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Are you planning to develop a textbook, handbook, professional book, or monograph in 
Industrial, Organizational and Work Psychology? Do you feel there is a need for a new journal 
in this area? If so, we would like to hear from you. We welcome proposals covering any aspect 
of Industrial, Organizational and Work psychology, in its theory and practice.
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US/Canada: 
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The Applied Psychology Series

www.psypress.com/applied-psychology-series

Series Editors: 
Edwin A. Fleishman, George Mason 
University, USA 
Jeanette N. Cleveland, Pennsylvania State 
University, USA
The objective of the Applied Psychology Series is to 
offer publications that emphasize state-of-the-art 
research and its application to important issues of 
human behavior in a variety of societal settings.
The objective is to bridge both academic and 
applied interests. To date, more than fifteen books 
in various fields of applied psychology have been 
published in this series.
If you are interested in joining this prestigious list 
of authors, please contact Jeanette Cleveland 
(email: janc@psu.edu), Pennsylvania State 
University, Department of Psychology, University 
Park, PA 16802, phone: 814-863-1712, or  
Anne Duffy, Senior Editor, Psychology Press  
(email: anne.duffy@taylorandfrancis.com).

S
ER

IES

SIOP’S Organizational Frontiers 
Series

www.psypress.com/siop-organizational-
frontiers

Series Editor 2008- 2012
Eduardo Salas, University of Central Florida, 
USA

The Series of the Society for Industrial 
and Organizational Psychology (SIOP)
Launched in 1983 to make scientific contributions 
to the field, this series has attempted to publish 
books on cutting-edge theory, research and 
theory derived from practice in industrial 
and organizational psychology, and related 
organizational science disciplines.
The goal of the series is to inform and stimulate 
research for SIOP members (students, practitioners 
and researchers) and people in related disciplines 
including other subdisciplines of psychology, 
organizational behavior, human resource 
management, and labor and industrial relations.
To propose a title, please contact Anne Duffy  
(email: anne.duffy@taylorandfrancis.com).

Organization and Management Series

www.psypress.com/organization-and-management

Series Editors:
Arthur P. Brief, University of Utah, USA
Michael Frese, Leuphana University of Lueneburg, 
Germany 
Kim Elsbach, University of California, Davis, USA

The Series in Organization and Management publishes 
books that establish innovative avenues of inquiry or 
significantly alter the course of contemporary research 
in an established area.
Taking a broad view of the domain of organization and 
management scholarship, the editors seek to publish 
theoretical and empirical works grounded in a variety of 
disciplinary perspectives that focus on units of analysis 
ranging from individuals to industries. In addition, the 
series welcomes purely methodological contributions, 
as well as edited volumes of original essays.
Manuscript proposals should be sent to: Art Brief, 
Department of Management, University of Utah, 1645 E 
Campus Center Drive #105, Salt Lake City, Utah 84112-
9304 (email: arthur.brief@business.utah.edu) or  
Anne Duffy (email: anne.duffy@taylorandfrancis.com).

NEW SERIES!

Leadership: Research and 
Practice
Series Editor: Georgia Sorenson, 
Research Professor of Leadership 
Studies, The University of Maryland 
School of Law
This series of new books will include 
edited and authored volumes showcasing 
the latest leadership and behavioral 
research, as well as practical books 
based on the latest leadership theory 
with applications to management, IO 
psychology, organizational behavior, law 
and military psychology.
If you are interested in joining this series, 
please send proposals for new book 
ideas to Georgia Sorenson (email 
gsorenson@law.umaryland.edu or 
phone 301 221- 2423) or contact Senior 
Editor Anne Duffy (email anne.duffy@
taylorandfrancis.com or  
phone 917-351-7155).
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“This is an excellent textbook for basic studies on 
communication. Based on an extensive amount of research, 
it offers a thorough review of skills for interpersonal 
communication, and presents the most important theoretical 
viewpoints. It will be useful for students and teachers of 
communication as an introductory book on this research 
area, but also more advanced experts of communication can 
become acquainted with new issues as well as review the 
central points of interpersonal communication from it.” - 
Pekka Isolatus, Professor of Speech Communication, 
University of Tampere, Finland.

“This book is very comprehensive. The cues that emanate from 
the many chapter titles will raise interest and the writing is 
so clear that the reader is encouraged to continue reading.” 
- Klaus Fiedler, Professor of Social Psychology, 
University of Heidelberg, Germany 

This thoroughly revised edition of the foremost textbook 
on communication provides an up-to-date review of the 
current research, theory and practice in this burgeoning 
field of study.

Written by one of the foremost international experts 
in the field and founded solidly in research, this book 
provides a key reference for the study of interpersonal 
communication. This theoretically informed, yet 
practically oriented text will be of interest both to 
students of interpersonal communication in general, and 
to qualified personnel and trainees in many fields.
CONTENTS 
Introduction: The Importance of Interpersonal Skills. 1. 
Interpersonal Communication: A Skill-based Model. 2. 
Nonverbal Communication. 3. Rewarding and Reinforcing. 
4. Questioning. 5. Reflecting. 6. Listening. 7. Explaining. 8. 
Self-disclosure. 9. Set Induction and Closure. 10. Assertiveness. 
11. Influence and Persuasion. 12. Negotiating. 13. Groups and 
Group Interaction. 14. Concluding Comments.

September 2010: 7x10: 568pp 
Hb: 978-0-415-43203-0: £49.95 
Pb: 978-0-415-43204-7: £24.95 
www.workpsychologyarena.com/9780415432047
Complimentary examination copy available

SkillEd iNTErpErSONal COmmuNiCaTiON
Research, Theory and Practice

Fifth Edition

Owen Hargie 
University of Ulster, UK
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Research and theory on intergroup contact have 
become one of the fastest advancing and most exciting 
fields in social psychology in recent years. The work is 
exciting because it combines basic social psychological 
concerns -- human interaction, situational influences 
on behavior -- with an effective means of improving 
intergroup relations at a time when the world is 
witnessing widespread intergroup hatred and strife.

This volume provides an overview of this rapidly 
progressing area of investigation – its origins and early 
work, its current status and recent developments, 
along with criticisms of this work and suggestions 
for future directions. It covers a range of research 
findings involving contact between groups drawn 
from the authors’ extensive meta-analysis of 515 
published studies on intergroup contact. This meta-
analysis, together with the authors’ renowed research 
on intergroup contact, provides a solid foundation 
and broad overview of the field, to which we will 
add discussions of research extensions and emerging 
directions.

When Groups Meet is a rich, comprehensive overview of 
classic and contemporary work on intergroup contact, 
as well as providing insights into where this work 
is headed in the future. For research specialists, this 
volume not only serves as a sourcebook for research 
and theory on intergroup contact, it also provides the 
entire 515-item bibliography from the meta-analysis. 
The clear structure and accessible writing style will 
also appeal to advanced undergraduate and graduate 
students in psychology and other social sciences.

When Groups Meet
The Dynamics of Intergroup Contact

Thomas F. Pettigrew, University of California, USA  
Linda R. Tropp, University of Massachusetts, USA
Series: Essays in Social Psychology

CONTENTS
1. The Origins of Intergroup 
Contact Theory. 2. Does 
Intergroup Contact 
Typically Reduce 
Intergroup Prejudice? 3. 
Do Intergroup Contact 
Effects Generalize? 4. Are 
the Effects of Intergroup 
Contact Universal? 5. 
When Does Intergroup 
Contact Reduce Prejudice? 
6. How Does Intergroup 
Contact Reduce Prejudice? 
7. Does Intergroup Contact 
Reduce All Aspects of 
Prejudice? 8. Intergroup 
Contact and the Role of 
Cross-Group Friendships. 
9. Intergroup Contact and 
Group Differences in Status. 
10. Intergroup Contact as 
One of Many Predictors 
of Prejudice. 11. When 
Intergroup Contact Fails. 
12. Criticisms of Intergroup 
Contact Theory. 13. Future 
Directions for Intergroup 
Contact Theory and 
Research. 

FORTHCOMING 
Rethinking the Knowledge 
Controversy in Organization Studies
A Constructive Uncertainty Perspective
Nord & Connell
Series: Organization and Management 
February 2011: 6x9: 272pp 
Hb: 978-0-415-87512-7: £44.95 
www.psypress.com/organization-and-
management/9780415875127 

Auditing Organizational 
Communication
Second Edition
Hargie & Tourish, Eds.
2009: 6x9: 520pp 
Hb: 978-0-415-41445-6 £49.95 
Pb: 978-0-415-41446-3: £27.50 
www.workpsychologyarena.
com/9780415414463 

March 2011: 6x9: 200pp 
Hb: 978-1-84169-765-9: £27.99 
www.psypress.com/essays/
social/9781841697659

ALSO AVAILABLE
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Multiplying Insult Times Injury

Joel Brockner 
Columbia University Business School, USA
Series: Organization and Management

“This is a huge achievement. The book is worthwhile reading 
for professionals and scientific researchers in the fields of 
organizational behavior, human resource management, social 
psychology and other fields pertaining to how people react 
to both the outcomes and the processes they are getting from 
social and work relationships. The author has made sure 
that he includes all the recent insights pertaining to these 
issues, making this a ‘must read’ for all those interested in 
organizational and justice related domains.” - Kees van 
den Bos, Department of Social and Organizational 
Psychology, Utrecht University, The Netherlands

This book is for scholars with an interest in 
the burgeoning area of theory and research on 
organizational justice. The ideas it describes forge 
connections between the justice literature and other 
prominent bodies of knowledge in organizational 
and social psychology, including those pertaining to 
trust, social identity, attribution theory, regulatory 
focus theory and cross-cultural differences in people’s 
beliefs and behaviors. Though intended primarily for 
researchers, this book is written in a very accessible way, 
so that informed practitioners will gain considerable 
value from it.
CONTENTS
Series Foreword, Arthur P. Brief. 1. Introduction. 2. High 
Process Fairness Reduces the Effect of Outcome Favorability 
(Part A). 3. High Process Fairness Reduces the Effect of 
Outcome Favorability (Part B). 4. High Process Fairness 
Heightens the Effect of Outcome Favorability. 5. Accounting 
for Both Interaction Effects. 6. Casting the Process/Outcome 
Interaction Effects More Broadly. 7. Practical Applications. 
Appendix to Chapter 1. References. 

FORTHCOMING

MULTI TEAM SySTEMS
An Organization Form for 
Dynamic and Complex 
Environments
Zaccaro et al., Eds.
2011: 6x9: 400pp 
hb: 978-1-84872-669-1: 
£45.95 
www.psypress.com/
organization-and-
management/9781848728691

w w w. p s y p re s s .c o m/o rg a n i z at i o n - a n d - m a n a g e m e n t

a CONTEmpOrary lOOk aT 
OrGaNizaTiONal JuSTiCE

April 2010: 6x9: 368pp 
Hb: 978-1-84872-832-5: £44.95 
www.psypress.com/organization-and-management/9781848728325

www.facebook.com/PsychologyPress
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Triggers of Revenge Motives 
and Behavior. C.M. Pearson, 
Research on Workplace 
Incivility and its Connection 
to Practice. C. Fitzgerald 
Boxer, T.E. Ford, Sexist 
Humor in the Workplace: A 
Case of Subtle Harassment. 
S.L. Glover, Lying to Bosses, 
Subordinates, Peers and the 
Outside World: Motivations 
and Consequences. Part 3. 
Methodological Issues. S. 
M. Jex, J.L. Burnfield Geimer, 
O. Clark, A.M. Guidroz, 
J.E. Yugo, Challenges and 
Recommendations in the 
Measurement of Workplace 
Incivility. P.E. Spector, O.B. 
Rodopman, Methodological 
Issues in Studying Insidious 
Workplace Behavior. Part 4. 
Integration. M.S. Edwards, 
J. Greenberg, Issues and 
Challenges in Studying 
Insidious Workplace 
Behavior. 

Series: Applied Psychology 

“This is an outstanding book which has to be read by 
anybody interested in human behavior at work, but also 
in life more generally. It is sad to say in this frenetic, 
competitive and insecure world, that insidious behavior 
is more prevalent now than ever before. It is a must read 
for all concerned with the human condition of the 21st 
century.” - Cary L. Cooper, Distinguished Professor 
of Organizational Psychology and Health, Lancaster 
University, Management School, UK

Insidious Workplace Behavior (IWB) refers to low-
level, pervasive acts of deviance directed at individual 
or organizational targets. Because of its inherently 
stealthy nature, scientists have paid little attention to 
IWB, allowing us to know very little about it. With this 
book, that now is changing. The present volume – the 
first to showcase this topic – presents original essays 
by top organizational scientists who share the most 
current thinking about IWB. Contributors examine, 
for example, the many forms that IWB takes, focusing 
on its antecedents, consequences, and moderators. 
They also highlight ways that organizational leaders 
can manage and constrain IWB so as to attenuate 
its adverse effects. And to promote both theory and 
practice in IWB, contributors also discuss the special 
problems associated with researching IWB and 
strategies for overcoming them. 

Aimed at students, scholars, and practitioners in 
the organizational sciences – especially industrial-
organizational psychology, organizational behavior, 
and human resource management – this seminal 
volume promises to be inspire research and practice for 
years to come.
CONTENTS
Edwin Fleishman, Series Foreword. Part 1. Introduction.  
M.S. Edwards, J. Greenberg, What is Insidious Workplace 
Behavior? Part 2. Forms of Insidious Workplace Behavior.  
J.H. Neuman, L. Keashly, Means, Motive Opportunity and 
Aggressive Workplace Behavior. M.A. Seabright, M.L. Ambrose, 
M. Schminke, Two Images of Workplace Sabotage. D.A. Jones, 
Getting Even for Interpersonal Mistreatment in the Workplace: 

w w w. p s y p re s s .c o m/a p p l i e d - p s yc h o l o g y - s e r i e s

June 2010: 6x9: 408pp 
Hb: 978-1-84872-858-5: £49.95 
Pb: 978-1-84872-859-2: £29.95 
www.psypress.com/9781848728592 
e-inspection copy available

iNSidiOuS WOrkplaCE BEhaviOr
Jerald Greenberg (Ed.)  
RAND Corporation’s Institute for Civil Justice
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maNaGErial EThiCS
Managing the Psychology of Morality

Marshall Schminke (Ed.) 
University of Central Florida, USA

“Of all the topics studied by management scholars few shed 
as much light on the dynamics of today’s organizations as 
managerial ethics. Professor Schminke’s book highlights the 
latest advances in this area by compiling contributions from 
leading behavioral ethics researchers – experts who share insight 
into such contemporary themes as ethical leadership, corporate 
character, and corporate social responsibility. For stimulating 
conversations about when, why, and how people engage in 
ethical and unethical behavior in the workplace, this book will be 
invaluable.” - Jerald Greenberg, RAND Corporation 

This book combines management theory with ethical 
theory on a chapter by chapter, topic by topic basis. The 
volume bridges the theoretical, empirical and practical 
gap between management and ethics. It will be of interest 
to a cross-disciplinary group of students, researchers and 
managers in business, management, organizational behavior, 
IO psychology and business ethics. 
CONTENTS
Preface. M. Schminke, M. Priesemuth, Management and Ethics: 
Revisiting Distant Neighbors. Part 1. Ethics from the Top Down. 
R. Cropanzano, F.O. Walumbwa, Moral Leadership: A Short Primer 
on Competing Perspectives. R. Chun, Organizational Virtue, CSR, 
and Performance. D. Rupp, C.A. Williams, R.V. Aguilera, Increasing 
Corporate Social Responsibility Through Stakeholder Value 
Internalization (and the Catalyzing Effect of New Governance): 
An Application of Organizational Justice, Self-Determination, and 
Social Influence Theories. M.S. Mitchell, N.F. Palmer, The Managerial 
Relevance of Ethical Efficacy. Part 2. Unethical Behavior: Causes, 
Consequences, and Comebacks. D. De Cremer, On the Psychology 
of Preventing and Dealing with Ethical Failures: A Behavioral 
Ethics Approach. E.E. Umphress, J.T. Campbell, J.B. Bingham, Paved 
with Good Intentions: Unethical Behavior Conducted to Benefit the 
Organization, Coworkers, and Customers. R.L. Hess, Failures, Losses, 
and Fairness: The Customer’s Perspective. L.K. Treviño, G.R. Weaver, 
Advances in Research on Punishment in Organizations: Descriptive 
and Normative Perspectives. Part 3. New Theoretical Perspectives. 
R. Folger, R. Cropanzano, Social Hierarchies and the Evolution of Moral 
Emotions. M.E. Price, Free Riders as a Blind Spot of Equity Theory: 
An Evolutionary Correction. D.M. Mayer, From Proscriptions to 
Prescriptions: A Call for Including Prosocial Behavior in Behavioral 
Ethics. M. Schminke, A. Vestal, J. Caldwell, A Review and Assessment 
of Ethical Decision Making Models: Is a Garbage Can Approach the 
Answer?

June 2010: 6x9: 334pp 
Hb: 978-1-84872-833-2: £27.50 
www.workpsychologyarena.com/9781848728332   
e-inspection copy available

w w w.wo r k p s yc h o l o g ya re n a .c o m
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“In my opinion, the authors have done an excellent 
job of providing the reader an historical account of 
the origins of justice theory. I also think the authors 
have certainly been thorough in their description of 
the organizational justice literature.” - Steve M. Jex, 
Psychology Department, Bowling Green State 
University

“Justice is a rapidly evolving field that generates a 
great deal of both empirical and theoretical papers. 
This book does a nice job of bringing people up to 
speed on what’s out there without relying on a single 
perspective. Notably, the volume of publishing in this 
areal also means that it is particularly popular, leading 
to a greater likelihood that a book such as this one 
will be read by many.” - Daniel Beal, Psychology 
Department, Rice University, Texas

This book seeks to integrate the scholarship 
on justice and affect. The authors focus on 
empirical social scientific theories pertaining 
to fairness, mood and emotion. Most of the 
literature in this book is drawn from social and 
organizational psychology. Other areas included 
are management, personality and evolutionary 
psychology. The book includes coverage of 
relevant philosophical positions from Aristotle 
and Rawls. The goal of this book is to familiarize 
the reader with the rich tradition of conceptual 
models explaining the association between 
justice and emotion. It will be of interest to 
graduate students, researchers and practitioners 
in industrial organizational psychology, social 
psychology, management and business ethics.
CONTENTS
1. Introduction. 2. Justice-Relevant Cognitions as a Cause 
of Affect. 3. Justice and the Moral Emotions. 4. Justice, 
The Self, and Affect. 5. Mood and Emotion as Causes 
of Justice. 6. Emotional Regulation: Display Rules and 
Terror Management. 7. Conclusion.

January 2011: 6x9: 318pp 
Hb: 978-1-84872-844-8: £29.95 
www.workpsychologyarena.com/9781848728448 
e-inspection copy available

SOCial JuSTiCE aNd ThE ExpEriENCE Of 
EmOTiON
Russell Cropanzano, The University of Arizona, USA, Jordan H. 
Stein, The University of Arizona, USA and Thierry Nadisic, Emlyon 
Business School, France

w w w.wo r k p s yc h o l o g ya re n a .c o m

Discover a wealth of Social 
Psychology resources at
www.socialpsychologyarena.com

including:
•   10% discount on all online   
 orders!
•   Free shipping on online orders!
 (UK customers: free shipping on   
 orders of £20 or more.)
•   Catalogs to download
•   Special offers,  news, calls for   
 papers
•   The latest books  and journal issues
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of Trust: Insights from 
Organizational Behavior and 
Social Psychology. F.J. Flynn, 
Give and Take: Psychological 
Mindsets in Conflict. Part 4. 
Contemporary Issues. K.W. 
Phillips, S.Y. Kim-Jun, S.H. 
Shim, The Value of Diversity 
in Organization: A Social 
Psychological Perspective. K. 
Aquino, J. O’Reilly, Antisocial 
Behavior at Work: The Social 
Psychological Dynamics of 
Workplace Victimization 
and Revenge. C.K.W. De 
Dreu, B.A. Nijstad, M. Baas, 
Creativity in Individuals 
and Groups: Basic 
Principles with Practical 
Implications. S.A. Haslam, R. 
van Dick, A Social Identity 
Approach to Workplace 
Stress. M.M. Pillutla, When 
Good People Do Wrong: 
Morality, Social Identity 
and Ethical Behavior. K. 
Leung, M.W. Morris, Culture 
and Creativity: A Social 
Psychological Analysis.     

“This is a stunning collection of many of the most 
interesting people in the field addressing the most interesting 
social psychological issues in organizations. Buy it!” - Max 
Bazerman, Straus Professor, Harvard University, USA

“This is a book to feed the intellect. It offers the lens of social 
psychology to enable us to discover the hidden processes of 
organizational life. The topics are theoretically challenging 
and of the utmost importance practically for organizational 
life. In the wake of financial crises and ethical scandals, we 
desperately need new paradigms and alternative perspectives 
to help us understand how to create sustainable institutions 
and organizations. This book provides a glut of these 
alternatives from craftspeople of the highest standing within 
psychology. The editors have done a brilliant job.” - Michael 
West, Aston Business School, Aston University, UK

This edited volume by contributors from various 
countries and disciplines will bring together research 
that touches the interface of social psychology, IO 
psychology and organizational behavior. Theories 
of individuals such as attribution theory, cognitive 
dissonance, psychological reactance and theories of 
attitude and persuasion can help explain individual 
behavior in organizations and guide our understanding 
of individual’s work motivation, and issues relating to 
performance and job evaluation.
CONTENTS
Arthur P. Brief, Series Foreword. Part 1. Introduction. D. De 
Cremer, R. Van Dick, J.K. Murnighan, On Social Beings and 
Organizational Animals: A Social Psychological Approach 
to Organizations. Part 2. Leadership, Power, and Social 
Influence. A.D. Galinsky, D. Rus, J. Lammers, Power: A Central 
Force Governing Psychological, Social, and Organizational 
Life. D. De Cremer, T.R. Tyler, On Being the Leader and Acting 
Fairly: A Contingency Approach. N.J. Goldstein, R.B. Cialdini, 
Managing Normative Influences in Organizations. M. Frese, 
Entrepreneurial Actions: An Action Theory Approach. Part 3. 
Conflict, Cooperation and Decision Making. R.M. Kramer, 
Responsive Leaders: Cognitive and Behavioral Reactions 
to Identity Threats. D. Moore, S.A. Swift, The Three Faces 
of Overconfidence in Organizations. S. Rispens, K.A. Jehn, 
Conflict in Workgroups: Constructive, Destructive, and 
Asymmetric Conflict. K.T. Dirks, D. De Cremer, The Repair 

SOCial pSyChOlOGy aNd OrGaNizaTiONS
David De Cremer, Tilburg University, The Netherlands,  
J. Keith Murnighan, Northwestern University, USA and Rolf van 
Dick, Goethe University Frankfurt, Germany (Eds.)
Series: Organization and Management 

August 2010: 6x9: 472pp 
Hb: 978-1-84872-856-1: £44.95 
www.psypress.com/organization-and-management/9781848728561 
e-inspection copy available

proof4UK.indd   10 09/09/2010   17:00:32
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“Dave Messick’s research interests have ranged across 
some of the most exciting areas of social psychology, 
behavioral decision research, and management thought, 
and his research studies have opened up a remarkable 
number of pathways. Pathways from which many 
investigators are now producing important, theoretically 
elegant, policy relevant research. Kramer, Tenbrunsel, and 
Bazerman, elegant researchers themselves, have drawn 
together an excellent group of contributors who tell us 
where Messick’s leads have taken us.” - John Darley, 
Psychology Department, Princeton 

This book, in honor of David Messick, is about social 
decisions and the role cooperation plays in social 
life. Noted contributors who worked with Dave over 
the years will discuss their work in social judgment, 
decision making and ethics which was so important 
to Dave.
CONTENTS
A.P. Brief, J.P. Walsh, Series Forward. R.M. Kramer, A.E. 
Tenbrunsel, M.H. Bazerman, Social Dilemmas, Social Values, 
and Ethical Judgments: Touchpoints and Touchdowns in a 
Distinguished Scholarly Career. Part 1. Social Dilemmas. 
C.D. Samuelson, K. Watrous-Rodriguez, Group Discussion 
and Cooperation in Social Dilemmas: Does the Medium 
Matter? E. van Dijk, A. Wit, H. Wilke, E.W. de Kwaadsteniet, 
On the Importance of Equality in Social Dilemmas. P.A.M. 
Van Lange, J.A. Joireman, Social and Temporal Orientations 
in Social Dilemmas. A.E. Tenbrunsel, G. Northcraft, In the 
Eye of the Beholder: Payoff Structures and Decision Frames 
in Social Dilemmas. R.M. Kramer, Dilemmas and Doubts: 
How Decision Makers Cope with Interdependence and 
Uncertainty. Part 2. Social Values, Social Control, and 
Cooperation. G.P. Shelley, M. Page, P. Rives, E. Yeagley, 
D.M. Kuhlman, Nonverbal Communication and Detection 
of Individual Differences in Social Value Orientation. 
T. Boles, H. Le, H. Nguyen, Persons, Organizations, and 
Societies: The Effects of Collectivism and Individualism 
on Cooperation. J.L. Grzelak, D.M. Kuhlman, E. Yeagley, J.A. 
Joireman, Attraction to Prospective Dyadic Relationships: 
Effects of Fate Control, Reflexive Control, and Partner’s 

SOCial dECiSiON makiNG
Social Dilemmas, Social Values, and Ethical Judgments

Roderick M. Kramer, Stanford University, California, USA, Ann E. 
Tenbrunsel, Notre Dame University, USA and Max H. Bazerman, 
harvard University, Boston, USA (Eds.)
Series: Organization and Management

Trustworthiness. Part 
3. Ethical Judgments, 
Fairness, and Equality. 
F. Gino, D.A. Moore, M.H. 
Bazerman, See No Evil: 
When We Overlook 
Other People’s Unethical 
Behavior. K. Gibson, J.K. 
Murnighan, From Theory 
to Practice: Messick and 
Morality. S.T. Allison, J.L. 
Burnette, Fairness and 
Preference for Underdogs 
and Topdogs. S. Desal, 
A.P. Brief, J.George, Meaner 
Managers: A Consequence 
of Income Inequality. 
Part 4. Commentary and 
Reflections. R. Dawes, 
Appreciation for Professor 
David M. Messick: 
Peanuts, Ping Pong, 
and Naivete. D. Messick, 
Retrospection on a Career 
in Social Psychology. 

w w w. p s y p re s s .c o m/o rg a n i z at i o n - a n d - m a n a g e m e n t

2009: 6x9: 435pp 
Hb: 978-1-84169-899-1: £44.95 
www.psypress.com/organization-and-management/9781841698991
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The Aging Consumer
Perspectives From Psychology and 
Economics
Aimee Drolet, Norbert Schwarz and Carolyn 
Yoon (Eds.) 

Series: Marketing and Consumer Psychology Series

“This book brings together in one volume wide 
ranging research into the changing consumption 
patterns of the aging population and the 
theoretical and practical implications of these 
changes. It is a scholarly approach to an under 
researched issue; it is likely to be taken by just about 
any ‘self respecting’ academic library.” - Susan 
Auty, Lancaster University, UK

CONTENTS

Part 1. What Changes with Aging? 
Part 2. Decision Making
Part 3. Older Consumers in the Marketplace

May 2010: 6x9: 328pp
Hb: 978-1-84872-810-3: £44.95 
Pb: 978-1-84872-811-0: £22.50
www.psypress.com/marketing-and- 
consumer-psychology/9781848728110 

Boush et al.
Deception In The Marketplace
The Psychology of Deceptive Persuasion and 
Consumer Self-Protection
2009: 6x9: 264pp
Hb: 978-0-8058-6086-3: £34.95
Pb: 978-0-8058-6087-0: £19.95
www.psypress.com/9780805860870 

Fennis & Stroebe
The Psychology of Advertising
May 2010: 7x10: 344pp 
Hb: 978-0-415-44273-2: £34.95
www.psypress.com/9780415442732 

Kahle and Close (Eds.)
Consumer Behavior 
Knowledge for Effective Sports and Event 
Marketing
September 2010: 6x9: 344pp
Hb: 978-0-415-87357-4: £54.95 
Pb: 978-0-415-87358-1: £29.95 
www.psypress.com/9780415873581

Krishna Ed.
Sensory Marketing
Research on the Sensuality of Products
2009: 6x9: 428pp
Hb: 978-1-84169-753-6: £44.95
Pb: 978-1-84169-889-2: £14.95  
www.psypress.com/9781841698892 

Loken et al., Eds.
Brands and Brand Management
Contemporary Research Perspectives
January 2010: 6x9: 344pp 
Hb: 978-1-84169-759-8: £39.95 
www.psypress.com/marketing-and-consumer-
psychology/9781841697598

Wuyts et al., Eds.
The Connected Customer
The Changing Nature of Consumer and Business 
Markets
January 2010: 6x9: 376pp
Hb: 978-1-84872-837-0: £50.00  
www.psypress.com/9781848728370 
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e-inspection copies available

including:
•  10% discount on all online orders! •  Free shipping on online orders!
•  Forthcoming events and conferences         
•  Special offers, news, calls for papers 
•  The latest books and journal issues

Discover a wealth of Consumer Psychology resources
www.consumerpsychologyarena.com

Consumer Psychology Arena

(UK customers: free shipping on  
orders of £20 or more.) 

proof4UK.indd   12 09/09/2010   17:00:34



13

LEA
D

ER
S

h
IP

/C
O

A
C

h
IN

G

CONTENTS
Preface. Part 1. The Modern 
Face of Leadership under 
Pressure  1. Introduction: 
Why Crisis Leadership 
Matters. 2. A Primer 
on Crises and Crisis 
Management.  Part 2. 
Becoming a Crisis Leader 
- Invidividual Capabilities  
3. Critical Leadership 
Competencies Before, 
During, and After a Crisis. 
4. Decision Making for the 
Crisis Leader. 5. Leading 
a Crisis Team. Part 3. 
Organizational Capabilities  
6. Organizational 
Trust Amidst Crisis.  7. 
Organizational Learning 
amid Crisis. 8. Crises and the 
Global Environment. Part 4. 
From Surviving to Thriving 
Under Pressure  9. Crises as 
Sources of Opportunity and 
Change. References. 

“This helpful book highlights the simple but important 
fact that in a time of crisis, effective leadership makes 
a huge difference for an organization under stress. The 
authors, James and Wooten, convincingly illustrate what 
great leadership looks like in difficult times and clearly 
demonstrate the compounding negative effect of poor 
leadership. The book is anchored by a solid theoretical 
framework, yet provides a way forward for practicing 
managers, and actually provides clarity on how crises can 
be used to a company’s advantage. It is a great primer for 
all those interested in the practice of leadership.” - Paul 
McKinnon, Head of Global Human Resources, 
Citigroup, Inc.

“This is much more than a book on crisis leadership. It’s a 
handbook on how to lead, regardless of the situation. This 
book stands out in several ways. It is authoritative. It couples 
research with practice, and it is chock full of great examples. I 
seriously doubt that there will be a better book out there than 
this one.” - Ronald Riggio, Director, Kravis Institute of 
Leadership, Claremont McKenna College

“This book brings together in an interesting and accessible 
way some of the authors’ cutting-edge thinking on crisis 
leadership.” - David Day, Department of Management 
and Organization, University of Western Australia 
Business School

The global workforce is under tremendous pressure. 
At a macro level, there is the pressure of worldwide 
competition and the need to operate across the globe. 
At the micro level, there is pressure of individuals or 
departments to produce more with increasingly fewer 
resources. Pressure is at once the precipitator and the 
consequence of crisis. Leaders who can flourish under 
pressure will be the ones to guide us through these and 
future turbulent times.

lEadiNG uNdEr prESSurE
From Surviving to Thriving Before, During, and After a Crisis

Erika H. James, University of virginia, Charlottesville, USA 
Lynn Perry Wooten, University of Michigan, USA

July 2010: 6x9: 300pp 
Hb: 978-1-84169-790-1: £39.95 
Pb: 978-1-84169-791-8: £19.95 
www.workpsychologyarena.com/9781841697918 
e-inspection copy available

w w w. l e a d i n g u n d e r p re s s u r e t h e b o o k .c o m
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“As Haslam, Reicher and Platow set it out, a simple but 
profound theory underlies their New Psychology of 
Leadership. And that theory seems so very right that it 
may come as a surprise that this is not already the concept 
of leadership everywhere. This captures the true structure 
of what leadership is all about. Accordingly, on almost 
every page of the text there is a new subtlety about what 
leadership means and about how it works. It takes a subject 
older than Plato and as current as Barack Obama in a new 
and correct way.” - From the Foreword by George A. 
Akerlof, Nobel Laureate in Economics, University 
of California, Berkeley, USA

According to John Adair, the most important word 
in the leader’s vocabulary is “we” and the least 
important word is “I”. But if this is true, it raises one 
important question: Why do psychological analyses 
of leadership always focus on the leader as an 
individual — as the great “I”?

One answer is that theorists and practitioners have 
never properly understood the psychology of 
“we-ness”. This book fills this gap by presenting a 
new psychology of leadership that is the result of 
two decades of research inspired by social identity 
and self-categorization theories. The book argues 
that to succeed, leaders need to create, champion, 
and embed a group identity in order to cultivate 
an understanding of ‘us’ of which they themselves 
are representative. It also shows how, by doing this, 
they can make a material difference to the groups, 
organizations, and societies that they lead.

Written in an accessible and engaging style, the 
book examines a range of theoretical and practical 
issues that are central to the leadership process. 
These include the nature of group identity, the basis 
of authority and legitimacy, the dynamics of justice 
and fairness, the determinants of followership and 
charisma, and the practice and politics of leadership.

The book will appeal to academics, practitioners and 
students in social and organizational psychology, 
sociology, political science and anyone interested in 
leadership, influence and power.

CONTENTS
Foreword by George A. 
Akerlof: The Social Identity 
Approach to Leadership and 
Why It Matters. 1. The Old 
Psychology of Leadership: 
Great Men and the Cult of 
Personality. 2. The Current 
Psychology of Leadership: 
Issues of Context and 
Contingency, Transaction and 
Transformation. 3. Foundations 
for the New Psychology of 
Leadership: Social identity 
and Self-categorization. 4. 
Being One of Us: Leaders as 
In-group Prototypes. 5. Doing 
It for Us: Leaders as In-group 
Champions. 6. Crafting a Sense 
of Us: Leaders as Entrepreneurs 
of Identity. 7. Making Us Matter: 
Leaders as Embedders of 
Identity. 8. Identity Leadership 
at Large: Prejudice, Practice, 
and Politics.

September 2010: 6x9: 304pp 
Hb: 978-1-84169-609-6: £45.00 
Pb: 978-1-84169-610-2: £17.50 
www.workpsychologyarena.
com/9781841696102 
e-inspection copy available

ThE NEW pSyChOlOGy Of lEadErShip
Identity, Influence and Power

S. Alexander Haslam, University of Exeter, UK, Stephen D. Reicher, 
University of St Andrews, UK and Michael J. Platow, The Australian 
National University, Australia
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“This book contains an evidenced-based model of leadership. 
It covers a very broad range of leadership styles, with many, 
many applications of the Full Range Leadership model that 
will help any reader come to understand what it means to 
lead across the full range of leadership behaviors, actions 
and potential.” - Bruce J. Avolio, Marion B. Ingersoll 
Professor of Management and Executive Director of 
the Leadership Center, University of Washington, 
USA

It has been more than 20 years since Bernie Bass 
presented an integrated overview of full range 
leadership development. This has been the standard 
for providing leadership training around the world 
in business, military, religious and educational 
contexts. Penn State University’s master of leadership 
development program is directed by John J. Sosik and 
uses these transactional–transformational leadership 
paradigms as their foundation for their courses. 

This book will present the different theories of 
leadership and concentrate on the process model of 
Full Range Leadership that explains the concepts and 
procedures by which leaders affect their followers 
(individual leadership), teams (leader to team), and 
organizations (leader to larger systems). This book can 
be used by practitioners or students, as the author will 
provide practical action steps for how to best develop 
and display behaviors in the Full Range Leadership 
Development model.
CONTENTS
1. Introducing a Full Range of Leadership Development. 2. 
The Full Range Leadership Development System. 3. Idealized 
Influence Behaviors and Attributes: The Humane Side of 
Transformational Leadership. 4. Inspirational Motivation: 
The Emotional Side of Transformational Leadership. 5. 
Intellectual Stimulation: The Rational Side of Transformational 
Leadership. 6. Individualized Consideration: The Nurturing 
Side of Transformational Leadership. 7. Contingent Reward 
and Management-By-Exception Active: The Two Faces of 
Transactional Leadership. 8. Management-by-Exception 
Passive and Laissez-Faire: Inactive Forms of Leadership. 
9. Sharing Full Range Leadership within Teams. 10. Full 
Range Leadership Development for Strategic, Social and 
Environmental Leadership Initiatives. Appendix: Master of 
Leadership Development Program. 

full raNGE lEadErShip dEvElOpmENT
Pathways for People, Profit and Planet

John J. Sosik, The Pennsylvania State University, USA  
Dongil (Don) Jung, yonsei University, Korea

2009: 6x9: 424pp 
Hb: 978-1-84872-805-9: 
£27.99 
Pb: 978-1-84872-806-6: 
£12.99 
www.workpsychologyarena.
com/9781848728066 
e-inspection copy available
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CulTurE aNd lEadErShip aCrOSS ThE WOrld
The GLOBE Book of In-Depth Studies of 25 Societies

Jagdeep S. Chhokar, Indian Institute of Management Ahmedabad, 
India, Felix C. Brodbeck, Ludwig-Maximilians University, Munich, 
Germany and Robert J. House, University of Pennsylvania, USA (Eds.)
Series: Organization and Management 

This book is a groundbreaking, large-scale project on 
international management research featuring contributions 
from nearly 18,000 middle managers from 1,000 
organizations in 62 countries, perhaps the largest project of 
its kind ever undertaken. This volume effectively presents 
a complex collection of global research addressing the 
culture of particular countries, leadership qualities within 
those countries, and recommendations on how managers 
should conduct business in countries other than their own.
CONTENTS
A.P. Brief, J.P. Walsh, Series Foreword. K. Leung, Foreword. J.S. 
Chhokar, F.C. Brodbeck, R.J. House, Introduction. J.S. Chhokar, F.C. 
Brodbeck, R.J. House, Methodology. Part 1. Nordic Europe 
Cluster. Cluster Introduction. I. Holmberg, S. Åkerblom, “Primus 
inter pares”: Leadership and Culture in Sweden. M. Lindell, C. 
Sigfrids, Culture and Leadership in Finland. Part 2. Germanic 
Europe Cluster. Cluster Introduction. G. Reber, E. Szabo, Culture and Leadership in Austria. F.C. 
Brodbeck, M. Frese, Societal Culture and Leadership in Germany. H. Thierry, D.N. den Hartog, 
P.L. Koopman, C.P.M. Wilderom, Culture and Leadership in a Flat Country: The Case of The 
Netherlands. J. Weibler, R. Wunderer, Leadership and Culture in Switzerland –Theoretical and 
Empirical Findings. Part 3. Anglo Cluster. Cluster Introduction. N.M. Ashkanasy, The Australian 
Enigma. S. Booth, Inspirational Variations? Culture and Leadership in England. M.A. Keating, 
G.S. Martin, Leadership and Culture in the Republic of Ireland. J.C. Kennedy, Leadership and 
Culture in New Zealand. L.A.E. Booysen, M.W. van Wyk, Culture and Leadership in South Africa. 
M.H. Hoppe, R.S. Bhagat, Leadership in the United States of America: The Leader as Cultural 
Hero. Part 4. Latin Europe Cluster. Cluster Introduction. P. Castel, M. Deneire, A. Kurc, M.-F. 
Lacassagne, C.A. Leeds, Universalism and Exceptionalism: French Business Leadership. J.C. 
Jesuino, Leadership and Culture in Portugal. J.J. O’Connell, J.M. Prieto, C. Gutierrez, Managerial 
Culture and Leadership in Spain. Part 5. Latin America Cluster. Cluster Introduction. C. 
Altschul, M. Altschul, M. López, M.M. Preziosa, F. Ruffolo, Argentina: A Crisis of Guidance. E. 
Ogliastri, Colombia: The Human Relations Side of Enterprise. J.P. Howell, J. DelaCerda, S.M. 
Martínez, J.A. Bautista, J. Ortiz, L. Prieto, P. Dorfman, Societal Culture and Leadership in Mexico: A 
Portrait of Change. Part 6. Eastern Europe Cluster. Cluster Introduction. N. Papalexandris, Greece: 
From Ancient Myths to Modern Realities. M.V. Grachev, N.G. Rogovsky, B.V. Rakitski, Leadership 
and Culture in Russia: The Case of Transitional Economy. Part 7. Middle East Cluster. Cluster 
Introduction. H. Kabasakal, M. Bodur, Leadership and Culture in Turkey: A Multi-faceted 
Phenomenon. Part 8. Confucian Asia Cluster. Cluster Introduction. P.P. Fu, R. Wu, Y. Yang, J. 
Ye, Chinese Culture and Leadership. I.H.-S. Chow, Culture and Leadership in Hong Kong. J. Li, 
P.M. Ngin, A.C.Y. Teo, Culture and Leadership in Singapore: Combination of the East and the 
West. Part 9. Southern Asia Cluster. Cluster Introduction. J.S. Chhokar, India: Diversity and 
Complexity in Action. Part 10. Sub-Saharan Africa Cluster. Cluster Introduction. F.C. Brodbeck, 
J.S. Chhokar, R.J. House, Culture and Leadership in 25 Societies: Integration, Conclusions, and 
Future Directions.

2007: 7x10: 1,200pp 
Hb: 978-0-8058-5997-3: £110.00 
www.psypress.com/organization-and-management/9780805859973 

2008 Recipient of the APA’s International Psychology Division Book Award!

proof4UK.indd   16 09/09/2010   17:00:36
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This book explores the nature of female leadership 
and illustrates how women may seek to renew the 
very notion of leadership through their own personal 
development. 

Offering a psycho-spiritual examination of Dante’s 
journey through Purgatory and the seven sins and 
virtues, the book discusses the process of overcoming the 
tension between inner motivations and outer expectations 
through personal development in order to achieve true 
leadership. 

Female Leadership will be of great interest to all 
professionals who wish to familiarise themselves with 
personal leadership development and learn how Jungian 
theory has been put into practice in this field, as well as 
to leaders in corporate and non-corporate organisations. 

November 2010: 5½x8½ : 152pp 
Hb: 978-0-415-58291-9: £55.00  
Pb: 978-0-415-58292-6: £18.99 
www.workpsychologyarena.com/9780415582926

fEmalE lEadErShip
Management, Jungian Psychology, Spirituality and the 
Global Journey Through Purgatory

Karin Jironet 
Director, de Baak vNO-NCw Management  
Centre, The Netherlands

ThE pSyChOlOGy Of 
ExECuTivE COaChiNG
Theory and Application

Second Edition

Bruce Peltier  
University of Pacific School of Dentistry, 
California, USA

In this updated edition, topics reflect the latest 
developments in the field of executive coaching.   
Peltier describes several important psychological 
theories and how to effectively translate them into 
coaching strategies; essential business lessons in 
leadership, marketing, and the corporate viewpoint 
along with vocabulary for the therapist; the challenges 
women face as managers and executives and effective 
coaching methods for working with them; and 

lessons from successful 
athletic coaches that 
can be integrated into 
consulting skills. This 
edition includes four new 
chapters.
2009: 6x9: 472pp 
Pb: 978-0-415-99341-8: 
£22.00 
www.workpsychologyarena.
com/9780415993418  

proof4UK.indd   17 09/09/2010   17:00:38
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dEvElOpmENTal COaChiNG
Life Transitions and Generational 
Perspectives

Stephen Palmer, Centre for Coaching, UK 
Sheila Panchal, J.P. Morgan (Eds.)
Series: Essential Coaching Skills and Knowledge

“Coaching is very topical at the moment but no other 
book has looked at it from the point of view of coaching 
through the life cycle. This is a unique, well-written and 
important book – buy it, you won’t regret it.” - Professor 
Cary L. Cooper, CBE, Distinguished Professor of 
Organizational Psychology and Health at Lancaster 
University, UK

“Coaches will find this an invaluable resource as they help 
their clients – young or old – navigate the uncertain waters 
of life transitions. The authors lay out the complexities 
of intergenerational differences in an evidence-based, 
straightforward and easy-to-understand fashion. A 
fascinating and informative read.” - Anthony M. Grant, 
Director of the Coaching Psychology Unit, University 
of Sydney, Australia

Developmental Coaching explores many of the common 
transition points we experience throughout life, 
including teenage transitions, becoming a parent, 
mid-life and retirement. This coaching book sets these 
transitions in their social context and reviews them in 
the light of generational factors. 

The book is introduced with key psychological 
concepts from areas such as lifespan development 
and positive psychology, in addition to insights from 
other disciplines, including management theory and 
sociology. The main topics of discussion are:

• Coaching tools and techniques 

• Broader societal and generational trends 

• How coaching can help individuals to realise positive  
   growth. 

With case studies throughout, Developmental Coaching 
offers an essential resource for practising coaches 
and coaching psychologists who wish to further their 
knowledge of the developmental aspects of coaching 
and dealing with life transitions.

CONTENTS
Preface. Sugarman, 
Foreword. Palmer, Panchal, 
Life Transitions and 
Generational Perspectives. 
Part 1. Developmental 
Coaching – Transitions 
and Turning Points. Eades, 
Childhood Transitions 
and Celebrating Strengths. 
Puri, Coaching Through 
the Teenage Years. Panchal, 
From Twenties to Thirties. 
Liston-Smith, Becoming a 
Parent. Donaldson-Fielder, 
Panchal, Modern Mid-life. 
O’Riordan, Looking Forward 
to Retirement. Part 2. 
Developmental Coaching – 
Themes and Applications. 
Linley, Biswas-Diener, 
Trenier, Positive Psychology 
and Strengths: Coaching 
Through Transition. 
Green, Williams, Managing 
Generations. Panchal, Palmer, 
Final Reflections. Web 
Resources.

November 2010: 5x8: 240pp 
Hb: 978-0-415-47359-0: £50.00 
Pb: 978-0-415-47360-6: £16.99 
www.workpsychologyarena.com/9780415473606
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CONTENTS
1. Why Women? The Need 
to Differentiate in Coaching. 
2. Why Bother With Women 
Leaders? The Business 
Case for Coaching. 3. What 
are the Critical Stages of a 
Woman’s Career and Their 
Coaching Requirements? 
4. What Do Women Want? 
Reporting the Results of Our 
Research. 5. In Search of 
Role Models: Conversations 
with Exemplary Women. 6. 
Coaching Women to Lead: 
A Systematic Approach to 
Coaching Women for Success. 
7. What Makes a Strong 
Leader? A Model for Women’s 
Leadership Development. 8. 
How To Develop a Woman-
friendly Organisation. 9. 
What is the Global Picture? 
Lessons from Coaching 
Women to Lead Around the 
World. Conclusions.

COaChiNG WOmEN TO lEad
Averil Leimon, François Moscovici, Helen Goodier, white water 
Strategies, London, UK
Series: Essential Coaching Skills and Knowledge
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“Coaching Women to Lead is timely, relevant, and 
hugely inspiring! The authors effortlessly demonstrate an 
approach that goes beyond conventional wisdom, bringing it 
to life with real world success stories, and doing so in a true 
coaching style that harnesses the strengths and rewards that 
coaching women can bring. This is essential reading for not 
only coaches, but L&D professionals, C-Suite executives, and 
any manager looking to realise the full potential from their 
female colleagues/businesses.” - Katherine Tulpa, CEO, 
Association for Coaching® and Co-founder, Wisdom8

Coaching Women to Lead asks why, in the 21st century, 
there is still such a disparity in the number of women 
filling leadership roles, compared with men. It argues 
that a specific coaching approach for women is not only 
possible but required to support women throughout 
their corporate career. In this book you will find:

• How to build a robust business case for coaching  
   women 

• Which areas of coaching are the most useful at which  
   career stage 

• An academic survey to discover what women need to  
   succeed 

• In-depth interviews with female role models 

• Specific tools and techniques to develop a woman- 
   focused coaching programme. 

Using case studies and findings from the authors’ 
research, Coaching Women to Lead proposes defined 
areas for coaching women, and offers practical advice 
for coaches who wish to contribute to the development 
of excellent women leaders.

September 2010: 5x8: 248pp 
Hb: 978-0-415-49105-1: £50.00 
Pb: 978-0-415-49106-8: £16.99 
www.workpsychologyarena.com/9780415491068
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SElECTEd CONTENTS
Part 1. Confidence Building. 
Part 2. Developing as a 
Coach. Part 3. Developing 
Specific Skills and Strategies. 
Part 4. Focus on the Future. 
Part 5. Group Coaching. 
Part 6. Problem Solving 
and Creativity. Part 7. 
Relationships. Part 8. Self-
Awareness. Part 9. When a 
Client Gets Stuck.
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101 Coaching Strategies and Techniques provide focused, 
practical strategies to help the coach with their work. 
Each point provides a detailed explanation of the strategy 
together with potential pitfalls and solutions.

Contributors from a range of coaching backgrounds are 
brought together to cover a number of issues faced by 
professional coaches including:

Confidence building • 

Developing specific skills and strategies • 

Group coaching • 

Problem solving and creativity • 

Self awareness • 

The stuck client. • 

101 Coaching Strategies and Techniques will be a handy 
reference tool for busy coaches; the bite-sized strategies 
will also provide a useful guide for those in training. 

101 COaChiNG STraTEGiES aNd TEChNiquES
Gladeana McMahon, Personal Development and Executive Coach, UK  
Anne Archer, Executive Coach, Group Facilitator and Researcher, UK (Eds.)
Series: Essential Coaching Skills and Knowledge

Series Editors: Gladeana McMahon, Personal Development and Executive Coach, UK,  
Stephen Palmer, Founder Director of the Centre for Coaching, London  and Averil 
Leimon, partner at white water Strategies, a London-based consulting firm.
Please visit  
www.routledgementalhealth.com/essential-coaching-skills  
for full details of all titles in this series.

Essential Coaching Skills and Knowledge Series

w w w. r o u t l e d g e m e n t a l h e a l t h . c o m/e s s e n t i a l - c o a c h i n g - s k i l l s

February 2010: 8x7¾: 328pp 
Hb: 978-0-415-47333-0: £50.00 
Pb: 978-0-415-47334-7: £16.99 
www.workpsychologyarena.com/9780415473347 
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101 COaChiNG STraTEGiES aNd TEChNiquES
Gladeana McMahon, Personal Development and Executive Coach, UK  
Anne Archer, Executive Coach, Group Facilitator and Researcher, UK (Eds.)
Series: Essential Coaching Skills and Knowledge

GrOup aNd TEam COaChiNG
The Essential Guide

Christine Thornton 
Group Analyst and Executive Coach, UK
Series: Essential Coaching Skills and Knowledge

“The Coaching profession needs a book like this to appreciate 
where group and team coaching has evolved from (like many 
forms of coaching, from many disciplines) and to put a ‘stake 
in the ground’ at this stage of our evolutionary growth.”  
- Katherine Tulpa, from the Foreword 

This book offers a new perspective on the subconscious 
and non-verbal processes through which people 
learn and communicate with each other in groups. 
Describing these processes in the context of modern 
organizational life, it provides practical advice about 
how to do group and team coaching. 

Introducing key concepts from psychology, group 
analysis and systems theory, Group and Team Coaching 
gives practical guidance on core areas of group 
coaching: team coaching, group supervision, action 
learning sets and other learning groups. 

With many vignettes and case studies, Group and Team 
Coaching is essential reading for coaches who work 
with groups and teams.
CONTENTS
Preface. Tulpa, Foreword. Part 1. Introduction: What is Group 
Coaching? Part 2. Learning, Holding and Exchange. Looking 
Deeper: The Secret Life of Groups. Eight Group Factors 
Influencing Learning and Change. Part 3. Understanding 
Organizations, Groups and Teams: Systems Thinking. Part 
4. Team Coaching. Learning Group Coaching. Supervision 

Groups. Part 5. Strategies 
for Tackling Problem 
Behaviour. Groups that Do 
Not Work: Understanding 
and Tackling Dysfunctional 
Patterns in Group 
Behaviour. Managing 
Beginnings, Middles and 
Endings: Boundaries of 
The Group. Afterword. 
Part 6. Suggested Further 
Reading. Continuous 
Professional Development in 
the Unconscious 
Dynamics of Groups and 
Organizations. Frequently 
Asked Questions. 

w w w. r o u t l e d g e m e n t a l h e a l t h . c o m/e s s e n t i a l - c o a c h i n g - s k i l l s

May 2010: 5x7¾ : 288pp 
Hb: 978-0-415-47227-2: £50.00 
Pb: 978-0-415-47228-9: £16.99 
www.workpsychologyarena.com/9780415472289   

ALSO AVAILABLE
ESSENTIAL LIFE COAChING SKILLS
Dunbar
2009: 5½x 8½: 216pp 
hb: 978-0-415-45896-2: £50.00 
Pb: 978-0-415-45897-9: £16.99 
www.workpsychologyarena.
com/9780415458979 

 

 
 
 

ThE COAChING RELATIONShIP
Putting People First

Palmer & McDowall, Eds.
2009: 5½x8½: 264pp 
hb: 978-0-415-45873-3: £50.00 
Pb: 978-0-415-45874-0: £16.99 
www.workpsychologyarena.
com/9780415458740   
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CONTENTS
Preface 1. The Performance 
Management Process and 
Employee Engagement. 2. 
Understanding Performance 
Appraisal. 3. Building a 
Climate of Trust. 4. Setting 
Meaningful and Effective 
Goals. 5. Meeting the 
Feedback Challenge. 6. 
Recognizing Employee 
Performance. 7. Learning 
about 360-Degree Feedback. 
8. Coaching for Success. 
9. Managing Employee 
and Team Learning and 
Development. 10. Managing 
and Preventing Employee 
Burnout. 11. A Closing Look 
at Performance Management 
and Employee Engagement. 

“In the past few years it has been almost impossible to avoid 
the topic of Employee Engagement. Ed Mone and Manny 
London have finally addressed the issue from the practical 
point of view of those who make it happen, the managers.  
Mone and London have delivered a very practical guide 
written in “how to” style which can be readily translated 
into action by those on the front lines. This book guides 
managers through these difficult conversations and how 
performance management can be used to drive employee 
engagement. Mone and London seamlessly weave research 
and practical guidelines into a very comprehensive 
and useful book for managers, as well as academics 
and HR professionals.” - Walter L. Jackson, PhD, 
Managing Director, Human Capital Consulting, 
Braver Group, Boston, MA

“The framework for the performance management process 
is well integrated and provides a nice applied model for 
practitioners to use in the field. Authored by a leading 
psychologist and experienced practitioner, this book 
recognizes some recent streams of research (engagement, 
team learning, trust) and is clearly presented as a resource 
book for practitioners.” - William Balzer, Department of 
Psychology, Bowling Green State University

An engaged employee is someone who feels 
involved, committed, passionate and empowered 
and demonstrates those feelings in work behavior. 
This book explains that a more engaged workforce 
is really about better performance management. The 
authors expand the traditional notion of performance 
management to include building trust, creating 
conditions of empowerment, managing team 
learning, and maintaining ongoing straightforward 
communications about performance, all of which are 
critical to employee engagement. The ‘best practices’ 
tools and advice in this book are based on solid 
research as well as the authors’ experience.

EmplOyEE ENGaGEmENT ThrOuGh 
EffECTivE pErfOrmaNCE maNaGEmENT
A Practical Guide for Managers

Edward M. Mone, CA, Inc. 
Manuel London, SUNy-Stony Brook, USA

2009: 6x9: 272pp 
Hb: 978-1-84872-820-2: £28.99 
Pb: 978-1-84872-821-9: £15.99 
www.workpsychologyarena.com/9781848728219  
e-inspection copy available
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Connections to Work. E. 
Demerouti, R. Cropanzano, 
From Thought to Action: 
Employee Work Engagement 
and Job Performance. 
M.P. Leiter, C. Maslach, 
Building Engagement: The 
Design and Evaluation of 
Interventions. A.B. Bakker, 
M.P. Leiter, Where to Go 
From Here: Integration and 
Future Research on Work 
Engagement.

WOrk ENGaGEmENT
A Handbook of Essential Theory and Research

Arnold B. Bakker, Erasmus University Rotterdam, The Netherlands  
Michael P. Leiter, Acadia University, Canada (Eds.)

“This volume is outstanding and absolutely innovative. 
The recent evolution in the field calls for the publication of a 
thorough and complete overview, as offered in this volume. 
This book has the potential to become a landmark text in this 
new and increasingly important field.” - Hans De Witte, 
Research Group Work, Organizational and Personnel 
Psychology, Department of Psychology, K.U. Leuven, 
Belgium

This book provides the most thorough view available 
on this new and intriguing dimension of workplace 
psychology, which is the basis of fulfilling, productive 
work. The book considers the implications of 
work engagement for both the individual and the 
organization. To address readers’ practical questions, 
the book provides in-depth coverage of interventions 
that can enhance employees’ work engagement and 
improve management techniques. 

Based upon the most up-to-date research by the 
foremost experts in the world, this volume will be of 
great use to academic researchers, upper level students 
of work and organizational psychology as well as 
management consultants.
CONTENTS 
M.P Leiter, A.B. Bakker, Work Engagement: State of the Art. 
W.B. Schaufeli, A.B. Bakker, Defining and Measuring Work 
Engagement: Bringing Clarity to the Concept. S. Sonnentag, 
C. Dormann, E. Demerouti, Not All Days are Created Equal: 
The Concept of State Work Engagement. T.W Taris, W.B. 
Schaufeli, A. Shimazu, The Push and Pull of Work: The 
Differences between Workaholism and Work Engagement. D. 
Sweetman, F. Luthans, The Power of Positive Psychology: 
Psychological Capital and Work Engagement. A. Shirom, 
Feeling Energetic at Work: On Vigor’s Antecendents. J.J. 
Hakanen, G. Roodt, Using the Job-Demands-Resources 
Model to Predict Engagement: Analyzing a Conceptual 
Model. J.R.B. Halbesleben, A Meta-analysis of Work 
Engagement: Relationships with Burnout, Demands, 
Resources and Consequences. M. Salanova, W.B. Schaufeli, 
D. Xanthopoulou, A.B. Bakker, The Gain Spiral of Resources 
and Work Engagement: Sustaining a Positive Worklife. 
G.M. Spreitzer, C.F. Lam, C. Fritz, Engagement and Human 
Thriving: Complementary Perspectives on Energy and 

w w w.wo r k p s yc h o l o g ya re n a .c o m

March 2010: 7½x10: 224pp 
Hb: 978-1-84169-736-9: £34.95 
www.workpsychologyarena.com/9781841697369 
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In this book, David P. Levine applies psychoanalytic 
object relations theory to understanding work 
motivation and the meaning of work. Drawing on the 
writings of authors such as Donald Winnicott, Otto 
Kernberg and Melanie Klein, he explores three factors 
central to our effort to understand work: guilt, greed 
and the self. Special attention is paid to the factors that 
determine the individual’s emotional capacity to do 
work that engages the self and its creative potential and 
to the related matter of impairment in that capacity. 
Chapters include:

The problem of work• 

Greed, envy and the search for the self• 

Skill, power and authority• 

Work and reality.• 

Object Relations, Work and the Self will be of interest to 
psychoanalysts and organizational consultants as well 
as anyone concerned with what determines the quality 
of life in the workplace.

2009: 6x9: 154pp 
Hb: 978-0-415-47997-4: £55.00 
Pb: 978-0-415-47998-1: £21.99 
www.workpsychologyarena.com/9780415479981

OBJECT rElaTiONS, WOrk aNd ThE SElf
David P. Levine 
University of Denver, USA

ThE STUDENT’S GUIDE TO SUCCESSFUL 
PROJECT TEAMS

Kahn
2008: 6x9: 256pp 
hb: 978-1-84169-893-9: £32.50 
Pb: 978-0-8058-6184-6: £19.95 
www.workpsychologyarena.
com/9780805861846  
e-inspection copy available

wORK MOTIvATION 
Past, Present and Future

Kanfer et al., Eds.
Series: SIOP Organizational Frontiers 
2008: 6x9: 720pp 
hb: 978-0-8058-5745-0: £60.00 
www.psypress.com/siop-organizational-
frontiers 
e-inspection copy available

wORK MOTIvATION IN ORGANIZATIONAL 
BEhAvIOR 
Second Edition

Craig C. Pinder
2008: 7x10: 600pp 
hb: 978-0-8058-5604-0: £47.50 
www.workpsychologyarena.
com/9780805856040 
Complimentary examination copy available

MANAGING MOTIvATION 
A Manager’s Guide to Diagnosing and 
Improving Motivation

Pritchard & Ashwood
2008: 6x9: 152pp 
hb: 978-1-84169-713-0 £32.50 
Pb: 978-1-84169-789-5: £18.50 
www.workpsychologyarena.
com/9781841697895 
e-inspection copy available 

ALSO AVAILABLE
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“The Joy of Work? is a wonderful book. Drawing on 
important research findings from the fields of positive and work 
psychology, Peter Warr and Guy Clapperton show us what 
we can realistically do to improve our well-being at work. If 
you are wondering whether you should change jobs because 
you are unhappy, try the things in this book before you make 
up your mind.” - Professor Alan Carr, author of Positive 
Psychology

Are you happy at work? Or do you just grin and bear it? 
We spend an average of 25% of our lives at work, so it’s 
important to make the best of it. 

The Joy of Work? looks at happiness and unhappiness 
from a fresh perspective. It draws on up-to-date 
research from around the world to present the causes 
and consequences of low job satisfaction and gives 
helpful suggestions and strategies for how to get 
more enjoyment from work. The book includes many 
interesting case studies about individual work situations, 
and features simple self-completion questionnaires and 
procedures to help increase your happiness. Practical 
suggestions cover how to improve a job without moving 
out of it, advice about changing jobs, as well as how to 
alter typical styles of thinking which affect your attitudes.

This book is unique. The subject is of major significance 
to virtually all adults – people in jobs and those who 
are hoping to get one. It is particularly distinctive in 
combining two areas that are usually looked at separately 
– self-help approaches to making yourself happy and 
issues within organizations that affect well-being. 

The Joy of Work? has been written in a relaxed and 
readable style by an exceptional combination of authors: 
a highly-acclaimed professor of psychology and a 
widely published business journalist. Bringing together 
research from business and psychology – including 
positive psychology – this practical book will make a big 
difference to your happiness at work – and therefore to 
your whole life.

ThE JOy Of WOrk?
Jobs, Happiness, and You

Peter Warr, Emeritus Professor, Institute of work Psychology, 
University of Sheffield, UK  
Guy Clapperton, Freelance business, technology and media journalist

CONTENTS
1. Work and Happiness: 
An Unlikely Mix? 2. Why 
Work? 3. Feeling Good and 
Feeling Bad. 4. The Needed 
Nine Features. 5. What’s in 
a Job? 1: Seeking a Happy 
Medium. 6. What’s in a Job? 
2: When Enough is Enough. 
7. It’s in Your Genes as Well 
as Your Job. 8. Come to 
Think About It ... Happiness 
is Relative. 9. Actions as 
Well as Words. 10. Worth 
a Try? 

w w w.wo r k p s yc h o l o g ya re n a .c o m

2009: 5x8: 200pp 
Hb: 978-0-415-45965-5: £34.95 
Pb: 978-0-415-45966-2: £8.99 
www.psypress.com/joyofwork 
e-inspection copy available
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maNaGiNG Trauma iN ThE WOrkplaCE
Supporting Workers and Organisations

Noreen Tehrani (Ed.) 
Employee Support Training and Development, Twickenham, UK

“Noreen Tehrani’s work should be compulsory reading for 
anyone responsible for the health and well-being of staff who 
routinely confront violence, trauma and child abuse. If you are 
responsible for people operating in this environment, you will be 
better at your job after reading this work.” - Jim Gamble, Chief 
Executive, Child Exploitation and Online Protection 
Centre 

This book looks at the impact of trauma not only from 
the perspective of the employees but also from that of 
their organisations. In addition to describing the negative 
outcomes from traumatic exposure it offers solutions which 
will not only build a more resilient workforce but also lead 
to individual and organisational growth and development. 

Managing Trauma in the Workplace has contributions from 
international experts working in a variety of professions 
including teaching, the military, social work and human resources. It is essential 
reading for anyone responsible for helping and supporting workers involved in 
distressing and traumatic incidents. 
CONTENTS
Preface. Part 1. The Nature of Organisational Trauma. Richardson, Children and Families’ 
Social Work and Secondary Trauma. Tehrani, Piper, Traumatic Stress in the Police Service. 
Busuttil, Mental Health Problems in British Veterans. Tehrani, Compassion Fatigue and 
Human Resource Professionals. Vogt, Leonhardt, Critical Incident Stress and the Prevention 
of Psychological Trauma in Air Traffic Controllers. Lowe, The Impact of Disasters on Schools 
and the School Community. Tehrani, The Incidence of Secondary Traumatic Stress in Workers 
Dealing with Traumatising Materials, Victims and Perpetrators. Part 2. Traumatised 
Organisations and Business Continuity. Alexander, Klein, The Impact of Trauma Within 
Organisations. Bloom, Trauma-Organized Systems and Parallel Process. Vaughan, The Influence 
of Organisational Culture in Dealing with Workplace Conflict: An Ethical and Cultural 
Perspective. Graham, Chadwick, Risk, Business Continuity and the Part People Play. Part 3. 
Organisational Interventions. Tehrani, Rainbird, Dunne, Supporting the Police Following the 7/7 
London Terrorist Bombs: An Organisational Approach. Handa, Krantz, Delaney, Litz, Models of 
Crisis Management. Tehrani, Supporting Employees at Risk of Developing Secondary Trauma 
and Burnout. Part 4. Building Resilience and Growth. Bloom, Sanctuary: An Operating System 
for Living Organisations. Tehrani, A Building Resilience Toolbox. Murphy, Durkin, Joseph, 
Growth in Relationship: A Post-Medicalised Vision for Positive Transformation following 
Trauma. McNab, One Disaster After Another: Building Resilience in the Trauma Therapist and 
the Role of the Supervisor. Tehrani, Building Resilient Organisations in a Complex World. 

August 2010: 5½x8½: 352pp 
Hb: 978-0-415-55892-1: £60.00 
Pb: 978-0-415-55893-8: £19.99 
www.workpsychologyarena.com/9780415558938
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TaCkliNG dEprESSiON aT WOrk
A Practical Guide for Employees and Managers

Kerrie Eyers, Black Dog Institute, Australia 
Gordon Parker, University of New South wales & Black Dog Institute, 
Australia

“A practical and positive guide for both employees and their 
employers.” - Gerry Harvey, Chairman, Harvey Norman 
Holdings Ltd.

“Depression in the workplace needs to be better understood, 
spoken about and dealt with. This book offers refreshing 
insights for everyone involved.” - Sharan Burrow, former 
president, ACTU, and General Secretary of the 
International Trade Union Confederation

If you have depression, do you persevere or do you risk 
telling your manager? If you are a manager, what can you 
do to support the employee and ensure the job is done?

Figures suggest that more than ten per cent of people in 
the workforce struggle with depression. Both employees 
and their managers are looking for the same outcome: 
recovery and return to best functioning. Tackling Depression at Work explains the key 
issues that arise and offers proven strategies that employees and managers can use. 
Topics of discussion include:

•   The importance of education about depression and bipolar disorder

•   How to support an employee without crossing boundaries

•   The destigmatisation of mood disorders 

•   The sensitive issues of disclosure and privacy.

With insightful advice from workers who have learned to manage their disorder on 
the job, this book offers invaluable support for any worker with depression. It is also 
an essential resource for all line managers, human resource managers and mental 
health professionals.
CONTENTS
Introduction: Some Rules of the Game. Résumé: To Whom it May Concern. 1. Sizing Things 
Up: The Prevalence of Workplace Disability. 2. Reading the Game: Well-pitched Intervention 
and Support. 3. When Someone is ‘Off Their Game’: Signals that Indicate a Problem. 4. Early 
Intervention Scores Goals: Managerial Strategies. 5. Managing Time-out: Mental Illness and 
its Knock-on Effects. 6. Support: From the Team and from the Sidelines. 7. Individual Fitness: 
Assisting Recovery from Impairment. 8. Carrying an Injury into the Game: To Disclose or 
Not to Disclose. 9. Agreeing on the Goals: Aligning Worker and Workplace Expectations. 10. 
Improving the Odds: Matching Personal Skills to the Workplace. 11. Work is a Contact Sport: 
Contracts that Encourage Fair Play. 12. Stories from the Change Room: People Tell about 
Managing their Mood Disorder. Appendix 1. Measure of Workplace Wellbeing and Happiness. 

January 2011: 5x8: 192pp 
Hb: 978-0-415-60171-9: £44.95 
Pb: 978-0-415-60172-6: £9.99 
www.workpsychologyarena.com/9780415601726
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Paths to a Mature Happiness

Second Edition

Marvin Levine 
Professor Emeritus, SUNy Stony Brook, USA

“I have never read a clearer or more useful introduction 
to the positive psychological practices of Buddhism and 
Yoga. Each page is simply fascinating reading and appeals 
simultaneously to the lay reader and the seasoned scholar. 
The discussion of anger and how to overcome it is life-
transforming. I would strongly recommend this book to 
undergraduates, graduate students, and professionals. One 
rarely finds a book that reaches right into one’s mind and 
soul with a powerful vision of human enhancement. This 
is one of them.” - Stephen G. Post Director, Center for 
Medical Humanities, Compassionate Care, and 
Bioethics, Stony Brook University 

This book describes Buddhist-Yogic ideas in relation to 
those of contemporary Western psychology. The book 
begins with the Buddhist view of the human psyche 
and of the human condition. This leads to the question 
of what psychological changes need to be made to 
improve that condition. Similarities between Buddhism 
and Western Psychology include:

Both are concerned with alleviating inner pain, • 
turmoil, affliction and suffering.

Both are humanistic and naturalistic in that they • 
focus on the human condition and interpret it in 
natural terms.

Both view the human being as caught in a causal • 
framework, in a matrix of forces such as cravings 
or drives which are produced by both our biology 
and our beliefs. 

Both teach the appropriateness of compassion, • 
concern and unconditional positive regard 
towards others.

Both share the ideal of maturing or growth. In the • 
East and the West, this is interpreted as greater self 
possession, diminished cravings and agitations, 
less impulsivity and deeper observations which 
permit us to monitor and change our thoughts and 
emotional states. 

ThE pOSiTivE pSyChOlOGy Of BuddhiSm 
aNd yOGa

Buddhism, Yoga, and 
Western Psychology, 
especially the recent 
emphasis on positive 
psychology, are 
concerned with the 
attainment of deep and 
lasting happiness. The 
thesis of all three is that 
self-transformation is 
the surest path to this 
happiness.
CONTENTS
Part 1. Buddhism. 
Part 2. Yoga. Part 3. Western 
Psychology. Part 4. Handling 
Anger.

2009: 6x9: 288pp 
Hb: 978-1-84872-850-9: 
£37.50 
Pb: 978-1-84872-851-6: 
£18.99 
www.workpsychologyarena.
com/9781848728516  
e-inspection copy available
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Series: Organization and Management 

“The leading identity scholars who have contributed to this 
impressive volume provide cutting edge insights that extend 
across disciplines and levels of analysis. This anthology of 
original articles is required reading and an invaluable resource 
for those interested in the rich and multi-faceted construct 
of identity. It is a major step forward for the blossoming field 
of positive organizational scholarship.” - Jeffrey T. Polzer, 
Harvard Business School
SElECTEd CONTENTS
A.P. Brief, J.P. Walsh, Series Foreword. Part 1. Introduction. 
J.E. Dutton, L.M. Roberts, J. Bednar, Positive Identities and 
Organizations: An Introduction and Invitation. Part 2. Positive 
Identities and Individuals in Organizations. G.E. Kreiner, M.L. 
Sheep, Growing Pains and Gains: Framing Identity Dynamics as 
Opportunities for Identity Growth. S. Maitlis, Who am I Now? 
Sensemaking and Identity in Posttraumatic Growth. A. Carlsen, 
T. Pitsis, Experiencing Hope in Organizational Lives. B.B. Caza, 
M.G. Wilson, Me, Myself, and I: The Benefits of Work-Identity 
Complexity. N.P. Rothbard, L. Ramarajan, Checking Your Identities 
at the Door? Positive Relationships Between Non-Work and Work 
Identities. L.M. Roberts, S.E. Cha, P.F. Hewlin, I.H. Settles, Bringing 
the Inside Out: Enhancing Authenticity and Positive Identity in 
Organizations. B.E. Ashforth, Commentary: Positive Identities and 
the Individual.  
To view the complete table of contents visit www.psypress.
com/9781841697642

2009: 6x9: 549pp 
Hb: 978-1-84169-763-5: £65.00 
Pb: 978-1-84169-764-2: £27.99 
www.workpsychologyarena.com/9781841697642 
e-inspection copy available

ExplOriNG pOSiTivE idENTiTiES aNd 
OrGaNizaTiONS
Building a Theoretical and Research Foundation

Laura Morgan Roberts, harvard Business School, USA 
Jane E. Dutton, University of Michigan, USA (Eds.)

FORTHCOMING

APPLIED POSITIvE PSyChOLOGy
Improving Everyday Life, Schools, work, health and Society
Donaldson, Csikszentmihalyi & Nakamura, Eds.
Applied Psychology Series
March 2011: 6x9: 344pp
hb: 978-0-415-87781-7: £49.95 
Pb: 978-0-415-87782-4: £24.50 
www.psypress.com/applied-psychology-series/9780415877824 
e-inspection copy available
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CONTENTS
1. An Introduction to EEO 
Law. 2. Major Title VII 
Judicial Scenarios. 3. Major 
Title VII Protected Class 
Issues. 4. Constitutional 
Claims. 5. The Equal 
Pay Act of 1963. 6. The 
Age Discrimination in 
Employment Act of 1967. 7. 
Affirmative Action. 8. The 
Americans with Disabilities 
Act of 1990. 9. Retaliation. 

“Dr. Gutman and authors have produced the most 
authoritative treatment of EEO law and its applications to 
human resources management available today.” - Edward 
Levine, Psychology Department, University of South 
Florida

“The authors have developed a thorough volume. In fact, 
by increasing the coverage of compliance issues, they have 
increased the audience diversity so that the 3rd edition 
is likely to be of more value that the 2nd edition to EEO 
practitioners, organizations and students.” - Jerard F. 
Kehoe, Selection and Assessment Consulting, LLC

The goal of this well-known book is to provide 
methods for understanding major EEO laws, including 
the Civil Rights Act of 1964, the Equal Pay Act of 
1963, and the American with Disabilities Act of 1975. 
Also included are over 400 cases involving federal 
case law that focus on issues relating to the terms 
and conditions of employment. New to this third 
edition are sections at the end of each chapter on 
“Implications for Practice.” These accessible sections 
will give organizations and managers practical advice 
on strategies and guidelines for implementing laws 
and guidelines. A website of additional case materials, 
PowerPoint slides, and teaching aids will accompany 
this new edition.

EEO laW aNd pErSONNEl praCTiCES
Third Edition

Arthur Gutman, Florida Institute of Technology, USA, Laura L. 
Koppes and Stephen J. Vodanovich, both at the University of west 
Florida, USA 
Teacher Supplements: Elizabeth L. Shoenfett, Western Kentucky University, USA
Website: Steve Vodanovich, University of West Florida, USA

October 2010: 6x9: 632pp 
Hb: 978-0-8058-6473-1: £54.95 
www.workpsychologyarena.com/9780805864731 
e-inspection copy available  

hANDBOOK OF POLICE PSyChOLOGy
Kitaeff, Ed.
Applied Psychology Series

March 2011: 7x10: 780pp 
hb: 978-0-415-87766-4: £64.95 
www.psypress.com/applied-psychology-
series/9780415877664

ERROR IN ORGANIZATIONS
Hofmann & Frese
SIOP Organization Frontiers Series

April 2011: 6x9: 330pp 
hb: 978-0-8058-6291-1: £54.95 
www.psypress.com/siop-organizational-
frontiers/9780805862911 
e-inspection copy available
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“SIOP emphasizes the scientist-practitioner model. Who 
exemplifies this model more in the field of selection than 
Drs Farr and Tippins? The new Alliance of Organizational 
Psychology includes EAWOP, Division 1 of IAAP, and SIOP 
members. This book includes the perspectives of authors 
with a global view of selection. There is simply no more 
authoritative text on the planet than this one for members 
of the Alliance.” - Gary Latham, Secretary of State 
Professor of Organizational Psychology, Rotman 
School of Management, University of Toronto, 
and Past President of the Canadian Psychological 
Association and the Society for Industrial-
Organizational Psychology 
SElECTEd CONTENTS 
J.L. Farr, N.T. Tippins, Employee Selection in Work 
Organizations: Introduction and Overview. Part 1. 
Foundations of Psychological Measurement and Evaluation 
Applied to Employee Selection. D.J. Putka, P.R. Sackett, 
Reliability and Validity. N. Schmitt, J. Arnold, L. Nieminen, 
Validation Strategies for Primary Studies. K. Pearlman, J. 
Sanchez, Work Analysis. J.F. Kehoe, K.R. Murphy, Making 
Decisions about Selection Procedures: Validity, Validation, and 
Generalizability. Part 2. Implementation and Management of 
Employee Selection Systems in Work Organizations. A.M. 
Ryan, T. Delany, Attracting Job Candidates to Organizations. 
J.W. Johnson, F.L. Oswald, Test Administration and the Use of 
Test Scores. D. Reynolds, D. Dickter, Technology and Employee 
Selection. R.E. Ployhart, J.A. Weekley, Strategy, Selection and 
Sustained Competitive Advantage. J.F. Kehoe, S.T. Mol, N. 
Anderson, Managing Sustainable Selection Programs. W.F. 
Cascio, L. Fogli, The Business Value of Employee Selection. 
Part 3. Predictor Constructs in Employee Selection. Part 3A. 
Categories of Individual Difference Constructs. D.S. Ones, S. 
Dilchert, C. Viswesvaran, J.F. Salgado, Cognitive Abilities. D.L. 
Gebhardt, T.A. Baker, Physical Performance Tests. L. Hough, S. 
Dilchert, Personality. D. Chan, Values, Styles, and Motivational 
Constructs. F. Lievens, D. Chan, Practical Intelligence, 
Emotional Intelligence, and Social Intelligence. Part 3B. 
Assessing Work-Related Predictor Constructs. N. Tippins, J. 
Papinchock, E. Solberg, Decisions in Developing and Selecting 
Assessment Tools. R.S. Wunder, L.L. Thomas, Z. Luo, Scoring 
and Administering Assessments. M.J. Zickar, J.M. Cortina, N.T. 
Carter, Evaluation of Measures: Sources of Error, Sufficiency, 
and Contamination. M. London, L.A. McFarland, Assessment 
Feedback. 

haNdBOOk Of EmplOyEE SElECTiON
James L. Farr, Pennsylvania State University, USA  
Nancy T. Tippins, valtera Corporation, South Carolina, USA (Eds.)

To view the full table 
of contents and a 
sample chapter online, 
go to www.psypress.
com/9780805864373. 
Download Chapter 30 
(Perspectives From Twenty-
Two Countries on the Legal 
Environment for Selection) free 
of charge! Just click on the 
‘Download Sample Chapter’ 
link on the right-hand side of 
the webpage.

March 2010: 7x10: 1032pp 
Hb: 978-0-8058-6437-3: £49.95 
www.workpsychologyarena.com/9780805864373
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Impact. H. Aguinis, M.A. 
Smith, Balancing Adverse 
Impact, Selection Errors, 
and Employee Performance 
in the Presence of Test 
Bias. N. Schmitt, A. Quinn, 
Reductions in Measured 
Subgroup Mean Differences: 
What is Possible? P.R. 
Sackett, W. De Corte, F. 
Lievens, Decision Aids for 
Addressing the Validity-
Adverse Impact Tradeoff. I.L. 
Goldstein, K.L. Lundquist, A 
Five Year Journey with Coca-
Cola. J. Outtz, Conclusions.  

“This book goes beyond the simplistic notions that prejudice 
can explain adverse impact, that it is enough to measure 
subgroup mean differences or compute adverse impact ratios, 
or that it happens only “at-the-front-door” when employees 
are selected. The book shows the complexities of adverse 
impact and of understanding it from the perspectives of 
psychology theory and of organizational leadership. It goes 
far beyond the concerns of industrial and organizational 
psychologists, touching on cognitive, developmental, social, 
and educational psychology. A lot of dissertation topics 
can be expected to arise from reading this book. It will be 
cited often in diverse literatures.” - Robert M. Guion, 
Distinguished University Professor Emeritus, 
Bowling Green State University
CONTENTS
R. Pritchard, Series Foreword. Section 1. Background. S. 
Zedeck, Adverse Impact: History and Evolution. P. Bobko, P.L. 
Roth, An Analysis of Two Methods for Assessing and Indexing 
Adverse Impact – and a Disconnect Between the Academic 
Literature and Some Practice. Section 2. Theoretical 
Perspectives. J. Outtz, D. Newman, A Theory of Adverse 
Impact. H.W. Goldstein, C.A. Scherbaum, K.P. Yusko, Revisiting: 
Intelligence, Adverse Impact, and Personnel Selection. Section 
3. Adverse Impact and Traditional Selection Theory. K. 
Murphy, How a Broader Definition of the Criterion Domain 
Changes Our Thinking about Adverse Impact. K. Hattrup, B.G. 
Roberts, What are the Criteria for Adverse Impact? Section 4. 
Facets of the Adverse Impact Problem. N. Tippins, Adverse 
Impact in Employee Selection Procedures from the Perspective 
of an Organizational Consultant. F. Landy, Performance 
Ratings: Then and Now. P.F. McKay, Perspectives on Adverse 
Impact in Work Performance: What We Know and What We 
Could Learn More About. W. Cascio, R. Jacobs, J. Silva, Validity, 
Utility, and Adverse Impact: Practical Implications from 30 
Years of Data. J.F. Kehoe, Cut Scores and Adverse Impact. P. 
Sackett, W. Shen, Subgroup Differences on Cognitive Tests in 
Contexts Other Than Personnel Selection. Section 5. Adverse 
Impact from an International Perspective. P. Hanges, E.G. 
Feinberg, International Perspectives on Adverse Impact: 
Europe and Beyond. H. Kriek, K. Dowdeswell, Adverse Impact 
in South Africa. Section 6. Methods of Reducing Adverse 

advErSE impaCT
Implications for Organizational Staffing and High Stakes 
Selection

James L. Outtz (Ed.) 
Outtz & Associates, washington D.C., USA 
Series: SIOP Organizational Frontiers 
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2009: 6x9: 584pp 
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“Everything you want to know regarding the scientific 
principles for effective training interventions, principles 
that are leading-edge, questions not previously asked let 
alone addressed, are here in this edited book of original 
chapters written by the titans in our field. This book is a 
dream come true for doctoral students and faculty who are 
searching for worthy ideas in need of research.” - Gary P. 
Latham, Rotman School of Management, University 
of Toronto

This scholarly book in SIOP’s Organizational Frontier 
series looks at research on enhancing knowledge 
acquisition and its application in organizations. It 
concentrates on training, design and delivery given 
the changing nature of work and organizations. Now 
that work is increasingly complex, there is greater 
emphasis on expertise and cognitive skills. Advances 
in technology such as computer simulations and web-
based training are necessitating a more active role for 
the learner in the training process. In the broad context 
of the organization systems, this book promotes 
learning and development as a continuous lifelong 
endeavor.
CONTENTS
R. Pritchard, Series Foreword. Part 1. The Learner, Learning 
Processes, and Training Outcomes. Gully, Chen, Individual 
Differences, Attribute-Treatment Interactions, and Training 
Outcomes. Beier, Kanfer, Motivation in Training and 
Development: A Phase Perspective. Salas, Rosen, Experts at 
Work: Principles for Developing Expertise in Organizations. 
Ford, Kraiger, Merritt, An Updated Review of the 
Multidimensionality of Training Outcomes: New Directions 
for Training Evaluation Research. Part 2. Emerging Issues 
for Design and Delivery. Cooke, Fiore, Cognitive Science-
Based Principles for the Design and Delivery of Training. 
Mayer, Research-Based Solutions to Three Problems in Web-
Based Training. Cannon-Bowers, Bowers, Synthetic Learning 
Environments: On Developing a Science of Simulation, 
Games, and Virtual Worlds for Training. Bell, Kozlowski, 
Toward a Theory of Learner-Centered Training Design: 
An Integrative Framework of Active Learning. Part 3. The 
Organizational Context, Levels, and Time. Tannenbaum, 

lEarNiNG, TraiNiNG, aNd dEvElOpmENT  
iN OrGaNizaTiONS
Steve W.J. Kozlowski, Michigan State University, USA  
Eduardo Salas, University of Central Florida, USA (Eds.)
Series: SIOP Organizational Frontiers 

Beard, McNall, Salas, Informal 
Learning and Development 
in Organizations. Molloy, 
Noe, “Learning” a Living: 
Continuous Learning 
for Survival in Today’s 
Talent Market. Kozlowski, 
Chao, Jensen, Building 
an Infrastructure for 
Organizational Learning: 
A Multilevel Approach.  
Mathieu, Tesluk, A Multi-
Level Perspective on 
Training and Development 
Effectiveness. Part 4. 
Reflection and an Agenda 
for the Future. Thayer, 
Goldstein, Where Have We 
Been and Where Are We 
Going? Salas, Kozlowski, 
Learning, Training, 
and Development in 
Organizations: Much 
Progress and a Peek Over the 
Horizon. 

2009: 6x9: 552pp 
Hb: 978-0-8058-5559-3: £45.00 
www.psypress.com/siop-organizational-frontiers/9780805855593 
e-inspection copy available
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aSSESSmENT, mEaSurEmENT, aNd prEdiCTiON 
fOr pErSONNEl dECiSiONS
Second Edition

Robert M. Guion 

“Robert Guion is one of the smartest and most knowledgeable 
Industrial Organizational psychologists. His chapters 
have all of the generally accepted theoretical perspectives 
and practical implications, but go beyond them and offer 
his extremely insightful comments.” - Fritz Drasgow, 
University of Illinois at Urbana Champaign, USA

“Imagine getting a private tutorial from Joe DiMaggio 
on how to play baseball. What an extraordinary learning 
opportunity from the renowned master of the game it would 
be! For 50 years Bob Guion has been the voice of authority 
within industrial/organizational psychology on personnel 
decisions. When the best in the business offer us their 
talents, it behooves us to listen and learn, and to appreciate 
the moment.” - Paul. M Muchinsky, Joseph M. Bryan 
Distinguished Professor of Business, The University 
of North Carolina at Greensboro

The purpose of personnel testing and other assessment 
is to help decision makers decide whether to hire or 
train the people who have been assessed, and to give a 
good understanding of the assessment process and its 
meaning to all decision makers.

This book is intended for two different audiences. 
One is made up of graduate students in industrial 
and organizational psychology for courses, and 
independent study. The other is psychologists trained 
in other areas of psychology who are thinking of a 
change to IO psychology. 

CONTENTS
Part 1. Foundations for 
Personnel Decisions. 1. 
Membership Decisions 
in Organizations. 2. 
Analysis of Selection 
Problems. 3. Developing 
the Predictive Hypothesis. 
4. The Legal Context for 
Personnel Decisions. Part 2. 
Psychometric and Statistical 
Foundations 5. Basic 
Concepts in Measurement. 
6. Further Concepts in 
Measurement. 7. Bivariate 
Prediction of Performance. 
8. The Use of Multivariate 
Statistics. 9. Bias, Group 
Differences, and Adverse 
Impact. Part 3. Assessment 
Methods: Practice and 
Research 10. Challenges 
to Traditional Ways. 11. 
Assessments by Tests and 
Inventories. 12. Judgement 
as Assessment and 
Prediction. 13. Assessment 
by Rating. 14. Assessment 
by Interviews, Resumes, 
and “Assembled Tests.” 
15. Multiple Assessment 
Methods.

March 2011: 7x10: 752pp 
Hb: 978-0-8058-6023-8: £70.00 
www.workpsychologyarena.com/9780895860238 
e-inspection copy available
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Wilson et al., Eds. 
Series: Applied Psychology

2011: 8½x11: 1,200pp 
hb: 978-1-84872-870-7: £59.95 
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e-inspection copy available
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CONTENTS
1. Studying Small 
Groups.  2. Group Processes 
and Social Influence.  3. A 
Theoretical Framework.  
Audience and Co-action 
Effects. 4. Motivation 
and Group Performance: 
Individual Effort on 
Collective Tasks. 5. 
Group Idea Generation 
and Creativity. 6. Group 
Decision-Making. 7. Group 
Problem-Solving and Group 
Judgment. 8. Teamwork 
and Leadership. 9. Groups 
in Context. 10. Groups and 
Technology. 

“Bernard Nijstad is one of the ‘young lions’ of this field 
and has made substantial contributions to a number of the 
content areas covered in the book. Group Performance 
handles the conceptual and empirical material very well, 
leaving the reader with a good sense of what we currently 
know about the psychology of behavior in and by groups. 
Overall an excellent introduction to the area.” - R. Scott 
Tindale, Loyola University, Chicago, USA

People interact and perform in group settings in 
all areas of life. Organizations and businesses are 
increasingly structuring work around groups and 
teams. Every day, we work in groups such as families, 
friendship groups, societies and sports teams, to make 
decisions and plans, solve problems, perform physical 
tasks, generate creative ideas, and more.

Group Performance outlines the current state of social 
psychological theories and findings concerning the 
performance of groups. It explores the basic theories 
surrounding group interaction and development and 
investigates how groups affect their members. Bernard 
A. Nijstad discusses these issues in relation to the many 
different tasks that groups may perform, including 
physical tasks, idea generation and brainstorming, 
decision-making, problem-solving, and making 
judgments and estimates. Finally, the book closes with 
an in-depth discussion of teamwork and the context in 
which groups interact and perform.

Offering an integrated approach, with particular 
emphasis on the interplay between group members, 
the group task, interaction processes and context, this 
book provides a state-of-the-art overview of social 
psychological theory and research. It will be highly 
valuable to undergraduates, graduates and researchers 
in social psychology, organizational behavior and 
business.

GrOup pErfOrmaNCE
Bernard A. Nijstad 
University of Amsterdam, The Netherlands
Series: Social Psychology: A Modular Course

2009: 7x8½: 288pp 
Hb: 978-1-84169-668-3: £34.95 
Pb: 978-1-84169-669-0: £15.95 
www.psypress.com/socialmodular/9781841696690
e-inspection copy available
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Kinnear & Gray
IBM SPSS Statistics 18 Made Simple
August 2010: 7x10: 672pp
PB: 978-1-84872-047-3: £19.95 
www.psypress.com/spss-made-simple

Aberson et al.
Applied Power Analysis for the Behavioral  
Sciences
February 2010: 6x9: 272pp
Hb: 978-1-84872-834-9: £44.95 
Pb: 978-1-84872-835-6: £22.50   
www.psypress.com/applied-power-analysis

Schumacker & Lomax
A Beginner’s Guide to Structural 
Equation  
Modeling, 3rd Ed
April 2010: 6x9: 536pp
Hb: 978-1-84169-890-8: £64.95 
Pb: 978-1-84169-891-5: £37.50 
www.psypress.com/9781841698915 

Azen & Walker
Categorical Data Analysis for the 
Behavioral and Social Sciences
October 2010: 7x10: 300pp
Hb: 978-1-84872-836-3: £39.95 
www.psypress.com/9781848728363

Hox & Roberts Eds.
Handbook of Advanced Multilevel Analysis
July 2010: 7x10: 408pp 
Hb: 978-1-84169-722-2: £49.95 
www.psypress.com/9781848728387

Morgan et al.
IBM SPSS for Introductory Statistics, 4th Ed
Use and Interpretation
July 2010: 8 ½x11: 243pp
Pb: 978-0-415-88229-3: £19.95 
www.psypress.com/ibm-spss-intro-stats

Hox
Multilevel Analysis, 2nd Ed
Techniques and Applications
April 2010: 6x9: 392pp
Hb: 978-1-84872-845-5: £59.95 
Pb: 978-1-84872-846-2: £29.95  
www.geocities.com/joophox

Research Methods & 
Statistics Arena

including:
•   10% discount on all online orders!
•   Free shipping on online orders!
 (UK customers: free shipping on  
  orders of £20 or more.)
•  Forthcoming events and conferences
•  Special offers, news,  calls for papers
•   The latest books and journal issues
•   Catalogs to download

Discover a wealth of Experimental 
Research Methods and Statistics 
Resources
www.researchmethodsarena.com

Heck et al.
Multilevel and Longitudinal Modeling 
with IBM SPSS
April 2010: 8½x11: 356pp 
Hb: 978-1-84872-862-2: £59.95 
Pb: 978-1-84872-863-9: £27.50     
www.psypress.com/multilevel-modeling-
techniques 

Myers et al.
Research Design and Statistical Analysis, 
3rd Ed
May 2010: 7x10: 832pp
Hb: 978-0-8058-6431-1: £60.00  
www.psypress.com/research-design

Urdan 
Statistics in Plain English, 3rd Ed
April 2010: 8½ x11: 223pp 
Pb: 978-0-415-87291-1: £19.95   
www.psypress.com/statistics-in-plain-english
 
Byrne
Structural Equation Modeling With 
AMOS, 2nd Ed
Basic Concepts, Applications, and Programming
2009: 6x9: 416pp
HB: 978-0-8058-6372-7: £49.95
PB: 978-0-8058-6373-4: £27.99 
www.psypress.com/sem-with-amos

Examination copies of  
all advertised titles  
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Team Innovation, Knowledge 
and Performance Management 
Guest Editors: Conny Antoni and 
Guido Hertel 
In previous years, different types 
of  teamwork in and between 
organizations have attracted a lot 
of  research, analyzing different 
team characteristics and context 
factors and their influence on 
team processes and outcomes. 
Particularly little is known about 
whether these issues hold for 
different types of  teamwork, 
such as production, project, face-
to-face and virtual teams, and 
how theory and management 
practice have to be adjusted 
respectively.  
Volume 18, Issue 3 (2009) ISBN 
978-1-84872-720-5 £29.95
Full details, current subscription 
rates, notes for authors, 
submission procedures and 
complete online contents are 
available at the journal’s website:
www.psypress.com/ejwop

EDITOR 
Vicente Gonźalez-Romá, University of Valencia, Spain
The mission of  the European Journal of  Work and Organizational 
Psychology is to promote and support the development of  Work and 
Organizational Psychology by publishing high-quality scientific articles 
that improve our understanding of  phenomena occurring in work and 
organizational settings. The journal publishes empirical, theoretical, 
methodological, and review articles that are relevant to real-world 
situations. 
The journal has a world-wide authorship, readership and editorial 
board. Submissions from all around the world are invited. 
The journal primarily publishes freely submitted contributions, but 
will occasionally also publish a themed special issue, although all 
contributions are submitted to rigorous peer review. Papers and 
themed special issues are published on a wide range of  topics covered 
by the umbrella of  Work, Organizational, Industrial and Occupational 
Psychology. 
Manuscript Submission
New manuscripts should be submitted through our ScholarOne 
Manuscripts online submission site at: http://mc.manuscriptcentral.
com/pewo. prior to submission, read the full Instructions for Authors 
at the journal’s website.
Recent Articles
Learning from conflicts? The relations between task and relationship 
conflicts, team learning and team performance 
Marianne van Woerkom; Marloes L. van Engen (Vol 18: 4 381 – 404)
Team processes, their antecedents and consequences: Implications for 
different types of  teamwork 
Conny Antoni; Guido Hertel (Vol 18:3 253 – 266)
Effects on organizational context (culture and climate) from 
implementing a 360-degree feedback system: The case of  Arcelik 
Nihal Mamatoglu (Vol 17:4 426 – 449)
Special Issues
Do I See Us Like You See Us? Consensus, Agreement, and the Context of 
Leadership Relationships
Guest Editors: Birgit Schyns and David V. Day
The quality of  relationships between leaders and followers continues 
to be a relevant topic for researchers and practitioners. To date, there 
are many unanswered questions regarding various aspects of  work 
relationships. This special issue contributes to the examination of  
the broader context of  leader-member dyads. Contributions focus 
on consensus in follower perceptions of  their leader and the level of  
agreement between leaders and followers on their shared relationship 
Forthcoming! Volume 19: 3 (2010) ISBN 978-1-84872-728-1 £29.95

EurOpEaN JOurNal Of WOrk aNd 
OrGaNizaTiONal pSyChOlOGy
The official journal of the European Association of Work and 
Organizational Psychology
Impact Factor 2009 :1.467 - up 58% on 2008! (© 2010 Thomson Reuters, 2009 Journal Citation Repoorts®)

12% more issues in 2010!
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The Psychologist-Manager Journal  is a scholarly publication for members of  the 
Society of  Psychologists in Management and others with similar interests. 
Conceptualized as a hybrid between a journal and a professional guide 
to good managerial practice, it is directed at the practicing psychologist-
manager. Submissions are invited for the following areas: 
Management Principles: The Theory of  Management: Full-length 
articles (typically 20 double-spaced typed pages, including references) 
discussing a particular theoretical application. The relevance for the practice 
of  psychology in management should always be clear. Also relevant are 
book reviews of  timely or classical books of  interest to the practicing 
psychologist-manager. 
Live from the Firing Line: The Practice of  Management: These brief  
articles (typically under 15 double-spaced manuscript pages) should be 
lively, well-written, first-hand experiences illustrating particularly effective 
management techniques or methods, difficult situations or failures. The 
experiences should hold general appeal to the readership and should clearly 
communicate the learning that came from the experience. 
Research Tools for the Psychologist-Manager: Original empirical 
research relevant to the practicing psychologist-manager. Studies of  
applications of  management to psychology or psychology to management 
are welcome, provided they have clear and direct implications for the 
psychologist-manager. These articles are normally 25 pages or less, including 
all figures and tables. 
Book Reviews and Other Submissions: Innovative contributions of  value 
to psychologist-managers are encouraged. 
Manuscript Submission
Completed manuscripts should be submitted to the editor at: 
psychologistmanager@uncc.edu. Prior to submission, read the full 
Instructions for Authors at the journal’s website.

ThE pSyChOlOGiST-maNaGEr JOurNal
An official journal of  the Society of  Psychologists in Management (SPIM)

EDITOR 
William D. Siegfried, Jr., UNC Charlotte, USA
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Recent Articles
Women “Take Care,” Men “Take Charge”: Managers’ Stereotypic Perceptions 
of  Women and Men Leaders Jeanine L. Prime; Nancy M. Carter; Theresa M. 
Welbourne (Vol. 12:1 25 – 49)
Cliques, Rumors, and Gossip by the Water Cooler: Female Bullying in the 
Workplace Laura M. Crothers; John Lipinski; Marcel C. Minutolo (Vol. 12:2 97 – 110)
Bringing  Group-Level Personality  to the Electronic Realm: A Comparison of  
Face-to-Face and Virtual Contexts Rhiannon MacDonnell; Thomas O’Neill; Theresa 
Kline; Laura Hambley (Vol. 12:1 1 – 24)
Full details, current subscription rates, notes for authors, submission procedures 
and complete online contents are available at the journal’s website:
www.psypress.com/tpmj
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SOCial iNfluENCE
EDITOR 
Kipling D. Williams, Purdue University, USA 
Social Influence provides an integrated focus for research 
into this important, dynamic, and multi-disciplinary 
field. Covering a wide variety of  topics, it should be of  
interest to social psychologists, political psychologists, 
consumer psychologists, organizational psychologists, 
sociologists, communication researchers, and anyone 
interested in any aspect of  social influence.
www.psypress.com/socinf

JOurNal Of OrGaNizaTiONal BEhaviOr 
maNaGEmENT
Official Journal of the OBM Network
EDITOR 
Timothy D. Ludwig, Appalachian State 
University, USA
The Journal of  Organizational Behavior Management 
is devoted specifically to improve organizational 
performance through behavioral change. It publishes 
research and review articles, reports, discussions, and 
reviews on the critical topics to today’s organization 
development practitioners, managers, and professionals.   
www.tandf.co.uk/journals/worg

COaChiNG
An International Journal of Theory, Research 
and Practice
EDITOR  
Carol Kauffman, Harvard Medical School, USA
Coaching meets the need for an international, peer-
reviewed journal dedicated to the theory, research 
and practice of  coaching. This pioneering journal 
is engaged in developing novel insights, advancing 
research, and exploring applications. Broad and 
interdisciplinary in focus, it publishes original research, 
reviews, interviews, technique and case reports. 
www.tandf.co.uk/journals/rcoa

humaN pErfOrmaNCE
EDITOR  
Walter C. Borman, University of South Florida, 
USA
Human Performance publishes research investigating 
the nature of  performance in the workplace and in 
applied settings and offers a rich variety of  information 
going beyond the study of  traditional job behavior. 
Dedicated to presenting original research, theory, 
and measurement methods, the journal investigates 
individual and team performance factors that influence 
work effectiveness.
www.tandf.co.uk/journals/hhup

WOrk & STrESS
Published in association with the European 
Academy of Occupational Health Psychology 
(EA-OHP)
EDITOR  
Tom Cox CBE, University of Nottingham, UK
Work & Stress is an international, multidisciplinary 
quarterly presenting peer-reviewed papers concerned 
with the psychological, social and organizational 
aspects of  occupational and environmental health, and 
stress and safety management.
www.tandf.co.uk/journals/twst

JOurNal Of WOrkplaCE BEhaviOral 
hEalTh
Employee Assistance Practice and Research
EDITOR  
R. Paul Maiden, University of Southern 
California, Los Angeles, USA
The Journal of  Workplace Behavioral Health presents 
innovative research, applied theory, and practical 
information for workplace human service 
administrators, counselors, and consultants. It is an 
essential guide to best practice and research issues 
faced by EAP professionals who deal with work-
related and personal issues including workplace and 
family wellness, employee benefits, and organizational 
development.

www.tandf.co.uk/journals/wjwb
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