
Bestselling textbook: new edition!

Principles and Practice 
of Structural Equation 
Modeling
Third Edition
Rex B. Kline
Concordia University, Quebec, Canada

Series: Methodology in the Social Sciences
“Kline provides a text that is accessible for graduate students, 
practitioners, and researchers who are not intimately familiar with 
SEM techniques. In addition, he effortlessly summarizes current 
information that researchers who already use SEM should have. 
… A major strength of the book is the individual chapter examples 
with explanation of the values provided from a variety of statistical 
analysis packages.” - James B. Schreiber, Center for Advancing the 
Study of Teaching and Learning, Duquesne University, USA

This bestselling text provides a balance between the technical and 
practical aspects of structural equation modeling (SEM). Using clear 
and accessible language, Rex B. Kline covers core techniques, 
potential pitfalls, and applications across the behavioral and social 
sciences. Some more advanced topics are also covered, including 
estimation of interactive effects of latent variables and multilevel SEM. 
The companion website (please see the book’s entry at www.guilford.
com) offers downloadable syntax, data, and output fi les for each 
detailed example for EQS, LISREL, and Mplus, allowing readers to view 
the results of the same analysis generated by three different computer 
tools. 

New to this edition:

Thoroughly revised and restructured to follow the phases of most SEM • 
analyses
Syntax, data, and output fi les for all detailed research examples are • 
now provided online
Exercises with answers, which support self-study• 
Topic boxes on specialized issues, such as dealing with problems in • 
the analysis; the assessment of construct measurement reliability; 
and more
Updated coverage of a more rigorous approach to hypothesis and • 
model testing; the evaluation of measurement invariance; and 
more.

This book is intended for graduate students, instructors, and 
researchers in psychology, education, human development and 
family studies, management, sociology, social work, nursing, public 
health, criminal justice, and communication. It also serves as a text for 
graduate-level courses in structural equation modeling, multivariate 
statistics, advanced quantitative methods, or research methodology.
Contents
Part 1. Concepts and Tools. 1. Introduction. 2. Fundamental Concepts. 3. Data Preparation. 
4. Computer Tools. Part 2. Core Techniques. 5. Specifi cation. 6. Identifi cation. 7. Estimation. 8. 
Hypothesis Testing. 9. Measurement Models and Confi rmatory Factor Analysis. 10. Structural 
Regression Models. Part 3. Advanced Techniques, Avoiding Mistakes. 11. Mean Structures and 
Latent Growth Models. 12. Interaction Effects and Multilevel SEM. 13. How to Fool Yourself with 
SEM. Recommended Readings. Suggested Answers to Exercises. 

September 2010: 7x10: 432pp
Hb: 978-1-60623-877-6: £51.00
Pb: 978-1-60623-876-9: £37.00
www.researchmethodsarena.com/9781606238769
Examination copy available

New!

Advances in Confi gural 
Frequency Analysis
Alexander A. von Eye, Michigan State University, 
USA; Patrick Mair, Vienna University of Economics 
and Business, Austria; Eun-Young Mun, The State 
University of New Jersey, USA

Series: Methodology in the Social Sciences
“This book offers an outstanding presentation of advances in 
confi gural frequency analysis. In particular, the chapters on methods 
for the investigation of mediation, moderation, and longitudinal data 
will be very useful to researchers. These new approaches to confi gural 
analysis represent a valuable approach to answering and generating 
new research questions. … This is a good book for categorical data 
analysis courses and an important reference for researchers applying 
the method.” - David P. MacKinnon, Department of Psychology, 
Arizona State University, USA

“The authors describe steps for using state-of-the-art statistical 
methods, writing in a manner that facilitates analysis and 
understanding of complex statistical concepts. Included are examples 
showing how to apply confi gural frequency analysis to handle 
categorical data using longitudinal and factorial designs.” - Mildred 
M. Maldonado-Molina, Department of Epidemiology and Health Policy 
Research, University of Florida, USA

Using real-world data examples, this authoritative book shows how 
to use the latest confi gural frequency analysis (CFA) techniques to 
analyze categorical data. Some of the techniques are presented here 
for the fi rst time. In contrast to such methods as log-linear modeling, 
which focus on relationships among variables, CFA allows researchers 
to evaluate differences and change at the level of individual cells in 
a table. Illustrated are ways to identify and test for cell confi gurations 
that are either consistent with or contrary to hypothesized patterns 
(the types and antitypes of CFA); control for potential covariates that 
might infl uence observed results; develop innovative prediction models; 
address questions of moderation and mediation; and analyze intensive 
longitudinal data. The book also describes free software applications for 
executing CFA.

This book will be invaluable to researchers and graduate students in 
psychology, education, management, public health, sociology, and 
other social, behavioral, and health science disciplines. It will also serve 
as a supplemental text in graduate-level courses on categorical data 
analysis, longitudinal analysis, and person-oriented research.
Contents
1. Introduction. 2. Confi gural Analysis of Rater Agreement. 3. Structural Zeros in CFA. 4. 
Covariates in CFA. 5. Confi gural Prediction Models. 6. Confi gural Mediator Models. 7. Auto-
Association CFA. 8. Confi gural Moderator Models. 9. The Validity of CFA Types and Antitypes. 
10. Functional CFA. 11. CFA for Intensive Categorical Longitudinal Data. 12. Reduced CFA 
Designs. 13. Computational Issues. 

June 2010: 7x10: 304pp
Hb: 978-1-60623-719-9: £41.00
www.researchmethodsarena.com/9781606237199
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New!

Applied Missing Data 
Analysis
Craig K. Enders
Arizona State University, Tempe, USA

Series: Methodology in the Social 
Sciences

“This is a well-written book that will be particularly useful for analysts 
who are not PhD statisticians. Enders provides a much-needed 
overview and explication of the current technical literature on 
missing data. The book should become a popular text for applied 
methodologists.” - Bengt Muthén, Professor Emeritus, University of 
California, Los Angeles, USA

“A needed and valuable addition to the literature on missing data. 
The simulations are excellent and are a clear strength of the book.” - 
Alan C. Acock, Distinguished Professor and Knudson Chair in Family 
Research, Department of Human Development and Family Sciences, 
Oregon State University, USA

Walking readers step by step through complex concepts, this book 
translates missing data techniques into something that applied 
researchers and graduate students can understand and utilize in their 
own research. Enders explains the rationale and procedural details 
for maximum likelihood estimation, Bayesian estimation, multiple 
imputation, and models for handling missing not at random (MNAR) 
data. Easy-to-follow examples and small simulated data sets illustrate 
the techniques and clarify the underlying principles. The companion 
website, www.appliedmissingdata.com, includes data fi les and 
syntax for the examples in the book as well as up-to-date information 
on software. The book is accessible to substantive researchers while 
providing a level of detail that will satisfy quantitative specialists. 

This book will appeal to researchers and graduate students in 
psychology, education, management, family studies, public health, 
sociology, and political science. It will also serve as a supplemental 
text for doctoral-level courses or seminars in advanced quantitative 
methods, survey analysis, longitudinal data analysis, and multilevel 
modeling, and as a primary text for doctoral-level courses or seminars in 
missing data.
Contents
1. An Introduction to Missing Data. 2. Traditional Methods for Dealing with Missing Data. An 
Introduction to Maximum Likelihood Estimation. 4. Maximum Likelihood Missing Data Handling. 
5. Improving the Accuracy of Maximum Likelihood Analyses. 6. An Introduction to Bayesian 
Estimation. 7. The Imputation Phase of Multiple Imputation. 8. The Analysis and Pooling Phases 
of Multiple Imputation. 9. Practical Issues in Multiple Imputation. 10. Models for Missing Not at 
Random Data. 11. Wrapping Things Up: Some Final Practical Considerations. 

June 2010: 7x10: 382pp
Hb: 978-1-60623-639-0: £44.00
www.researchmethodsarena.com/9781606236390

Diagnostic Measurement
Theory, Methods, and 
Applications
André A. Rupp, University of Maryland, USA; 
Jonathan Templin, University of Georgia, USA; 
Robert A. Henson, University of North Carolina at 
Greensboro, USA

Series: Methodology in the Social 
Sciences

“The most authoritative, comprehensive source to date on every 
important aspect of diagnostic measurement, including theory, 
methods, and applications. The book includes recent advances in 
the unifi cation of cognitive theory and psychometric methodology. It 
covers technical issues, such as model specifi cation and parameter 
estimation, and extends the treatment to a variety of disciplines, 
from education to clinical and business settings. I was impressed by 
the reader-friendly presentation. The writing is clear and smooth, 
making this complex subject matter much more accessible and less 
intimidating than one might expect.” - Lihshing Leigh Wang, School of 
Education, University of Cincinnati, USA 

“Rupp, Templin, and Henson have contributed signifi cantly to the 
advancement of educational and psychological measurement 
by providing a comprehensive and lucid treatment of this critical 
contemporary measurement issue. … Throughout, one is never in 
doubt that the authors’ primary objectives are to promote rigorous 
intellectual dialogue about the current and future state of DCMs and 
to facilitate their meaningful and practical application.” - Kristen Huff, 
Senior Director, Research and Development, The College Board, New 
York, USA

This book provides a comprehensive introduction to the theory and 
practice of diagnostic classifi cation models (DCMs), which are useful for 
statistically driven diagnostic decision making. DCMs can be employed 
in a wide range of disciplines, including educational assessment and 
clinical psychology. For the fi rst time in a single volume, the authors 
present the key conceptual underpinnings and methodological 
foundations for applying these models in practice. Specifi cally, they 
discuss a unifi ed approach to DCMs, the mathematical structure of 
DCMs and their relationship to other latent variable models, and the 
implementation and estimation of DCMs using Mplus. The book’s highly 
accessible language, real-world applications, numerous examples, and 
clearly annotated equations will encourage professionals and students 
to explore the utility and statistical properties of DCMs in their own 
projects. The companion website, http://projects.coe.uga.edu/dcm/, 
features data sets, Mplus syntax code, and output. 

This book will appeal to professionals in the testing industry and to 
professors and students in educational, school, clinical, and cognitive 
psychology. It will also serve as a useful text in doctoral-level courses 
in diagnostic testing, cognitive diagnostic assessment, test validity, 
diagnostic assessment, advanced educational measurement, 
psychometrics, and item response theory.
Contents
Introduction. Part 1. Theory: Principles of Diagnostic Measurement with DCMs. 1. 
Implementation, Design, and Validation of Diagnostic Assessments. 2. Diagnostic Decision 
Making with DCMs. 3. Attribute Specifi cation for DCMs. Part 2. Methods: Psychometric 
Foundations of DCMs. 4. The Statistical Nature of DCMs. 5. The Statistical Structure of Core 
DCMs. 6. The LCDM Framework. 7. Modeling the Attribute Space in DCMs. Part 3. Applications: 
Utilizing DCMs in Practice. 8. Estimating DCMs Using Mplus. 9. Respondent Parameter 
Estimation in DCMs. 10. Item Parameter Estimation in DCMs. 11. Evaluating the Model Fit of 
DCMs. 12. Item Discrimination Indices for DCMs. 13. Accommodating Complex Sampling 
Designs in DCMs. Glossary. 

May 2010: 7x10: 396pp
Hb: 978-1-60623-528-7: £51.00
Pb: 978-1-60623-527-0: £37.00
www.researchmethodsarena.com/9781606235270
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Theory Construction and 
Model-Building Skills
A Practical Guide for Social 
Scientists
James Jaccard, Florida International University, 
USA
Jacob Jacoby, New York University, USA

Series: Methodology in the Social 
Sciences

“This much-needed book fi lls a gap in the social science literature. 
The text provides clear examples of how researchers and graduate 
students can formulate conceptual models, grapple with issues of 
measurement, and choose the most appropriate data-analytic 
methods for their conceptual frameworks. The authors have done an 
exceptional job of providing detailed instruction in the formulation 
and development of strong theories of behavior. Jaccard and Jacoby 
have written a high-quality, clear, and useful text. I highly recommend 
this text for graduate-level research courses and for applied 
researchers focused on the development of rigorous theoretical 
frameworks.” - Vincent Guilamo-Ramos, Columbia University School of 
Social Work, USA

“Too often, students just study the writings and theories of others, and 
are left on their own when it comes to developing theory directly 
relevant to their research problems. Jaccard and Jacoby have written 
a wonderful, practical guide to help budding and experienced social 
scientists do just that. The book is clearly written and well organized. It 
would make an excellent text for graduate students from a variety of 
social science fi elds.” - Kenneth A. Bollen, H.R. Immerwahr Distinguished 
Professor of Sociology and Director, Howard W. Odum Institute for 
Research in Social Science, University of North Carolina at Chapel Hill, 
USA

Meeting a crucial need for graduate students and newly minted 
researchers, this innovative text provides hands-on tools for generating 
ideas and translating them into formal theories. It is illustrated with 
numerous practical examples drawn from multiple social science 
disciplines and research settings. The authors offer clear guidance for 
defi ning constructs, thinking through relationships and processes that 
link constructs, and deriving new theoretical models (or building on 
existing ones) based on those relationships. Step by step, they show 
readers how to use causal analysis, mathematical modeling, simulations, 
and grounded and emergent approaches to theory construction. A 
chapter on writing about theories contains invaluable advice on crafting 
effective papers and grant applications. 

Useful pedagogical features in every chapter include: 

Application exercises and concept exercises• 
Lists of key terms and engaging topical boxes• 
Annotated suggestions for further reading.• 

This book is intended for graduate students in a range of disciplines, 
including psychology, education, sociology, health, and management, 
as well as social scientists pursing research careers in academic or 
other settings. It can serve as a primary text in graduate-level courses 
in theory construction or as a supplemental text in courses on research 
methodology, theories of a particular discipline, grant writing, or the 
dissertation.
Contents
Part 1. Basic Concepts. 1. Introduction. Organization of the Book. 2. The Nature of 
Understanding. 3. Science as an Approach to Understanding. Part 2. Core Processes. 4. 
Creativity and the Generation of Ideas. 5. Focusing Concepts. 6. Clarifying Relationships 
Using Thought Experiments. Part 3. Frameworks for Theory Construction. 7. Causal Models. 8. 
Mathematical Models. 9. Simulation as a Theory Development Method. 10. Grounded and 
Emergent Theory. 11. Historically Infl uential Systems of Thought. Part 4. Concluding Issues. 12. 
Reading and Writing about Theories. 13. Epilogue. Suggested Readings. Key Terms. Exercises. 

February 2010: 7x10: 366pp
Hb: 978-1-60623-340-5: £37.00
Pb: 978-1-60623-339-9: £24.00
www.researchmethodsarena.com/9781606233399
Examination copy available

New!

Qualitative Research from 
Start to Finish
Robert K. Yin
COSMOS Corporation, Maryland, USA
“Yin should be commended for connecting 
readers to the discipline and joy of doing 
qualitative research. This book makes qualitative 
methods accessible to a broad audience. It 

includes practical advice and connects new researchers with well-
chosen examples from a diverse array of rigorous qualitative studies. 
The discussion of the analysis process is a major strength of the book.” 
- Michelle C. Bligh, School of Behavioral and Organizational Sciences, 
Claremont Graduate University, USA

“This book is both practical and scholarly. I like Yin’s conceptualization 
of the fi ve features of qualitative research. I also appreciate the lack of 
jargon and the use of concrete examples. I will recommend this book 
to colleagues as a practical guide and will consider using it as a class 
text.” - Lance D. Fusarelli, Department of Leadership, Policy, and Adult 
and Higher Education, North Carolina State University, USA

This lively, practical text presents a fresh and comprehensive approach 
to doing qualitative research. The book offers a unique balance 
of theory and clear-cut choices for customizing every phase of a 
qualitative study. A scholarly mix of classic and contemporary studies 
from multiple disciplines provides compelling, fi eld-based examples of 
the full range of qualitative approaches. Readers learn about adaptive 
ways of designing studies, collecting data, analyzing data, and reporting 
fi ndings. Key aspects of the researcher’s craft are addressed, such as 
fi eldwork options, the fi ve phases of data analysis (with and without using 
computer-based software), and how to incorporate the researcher’s 
‘declarative’ and ‘refl ective’ selves into a fi nal report. 

Ideal for graduate-level courses, the text includes:

Discussions of ethnography, grounded theory, phenomenology, • 
feminist research, and other approaches
Instructions for creating a study bank to get a new study started• 
End-of-chapter exercises and a semester-long, fi eld-based project• 
Quick study boxes, research vignettes, sample studies, and a glossary• 
Previews for sections within chapters, and chapter recaps• 
Discussion of the place of qualitative research among other social • 
science methods, including mixed methods research.

This book will be invaluable to students and instructors in education, 
psychology, social work, sociology, nursing, management, and 
communication, and to practicing researchers and evaluators. It will also 
serve as a text in graduate-level qualitative methods courses, and as a 
supplement in graduate-level research design courses.
Contents
Part 1. Understanding Qualitative Research. 1. What is Qualitative Research – and Why Might 
You Consider Doing Such Research? 2. Equipping Yourself to Do Qualitative Research. 3. 
How to Start a Research Study. Part 2. Doing Qualitative Research. 4. Choices in Designing 
Qualitative Research Studies. 5. Doing Fieldwork. 6. Data Collection Methods. 7. Recording 
Data. 8. Analyzing Qualitative Data I: Compiling, Disassembling, and Reassembling. 9. 
Analyzing Qualitative Data II: Interpreting and Concluding. Part 3. Presenting the Results from 
Qualitative Research. 10. Displaying Qualitative Data. 11. Composing Research, to Share it with 
Others. Part 4. Taking Qualitative Research One Step Further. 12. Broadening the Challenge 
of Doing Qualitative Research. Appendix. A Semester- or Year-long Project: Career Paths. A 
Glossary of Special Terms Used in Qualitative Research. 

January 2011: 7x10: 320pp
Hb: 978-1-60623-977-3: £47.00
Pb: 978-1-60623-701-4: £34.00
www.researchmethodsarena.com/9781606237014
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Now in paperback!

Handbook of Emergent 
Methods
Sharlene Nagy Hesse-Biber, Boston College, USA
Patricia Leavy, Stonehill College, USA (Eds.)
“The Handbook’s authors do an admirable job 
of locating the reader inside an exciting world 
of novel and cutting-edge research methods, 
guided by theory and research, and presented 

by scholars representing a wide range if disciplines. ... [It] makes an 
important contribution to social science and behavioral research 
because of its organization, readability, comprehensiveness, and 
usefulness to both accomplished researchers and graduate students.” 
- Journal of Mixed Methods Research

Social researchers increasingly fi nd themselves looking beyond 
conventional methods to address complex research questions. The 
Handbook of Emergent Methods is the fi rst book to comprehensively 
examine emergent qualitative and quantitative theories and methods 
across the social and behavioral sciences. Providing scholars and 
students with a way to retool their research choices, the volume 
presents cutting-edge approaches to data collection, analysis, and 
representation. Leading researchers describe alternative uses of 
traditional quantitative and qualitative tools; innovative hybrid or mixed 
methods; and new techniques facilitated by technological advances. 
Consistently formatted chapters explore the strengths and limitations of 
each method for studying different types of research questions and offer 
practical, in-depth examples.

This book is suitable for researchers and graduate students in a wide 
range of fi elds, including sociology, psychology, education, social work, 
communication, management, anthropology, nursing, and women’s 
studies. 
Contents
Hesse-Biber, Leavy, Introduction: Pushing on the Methodological Boundaries – The Growing 
Need for Emergent Methods within and across the Disciplines. Part 1. Historical Context of 
Emergent Methods and Innovation in the Practice of Research Methods. Leavy, Hesse-Biber, 
Introduction to Part 1. History. Staller, Block, Horner, History of Methods in Social Science 
Research. Rosser, Gender Inclusion, Contextual Values, and Strong Objectivity: Emergent 
Feminist Methods for Research in the Sciences. Cosgrove, McHugh, A Post-Newtonian, 
Postmodern Approach to Science: New Methods in Social Action Research. Mark, Emergence 
in and from Quasi-experimental Design and Analysis. Document Research. Prior, Researching 
Documents: Emergent Methods. Altheide, Coyle, DeVriese, Schneider, Emergent Qualitative 
Document Analysis. Grounded Theory. Charmaz, Grounded Theory as an Emergent Method. 
Interviewing. Conrad, Schober, New Frontiers in Standardized Survey Interviewing. Morgan, 
Fellows, Guevara, Emergent Approaches to Focus Group Research. Hennink, Emergent Issues 
in International Focus Group Discussions. Frisch, Three Dimensions and More: Oral History 
Beyond the Paradoxes of Method. Ethnography. Gubrium, Holstein, Narrative Ethnography. 
Bailey, Public Ethnography. Davis, Ellis, Emergent Methods in Autoethnographic Research: 
Autoethnographic Narrative and the Multiethnographic Turn. Bhattacharya, New Critical 
Collaborative Ethnography. Arts-based Practice. Holm, Visual Research Methods: Where 
Are We and Where Are We Going? Leavy, Performance-based Emergent Methods. Part 
2. Innovations in Research Methods Design and Analysis. Hesse-Biber, Introduction to Part 
2. Clark, Creswell, Green, Shope, Mixed Quantitative and Qualitative Approaches: An 
Introduction to Emergent Mixed Methods Research. Teddlie, Tashakkori, Johnson, Emergent 
Techniques in the Gathering and Analysis of Mixed-methods Data. Irwin, Data Analysis 
and Interpretation: Emergent Issues in Linking Qualitative and Quantitative Evidence. 
Ruspini, Longitudinal Research: An Emergent Method in the Social Sciences. Maxwell, 
Miller, Categorizing and Connecting Strategies in Qualitative Data Analysis. Todd, Harrison, 
Metaphorical Analysis: An Emergent Analytical Tool. Sorsoli, Tolman, Hearing Voices: Listening 
for Multiplicity and Movement in Interview Data. Part 3. The Impact of Emergent Technologies 
on Research Methods. Hesse-Biber, Introduction to Part 3. Hine, Internet Research as Emergent 
Practice. Hewson, Internet-mediated Research as an Emergent Method and Its Potential Role 
in Facilitating Mixed-methods Research. Dicks, Mason, Hypermedia Methods for Qualitative 
Research. Mulder, Kort, Mixed Emotions, Mixed Methods: The Role of Emergent Technologies 
in Studying User Experience in Context. Kwan, Emergent Methods in Feminist Geography. 
Sarkisian, Neural Networks an Emergent Method in Quantitative Research: An Example of 
Self-organizing Maps. Hesse-Biber, Crofts, User-centered Perspectives on Qualitative Data 
Analysis Software: The Impact of Emergent Technologies and Future Trends. Fielding, The Role 
of Computer-assisted Qualitative Data Analysis: Impact on Emergent Methods in Qualitative 
Research.

January 2011: 7x10: 740pp 
Pb: 978-1-60918-146-8: £37.00
2008 
Hb: 978-1-59385-147-7: £73.00
www.researchmethodsarena.com/9781609181468

Coming soon!

Five Ways of Doing Qualitative 
Analysis
Phenomenological Psychology, Grounded 
Theory, Discourse Analysis, Narrative 
Research, and Intuitive Inquiry
Frederick J. Wertz, Kathy Charmaz, Linda M. McMullen, 
Ruthellen Josselson & Rosemarie Anderson

April 2011: 6x9: 450pp
Hb: 978-1-60918-143-7: £47.00
Pb: 978-1-60918-142-0: £34.00
Examination copy available

New!

Evaluation Essentials
From A to Z
Marvin C. Alkin
University of California, Los Angeles, USA
“The style is personal. The examples are easy 
to understand. And the book’s advice comes 
from one of the profession’s leading authorities, 
an experienced evaluation practitioner and 

award-winning evaluation scholar who integrates theory and practice 
seamlessly, so that they become one, as well they should. Whether 
you are new to evaluation or are a professional looking for a refresher 
on fundamentals, this book offers an alphabet soup sure to please the 
palate.” - Michael Quinn Patton, author of Developmental Evaluation

Written in a refreshing conversational style, this text thoroughly prepares 
students, program administrators, and new evaluators to conduct 
evaluations or to use them in their work. The book’s question-driven focus 
and clear discussions about the importance of fostering evaluation use 
by building collaborative relationships with stakeholders set it apart from 
other available texts. In 26 concise sections, Marvin C. Alkin explores 
how to: articulate answerable evaluation questions, collect and analyze 
data using both quantitative and qualitative methods, and deal with 
contingencies that might alter the traditional sequence of an evaluation. 
Student-friendly features include handy bulleted recaps of each section, 
‘Thinking Ahead’ and ‘Next Steps’ pointers, cautionary notes, annotated 
suggestions for further reading, and an in-depth case study that provides 
the basis for end-of-chapter exercises.

This book will be essential reading for instructors and graduate students 
in education, psychology, management, social work, nursing, and 
public policy; applied researchers who need a refresher on conducting 
evaluations; and educational administrators and program administrators 
who use evaluations in their work. It will also serve as a text or core book 
in graduate-level courses in evaluation or applied research methods. 
Contents
A. What is Evaluation? B. Why Do Evaluations? C. Who Does Evaluations? D. Who are the 
Stakeholders for an Evaluation? E. How are Positive Stakeholder Relationships Maintained? 
F. What is the Organizational, Social, and Political Context? G. How Do You Describe the 
Program? H. How Do You ‘Understand’ the Program? I. What are the Questions/Issues to be 
Addressed? J. Who Provides Data? K. What are Instruments for Collecting Quantitative Data? 
L. What are Instruments for Collecting Qualitative Data? M. What are the Logistics of Data 
Collection? N. Are the Questions Evaluable (Able to be Evaluated)? O. What is the Evaluation 
Plan (Process Measures)? P. What is the Evaluation Plan (Outcome Measures)? Q. What is the 
Evaluation Plan (Procedures and Agreements)? R. How are Quantitative Data Analyzed? S. 
How are Qualitative Data Analyzed? T. How Do Analyzed Data Answer Questions? U. How 
are Evaluation Results Reported? V. What is the Evaluator’s Role in Helping Evaluations to be 
Used? W. How are Evaluations Managed? X. What are the Evaluation Standards and Codes of 
Behavior? Y. How are Costs Analyzed? Z. How Can You Embark on a Program to Learn More 
about Evaluation? 

September 2010: 6x9: 260pp
Hb: 978-1-60623-899-8: £41.00
Pb: 978-1-60623-898-1: £27.00
www.researchmethodsarena.com/9781606238981
Examination copy available
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New!

Evaluation in the Face of 
Uncertainty
Anticipating Suprise and 
Responding to the Inevitable
Jonathan A. Morell
Vector Research Center, TechTeam Government 
Solutions, Michigan, USA

“If your world, including your evaluation work, is often complex, 
uncertain, and unpredictable, you have a fellow traveler and 
real-world guide in Morell. He applies more than three decades of 
experience to the challenges of distinguishing what can and cannot 
be foreseen, anticipating the unexpected, and dealing with the 
unforeseeable. This book draws on concrete cases, expert wisdom, 
practitioner experiences, scholarly knowledge, and organizational 
theory to explore evaluation approaches and methods that are agile, 
fl exible, emergent, and responsive. Morell’s voice is personable, his 
guidance realistic, and his insights important. You’ll be surprised how 
much better you can get at anticipating and learning from surprises.” - 
Michael Quinn Patton, Director, Utilization-Focused Evaluation, St. Paul, 
Minnesota, USA

“Insightful and provocative. Though Morell writes from the stance of 
an evaluator, his descriptions of ‘things that go awry’ apply to a wide 
swath of research methodologies. The idea that all research projects 
encounter unanticipated or unintended outcomes is aptly illustrated 
through a variety of case studies; for example, No Child Left Behind 
evaluation studies, health impacts of central heating, and outcomes 
of abolishing user fees in health clinics in Niger. The cases provide 
ample evidence of why things went awry and how unanticipated or 
unintended outcomes may be predicted and controlled. This book 
would be ideal for graduate-level courses on research design or 
program evaluation, either as a textbook or a supplement.” - James 
E. Gruber, Department of Behavioral Sciences, University of Michigan–
Dearborn, USA

Unexpected events during an evaluation all too often send evaluators 
into crisis mode. This insightful book provides a systematic framework 
for diagnosing, anticipating, accommodating, and reining in costs 
of evaluation surprises. The result is evaluation that is better from a 
methodological point of view, and more responsive to stakeholders. 
Jonathan A. Morell identifi es the types of surprises that arise at different 
stages of a program’s life cycle and that may affect different aspects 
of the evaluation, from stakeholder relationships to data quality, 
methodology, funding, deadlines, information use, and program 
outcomes. His analysis draws on 18 concise cases from well-known 
researchers in a variety of evaluation settings. (For details of the cases, 
see www.researchmethodsarena.com/9781606238578.) Morell offers 
guidelines for responding effectively to surprises and for determining the 
risks and benefi ts of potential solutions.

This book will be invaluable to applied researchers who do evaluations, 
and to instructors and graduate students in education, psychology, 
sociology, management, social work, nursing, and public policy. It will 
also serve as a supplemental text in graduate-level courses in evaluation, 
program planning, and management consulting.
Contents
1. From Firefi ghting to Systematic Action. 2. Structure of the Unexpected. 3. Placing Surprise 
in the Evaluation Landscape. 4. Minimizing Foreseeable Surprise. 5. Shifting from Advance 
Planning to Early Detection. 6. Agile Evaluation. 7. How Much Is Too Much? Appreciating 
Trade-offs and Managing the Balance. 8. Applying the Examples to Categories of Cases: The 
Life Cycle View. 9. Applying the Examples to Categories of Cases: The Social/Organizational 
View. 10. Lessons from Individual Cases: Tactics for Anticipating Surprise. 11. Lessons from 
Individual Cases: Responding to Surprise. 12. Unanticipated Program Outcomes. 13. 
Concluding Thoughts. Cases. 
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New!

Developmental 
Evaluation
Applying Complexity Concepts to 
Enhance Innovation and Use
Michael Quinn Patton
Director, Utilization-Focused Evaluation, 
Minneapolis, USA

“There is a real hunger for this book among social innovators, funders, 
policymakers, and educators. The book is sure to become dog-
eared as it is read, used, and reread to help evaluators conduct their 
work in a manner consistent with the complexity of the challenges 
they are addressing.” - Brenda Zimmerman, Director, Health Industry 
Management Program, Schulich School of Business, York University, 
Canada

“Patton pulls back the curtain to reveal that there is no great Oz of 
evaluation. This book reminds us that when we are working in complex 
systems we are better off acknowledging how little we know from 
the outset – and then acting on continual feedback – rather than 
pretending we already have all the knowledge needed to succeed. 
Patton challenges evaluators to relentlessly adapt, react, change, 
and innovate to work toward the best outcomes.” - John B. Bare, Vice 
President, The Arthur M. Blank Family Foundation, Atlanta, Georgia, USA

Developmental evaluation (DE) offers a powerful approach to 
monitoring and supporting social innovations by working in partnership 
with program decision makers. In this book, eminent authority Michael 
Quinn Patton shows how to conduct evaluations within a DE framework. 
Patton draws on insights about complex dynamic systems, uncertainty, 
nonlinearity, and emergence. He illustrates how DE can be used for a 
range of purposes: ongoing program development, adapting effective 
principles of practice to local contexts, generating innovations and 
taking them to scale, and facilitating rapid response in crisis situations.

Students and practicing evaluators will appreciate the book’s extensive 
case examples and stories, cartoons, clear writing style, ‘closer look’ 
sidebars, and summary tables. Essential guidance is provided for making 
evaluations useful, practical, and credible in support of social change.

This book is intended for instructors and graduate students in education, 
psychology, sociology, management, social work, nursing, and public 
policy, and for applied researchers who do evaluations. It will serve as a 
core or supplemental text in graduate-level courses in evaluation, social 
research methods, program planning, and management consulting. 
Contents
1. Developmental Evaluation Defi ned and Positioned. 2. Developmental Evaluation as a 
Distinct Purpose and Niche. 3. Thinking Outside Evaluation’s Boxes. 4. Situation Recognition and 
Responsiveness: Distinguishing Simple, Complicated, and Complex. 5. Systems Thinking and 
Complexity Concepts for Developmental Evaluation. 6. How the World is Changed: A Dialectic 
with Thesis and Antithesis and Developmental Evaluation as the Synthesis. 7. The Adaptive 
Cycle and Developmental Evaluation. 8. Developmental Evaluation Inquiry Frameworks. 
9. Developmental Evaluation Bricolage: Refl ective Practice, Sensitizing Concepts, Action 
Research, Abduction, Systems Change, and Retrospective Developmental Evaluation. 10. 
Utilization-focused Developmental Evaluation: Engagement Practices, Diverse Designs, and 
Adaptive Methods. 
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New edition!

Primer of Public Relations 
Research
Second Edition
Don W. Stacks
University of Miami, Florida, USA
“Stacks has created the central repository of 
essential knowledge about why and how to 

conduct research that every public relations professional needs. 
Grounded in the fundamentals of communications theory, the book 
not only covers technical research skills, but also shows how to apply 
research to improve the day-to-day practice of public relations. This 
clear and practical book should become a standard reference on 
the desk of every public relations professional and should be required 
reading in every introductory course in the fi eld.” - David Michaelson, 
President, Echo Research, Inc., New York, USA

“Many consider Stacks to be the world’s leading expert on public 
relations research methodologies. The second edition of this superb 
book should be required reading for students and practitioners who 
want to help our fi eld move away from the archaic, outputs-focused, 
one-way communication that is publicity and press-agentry, and 
toward strategic, outcomes-focused, two-way communication.” - 
Donald K. Wright, Boston University, USA

This practical, comprehensive work is widely regarded as the standard 
course text and practitioner reference on public relations research. 
Don W. Stacks explains the key role of research in all aspects of 
contemporary PR practice, from planning a program or campaign 
to making strategic changes and measuring outcomes. Step-by-step 
guidelines and tools are provided for using a wide range of qualitative 
and quantitative methods to accomplish essential research objectives. 
The book clearly explains technical aspects of data collection and 
analysis for readers new to measurement and statistics. Every chapter 
features review questions and a detailed practice problem. 

New to this edition:

Thoroughly updated to refl ect the growth of social media and other • 
technological changes
Expanded coverage of measuring return on investment (ROI)• 
Restructured based on classroom experience: learning statistical • 
concepts fi rst will help students master the methods
Emphasizes a best-practice approach to designing and implementing • 
research
A testbank, suggested readings, case studies, and • PowerPoint slides are 
available to instructors using the book in their courses; see the book’s 
preface for details. 

The book will be invaluable to students of public relations and 
communication and to public relations practitioners and decision 
makers. It also serves as a text in advanced undergraduate- and 
graduate-level courses in public relations and communication research 
methods.
Contents
Part 1. An Introduction to Research in Public Relations. 1. Understanding Research: An 
Introduction with Public Relations Implications. 2. Management of Research in Public 
Relations. 3. Measuring Outcomes. 4. Descriptive Statistical Reasoning and Computer 
Analysis. 5. Ethical Concerns in Public Relations Research. Part 2. Research Methodology. 6. 
Qualitative Research Methodology: Content Analysis. 7. Qualitative Research Methodology: 
Historical and Secondary Methods. 8. Qualitative Research Methodology: Case Studies. 9. 
Qualitative Research Methodology: Methods of Observing People. 10. Quantitative Research 
Methodology: Sampling Messages and People. 11. Quantitative Research Methodology: 
Survey and Poll Methods. 12. Quantitative Research Methodology: Experimental Method. 13. 
Quantitative Statistics: Advanced Inferential Statistical Reasoning and Computer Analysis. 
Part 3. Obtaining and Reporting Public Relations Research. 14. Writing and Evaluating the 
Request for Research Proposal. 15. Writing and Presenting the Final Research Report. Appendix: 
Dictionary of Public Relations Measurement and Research. 

September 2010: 6x9: 370pp
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When Research Goes Off 
the Rails
Why it Happens and What You 
Can Do About It
David L. Streiner, University of Toronto, Canada
Souraya Sidani, Ryerson University, Canada (Eds.)
“Most books for social and behavioral science 
researchers assume that faithfully following 
certain protocols will produce useful results. In 

contrast, this book shows that the unexpected almost always strikes. 
There is as much to learn from these real-world situations of research 
gone awry as from textbook examples of ‘perfect’ designs that lead 
to straightforward results. The underlying message of all of the chapters 
is that serious mishaps are best avoided by focusing on prevention. 
Drawing on diverse studies using different designs in multiple disciplines, 
the book illustrates broadly applicable approaches to navigating 
the vicissitudes of research and evaluation practice.” - Henry M. 
Levin, William Heard Kilpatrick Professor of Economics and Education, 
Teachers College, Columbia University; David Jacks Professor of 
Education and Economics (Emeritus), Stanford University

Few behavioral or health science studies proceed seamlessly. This 
refreshingly candid guide presents fi rsthand vignettes of obstacles on the 
bumpy road of research and offers feasible, easy-to-implement solutions.
Contents
S. Sidani, D.L. Streiner, Going Off the Rails: An Introduction. Part 1. Ethics Approval. M.A. 
Hwalek, V.L. Straub, When Mountains Move Too Slowly. A. Sherry, A. Amidon, The Ethics of Sex 
Research on the Internet. M. Meyer, A. Estable, L. MacLean, N. Edwards, When Safeguards 
become Straitjackets: How Ethics Research Board Requirements Might Contribute to Ethical 
Dilemmas in Studies with Marginalized Populations. B.R. Rush, D. Morisano, Going Off the Rails 
for ‘Love or Money’: Implementation Issues Related to Payment of Research Participants 
in an Addiction-Research Project. Part 2. Accessing the Participants. J. Quirino dos Santos, 
Frailty, Thy Name is Macho. J.M.D. Serafi ni, Power in Numbers: Research with Families in Long-
term Care. L. MacLean, Getting the Wrong Gatekeeper. M.K. Dhami, K.A. Souza, Breaking 
into Court. S. Veldhuizen, J. Cairney, D.L. Streiner, The RDC Archipelago. Part 3. Recruitment 
and Retention. C. Koch, A. Tabor, Small Colleges and Small n’s. S. Sidani, D.L. Streiner, C.M. 
LeClerc, Mitigating the Impact of External Forces. K.W. Piercy, A Trip to the School of Hard 
Knocks: Recruiting Participants from Health Service Agencies for Qualitative Studies of Aging. 
P. Barrette, All Aboard! Using Community Leaders to Keep Clinical Researchers on Track. 
A.S. Joyce, Changing Horses in Midstream: Transforming a Study to Address Recruitment 
Problems. J. Montoro-Rodriguez, G.C. Smith, When Cost Meets Effi ciency: Rethinking Ways 
to Sample a Rare Population. R. van Reekum, The Story is in the Numbers. E.A. Goncy, M.E. 
Roley, M.H.M. van Dulmen, Strategies for Retaining Participants in Longitudinal Research with 
Economically Disadvantaged and Ethnically Diverse Samples. C. Keller, J. Fleury, A. Perez, 
Culturally Specifi c Strategies for Retention and Adherence to Physical Activity Interventions 
in Hispanic Women. Part 4. Study Implementation. S. Sidani, D.L. Streiner, C.M. LeClerc, When 
a Beautiful Intervention Meets Ugly Reality: Implementing an Intervention in the Real World. 
C.S. Cinà, C.M. Clase, When Saving Blood Goes Wrong. G.R. Norman, PDA = Pretty Darned 
Awful: The Trials and Tribulations of Running Trials of PDAs. F. Filion, C.C. Johnston, When Sugar 
is Not So Sweet: Camera Shyness and Intentional Cointervention Almost Derail a Study. R. van 
Reekum, Placebo Problems: Power and Persecution, or Paranoia? Part 5. Data Collection. S.M. 
Spencer, J.H. Patrick, Revisiting Traditional Survey Methodology to Recruit and Survey Lesbian, 
Gay, and Bisexual Older Adults. N. Roberts, Technology: Help or Hindrance? D.L. Streiner, 
Hoist on Our Own Postcard. J. Cairney, J.A. Hay, B.E. Faught, On the Finer Points of Handling 
Googlies: Refl ections on Hits, Near Misses, and Full-blown Swings at the Air in Large, Population-
based Studies Involving School, Parents, and Children. B.D. Carpenter, S. Balsis, Pets, Pies, and 
Videotape: Conducting In-home Observational Research with Late-life Intergenerational 
Families. D. Bryant, Underfunded but Not Undone. D. Watson, Community-Based Participatory 
Research: A Lesson in Humility. H.S. Shannon, Where Did All the Bodies Go? K. McKnight, P.E. 
McKnight, Measures for Improving Measures. Part 6. Data Analysis. L. MacLean, A. Estable, M. 
Meyer, A. Kothari, N. Edwards, B. Riley, Drowsing Over Data: When Less is More. S. Kairouz, L. 
Nadeau, Bigger is Not Always Better: Adventures in the World of Survey Data Analysis. A. Martí-
Carvajal, Taking Aim at a Moving Target: When a Study Changes in the Middle. F.R. Ferraro, 
K. Trottier-Wolter, Lack of Normative Data as an Obstacle to Neuropsychological Assessment. 
L. MacLean, M. Meyer, A. Estable, A. Kothari, N. Edwards, These Data Do Not Compute. M.F. 
Davis, Avoiding Data Disasters and Other Pitfalls. D. Glaser, When Interpretation Goes Awry: The 
Impact of Interim Testing. Part 7. Collaboration. N. Roberts, What Happened to Cooperation 
and Collaboration? K.L. Bledsoe, Presto! It’s Gone: When a Study Ceases to Exist Right before 
Your Eyes. D.Y. Yantio, Building Stakeholder Capacity to Enhance Effectiveness in Participatory 
Program Evaluation. Part 8. Final Thoughts. J.A. Durlak, C.I. Celio, M.K. Pachan, K.B. Schellinger, 
Sometimes It is the Researcher, Not the Research, That Goes ‘Off the Rails’: The Value of Clear, 
Complete, and Precise Information in Scientifi c Reports. S. Sidani, D.L. Streiner, A Healthy Dose 
of Realism. 
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