross Cultural Management, August 2008

This is the second major publication of GLOBE (Global
Leadership and Organizational Behavior Effectiveness), a
groundbreaking, large-scale project on international
management research featuring contributions from
nearly 18,000 middle managers from 1,000
organizations in 62 countries, perhaps the largest
project of its kind ever undertaken. This volume
effectively presents a complex collection of global
research addressing the culture of particular countries,
leadership qualities within those countries, and
recommendations on how managers should conduct
business in countries other than their own.

A massive effort with a cross-cultural focus and broad

international appeal, this book explores:

¢ how leadership is conceptualized and enacted in its
cultural milieu

® guantitative data including middle manager
questionnaires, unobtrusive measurement, and
participant observation data

® qualitative research from interviews, focus groups, and
media analyses

e theoretical and methodological pitfalls that arise in the
effort to develop universal management theories

This book is a coherent and well-organized presentation
of the findings of the GLOBE Project and will appeal to
scholars in leadership, management, international
business, cultural studies and practicing managers.

Selected Contents (for full table of contents please see
series website)

CONTENTS

A.P. Brief &|.P. Walsh, Series Foreword. K. Leung,
Foreword. J.S. Chhokar, F.C. Brodbeck & R.J.
House, Introduction. J.S. Chhokar, F.C. Brodbeck
& R.J. House, Methodology. Part I: Nordic
Europe Cluster. Cluster Introduction. Map. 1.
Holmberg & S. Akerblom, "Primus inter pares":
Leadership and Culture in Sweden. M. Lindell &
C. Sigfrids, Culture and Leadership in Finland.
Part Il: Germanic Europe Cluster. Cluster
Introduction. Map. G. Reber & E. Szabo, Culture
and Leadership in Austria. F.C. Brodbeck & M.
Frese, Societal Culture and Leadership in
Germany. H. Thierry, D.N. den Hartog, P.L.
Koopman & C.P.M. Wilderom, Culture and
Leadership in a Flat Country: The Case of The
Netherlands. . Weibler & R. Wunderer,
Leadership and Culture in Switzerland-
Theoretical and Empirical Findings.

2007: 7x10: 1200pp

Hb: 978-0-8058-5997-3: $165.00

Also of Interest!
Series in
Organization and
Management

The Psychology of
Leadership

New Perspectives and Research

David M. Messick & Roderick M. Kramer,
Eds.

2004: 6x9: 360pp
Hb: 978-0-8058-4094-0: $99.95
Pb: 978-0-8058-4095-7: $39.95

Leadership Processes
and Follower Self-
identity

Robert G. Lord & Douglas J. Brown

2003: 6x9: 264pp
Hb: 978-0-8058-3892-3: $75.00

www.psypress.com/organization
-and-management

The Moral Leader

Challenges, Tools and
Insights

Sandra }. Sucher, Harvard
Business School, USA

“Sandra Sucher ... has an
extraordinary and excellent grasp
of the process of moral reasoning
and her exploration of that
process through powerful

literature and historical figures is just wonderful.

This should be required reading--and digestion--for every
leader in every organization." - Professor James G.
Clawson, Darden Graduate School of Business
Administration, Charlottesville

Successful leaders — at any level and in any arena — are
inevitably presented with moral and ethical choices. This
unique and innovative textbook is designed to encourage
students and managers to confront those fundamental moral
challenges, to develop skills in moral analysis and judgment,
and to come to terms with their own definition of moral
leadership and how it can be translated into action. Drawing on
the inspiration of major literary and historical figures such as
Machiavelli, Conrad, Shackleton and Achebe, and based upon
an impressive array of literary sources, including novels, plays,
history and biography, the book centers on four questions
implicitly asked of all leaders:

e What is the nature of a moral challenge?

¢ How do people 'reason morally'?

* How do leaders contend with the moral choices they face?

* How is moral leadership different from leadership in general?
The Moral Leader is based upon the renowned course of the
same name taught at Harvard Business School for over two
decades. With an emphasis on decision-making and action,
students learn to identify moral problems, to address them
systematically, and to develop skills that aid them throughout
their studies and their professional lives. At times challenging,
insightful, and always illuminating, this book is essential reading
for all serious students of leadership, management, business
ethics or policy.

CONTENTS

Introduction 1. Overview of The Moral Leader. 2. Guide to
Literature-Based Learning. 3. Moral Challenge Preview. 4.
Endurance: Shackleton’s Incredible Voyage. 5. Antigone. 6.
Blessed Assurance. 7. Things Fall Apart. 8. Moral Reasoning
Preview. 9. Trifles. 10. The Sweet Hereafter. 11. The Remains of
the Day. 12. A Man for All Seasons. 13. Moral Leadership
Preview. 14. The Prince. 15. The Secret Sharer. 16. Truman and
the Bomb. 17. Katharine Graham: Personal History. 18.
American Ground: Unbuilding the World Trade Center

2007: 6%:x 9%/.: 264pp
Hb: 978-0-415-40063-3: $170.00
Pb: 978-0-415-40064-0: $55.95



Inspiring
Leaders

Edited by Ronald J.
Burke, York University,
Canada & Cary L.
Cooper, Lancaster
University, UK

'An insightful text that
considers why past attempts to
identify and develop leaders

have largely failed, and why
the challenges of leadership are rapidly changing due to
ever increasing competition, globalization, and the
growth of new economies. This terrific overview of the
strengths and weaknesses of the leading theories of
leadership provides a roadmap for where leadership
development must go in the future. Inspiring Leaders lives
up to its title — this unique book provides a rich source of
inspiration to all those who aspire to develop their
leadership potential.' - Mitch G. Rothstein, Professor
of Organizational Behavior, Richard Ivey School of
Business, The University of Western Ontario,
Canada

Authored by some of the best names in the subject
area, this book provides readers with an innovative
approach to learning leadership skills, merging theory
with practice to enable a better understanding of this
complex and significant subject. It emphasizes a
balance of skills, the critical role of feedback in learning
and development, and innovative thoughts on
developing women leaders.

Taking an international perspective, this outstanding
text will be an invaluable resource for those studying
leadership, organizational behavior and human
resource management as well as those on specialist
masters and MBA courses, and will be especially useful
for those undertaking the difficult task of leading
within organizations.

CONTENTS

Inspiring Leaders: An Introduction. Part 1: Emerging
Models of Leadership. Part 2: Qualities of Effective and
Successful Leaders. Part 3: Leading Teams and
Organizations. Part 4: Flawed Leaders. Part 5:
Developing Leaders and Leadership

2006: 6'/:x 9'/:: 352pp
Hb: 978-0-415-36302-0: $185.00
Pb: 978-0-415-36303-7: $58.95
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Key Backlist

On Being a Mentor
A Guide for Higher Education Faculty

W. Brad Johnson

2006: 6x9: 272pp
Hb: 978-0-8058-4896-0: $69.95
Pb: 978-0-8058-4897-7: $29.95

Leadership and Liberation
A Psychological Approach
Sean Ruth

2006: 6'/.x 9Y.: 312pp
Hb: 978-0-415-36459-1: $69.95

Pathways to Outstanding
Leadership

A Comparative Analysis of Charismatic,
Ideological, and Pragmatic Leaders
Michael D. Mumford

2006: 6x9: 336pp
Hb: 978-0-8058-5110-6: $99.95
Pb: 978-0-8058-5111-3: $34.50

Best Seller!
Transformational Leadership
2nd Ed

Bernard M. Bass & Ronald E. Riggio
2005: 6x9: 296pp

Hb: 978-0-8058-4761-1: $90.00
Pb: 978-0-8058-4762-8: $34.50

Essential Business Coaching

Averil Leimon, Gladeana McMahon & Francois
Moscovici

Essential Coaching Skills & Knowledge Series
2005: 5':x 7°/,: 192pp

Hb: 978-1-58391-882-1: $80.00
Pb: 978-1-58391-883-8: $26.95

Leadership Development in Balance

Bruce ). Avolio

2004: 6x9: 248pp

Hb: 978-0-8058-3283-9: $79.95
Pb: 978-0-8058-3284-6: $32.50

Journals

The
Psychologist-
Manager
Journal

The Journal of the
Society of
Psychologists in
Management (SPIM)

EDITOR
William D. Siegfried, Jr., UNC Charlotte, USA

The Psychologist-Manager Journal is a scholarl
publication for members of the SPIM and others with
similar interests. Conceptualized as a hybrid between a
journal and a professional guide to good managerial
practice, it is directed at the practicing psychologist-
manager.

Submissions are invited for papers relevant to
management theory and practice, research tools for
the psychologist-manager, book reviews, and other
innovative contributions of value to the modern
psychologist-manager.

Recent Articles

What New Coaches Learn: Belief in the Art of the
Possible: Robert |. Lee

Overcoming Resistance to Change: Causal Factors,
Interventions, and Critical Values: John C. Bruckman

Effectively Planning for and Managing Major Disasters:
John C. Cavanaugh, Michael G. Gelles, Gilbert Reyes,
Cathleen L. Civiello, Mary Zahner

The Impact of Workaholism on Work-Family Conflict,
Job Satisfaction, and Perception of Leisure Activities:
Becca R. Brady, Stephen |. Vodanovich, Robert Rotunda

Fostering a Supportive Environment At Work: Shelley E.
Taylor

Article submission: please email your paper to
rlowe@uwf.edu. Full instructions for authors are at the
website below.

Full details, current subscription rates, notes for
authors, submission procedures and full online
contents available at:

Www.psypress.com/tpmj
Published by Psychology Press

Coaching

An International

| Journal of Theory,
Research and
Practice

Published in
affiliation with the
Association for

Coaching

EXECUTIVE EDITOR

Stephen Palmer, City University, UK

CO-EDITORS IN CHIEF

Carol Kauffman, Harvard Medical School, USA
Tatiana Bachkirova, Oxford Brookes University, UK

Coaching is fast expanding as a professional area and is
also the subject of growing research within leadership,
human resources, business, management, psychology,
mental health and education. Coaching meets the need
for an international, peer-reviewed journal dedicated to
the theory, research and practice of coaching. This
pioneering journal is engaged in developing novel
insit_?hts, advancing research, and exploring
applications. It offers an international forum for debates
on policy and practice. Broad and interdisciplinary in
focus, articles include original research, reviews,
interviews, technique and case reports. Special sections
or special issues cover key topics or themes.

Recent Articles

The Evolution of Coaching: an Interview with Sir John
Whitmore: Carol Kauffman, Tatiana Bachkirova

Finding Our Way Home: Coaching's Search for Identity
in a New Era: David B. Drake

Personal Life Coaching for Coaches-In-Training
Enhances Goal Attainment, Insight and Learning:
Anthony M. Grant

Making It Stick: Coaching as a Tool for Organizational
Change: Dianne R. Stober

Accessing Cultural Orientations: the Online Cultural
Orientations Framework Assessment as a Tool for
Coaching: Kate Gilbert, Philippe Rosinski

Article submission: please email yourJ)aper to both
Editors: carol@coachingpsych.org an
tbachkirova@brookes.ac.uk. Full instructions for authors
are at the website below.

Full details, current subscription rates, notes for authors,
submission procedures and full online contents
available at:

www.informaworld.com/coaching

Published by Routledge

Visit www.tandf.co.uk/journals for more Subscription and Customer Service
information including: Ordering by Bank Transfer  Downloadable Library
Recommendation Form « Back Issues ¢ Single Issues ° Individual Articles « Permissions
* Online Subscriptions: Switching on Your Online Access ¢ Online Subscriptions: FAQs
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New Editor
Social Influence

NEW EDITOR

Kipling D. Williams, Purdue
University, USA

Social Influence provides an

integrated focus for research

into this important, dynamic,

and multidisciplinary field. It

appeals to a broad range of
researchers from diverse areas of the social sciences,
including social psychologists, political psychologists,
consumer psychologists, organizational psychologists,
sociologists, communication researchers, and anyone
interested in any aspect of social influence.

SPECIAL OFFER!

Double institutional subscription (including online
access) to Volumes 1 and 2 for just $347.00!

Email journals@psypress.com for details.
CALL FOR SUBMISSIONS

The journal publishes mostly experimental research
investigating aspects of social influence, although
correlational studies, surveys, and meta-analyses will be
considered.

Although not a requirement, we strongly encourage
authors to use behavioral dependent measures (e.g.,
petition signing, donations, voting, helping, etc.). The
research published should advance theory and/or
application. Social Influence desires short, reader-friendly
manuscriﬁts (i.e., there is a 5000 word limit and the
authors should be aware of the cross-disciplinary nature
of the journal and avoid jargon).

Submit your article electronically by emailing
Duncan.Nicholas@psypress.co.uk.

Forthcoming Articles

Newcomers as Change Agents: Effects of Newcomers'
Behavioral Style and Teams' Performance Optimism:
Thomas Hansen, John M. Levine

Social Influence, Creativity and Innovation: Paul B.
Paulus, Mary Dzindolet

And Now for Something Completely Different? The
Impact of Group Membership on Perceptions of
Creativity: Inmaculada Adarves-Yorno, S. Alexander
Haslam, Tom Postmes

Is it a Game? Evidence for Social Influence in the Virtual
World: Paul W. Eastwick, Wendi L. Gardner

Differential Effects of Majority and Minority Influence on
Argumentation Strategies: Carlo Tomasetto, Angelica
Mucchi-Faina, Francesca Romana Alparone, Stefano Pagliaro

The Norm of Reciprocity as an Internalized Social
Norm: Returning Favors Even When No One Finds Out:
Jerry M. Burger, Jackeline Sanchez, Jenny E. Imberi, Lucia
R. Grande

Status Quo Framing Increases Support for Torture:
Christian S. Crandall, Scott Eidelman, Linda |. Skitka, G.
Scott Morgan

Full details, further subscription details, notes for
authors, submission procedures and full online contents
available at:

www.psypress.com/socinf
Published by Psychology Press
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Now selected for
inclusion in the Social
Sciences Citation Index!

Self and Identity

EDITOR
Mark Alicke, Ohio University,
USA

Self and Identity is devoted to

the study of the social and

psychological processes of the
self, including both its agentic aspects, as well as the
perceived and construed aspects as reflected in its
mental representations. The journal aims to bring
together work on self and identity undertaken by
researchers across different subdisciplines within
psychology (e.g., social, personality, clinical,
development, cognitive), as well as across other social
and behavioral disciplines (e.g., sociology, family
studies, anthropology, neuroscience). Special emphasis
is placed on theories and research that are generative
in opening new terrain for future investigation. A
second continual motivating goal of the journal, will be
work that offers integration at the level of basic
processes.

Manuscripts are invited for submission. Please note that
authors are encouraged to submit papers electronically
to expedite the peer review process. Please email your
paper, saved in a standard document format type such
as Word, Rich Text Format, or PDF, to
Duncan.Nicholas@psypress.co.uk. Before submitting,
read the full Instructions for Authors at the journal’s
website below.

Recent and Forthcoming Special Issues

Narcissism and Task Persistence: Harry M. Wallace, C.
Beth Ready, Erin Weitenhagen

Predicting Commitment in New Relationships:
Interactive Effects of Relational Self-construal and
Power: Kari. A. Terzino, Susan. E. Cross

Towards Optimizing the Name Letter Test as a Measure
of Implicit Self-esteem: Luuk Albers, Mark Rotteveel, AP
Dijksterhuis

Religious Fundamentalism and Terror Management:
Differences by Interdependent and Independent Self-
construal: Mike Friedman, W. Steven Rholes

Developing and Testing a Self-affirmation Manipulation:
Lucy Napper, Peter R. Harris, Tracy Epton

Memory, Autonoetic Consciousness and the Self:
Consciousness as a Continuum of Stages: Marie M.P.
Vandekerckhove

Full details, further subscription details, notes for
authors, submission procedures and full online contents
available at:

Www.psypress.com/sai

Published by Psychology Press

European
Journal of Work
and
Organizational
Psychology

The Journal of the
European Association
of Work and
Organizational

Psychology (EAWOP)
EDITOR

Christian Dormann, Johannes Gutenberg-University
Mainz, Germany

The European Journal of Work and Organizational
Psychology (EJWOP) aims to bring together
practitioners and academics from all areas of the
discipline, and to stimulate the exchange of ideas,
opinions and thoughts between these groups. The
journal publishes empirical, theoretical and review
articles of high scientific quality that are relevant to
the real-world situations faced by professionals.

EJWOP fosters European research, but is not
exclusively European, having an international
authorship, readership and editorial board.
Submissions from all around the world are invited.
The journal primarily publishes freely submitted
contributions, but will occasionally also publish a
themed issue, although all contributions are
submitted to rigorous peer review. Papers and
themed issues are published on a wide range of topics
covered by the umbrella of work, organizational,
industrial and occupational psychology. These include
organizational change, organizational climate, team
work, motivation, innovation, leadership, bullying,
stress in the workplace, burnout, job satisfaction, job
design, selection and training.

Basic and Applied Social
Psychology

EDITOR
Robert M. Arkin, Ohio State University, USA

Basic and Applied Social Psychology publishes both brief
and in-depth articles on the cutting-edge of social
psychology, covering experimental, non-experimental,
basic theoretical, and applied work to provide a diverse
and compelling collection of the most contemporary
work in the field.

Full details, current subscription rates, notes for
authors, submission procedures and full online contents
available at:

www.psypress.com/basp

Published by Psychology Press

Recent and Forthcoming Special Issues

These are sent free to journal subscribers and can be
purchased by non-subscribers.

Forthcoming in 2009 - CALL FOR PAPERS!

Team innovation, Knowledge and Performance
Management: Requirements for Different Types of
Teamwork

Guest Editors: Birgit Schyns and David Day

In the last years, different types of teamwork in and
between organizations have attracted a lot of research,
analyzing different team characteristics and context
factors and their influence on team processes and
various team outcomes. Little is known about whether
these relationships hold for different types of teamwork,
such as production, project, face-to-face and virtual
teams, and how theory and management practice have
to be adjusted respectively.

If you would like to contribute a paper to this Special Issue,
see the Instructions for Authors at the website below.

Leadership and Fairness

Guest Editors: Daan van Knippenberg
and David De Cremer

June 2008: 128pp

Pb: 978-1-84169-848-9: $59.95

Psychological and Organizational Climate Research:
Contrasting Perspectives and Research Traditions

Guest Editors: Alessia D’Amato and Michael ). Burke
March 2008: 176pp

Hb: 978-1-84169-844-1: $80.00

Work and Rest: A Topic for Work and Organizational
Psychology

Guest Editors: Fred R.H. Zijlstra and Sabine Sonnentag
June 2006: 112pp

Pb: ISBN 1-84169-811-3: $53.95

Full details, current subscription rates, notes for authors,
submission procedures and full online contents available
at: www.psypress.com/ejwop
Published by Psychology Press

International Journal of
Psychology

EDITOR

Claudia Dalbert, Martin Luther University, Germany
The International Journal of Psychology aims to
strengthen the dialog within psychology around the
world and thus publishes empirical studies
incorporating an interdisciplinary or culture-specific
approach.

Full details, current subscription rates, notes for

authors, submission procedures and full online contents
available at:

www.psypress.com/ijp
Published by Psychology Press
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