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Social and Behaviord Social and Behavioral Research and the

Research and the Intermet
e B Internet

Advances in Applied Methods and Research Strategies

Marcel Das, Utrecht University, The Netherlands, Peter Ester,
Rotterdam University, The Netherlands and Lars Kaczmirek, GESIS-
Leibniz Institute for the Social Sciences, Germany (Eds.)

“The frequency with which web surveys are used is in sharp contrast with
the quality of the studies. Without a proper sampling design one cannot

say anything about the population. Social and Behavioral Research and the
Internet illustrates and discusses in a very clear way how web surveys can be
used in a scientific way. We hope that the described approach will be taken
over by many other research institutions. This would ... considerably improve social and behavioral
science research.” - Willem Saris, President of the European Survey Research Association

Highlighting the progress made by researchers in using web-based surveys for data collection, this
timely volume summarizes the experiences of leading American and European behavioral and social
scientists who collected data using the internet. Some chapters present theory, methodology, design,
and implementation, while others focus on best practice examples and/or issues such as data quality
and understanding paradata. A number of contributors applied innovative web-based research
methods to the LISS panel of CentERdata collected from over 5,000 Dutch households. Their findings
are presented in the book. Some of the data is available at www.lissdata.nl.

This practical book appeals to practitioners from market survey research institutes and researchers
in disciplines such as psychology, education, sociology, political science, health studies, marketing,

economics, and business who use the internet for data collection. It is also an ideal supplement

for graduate and/or upper level undergraduate courses on (internet) research methods and/or data

collection taught in these fields.

CONTENTS

M. Das, P. Ester, L. Kaczmirek, Introduction. Part 1. Methodology in Internet Survey Research. J.D.

Smyth, ].E. Pearson, Internet Survey Methods: A Review of Strengths, Weaknesses, and Innovations. E.D.
de Leeuw, ].]. Hox, Internet Surveys as Part of a Mixed Mode Design. A.C. Scherpenzeel, M. Das, True
Longitudinal and Probability-Based Internet Panels: Evidence from the Netherlands. A.C. Scherpenzeel,
J.G. Bethlehem, How Representative are Online Panels? Problems of Coverage and Selection and Possible
Solutions. E. Singer, M.P. Couper, Ethical Considerations in Internet Surveys. Part 2. Advanced Methods and
Applications. V. Toepoel, D.A. Dillman, How Visual Design Affects the Interpretability of Survey Questions.
L. Kaczmirek, Attention and Usability in Internet Surveys: Effects of Visual Feedback in Grid Questions.

M. Oudejans ,L.M. Christian, Using Interactive Features to Motivate and Probe Responses to Open-Ended
Questions. P. Ester, H. Vinken, Measuring Attitudes towards Controversial Issues in Internet Surveys:

Order Effects of Open and Closed Questioning. Part 3. Data Quality: Problems and Solutions. C.M. Vis,

M. Marchand, Challenges in Reaching Hard-to-Reach Groups in Internet Panel Research. A. van Soest ,

A. Kapteyn, Mode and Context Effects in Measuring Household Assets. D. Heerwegh, Internet Survey
Paradata. M. Galesic, T. Yan, Use of Eye Tracking for Studying Survey Response Processes. M. Avendano, A.
C. Scherpenzeel, ].P. Mackenbach, Can Biomarkers be Collected in an Internet Survey? A Pilot Study in the
LISS Panel. M. Das, P. Ester, L. Kaczmirek, Discussion and Conclusions.
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Cross-Cultural Analysis
Methods and Applications

Eldad Davidov, University of Zurich, Switzerland, Peter Schmidt,
University of Marburg, Germany, and Jaak Billiet, University of
Leuven, Belgium (Eds.)

“This book in the field of cross-national research, compiled by outstanding
scientists with high ranking profiles, contains long awaited overviews of both
rigorous methodologies as well as practical applications. [The book] is very
likely to stimulate even more exciting research.” - Peer Scheepers, Radboud
University Nijmegen, The Netherlands

Intended to bridge the gap between the latest methodological developments
and cross-cultural research, this interdisciplinary resource presents the latest strategies for analyzing
cross-cultural data. Techniques are demonstrated through the use of applications that employ cross
national data sets such as the latest European Social Survey.

This book is intended for researchers, practitioners, and advanced students in psychology, political
science, sociology, education, marketing and economics, geography, criminology, psychometrics,
epidemiology, and public health, as well as those interested in methodology. It is also appropriate for
an advanced methods course in cross-cultural analysis.

CONTENTS

Part 1. MGCFA and MGSEM Techniques. EJ.R. van de Vijver, Capturing Bias in Structural Equation
Modeling. N. Allum, S. Read, P. Sturgis, Evaluating Change in Social and Political Trust in Europe Using
Multiple Group Confirmatory Factor Analysis with Structured Means. J. Lee, T.D. Little, K.]. Preacher,
Methodological Issues in Using Structural Equation Models for Testing Differential Item Functioning. H.
Steinmetz, Estimation and Comparison of Latent Means Across Cultures. A. De Beuckelaer, G. Swinnen,
Biased Latent Variable Mean Comparisons Due to Measurement Non-Invariance: A Simulation Study. E.
Davidov, G. Datler, P. Schmidt, S.H. Schwartz, Testing the Invariance of Values in the Benelux Countries
with the European Social Survey: Accounting for Ordinality. B. Meuleman, J. Billiet, Religious Involvement:
Its Relation to Values and Social Attitudes: A Simultaneous Test of Measurement and Structural Models
Across European Countries. W.M. van der Veld, W.E. Saris, Causes of Generalized Social Trust: An
Innovative Cross-National Evaluation. S. Oreg, Measurement Equivalence Using Multi-Group Confirmatory
Factor Analysis and Confirmatory Smallest Space Analysis: The Case of Dispositional Resistance to Change.
Part 2. Multilevel Analysis. B. Meuleman, Perceived Economic Threat and Anti-Immigration Attitudes:
Effects of Immigrant Group Size and Economic Conditions Revisited. H. Diilmer, A Multilevel Regression
Analysis on Work Ethic as a Two-Level Latent Dependent Variable. R. Feskens, J. Hox, Multilevel Structural
Equation Modeling for Cross-Cultural Research: Exploring Resampling Methods to Overcome Small
Sample Size Problems. Part 3. Latent Class Analysis (LCA). M. Kankaras, G. Moors, ].K. Vermunt, Testing
for Measurement Invariance with Latent Class Analysis. P. Siegers, A Multiple Group Latent Class Analysis
of Religious Orientations in Europe. Part 4. Item Response Theory (IRT). R. Janssen, Using a Differential
Item Functioning Approach to Investigate Measurement Invariance. M. Quandt, Using the Mixed Rasch
Model in the Comparative Analysis of Attitudes. J.P. Fox, A.]. Verhagen, Random Item Effects Modeling for
Cross-National Survey Data.
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Handbook of Advanced Multilevel Analysis
Joop Hox, Utrecht University, The Netherlands and J. Kyle Roberts,
Southern Methodist University, USA(Eds.)

“This is a wonderful addition to the field of multilevel modeling. It is a
state-of-the-art contribution from the frontiers of the field. Chapters are
written by leading authorities and cover a wide array of models from
introductory to more advanced. This book will become an essential
reference resource.” - George A. Marcoulides, University of California,
Riverside, USA

“The Handbook ... covers a wide range of topics, both technical

and applied; and the chapters address some of the most crucial and
controversial issues in the field of multilevel modeling. This book is sure to
become a classic reference, and I plan to keep it within an arm’s length of
my computer at all times!” - Betsy McCoach, University of Connecticut, USA

“This book presents a wide range of well-selected topics, like multilevel latent variable models,
longitudinal data analysis, multilevel models for ordinal outcomes, design, model fit, bootstrapping,
and missing data. Especially useful are the examples and the accompanying software codes.” - Rolf
Steyer, University of Jena, Germany

This new handbook is the definitive resource on advanced topics related to multilevel analysis. The
editors assembled the top minds in the field to address the latest applications of multilevel modeling
as well as the specific difficulties and methodological problems that are becoming more common as
more complicated models are developed. Each chapter features examples that use actual datasets.
These datasets, as well as the code to run the models, are available at www.hlm-online.com. Each
chapter includes an introduction that sets the stage for the material to come and a conclusion.

Intended for methodologists, statisticians, and researchers in a variety of fields including psychology,
education, and the social and health sciences, this handbook also serves as an excellent text for
graduate and PhD-level courses in multilevel modeling. A basic knowledge of multilevel modeling is
assumed.

CONTENTS

Part 1. Introduction. J. Hox, J.K. Roberts, Multilevel Analysis: Where We Were and Where We Are. Part
2. Multilevel Latent Variable Modeling (LVM). B. Muthén, T. Asparouhov, Beyond Multilevel Regression
Modeling: Multilevel Analysis in a General Latent Variable Framework. A. Kamata, B. Vaughn, Multilevel
IRT Modeling. . Vermunt, Mixture Models for Multilevel Data Sets. Part 3. Multilevel Models for
Longitudinal Data. J. Hox, Panel Modeling: Random Coefficients and Covariance Structures. R.D. Stoel,
EG. Garre, Growth Curve Analysis Using Multilevel Regression and Structural Equation Modeling. Part
4. Special Estimation Problems. D. Hedeker, R.]. Mermelstein, Multilevel Analysis of Ordinal Outcomes
Related to Survival Data. E.L. Hamaker, I. Klugkist, Bayesian Estimation of Multilevel Models. H.
Goldstein, Bootstrapping in Multilevel Models. S. van Buuren, Multiple Imputation of Multilevel Data.
J. Kim, C.M. Swoboda, Handling Omitted Variable Bias in Multilevel Models: Model Specification Tests
and Robust Estimation. J.K. Roberts, J.P. Monaco, H. Stovall, V. Foster, Explained Variance in Multilevel
Models. E.L. Hamaker, P. van Hattum, R.M. Kuiper, H. Hoijtink, Model Selection Based on Information
Criteria in Multilevel Modeling. M. Moerbeek, S. Teerenstra, Optimal Design in Multilevel Experiments.
Part 5. Specific Statistical Issues. J. Algina, H. Swaminathan, Centering in Two-Level Nested Designs.
S.N. Beretvas, Cross-Classified and Multiple Membership Models. D.A. Kenny, D.A. Kashy, Dyadic Data
Analysis Using Multilevel Modeling.
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International Handbook of

Survey Methodology
Edith D. de Leeuw and Joop Hox, both of Utrecht University, The

Netherlands and Don Dillman, Washington State University, USA
(Eds.)

This handbook reviews the methodological and statistical issues in
International | designing and analyzing surveys with contributions from leading

Handbook of Survey | methodologists. Featuring examples from a variety of countries, the book
Methodology | examines how to deal with sample designs, write survey questions, and

collect data on the internet. A thorough review of the procedures associated

with multiple modes of collecting sample survey information and applying

that combination of methods that fit the situation best are included.

Intended for advanced students and researchers in the behavioral, social, and health sciences,
especially those interested in comparing results across countries, the book also serves as a text for
graduate-level courses on survey methodology. The companion website contains additional readings
and examples.

2008: 6x9: 560pp

Hb: 978-0-8058-5752-8: £75.00
Pb: 978-0-8058-5753-5: £23.95
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- Longitudinal Models in the

I the Behay r.-|;-.l Behavioral and Related Sciences

il bietat Kees van Montfort, Nyenrode Business University, The Netherlands,
Johan Oud, University of Nijmegen, The Netherlands and Albert
Satorra, Universitat Pompeu Fabra, Spain (Eds.)

Written by distinguished experts in the field, this book presents
longitudinal models and analysis procedures for use in the behavioral

and social sciences and the technical problems that may be encountered
along the way. The book opens with an overview of the latest theoretical
developments, situations that arise due to the categorical nature of the
data, issues related to state space modeling, and potential problems that
may arise from network analysis and/or growth-curve data. The remainder
of the book focuses on applications of longitudinal modeling in a variety of disciplines. This book

is ideal for advanced students and researchers in psychology, sociology, education, economics,
management, medicine, and neuroscience.

2006: 6x9: 464pp
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The European Association A
of Methodology RERUERES
Book Series

Sponsored by the European Association of Methodology, the EAM book series seeks
contributions from the Behavioral, Social, Educational, Health and Economic Sciences. The
series is intended to advance the development and application of methodological and statistical
research techniques in social and behavioral research. Each volume presents cutting-edge
methodological developments in a way that is accessible to a broad audience. The books can be
authored, monographs, or edited volumes.

Proposals for volumes in the EAM series should include the following: title; authors/editors;
a brief description of the volume’s focus and intended audience; a table of contents; planned
completion date and projected length of the manuscript. Proposals can be submitted to a
member of the EAM editorial board: Manuel Ato (University of Murcia), Matogar@um.es;
Pamela Campanelli (Survey Consultant, UK), dr.pamela.campanelli@thesurveycoach.com;
Edith de Leeuw (Utrecht University), e.d.deleeuw@uu.nl or edithl@xs4all.nl; Vasja Vehovar
(University of Ljubljana), vasja@fdvinfo.net.

Research Methods &

StatiSti CS Are na www.researchmethodsarena.com
b

Methods and Statistics resources, including:

iscover a wealth of Experimental Research )
Research Methods
& Statistics zon-zon
*  View the latest catalogs online

. 10% discount on all online orders

*  Free shipping on online orders
(UK customers: free shipping on orders of £20 or more.)

¢  The latest books and journal issues

U Sign up to receive free email alerts EW JETHODS & STATISTICS 12r0ws oo et
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