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Dear Social Psychologist, 
This catalog focuses on new books in Social 
Psychology. Throughout the year, we 
will also mail specialized brochures that 
contain more details about new, recent, and 
backlist titles in specific areas of interest, 
such as Interpersonal Processes, Attitudes 
and Social Cognition and Self and Identity. 
You can download all of our brochures and 
catalogs as PDFs: visit www.psypress.com/
brochures.

As well as mailing brochures and catalogs, 
we also send out regular email updates. 
These are subject-specific announcements 
of new books, calls for papers for relevant 
academic journals, and details of free jour-
nal articles. You can select exactly what you 
want to receive; our email lists are finely 
coded, with more than 150 discrete subject 
areas to choose from. Visit www.psypress.
com/opal to sign up online, or email Alex 
Renner (Alex.renner@informa.com) with 
your area/s of interest and we will add you 
to our subscribers’ list. We send no more 
than 2 or 3 emails per month in any one 
subject area. We respect the privacy of our 
customers: we will always include a link 
to leave the list in any communication and 
will never pass on your email address to a 
third party.

Invitation to Authors

Are you planning to develop a textbook 
or monograph in Social Psychology? Do 
you feel there is a need for a new journal in 
this area? If so, we would like to hear from 
you. We welcome proposals covering any 
aspect of Social Psychology, in its theory 
and practice, including areas in which we 
already publish textbooks.

With offices in the UK, USA, and around 
the world, Psychology Press, with its sister 
imprint Routledge, is one of the largest 
psychology publishers. Our dedicated 
and experienced editorial and produc-
tion teams produce top-quality textbooks, 
monographs and journals. 

Our e-marketing department maintains 
innovative web-based ‘arenas’ - online 
shop windows displaying our publications 
in all major areas of psychology (see www.
socialpsychologyarena.com). Psychology 
Press implements an integrated global 
marketing plan for each of our books, with 
worldwide mailings of full-color brochures 
and catalogs. If you have a project in mind, 
there is no one better qualified to make a 
success of your proposal.

Please send proposals to:

US/Canada:  
us.book.proposals@psypress.com 

UK/Europe/ROW: 
book.proposals@psypress.co.uk

including:
•  	 10% discount on all online orders!
•  	 Free shipping on online orders!
	 (UK customers: free shipping on orders 
	 of £20 or more. US and Canadian  
	 customers: free shipping on orders of $35 	
	 or more.)

•  	Forthcoming  
    events  
    and conferences

•  	Special offers,  
    news, calls for papers

•   The latest books  and journal issues

Discover a wealth of Social 
Psychology resources at

www.socialpsychologyarena.com

w w w. s o c i a l p s yc h o l o g y a r e n a .c o m



GROUP PROCESSES

In Search of Synergy in Small Group 
Performance, Larson Jr. ..............................4

Intergroup Conflicts and Their 
Resolution, Bar-Tal, Ed. ...............................5

Minority Influence and Innovation, 
Martin & Hewstone, Eds..................................6

When Groups Meet, Pettigrew & Tropp .... 7

INTERPERSONAL PROCESSES 

An Introduction to Theories of 
Personality, 7th Ed, Ewen ......................... 8

Social Motivation, Dunning, Ed. ............... 9

Predicting and Changing Behavior, 
Fishbein & Ajzen ......................................... 10

The New Psychology of Leadership, 
Haslam, et al. .............................................  11

Self-Esteem Across the Lifespan, 
Guindon, Ed.  ..............................................  12

Children of Divorce, 2nd Ed, Harvey & 
Fine...............................................................13

ATTITUDES AND PERSUASION

Attitudes and Attitude Change,  
Forgas et al., Ed.  ........................................  14

CONSUMER PSYCHOLOGY .................. 15

SELF & IDENTITY

Rediscovering Social Identity,  
Postmes & Branscombe, Eds.  .......................  16

Narratives of Identity and Place,  
Taylor ..........................................................  17

Handbook of the Uncertain Self,  
Arkin et al. .................................................. 18

GENDER AND SEXUALITY ..................  19

SOCIAL PSYCHOLOGY OF CULTURE

Psychology and Culture, Vaughn ........  20

Cultural Issues in Psychology,  
Stevenson .............................................  21

Symbolic Transformation,  
Wagoner, Ed.  ............................................. 22

Evolution, Culture, and the Human 
Mind, Schaller et al., Eds.  .......................  23

 

POLITICAL PSYCHOLOGY

Introduction to Political Psychology, 
2nd Ed, Cottam et al. .................................. 24

SOCIAL NEUROSCIENCE

Social Psychology of Visual Perception, 
Balcetis & Lassiter, Eds.  ............................... 25

Developmental Social Cognitive 
Neuroscience, Zelazo et al., Eds. .............. 26

GENERAL TOPICS IN SOCIAL 
PSYCHOLOGY

The Psychology of Environmental 
Problems, 3rd Ed, Koger & Winter ..........  27

The Scientist and the Humanist, 
Gonzales et al., Ed. ..................................... 28

Social Decision Making,  
Kramer et al., Ed. ........................................ 29

Why Aren’t We Saving the Planet? 
Beattie ..........................................................30 

INDUSTRIAL ORGANIZATIONAL 
PSYCHOLOGY ....................................  32

INTRODUCTORY PSYCHOLOGY

Fundamentals of Psychology,  
Eysenck ........................................................ 33

Social Psychology, 3rd Ed,  
Smith & Mackie .....................................  34

EXPERIMENTAL RESEARCH METHODS 
AND statistics ...............................  35

JOURNALS

European Review of Social  
Psychology................................................36

Self and Identity......................................38

Cognition & Emotion..............................39

Basic and Applied Social Psychology.. 40

Social Influence.......................................41

Social Neuroscience............................... 42

International Journal of Psychology....43

Psychological Inquiry............................ 45

The Journal of Positive Psychology......45

The Journal of Social Psychology..........47

Table of Contents



In Search of Synergy in Small  
Group Performance
James R. Larson Jr., University of Illinois at Chicago, USA

This volume critically evaluates more than a century 
of empirical research on the effectiveness of small, 
task-performing groups, and offers a fresh look at the 
costs and benefits of collaborative work arrangements. 
The central question taken up by this book is whether 
– and under what conditions – interaction among 
group members leads to better performance than 
would otherwise be achieved simply by combining 
the separate efforts of an equal number of people who 
work independently. This question is considered with 
respect to a range of tasks (idea-generation, problem 
solving, judgment, and decision-making) and from 
several different process perspectives (learning and 
memory, motivation, and member diversity).
As a framework for assessing the empirical literature, 
the book introduces the concept of ‘synergy.’ 
Synergy refers to an objective gain in performance 
that is attributable to group interaction. Further, it 
distinguishes between weak and strong synergy, 
which are performance gains of different magnitude. 
The book highlights the currently available empirical 
evidence for both weak and strong synergy, identifies 
the conditions that seem necessary to produce each, 
and suggests where the search for synergy might best 
be directed in the future.
The book is at once a high-level introduction to the 
field, a review of the field’s history, and a scholarly 
critique of the current state-of-the-art. As such, it is 
essential reading for graduate students, advanced 
undergraduate students, and researchers interested 
in group dynamics generally – and small group 
performance in particular.

CONTENTS

1. Introduction: Mapping 
the Territory. 2. Tasks: 
What Groups Do. 3. Idea 
Generation: Creative 
Thinking in Groups. 4. 
Problem Solving: Performing 
Tasks with Correct 
Solutions. 5. Judgment 
Calls: Performing Tasks 
with Hard-to-Demonstrate 
Correct Answers. 6. Decision 
Making: Selecting from 
Among Discrete Choice 
Alternatives. 7. Learning 
and Memory: Acquiring, 
Retaining, and Retrieving 
Knowledge in Groups. 8. 
Motivation: Energizing 
and Directing Behavior 
in Groups. 9. Group 
Composition: The Problem 
of Diversity within Groups. 
10. Conclusion: Prospects for 
the Future in the Search for 
Synergy.
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November 2009: 6x9: 442pp
Hb: 978-0-8058-5943-0: $90.00
Pb: 978-0-8058-5944-7: $49.95
www.psypress.com/9780805859447



FORTHCOMING!

Intergroup Conflicts and Their 
Resolution 
Social Psychological Perspective

Daniel Bar-Tal, Tel Aviv University, Israel (Ed.)

Series: Frontiers of Social Psychology 

This book provides a framework that sheds an 
illuminating light into the psyche of people involved 
in macro-level destructive intergroup conflicts, 
involving societies and ethnic groups, that take place 
continuously in various parts of the globe. It focuses on 
the socio-psychological repertoire that evolves in these 
societies or groups and which plays a determinative 
role in its dynamics. 
Specifically, this repertoire influences the nature of 
social reality about the conflict that society members 
construct, the involvement with and mobilization of 
society members for the conflict, the sense of solidarity 
and unity they experience, the conformity expected 
from society members, the pressure exerted on leaders, 
and the direction of action taken by the leadership.
In addition, the book describes the changes in the 
socio-psychological repertoire that are necessary to 
ignite the peace process. Finally, it elaborates on the 
nature and the processes of peace building, including 
conflict resolution and reconciliation.
The volume is an important contribution for all 
those who study intergroup conflicts and want to 
understand their dynamics. In addition, the book will 
interest the many people attempting to settle conflicts 
peacefully and who need knowledge about the socio-
psychological vectors that influence their course and 
resolution.

CONTENTS
D. Bar-Tal, Introduction: 
Conflicts and Social 
Psychology. D.K. Coutant, 
S. Worchel, M. Hanza, Pigs, 
Slingshots, and Other 
Foundations of Intergroup 
Conflict. R.J. Fisher, H. Kelman, 
Perceptions in Conflicts. 
E. Halperin, K. Sharvit, J.J. 
Gross, Emotion and Emotion 
Regulation in Intergroup 
Conflict: An Appraisal Based 
Framework. D.R. Paez, J.H. 
Liu, Collective Memory of 
Conflicts. M.B. Brewer, Identity 
and Conflict. M. Krochik, 
J.T. Jost, Ideological Conflict 
and Polarization: A Social 
Psychological Perspective. G. 
Elcheroth, D. Spini, Political 
Violence, Intergroup Conflict, 
and Ethnic Categories. A. 
Kruglanski, K. Sharvit, S. 
Fishman, Workings of the 
Terrorist Mind: Its Individual, 
Group and Organizational 
Psychologies. D. Bar-Tal, E. 
Halperin, Socio-Psychological 
Barriers to Conflict Resolution. 
J. Reykowski, A. Cisłak, Socio-
Psychological Approaches 
to Conflict Resolution, D.G 
Pruitt, Negotiation and 
Mediation in Intergroup 
Conflict. N.N. Rouhana, Social 
Psychology and Reconciliation: 
Contributions and Pitfalls. 
K. Boehnke, H. Schmidtke, M. 
Shani, Peace Making: Socio-
Psychological Approaches. D. 
Bar-Tal, Conclusion –To Open 
the Closet.

October 2010: 6x9: 392pp
Hb: 978-1-84169-783-3: £37.00
$65.00
www.psypress.com/ 
frontiers/9781841697833
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ALSO AVAILABLE
Demoulin et al., Eds.

Intergroup Misunderstandings
Impact of Divergent Social Realities
2008: 6x9: 347pp
Hb: 978-1-84872-803-5: £40.00 
/$75.00
www.psypress.com/9781848728035



Minority Influence and Innovation
Antecedents, Processes and Consequences

Robin Martin, Aston University, UK and  
Miles Hewstone, Oxford University, UK (Eds.)

“Minorities have influence as well as majorities, and the 
story of how they relate to each other is a complex and 
fascinating one, told with breadth and precision by the fine 
array of researchers contributing to this volume. If this 
eloquent book is widely read, as it deserves to be, it will 
contribute to a social psychology that is more balanced, 
sophisticated and just: We will see people not only as 
conformists but as creators and innovators.” - Bert H. 
Hodges, Gordon College, Massachusetts, USA 

This volume seeks to identify the conditions under 
which minority influence can prevail, to change 
established norms, stimulate original thinking and 
help us to see the world in new ways. The contributors 
offer a thorough evaluation of the most important 
current developments within this field, and present 
consideration of the issues that will be at the forefront 
of future research.

CONTENTS

Part 1. Introduction. R. Martin, M. Hewstone, Introduction: 
Theory and Research on Minority Influence. Part 2. Processes 
and Theoretical Issues. A. Quiamzade, G. Mugny, J.M. Falomir-
Pichastor, F. Butera, The Complexity of Majority and Minority 
Influence Processes. W.D. Crano, Majority and Minority 
Influence in Attitude Formation and Attitude Change: Context/
Categorization-Leniency Contract Theory. H.P. Erb, G. Bohner, 
Consensus as the Key: Towards Parsimony in Explaining Majority 
and Minority Influence. Z.L. Tormala, R.E. Petty, V.L. DeSensi, 
Multiple Roles for Minority Sources in Persuasion and Resistance. 
Part 3. Factors Affecting Majority and Minority Influence. A. 
Mucchi-Faina, Ambivalence and Social Influence. A. Gardikiotis, 
R. Martin, M. Hewstone, The Impact of Source Consensus on 
Majority and Minority Influence. R. Martin, M. Hewstone, P.Y. 
Martin, Consequences of Attitudes Changed by Majority and 
Minority Influence. W. Stroebe, Majority and Minority Influence 
and Information Processing: A Theoretical and Methodological 
Analysis. Part 4. Dynamic Interplay Between Majority and 
Minority Factions. J.M. Levine, H.S. Choi, Newcomers as Change 
Agents: Minority Influence in Task Groups. C.M. Smith, R.S. 

ALSO AVAILABLE
Otten et al., Eds.

Intergroup Relations
The Role of Motivation  
and Emotion
Series: Psychology Press 
Festschrift Series
June 2009: 6¼x9¼: 336pp
Hb: 978-1-84169-705-5: £44.95 
$75.00
www.psypress.com/
9781841697055
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December 2009: 6x9: 424pp
Hb: 978-1-84169-594-5: £45.00 
$80.00
www.psypress.com/ 
9781841695945

Tindale, Direct and Indirect Minority Influence in Groups. R. Prislin, Dynamics of Change: Minority 
Influence Makes the World Go Around. F. Aime, L. Van Dyne, Bringing Social Structure to Both Sides 
of An Issue: How Proximal and Distal Ties Interact with Minority and Majority Positions to Affect 
Influence in Workgroups. A.W. Richter, C.A. Sacramento, M.A. West, Dissent Within and Among 
Groups in Organizations: Lessons for Group Empowerment and Organizational Innovation. Part 5. 
Epilogue. M. Hewstone, R. Martin, Minority Influence: From Groups to Attitudes and Back Again.



FORTHCOMING!

When Groups Meet
The Dynamics of Intergroup Contact

Thomas F. Pettigrew, University of California, Santa Cruz, USA and 
Linda R. Tropp, University of Massachusetts, Amherst, USA

Series: Essays in Social Psychology

Research and theory on intergroup contact have become one of the fastest advancing 
and most exciting fields in social psychology in recent years. The work is exciting 
because it combines basic social psychological concerns -- human interaction, 
situational influences on behavior -- with an effective means of improving intergroup 
relations at a time when the world is witnessing widespread intergroup hatred and 
strife.
When Groups Meet is a rich, comprehensive overview of classic and contemporary 
work on intergroup contact, providing insights into where this work is headed in 
the future. For research specialists, this volume not only serves as a sourcebook 
for research and theory on intergroup contact, it also provides the entire 515-item 
bibliography from the meta-analysis. The clear structure and accessible writing style 
will also appeal to advanced undergraduate and graduate students in psychology 
and other social sciences.

CONTENTS

1. The Origins of Intergroup Contact Theory.  2. Does Intergroup Contact Typically Reduce Intergroup 
Prejudice?  3. Do Intergroup Contact Effects Generalize?  4. Are the Effects of Intergroup Contact 
Universal?  5. When Does Intergroup Contact Reduce Prejudice?  6. How Does Intergroup Contact 
Reduce Prejudice?  7. Does Intergroup Contact Reduce All Aspects of Prejudice?  8. Intergroup 
Contact and the Role of Cross-Group Friendships.  9. Intergroup Contact and Group Differences in 
Status.  10. Intergroup Contact as One of Many Predictors of Prejudice.  11. When Intergroup Contact 
Fails.  12. Criticisms of Intergroup Contact Theory.  13. Future Directions for Intergroup Contact 
Theory and Research.

January 2011: 6x9: 200pp
Hb: 978-1-84169-765-9: $49.95
www.psypress.com/essays/social/9781841697659 
Examination Copy Available
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ALSO AVAILABLE
Nijstad

Group Performance
Series: Social Psychology: A Modular Course
“Bernard Nijstad is one of the ‘young lions’ of this field and has made substantial 
contributions to a number of the content areas covered in the book. Group Performance 
handles the conceptual and empirical material very well, leaving the reader with a 
good sense of what we currently know about the psychology of behavior in and by 
groups. Overall an excellent introduction to the area.” - R. Scott Tindale, Loyola 
University, Chicago, USA 
June 2009:  6x9: 288pp
Hb: 978-1-84169-668-3: $80.00
Pb: 978-1-84169-669-0: $28.95
www.psypress.com/socialmodular/9781841696690



An Introduction to Theories of 
Personality
Seventh Edition

Robert B. Ewen

The 7th Edition of this classic textbook helps students 
unravel the mysteries of human behavior through 
its highly readable introduction to the ideas of the 
most significant personality theorists. Engaging 
biographical sketches begin each chapter, and unique 
capsule summaries help students review key concepts. 
Theories come alive through the inclusion of quotations 
from the theorists’ writings and numerous applications 
such as dream interpretation, psychopathology, and 
psychotherapy.
New to this edition is extended discussion of the 
practical applications of personality theory and the 
perils of inadequate self-knowledge, and a new section 
on the influence of situation, as well as personality, on 
behavior. A new interactive website provides practice 
test questions.  The book is essential reading for 
courses on theories of personality and/or psychology of 
personality.

CONTENTS
Preface. Part I. The Psychodynamic Perspective. 1. Introduction. 
2. Sigmund Freud: Psychoanalysis. 3. Carl Gustav Jung: Analytical 
Psychology. 4. Alfred Adler: Individual Psychology. 5. Karen Horney: 
Neurosis and Human Growth. 6. Erich Fromm: The Escape from 
Freedom. 7. Harry Stack Sullivan: The Interpersonal Theory of 
Psychiatry. 8. Erik Erikson: Ego Psychology. Part II. The Humanistic 
Perspective. 9. Carl R. Rogers: Self-Actualization Theory (I). 10. 
Abraham H. Maslow: Self-Actualization Theory (II). 11. Rollo May: 
Existential Psychology. Part III. The Trait Perspective. 12. Gordon 
W. Allport: Trait Theory. 13. Raymond B. Cattell and Others: Factor-
Analytic Trait Theory. Part IV. The Behaviorist Perspective. 14. B.F. 
Skinner: Radical Behaviorism. Part V: The Cognitive Perspective. 15. 
George A. Kelly: The Psychology of Personal Constructs. 16. Albert 
Bandura: Social-Cognitive Theory. 17. Conclusion. Appendix. Case 
Material For Use With The Study Questions . Glossary of Terms. 
Glossary of Theorists. Bibliography . Credits. Index.

November 2009: 7x10: 472pp
Hb: 978-1-84169-746-8: $69.95
www.psypress.com/ewen 
Examination Copy Available
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New Edition of Classic Textbook!

NEW
INTERACTIVE 
WEBSITE



Social Motivation
David Dunning, Cornell University, USA (Ed.)

Series: Frontiers of Social Psychology

Motivational science is one of the fastest-growing 
areas of research in social psychology, incorporating 
multiple perspectives from social-personality research. 
This volume provides students and researchers with 
a comprehensive overview of all the major topics 
in social motivation. All contributors are renowned 
specialists in their field who provide in-depth and 
integrated coverage of the major empirical and 
theoretical contributions in their area.
Social Motivation is essential reading for all social 
psychologists with an interest in social-motivational 
processes, and will also be of interest to people 
working in political science and cultural studies 
looking for a psychological perspective to work in their 
field.
September 2010: 6x9: 392pp
Hb: 978-1-84169-754-3: $65.00
www.psypress.com/frontiers/9781841697543 
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FORTHCOMING!

Frontiers of Social Psychology series
Series Editors: Arie W. Kruglanski & Joseph P. Forgas

Please visit www.psypress.com/frontiers

full details of all titles in the series. •	
all published titles are available to purchase online via •	
our secure ecommerce system. 
selected forthcoming titles are available to order pend-•	
ing publication. 
the opportunity to request an inspection copy online. •	

CONTENTS

D. Dunning, Social 
Motivation:  Some 
Introductory Notes. J.H. Park, 
A.P. Buunk, Interpersonal 
Threats and Automatic 
Motives. M.R. Leary, A.B. 
Allen, Belonging Motivation: 
Establishing, Maintaining, 
and Repairing Relational 
Value. H.S. Kim, T.Q. Chu, 
Cultural Variation in 
the Motivation of Self-
Expression. G.M. Walton, G.L. 
Cohen, Sharing Motivation. 
C.D. Batson, N. Ahmad, 
E.L. Stocks, Four Forms of 
Prosocial Motivation: Egoism, 
Altruism, Collectivism, and 
Principlism. C.A. Mannino, 
M. Snyder, A.M. Omoto, Why 
Do People Get Involved? 
Motivations for Volunteerism 
and Other Forms of Social 
Action. D. Dunning, D. 
Fetchenhauer, Understanding 
the Psychology of Trust. P.H. 
Mehta, R.A. Josephs, Social 
Endocrinology: Hormones 
and Social Motivation. 
F. Pratto, I. Lee, J.Y. Tan, 
E.V. Pitpitan, Power Basis 
Theory: A Psycho-ecological 
Approach to Power. J.T. 
Jost, System Justification 
Theory as Compliment, 
Complement, and Corrective 
to Theories of Social 
Identification and Social 
Dominance. 



Predicting and Changing Behavior
The Reasoned Action Approach

Martin Fishbein, Formerly the University of Pennsylvania, USA and 
Icek Ajzen, University of Massachusetts, USA

“In this book, Martin Fishbein and Icek Ajzen provide 
the definitive description of the powerful reasoned 
action approach to predicting behavior. These two social 
psychologists have collaborated in pursing this approach for 
over 30 years. Their lucid integration of a very large body 
of applied and basic research is of immense value for all who 
are interested in attitudes and the prediction of behavior.” - 
Alice Eagly, Professor of Psychology, Northwestern 
University, USA

This book describes the reasoned action approach, an 
integrative framework for the prediction and change 
of human social behavior. It provides an up-to-date 
review of relevant research, discusses critical issues 
related to the reasoned action framework, and provides 
methodological and conceptual tools for the prediction 
and explanation of social behavior and for designing 
behavior change interventions.

CONTENTS

1. Introduction. 2. Defining and Predicting Behavior.  
3. Attitudes and Their Determinants. 4. Perceived Norms and 
their Determinants. 5. Perceived Behavioral Control and its 
Determinants. 6. Attitudes, Norms and Control as Predictors 
of Intentions and Behavior. 7. General Attitudes and the 
Prediction of Behavior. 8. Challenges to the Reasoned Action 
Approach. 9. Changing Behavior: Theoretical Considerations. 
10. Changing Behavior: Sample Interventions. 11. Conclusion.
 
July 2009: 6x9: 524pp
Hb: 978-0-8058-5924-9: $69.95
www.psypress.com/9780805859249  
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The New Psychology of Leadership
Identity, Influence and Power

S. Alexander Haslam, University of Exeter, UK, Stephen D. 
Reicher, University of St Andrews, UK and Michael J. Platow,  
The Australian National University, Australia

“As Haslam, Reicher and Platow set it out, a simple 
but profound theory underlies their New Psychology of 
Leadership. And that theory seems so very right that it may 
come as a surprise that this is not already the concept of 
leadership everywhere…. This captures the true structure of 
what leadership is all about. Accordingly, on almost every 
page of the text there is a new subtlety about what leadership 
means and about how it works. It takes a subject older than 
Plato and as current as Barack Obama in a new and correct 
way.” From the foreword by George A. Akerlof, Nobel 
Laureate in Economics, University of California, 
Berkeley, USA 
This landmark text provides an overview of the new 
understanding of leadership that has emerged in the last 
two decades in social and organizational psychology, 
as part of the development of self-categorization and 
social identity theories. The New Psychology of Leadership advances the argument that 
leadership is a group process grounded in the creation, management and control of 
group identity — a shared sense of ‘us’. 
Written in an accessible and engaging manner, this book discusses multiple 
aspects of leadership. It examines leadership as the product of dynamic principles 
reflecting the variable and flexible nature of identity; the active role of leaders in 
shaping and changing social identities and intergroup relations; the distinction 
between power and influence and the role of legitimacy; the place of justice, 
fairness and consideration in binding members to the leader; and the basis of 
leadership charisma and vision.
The book will appeal to academics, practitioners and students in social and 
organizational psychology and any discipline or profession interested in 
leadership, influence and power.
CONTENTS

Foreword by George A. Akerlof: The Social Identity Approach To Leadership And Why 
It Matters. 1.  The Old Psychology of Leadership: Great Men and the Cult Of Personality. 
2.  The Current Psychology of Leadership: Issues of Context And Contingency, Transaction 
And Transformation. 3.  Foundations for the New Psychology of Leadership: Social Identity 
and Self-Categorization. 4. Being One of Us: Leaders as In-Group Prototypes. 5. Doing It for 
Us: Leaders as In-Group Champions. 6. Crafting a Sense of Us: Leaders as Entrepreneurs of 
Identity.  7. Making Us Matter: Leaders as Embedders of Identity. 8. Identity Leadership At 
Large: Prejudice, Practice, and Politics.

October 2010: 6x9: 192pp
Hb: 978-1-84169-609-6: $71.95
Pb: 978-1-84169-610-2: $29.95
www.psypress.com/9781841696102
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Self-Esteem Across the Lifespan
Issues and Interventions

Mary H. Guindon, Johns Hopkins University, USA (Ed.)

As long as clinicians write “increase self-esteem” on 
treatment plans, without knowing precisely what that 
means, there is a need for information on the construct 
of self-esteem and how its many components can have 
an effect on outcomes. This text defines self-esteem, 
describes its history and evolution, discusses its 
controversies, and presents information on intervention 
strategies that can make a difference when it receives 
clinical attention. Principles and concepts are applied 
to various clinical concerns faced by clients in each 
of the five developmental life stages: childhood, 
adolescence, young adulthood, midlife, and late life. 
Book chapters discuss a variety of specific issues– such 
as child trauma and abuse, ADHD, body image and 
eating disorders, at-risk adolescents, African American 
youth, sexuality in young adulthood, alcohol and 
other drugs issues, lesbians and gay men at midlife, 
career development, intergenerational conflict in Asian 
Americans, and loss in late life – and offer detailed 
strategies for the development and enhancement of 
self-esteem. Also included is an example of an 8-week 
self-esteem enhancement program. 
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CONTENTS

Part I: Introduction Guindon, What is Self-Esteem? Guindon, What Do We Know About Self-
Esteem Interventions? Part II: Childhood: Introduction. Green, Kolos, Facilitating Self-Esteem 
in Elementary School-aged Children: A Child-centered Play Therapy Approach. Burke, Pilecki, 
The Effects of Intrafamilial Trauma on Self-Esteem Development. Mellin, Children of Families 
Affected by a Parental Mental Illness. Muratori, Fostering Healthy Self-Esteem in Gifted and 
Talented Children. Part III: Adolescence: Introduction. Richman, Hope, Mihalas, Assessment 
and Treatment of Self-Esteem in Adolescents with ADHD. Smith, Body Image, Eating Disorders 
and Self-Esteem Problems During Adolescence. Crenshaw, Lee, At-risk Adolescents: Self-Esteem, 
Youth Violence, and Teen Pregnancy. Bailey, Bradbury-Bailey, Promoting the Self-Esteem of 
African American Adolescent Boys. Herlihy, Watson, Issues of African American Girls. Part 
IV: Early Adulthood: Introduction. Hunt, Young Women and Self-Esteem. Giordano, Rush, 
Self-Esteem and Sexuality: An Exploration of Differentiation and Attachment. Hunt, Guindon, 
Alcohol and Other Drug Abuse and Addiction in Young Adults. Part V: Midlife: Introduction. 
Whitman, Lesbians and Gay Men at Midlife. Niles, Jacob, Nichols, Career Development Issues in 
Midlife. Brickwedde, Chronic Health Issues. Part VI: Late Life: Introduction. Richmond, Guindon, 
Self-Esteem and the Third Phase of Life. Kim, Park, Asian American Elders in the US Culture. 
Gladding, Martin, Creativity and Self-Esteem Later in Life. Part VII: Conclusion. Guindon, 
Summary and Implications for the Future. Appendix A: Resources. Appendix B: Example of a 
Group Self-Esteem Intervention Program.

October 2009: 6x9: 387pp
Hb: 978-0-415-99699-0: £24.95 /$44.95
www.psypress.com/9780415996990
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textbook!

Children of Divorce
Stories of Loss and Growth
Second Edition

John Harvey, University of Iowa, USA and Mark Fine, University of 
Missouri – Columbia, USA

“The focus on college students’ narratives … quickly grabs 
the [readers’] interest…important literature … guides the 
understanding of the stories… The summary of the research 
is well done...”comments” following each narrative help to 
solidify the concepts portrayed and … connect content across 
chapters....an appropriate supplemental text ... for courses in 
family crisis and stress, divorce and stepfamily life, adolescent 
development, young adulthood, and parenting.” - Karen 
Blaisure, Western Michigan University, USA
Featuring excerpts of essays collected from thousands of 
young adults while in the throes of divorce, this book paints 
a picture of the pain and the hope shown by the storytellers. 
The use of this raw input brings the experiences to life to 
help readers more effectively deal with major loss events in 
their own lives. The narratives are framed with an analysis 
of the most recent divorce literature, providing a greater 
and more vivid understanding of the effects of divorce.  
Challenging the contention that most children will be irretrievably hurt by their parents’ 
divorce, some stories clearly demonstrate the strength and resilience many have learned 
in dealing with a divorce in the family. 
Updated throughout with the most current demographic data, new findings from the top 
researchers in the field, and the latest intervention programs, the new edition also features 
a new chapter that demonstrates the messiness of divorce, the fading stigma of divorce, 
the latest divorce rates, the increased average age of first time marriages, and the recent 
hook-up phenomenon wherein young people are showing a reluctance to commitment. 
Readers will now find more tables and graphs, a list of readings and suggested websites 
for further review, more suggestions on how to adapt to divorce such as material on 
parenting education classes and mediation, and a review of the Divorce Variability and 
Fluidity Model (DVFM) that helps predict variability in adjusting to divorce. 
An ideal supplement for courses on divorce, family studies, close relationships, and loss 
and trauma taught in human development and family studies, and clinical, counseling, 
and social psychology, as well as communication, social work, and sociology, these 
engaging stories also appeal to practitioners and those interested in the effects of divorce 
in general.

CONTENT
1. The Pervasiveness of Divorce and the Value of Diverse Voices. 2. Theoretical Perspectives and Methods. 
3. Voices of Despair. 4. Voices of Hope. 5. Becoming “Parentless” Due to Divorce. 6. Family Chaos and 
Resilience. 7. Recent Narratives and New Perspectives on Divorce. 8. Conclusions. Appendix. 

June 2010: 6x9: 192pp
HB: 978-0-415-87256-0: $49.95
PB: 978-0-415-87258-4: $29.95
www.psypress.com/9780415872584
Examination Copy Available
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Attitudes and Attitude Change
Joseph P. Forgas, University of New South Wales, Australia, Joel 
Cooper, Princeton University, WA, USA and William D. Crano, 
Claremont Graduate University, USA (Eds.)

Series: Sydney Symposium of Social Psychology

Attitudes are central to understanding human beings’ unique ability to create 
elaborate predispositions and evaluations based on their social experiences. This 
volume reviews and integrates cutting-edge research on attitudes and attitude 
change, presenting the work of eminent scholars in this field. It is essential reading 
for social psychologists, as well as practitioners in every field where understanding 
and changing attitudes is important, such as clinical, counseling, organizational, 
marketing, forensic, and developmental psychology.

CONTENTS
Part I. Introduction and Basic Issues. W.D. Crano, J. Cooper, J.P. Forgas, Attitudes and Attitude Change: An 
Introductory Review. B.T. Johnson, M.H. Boynton, Putting Attitudes in Their Place: Behavioral Prediction in the 
Face of Competing Variables. A. Ledgerwood, Y. Trope, Attitudes as Global and Local Action Guides.  
E. Walther, T. Langer, For Whom Pavlov’s Bell Tolls: Is There Any Evidence for Associative Processes 
Underlying Evaluative Conditioning? K. Fiedler, The Asymmetry of Causal and Diagnostic Inferences: 
A Challenge for the Study of Implicit Attitudes. Part II. Attitudes: Cognitive and Affective Processes. 
S.J. Spencer, J. Peach, E. Yoshida, M.P. Zanna, Learning What Most People Like: How Implicit Attitudes 
and Normative Evaluations Shape Prejudice and Stereotype Threat, and Are Shaped by Social Identity 
Protection and Culture. A.L. Holbrook, J.A. Krosnick, Operative and Meta-attitudinal Manifestations of Attitude 
Accessibility: Two Different Constructs, Not Two Measures of the Same Construct. J. Cooper, Vicarious 
Cognitive Dissonance: Changing Attitudes by Experiencing Another’s Pain. J.P. Forgas, Affective Influences 
on the Formation, Expression and Change of Attitudes. Part III. Attitudes and Persuasion. E. Harmon-Jones, 
D.M. Amodio, C. Harmon-Jones, Action-based Model of Dissonance: On Cognitive Conflict and Attitude 
Change. M. Wänke, L. Reutner, Pragmatic Persuasion: How Communicative Processes Make Information 
Appear Persuasive. K.D. Williams, Z. Chen, D. Wegener, Persuasion after Ostracism: Need-Based Influences on 
Persuasion. R. Prislin, Persuasion as Social Interaction. Part IV. Applications and Implications of Attitude 
Research. W.D. Crano, Experiments as Reforms: Persuasion in the Nation’s Service. B. Major, S.S.M. Townsend, 
Psychological Implications of Attitudes and Beliefs about Status Inequality. F. Rhodewalt, B. Petersen, The Self 
and Intergroup Attitudes: Connecting “Fragile” Personal and Collective Self-Concepts. J. Blascovich, C. McCall, 
Attitudes in Virtual Reality. 

July 2010: 6x9: 304pp
Hb: 978-1-84872-908-7: £45.00 /$75.00
www.psypress.com/9781848729087

ALSO AVAILABLE

Nelson Ed.
Handbook of Prejudice, Stereotyping, and 
Discrimination
2009: 7x10: 584pp
Hb: 978-0-8058-5952-2: $90.00
www.psypress.com/9780805859522 
Exam Copy Available

Crano & Prislin (Eds.)
Attitudes and Attitude Change
2008: 6x9: 456pp
978-1-84169-481-8: $65.00
www.psypress.com/
frontiers/9781841694818 
Exam Copy Available

Petty et al., Eds.
Attitudes 
Insights from the New Implicit Measures
2008: 7x10: 304pp
HB: 978-0-8058-5845-7: $75.00
www.psypress.com/9780805858457 
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Brands and Brand Management
Contemporary Research Perspectives
Barbara Loken, University of Minnesota, USA et al., Eds.
Series: Marketing and Consumer Psychology Series

Very few books exist that meaningfully integrate the rich and vast 
body of scientific research and theories that have accumulated in the 
field, relating to both traditional and contemporary topics in branding. 
Many leading experts in the science of branding, both national and 
international, have contributed to this book. The book should appeal 
to all students, faculty and marketing professionals with an interest 
in research findings about brands and an interest in deepening their 
understanding of how consumers view brands. 

Contents
Part 1: Overview 
Part 2: Managing and Leveraging Brands
Part 3: Cultural, Sociological, and Global Branding 
Perspectives 
Part 4: New Directions in Measurement of Brand Equity 
Part 5: Protecting Brands 

2009: 6x9: 344pp
Hb: 978-1-84169-759-8: £39.95 $69.95
www.psypress.com/marketing-and-consumer-
psychology/9781841697598 

Consumer Psychology Arena

including:
•  	 10% discount on all online orders!
•  	 Free shipping on online orders!
	 (UK customers: free shipping on 		
orders of £20 or more. US and 		
Canadian customers: free shipping 		
on orders of $35 or more.)

•  Forthcoming  
    events  
    and conferences

•  Special offers,  
    news,  
    calls for papers

•   The latest books  
    and journal    
    issues

Discover a wealth of Consumer 
Psychology resources

www.consumerpsychologyarena.com

Boush et al.
Deception In The Marketplace
The Psychology of Deceptive Persuasion and Consumer Self-
Protection
2009: 6x9: 264pp
Hb: 978-0-8058-6086-3: £34.95 $59.95
Pb: 978-0-8058-6087-0: £19.95 $29.95
www.psypress.com/9780805860870 

Drolet et al., Eds. 
The Aging Consumer
Perspectives From Psychology and Economics
Series: Marketing and Consumer Psychology Series
May 2010: 6x9: 298pp
Hb: 978-1-84872-810-3: £44.95 $70.00
Pb: 978-1-84872-811-0: £22.50  $39.95
www.psypress.com/marketing-and-consumer-
psychology/9781848728110 

Fennis & Stroebe
The Psychology of Advertising
March 2010: 6¾ x9¾: 328pp 
Hb: 978-0-415-44273-2: £34.95 $62.95
www.psypress.com/9780415442732 

Krishna Ed.
Sensory Marketing
Research on the Sensuality of Products
2009: 6x9: 428pp
Hb: 978-1-84169-753-6: £44.95   $79.00
Pb: 978-1-84169-889-2: £14.95  $39.95 
www.psypress.com/9781841698892 

Wuyts et al., Eds.
The Connected Customer
The Changing Nature of Consumer and Business Markets
January 2010: 6x9: 376pp
Hb: 978-1-84872-837-0: £50.00 $69.95
www.psypress.com/9781848728370 
Exam Copy Available

Wänke
Social Psychology of Consumer Behavior
2008: 6x9: 385pp
HB: 978-1-84169-498-6: $65.00 £37.00
www.psypress.com/frontiers/9781841694986
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Rediscovering Social Identity
Tom Postmes, Groningen, The Netherlands and  
Nyla R. Branscombe, University of Kansas, USA (Eds.)

Series: Key Readings in Social Psychology

This reader brings together the founding texts of the 
“Social Identity Approach”—a set of concepts, ideas, 
and principles contained in Social Identity Theory and 
Self-Categorization Theory. This approach originated 
in social psychology and is increasingly part of the 
standard curriculum in communication and media 
studies, organizations and management, sociology, 
education, and politics. Originally published in the 
1970s and 1980s by Henri Tajfel and John Turner, in 
a wide variety of books and journals, many of these 
articles have become citation classics, and for good 
reason: they have lost none of their inspirational quality. 
The depth and scope of their analysis is unrivalled, and 
there can be no doubt that the themes they address, 
such as intergroup conflict, diversity, stereotyping and social influence, are as 
relevant today as they ever were.

CONTENTS
Part I. Introduction. T. Postmes, N.R. Branscombe, Sources of Social Identity. J.C. Turner, K.J. Reynolds, The 
Story of Social Identity. Part II. Tajfel’s Vision for a Social Psychology. H. Tajfel, Experiments in a Vacuum. 
H. Tajfel, Individuals and Groups in Social Psychology. Part III. The Development of Social Identity Theory. 
H. Tajfel, Social Identity and Intergroup Behaviour. H. Tajfel, Interindividual Behaviour and Intergroup 
Behaviour. H. Tajfel, Social Categorization, Social Identity and Social Comparison. H. Tajfel, The Achievement 
of Group Differentiation. H. Tajfel, The Social Psychology of Minorities. H. Tajfel, J.C. Turner, An Integrative 
Theory of Intergroup Conflict. H. Tajfel, Social Stereotypes and Social Groups. Part IV. Conceptual and Meta-
theoretical Foundations of Self-categorization Theory. J.C. Turner, Towards a Cognitive Redefinition of the 
Social Group. J.C. Turner, P.J. Oakes, The Significance of the Social Identity Concept for Social Psychology 
with Reference to Individualism, Interactionism and Social Influence. Part V. Development and Elaboration 
of Self-categorization Theory. J.C. Turner, Social Categorization and the Self-Concept: A Social Cognitive 
Theory of Group Behavior. J.C. Turner, The Analysis of Social Influence. J.C. Turner, P.J. Oakes, S.A. Haslam, 
C. McGarty, Self and Collective: Cognition and Social Context. J.C. Turner, P.J. Oakes, The Socially Structured 
Mind. J.C. Turner, R.S. Onorato, Social Identity, Personality, and the Self-Concept: A Self-Categorization 
Perspective. Part VI. Conclusions. S.A. Haslam, N. Ellemers, S.D. Reicher, K.J. Reynolds, M.T. Schmitt, The 
Social Identity Perspective Today: The Impact of Its Defining Ideas. S.A. Haslam, N. Ellemers, S.D. Reicher, K.J. 
Reynolds, M.T. Schmitt, The Social Identity Perspective Tomorrow: Opportunities and Avenues for Advance.

June 2010: 7¼x9¼: 496pp
Hb: 978-1-84169-491-7: $90.00
Pb: 978-1-84169-492-4: £29.99 /$49.95 
www.psypress.com/keyreadings/9781841694924
Examination Copy Available

Key Readings in Social Psychology Series
Series Editor: Arie W. Kruglanski 
For the complete list of titles in this series, please visit www.psypress.com/keyreadings/social 

all published titles are available to purchase online via our secure ecommerce system.•	
selected forthcoming titles are available to order pending publication.•	
the opportunity to request an inspection copy online. •	
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Narratives of Identity and Place
Stephanie Taylor, The Open University, UK

“This book is very carefully written and is definitely reader-
friendly. Although it deals with complex and contested 
theories around identity it does so with rigor and clarity, and 
could become part of an essential bibliography for courses 
in psychology, gender studies, narrative studies or critical 
and human geography.” - Maria Tamboukou, Centre for 
Narrative Research, University of East London, UK

This book investigates the continuing importance of 
place for women’s identities, employing a theoretical 
and empirical approach based on previous work in 
narrative and discursive psychology. 
 It argues that talk about place, and especially place of 
residence, enables a complex positioning of self and 
others in which identities of gender, class and national 
identity intersect. It shows how a speaker’s multiple 
interpretations of where she lives remain central to her 
life narrative, and to her fragile and idealized definition 
of ‘home’ as the place in which she may position herself 
positively.

Narratives of Identity and Place presents a unique 
and valuable integration of the popular methods 
of narrative and discourse analysis, compellingly 
demonstrating the value of these approaches for 
research on identity.

CONTENTS
1. The Meanings of Place for Identity. 2. Narrative in a Contemporary 
Identity Project. 3. Place, Gender and Identity. 4. Places I Remember: 
Memory and Continuity in a Life Narrative. 5. A Place for the Future? 
Trouble in Identity Work. 6. New Identities of Place? Opportunity, 
Choice and Personalization. 7. Places of my Own: Residence and 
Nationality in One Woman’s Identity. 8. Conclusion.

October 2009: 6x9: 160pp
Hb: 978-0-415-48047-5: $52.00
www.psypress.com/9780415480475

ALSO AVAILABLE

Forgas et al., Eds.

Psychology of Self- 
Regulation
Cognitive, Affective, and 
Motivational Processes
Series: Sydney Symposium 
of Social Psychology
May 2009: 6x9: 304pp
Hb: 978-1-84872-842-4: 
$75.00
www.psypress.com/ 
9781848728424



Handbook of the Uncertain Self
Robert M. Arkin, The Ohio State University, USA, Kathryn C. 
Oleson, Reed College, USA and Patrick J. Carroll, The Ohio State 
University, USA (Eds.)

This handbook explores the cognitive, motivational, 
interpersonal, clinical, and applied aspects of 
psychological uncertainty. It showcases both the 
diversity and the unity that defines contemporary 
perspectives on uncertainty in self within social and 
personality psychology.

CONTENTS

P.J. Carroll, R.M. Arkin, K.C. Oleson, Introduction: The 
Uncertain Self. Part 1. Meta-Cognition and Uncertainty in 
Self. P. Briñol, K.G. DeMarree, R.E. Petty, Processes by which 
Confidence (vs. Doubt) Influence the Self. D. Eisenstadt, M.R. 
Leippe, Social Influences on Eyewitness Confidence: The Social 
Psychology of Memory Self-Certainty. B. Schwartz, Be Careful 
What You Wish For: The Dark Side of Freedom. G. Weary, S. J. 
Tobin, J.A. Edwards, The Causal Uncertainty Model Revisited. 
A.C.H. Szeto, R.M. Sorrentino, Uncertainty Orientation: Myths, 
Truths, and the Interface of Motivation and Cognition. K. Van den Bos, E.A. Lind, The Social 
Psychology of Fairness and the Regulation of Personal Uncertainty. C. Sedikides, D. De Cremer, 
C.M. Hart, L. Brebels, Procedural Fairness Responses in the Context of Self-Uncertainty. D. Wirtz, 
J. Kruger, D.T. Miller, P. Mathur, On First versus False Instincts. M. Johns, T. Schmader, Meta-
Cognitive Regulation as a Reaction to the Uncertainty of Stereotype Threat. Part 2. Motivation 
and Uncertainty in Self. M.J. Landau, J. Greenberg, S. Kosloff, Coping with Life’s One Certainty: 
A Terror Management Perspective on the Existentially Uncertain Self. C. Chang-Schneider, W.B. 
Swann, Jr., The Role of Uncertainty in Self-Evaluative Processes: Another Look at the Cognitive-
Affective Crossfire. D.C. Marigold, I. McGregor, M.P. Zanna, Defensive Conviction as Emotion 
Regulation: Goal Mechanisms and Interpersonal Implications. G.J. Leornardelli, J.L. Lakin, 
The New Adventures of Regulatory Focus: Self-Uncertainty and the Quest for a Diagnostic 
Self-Evaluation. P.J. Carroll, Preparedness. Z. Chen, A.T. Law, K.D. Williams, The Uncertainty 
Surrounding Ostracism: Threat Amplifier or Protector? D.A. Reich, R.M. Arkin, Perceived 
Evaluative Styles and Self-Doubt. Part 3. Clinical and Applied Implications of the Uncertain 
Self. A.L. Wichman, A.D. Hermann, Deconstructing the Link between Self-Doubt and Self-Worth: 
Ideas to Reduce Maladaptive Coping. P. Cramer, Defense Mechanisms and Self-Doubt. M.H. 
Kernis, C.E. Lakey, Fragile versus Secure High Self-Esteem: Implications for Defensiveness and 
Insecurity. K.C. Oleson, M.T. Steckler, The Phenotypic Expressions of Self-Doubt about Ability 
in Academic Contexts: Strategies of Self-Handicapping and Subjective Overachievement. Part 
4. General Commentaries. M.A. Hogg, Human Groups, Social Categories, and Collective Self: 
Social Identity and the Management of Self-Uncertainty. R. Wright, Self-Uncertainty and its 
Cousins. R.M. Arkin, P.J. Carroll, K.C. Oleson, Commentary: The End of the Beginning.

September 2009: 7x10: 496pp
Hb: 978-0-8058-6187-7: $80.00
www.psypress.com/9780805861877
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Malson & Burns, Eds.
Critical Feminist Approaches to Eating  
Dis/Orders
2009: 6¼x9¼: 280pp  
Hb: 978-0-415-41811-9: £45.00  $80.00
Pb: 978-0-415-41810-2: £15.95  $28.95
www.psypress.com/9780415418102

Blakemore et al.
Gender Development
2008: 7x10: 536pp
Hb: 978-0-8058-4170-1: £39.95 $69.95
www.psypress.com/9780805841701

Haaken
Hard Knocks
Domestic Violence and the Psychology of Storytelling
Series: Women and Psychology
April 2010: 6¼x9¼: 200pp 
Hb: 978-0-415-56338-3: £45.00 $80.00
Pb: 978-0-415-56342-0: £14.95 $26.95
www.psypress.com/9780415563420

Haaken  & Reavey, Eds.
Memory Matters
Contexts for Understanding Sexual Abuse 
Recollections
2009: 6¼ x9¼: 248pp 
Hb: 978-0-415-44491-0: £39.95 $69.95
www.psypress.com/9780415444910

Gherovici
Please Select Your Gender
From the Invention of Hysteria to the Democratizing of 
Transgenderism
January 2010: 6x9: 316pp
Hb: 978-0-415-80615-2: £55.00 $90.00
Pb: 978-0-415-80616-9: £22.99 $35.95
www.psypress.com/9780415806169

Ryan-Flood & Gill, Eds.
Secrecy and Silence in the Research Process
Feminist Reflections
Series: Transformations
2009: 6¼x9¼: 336pp  
Hb: 978-0-415-45214-4: £80.00 $130.00
www.psypress.com/9780415452144

Crawford
Sex Trafficking in South Asia
Telling Maya’s Story
Series: Routledge Research on Gender in Asia Series
2009: 6¼ x9¼: 208pp 
Hb: 978-0-415-77843-5: £80.00 $135.00
www.psypress.com/9780415778435

Barker & Langdridge, Eds.
Understanding Non-Monogamies
Series: Routledge Research in Gender and Society
2009: 6x9: 324pp
Hb: 978-0-415-80055-6: £70.00 $95.00
www.psypress.com/9780415800556

Gender & Sexuality Arena

including:

•  	 10% discount on all online orders!
•  	 Free shipping on online orders!
	� (UK customers: free shipping on 		

orders of £20 or more. US and 		
Canadian customers: free shipping 	
on orders of $35 or more.)

•   �Forthcoming events and conferences

• 	 Special offers, news, calls for papers

•  	 The latest books  
   	 and journal issues

Discover a wealth of Gender 
& Sexuality Resources
www.gender-and-sexuality-arena.com



Psychology and Culture
Thinking, Feeling and Behaving in a Global Context

Lisa M. Vaughn, University of Cincinnati, USA

Series: Psychology Focus

“This is a very succinct and clear introduction to 
psychological differences across cultures. It covers a very 
broad area of research and is well referenced with up-to-date 
papers and books. It is a well-written and highly accessible 
text.” – Adrian Furnham, Department of Psychology, 
University College London, UK

This book addresses the need for a basic understanding 
of the cultural dimensions of psychology and their 
application to everyday settings. It provides an up-to-
date overview of psychology and culture, emphasizing 
the cultural influences on our thinking and behavior 
during intercultural interactions. Discussing the basis 
of culture and presenting related theories and concepts, 
it explores how thinking and behavior are influenced 
by socio-cultural contexts in the areas of identity, 
human development, intercultural interactions, and 
basic psychological processes. 

Each chapter contains a concise overview of the topic 
and its theoretical construct, a practical application 
of the topic using current global examples, and a 
brief summary. It is ideal reading for students and 
academics interested in culturally related topics and 
issues.

CONTENTS
1. Introductory Concepts 2. Identity and Culture 3. Intercultural 
Interactions and Acculturation 4. Human Development/Socialization 
and Culture 5. Basic Psychological Processes and Culture 6. 
Intercultural Communication and Education 7. Work/Organizations 
and Culture 8. Relationships, Sexuality and Culture 9. Health and 
Culture. Further Reading

March 2010: 5x8: 208pp
Hb: 978-1-84169-872-4: $80.00
Pb: 978-1-84169-873-1: $25.00
www.psypress.com/psychologyfocus/9781841698731  	
Examination Copy Available
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Cultural Issues in Psychology
A Student’s Handbook

Andrew Stevenson, Manchester Metropolitan University and 
Aquinas College, UK

Series: Foundations of Psychology

“This book is up-to-date, showing familiarity with 
contemporary debates within the discipline. It is also very 
readable, thought provoking and broad in its coverage. 
Difficult concepts are introduced in a gentle fashion, and 
the whole book should develop the students’ understanding 
and thinking about this fascinating area.” - Peter Banister, 
Department of Psychology and Social Change, 
Manchester Metropolitan University, UK

How does where we come from influence the way we 
think, act and feel about ourselves and those around 
us? For generations psychologists have pondered the 
relationship between our cultural background and 
a range of psychological attributes, including how 
intelligent we are, how we choose partners, and how we bring up our children. 
Cultural Issues in Psychology will help students think about these kinds of issues from 
a global perspective. The book also explores key controversies in global psychology 
and includes detailed examinations of global research into mainstream areas of 
psychology, such as social, cognitive and developmental psychology, as well as 
abnormal psychology.

With insightful classroom activities and helpful pedagogical features, this detailed, 
yet accessibly written book gives introductory-level psychology students access to a 
concise review of key research, issues, controversies and diverse approaches in the 
area of culture and psychology.

CONTENTS
Part 1. Concepts and Controversies. Searching for Human Universals: Introducing Cross-Cultural 
Psychology. How We Got Here: A Short History of Psychology Across Cultures. Culture and Its Influence: 
Exploring a Key Concept in Global Psychology. Is Psychology Ethnocentric: Imposed Ethics, Culture Bias and 
Indigenous Psychologies. Challenging Cross-Culturalism: Alternative Paradigms in Global Psychology. Part 
2. Cultural Issues. Culture, Cognition and Intellect: Thinking Through Cultures. Culture, Social Cognition 
and Social Influence: Social Psychology Across Cultures. Culture and Child Development: Childhood Across 
Cultures. Culture and Abnormality: Definitions, Diagnoses and Treatment Across Cultures. Conclusions and 
Future Directions.
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October 2009: 6x9: 296pp
Hb: 978-0-415-42922-1: £39.95 /71.95
Pb: 978-0-415-42923-8: £14.95 /31.95
www.psypress.com/9780415429238
Examination Copy Available

ALSO AVAILABLE
Wyer et al., Eds.

Understanding Culture
Theory, Research, and  
Application
January 2009: 7x10: 538pp
Hb: 978-1-84872-808-0: $80.00
www.psypress.com/9781848728080



Symbolic Transformation
The Mind in Movement Through Culture and Society

Brady Wagoner, University of Cambridge, UK (Ed.)

Series: Cultural Dynamics of Social Representation

“This is a timely and important collection of work discussing 
various aspects of symbolic transformation. It brings together 
a variety of authors from different disciplines, including 
social, cultural and developmental psychology, semiotics and 
anthropology. As a result of this, readers will find a depth and 
diversity in the chapters that both challenges and enriches 
their existing ideas about symbols and their importance and 
functions in our lives, our development and our identities.”- 
Juliet Foster, Corpus Christi College, University of 
Cambridge, UK 

This book brings together scholars in the social sciences 
from around the world, to address the question of how 
mind and culture are related through symbols. It’s an 
essential resource for anyone studying culture and 
mind from a dynamic perspective, including advanced 
students in psychology, the social sciences and semiotics, 
anthropology, communications and philosophy.

CONTENTS

J. Valsiner, Series Editor’s Introduction. B. Wagoner, Introduction: What is a Symbol? Part 1. 
Semiotic Foundations. A. Gillespie, The Intersubjective Nature of Symbols. G. Sonesson, Here 
Comes the Semiotic Species: Reflections on the Semiotic Turn in the Cognitive Sciences. S. 
Salvatore, C. Venuleo, The Unconscious as Symbol Generator: A Psychodynamic-Semiotic 
Approach to Meaning Making. A. Rosa, Commentary on Part 1: Are We Connected to the Matrix 
Machine? Cognition and Experience Figuring out What Reality is. Part 2. Transformations of 
Experience. B. Bradley, Experiencing Symbols. G. Obeyesekere, Deep Motivation and the Work 
of Culture in Christian Penitential Ecstasy. N. Mori, Remembering with Others: The Veracity of 
an Experience in the Symbol Formation Process. E. Abbey, Commentary on Part 2: Imagination 
and the Movement of Meaning. Part 3. Transformations through the Life Course. T. Zittoun, 
How Does an Object Become Symbolic? Rooting Semiotic Artifacts in Dynamic Shared 
Experiences. L. McCune, Developing Symbolic Abilities. J. Matthews, Scribble: The Development 
of Children’s Mark Making. U. Müller, J. Carpendale, Commentary on Part 3: Some Reflections 
on the Development of Symbolic Abilities. Part 4. Transformations of Identity. D. Winther-
Lindqvist, Symbolic Group Play and Social Identity. D. Holland, Symbolic Worlds in Time/Spaces 
of Practice: Identities and Transformations. S. Arrigg Koh, From Stigma and Coping to Social 
Repositioning: A New Perspective on HIV/AIDS, Identity and Human Rights. E. Aveling, F. 
Cornish, J. Oldmeadow, Diversity in Sex Workers’ Strategies for the Protection of Social Identity: 
Content, Context and Contradiction. I. Kadianaki, H. Mahmoud, Commentary on Part 4. Identity 
and Social Reality: Formations and Transformations. B. Wagoner, Conclusion: Opening and 
Closing Symbolic Transformation.
November 2009: 6x9: 360pp
Hb: 978-0-415-48848-8: $89.95
www.psypress.com/978041548848
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Evolution, Culture, and  
the Human Mind
Mark Schaller, Ara Norenzayan, Steven J. Heine,  
University of British Columbia, Canada 
Toshio Yamagishi and Tatsuya Kameda,  
Hokkaido University, Japan (Eds.)

This is the first scholarly book to integrate evolutionary 
and cultural perspectives on human psychology. The 
contributors include world-renowned evolutionary, 
cultural, social, and cognitive psychologists. These 
chapters reveal many novel insights linking human 
evolution to both human cognition and human culture 
– including the evolutionary origins of cross-cultural 
differences. The result is a stimulating introduction to an 
emerging integrative perspective on human nature.

CONTENTS

A. Norenzayan, M. Schaller, S.J. Heine, Introduction. Part 1. 
How Evolution and Culture Fit Together. P. Rozin, Towards 
a Cultural/Evolutionary Psychology: Cooperation and 
Complementarity. R.F. Baumeister, The Human Mind and 
the Evolution of Cultural Animals. C-Y Chiu, Y. Kim, A. Chaturvedi, Collective Evolution: 
Revisiting Donald Campbell’s Legacy. Y.C. Dutton, C. Heath, Cultural Evolution: Why Are 
Some Cultural Variants More Successful Than Others? L.A. Kirkpatrick, From Genes to Memes: 
Psychology at the Nexus. Part 2. Evolutionary Bases of Cultural Phenomena. S.W. Gangestad, 
Exploring the Evolutionary Foundations of Culture: An Adaptationist Framework. S. Solomon, 
J. Greenberg, T. Pyszczynski, F. Cohen, D.M. Ogilvie, Teach these Souls to Fly: Supernatural as 
Human Adaptation. A.F. Shariff, A. Norenzayan, J. Henrich, The Birth of High Gods: How the 
Cultural Evolution of Supernatural Policing Influenced the Emergence of Complex, Cooperative 
Human Societies, Paving the Way for Civilization. R.M. Nesse, Social Selection and the Origins 
of Culture. T. Kameda, M. Takezawa, Y. Ohtsubo, R. Hastie, Are Our Minds Fundamentally 
Egalitarian? Adaptive Bases of Different Socio-Cultural Models about Distributive Justice. 
Part 3. Evolutionary Universals and Cross-Cultural Differences. D. Roberson, Color in 
Mind, Culture and Language. T. Yamagishi, N. Suzuki, An Institutional Approach to Culture. 
S. Kitayama, N.A. Bowman, Cultural Consequences of Voluntary Settlement in the Frontier: 
Evidence and Implications. M. Daly, M. Wilson, Cultural Inertia, Economic Incentives, and 
the Persistence of “Southern Violence”. M. Schaller, D.R. Murray, Infectious Diseases and the 
Evolution of Cross-Cultural Differences. D.T. Kenrick, S. Nieuweboer, A.P. Buunk, Universal 
Mechanisms and Cultural Diversity: Replacing the Blank Slate with a Coloring Book. Indexes.

September 2009: 6x9: 304pp
Hb: 978-0-8058-5911-9: $69.95
www.psypress.com/9780805859119
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Introduction to Political 
Psychology
Second Edition

Martha L. Cottam, Washington State University, USA,  
Beth Dietz-Uhler, Miami University, USA,  
Elena Mastors and Thomas Preston,  
Washington State University, USA

This comprehensive and contemporary textbook on 
political psychology explores the psychological origins 
of political behavior. Using psychological concepts to 
explain types of political behavior, the authors introduce 
a broad range of theory, with the use of many case 
studies. Coverage of recent political events, including 
the 2008 US presidential election, Darfur, Iraq, and 
Afghanistan and separate chapters on race, ethnic 
conflicts, terrorism, and conflict resolution are some of 
the new features in this edition.
The book contains numerous pedagogical features, 
including text boxes highlighting current and historical 
events to help students see the connection between the world around them and the 
concepts they are learning. Different research methodologies used in the discipline 
are employed, such as experimentation and content analysis. The “Political Being” is 
used throughout to remind the reader of the psychological theories and concepts to 
be explored in each chapter.  In addition, instructor resources are available online.
This accessible and engaging introductory textbook is suitable as a primary text on 
a range of upper-level courses in political psychology, political behavior, and related 
fields, including policymaking.
CONTENTS
Preface. 1. Political Psychology: Introduction and Overview. 2. Personality and Politics. 3. Cognition, Social 
Identity, Emotions, and Attitudes in Political Psychology. 4. The Political Psychology of Groups. 5. The Study 
of Political Leaders. 6. Voting, the Role of the Media, and Tolerance. 7. The Political Psychology of Race. 8. 
From Ethnic Conflict to Genocide. 9. The Political Psychology of Nationalism. 10. The Political Psychology 
of Terrorism. 11. The Political Psychology of International Security and Conflict. 12. Conflict Resolution and 
Reconciliation. Glossary.

November 2009: 7x10: 416pp
Hb: 978-1-84872-881-3: $100.00
Pb: 978-1-84872-882-0: $45.00
www.psypress.com/9781848728820 
Examination Copy Available

ALSO AVAILABLE
Houghton

Political Psychology
Situations, Individuals, and 
Cases
2008: 6x9: 296pp
Hb: 978-0-415-99013-4: $135.00
Pb: 978-0-415-99014-1: $49.95
www.psypress.com/9780415990141

w w w. s o c i a l p s yc h o l o g ya re n a .c o m

P
O

LIT
IC

A
L P

S
Y

C
H

O
LO

G
Y

24

TEXTBOOK!



Social Psychology of Visual 
Perception
Emily Balcetis, New York University, USA and  
G. Daniel Lassiter, Ohio University, USA (Eds.)

This volume is the first thorough examination of the 
nature and determinants of visual perception that brings 
together work on social psychology and vision. It is the 
first broad-based volume to integrate specific sub-areas 
into the study of vision, including goals and wishes, 
sex and gender, emotions, culture, race, and age. It will 
appeal to researchers and students in range of disciplines, 
including social psychology, cognition, evolutionary 
psychology, and neuroscience.
CONTENTS
J. Bruner, Foreword: A New Look at the New Look. E. Balcetis, G. Daniel 
Lassiter, Introduction. Part I. Motivation and the Social Psychology 
of Visual Perception. K. Pauker, N.O. Rule, N. Ambady, Ambiguity and 
Social Perception. D. Isaacowitz, H. Fung, Motivation Across Time and 
Place: What Gaze Can Tell Us About Aging and Culture. S. Duffy , S. 
Kitayama, Cultural Modes of Seeing Through Cultural Modes of Being: 
Cultural Influences on Visual Attention. E. Balcetis, D. Dunning, Wishful 
Seeing: Motivational Influences on Visual Perception of the Physical 
Environment. L. Johnston, L. Miles, N. Macrae, Male or Female?: An Investigation of Factors that Modulate 
the Sex-Categorization of Strangers. Part II. Neuroscience and the Social Psychology of Visual Perception. 
M. Weierich, L. Feldman Barrett, Affect as a Source of Visual Attention. R. Todd, A. Anderson, The Role of the 
Amygdala in Vision. M.P. Viggiano, T. Marzi, Context and Social Effects on Face Recognition. L.M. Oberman, P. 
Winkielman, V.S. Ramachandran, Embodied Simulation: A Conduit for Converting Seeing into Perceiving. Part 
III. Ecological Approach to the Social Psychology of Visual Perception. G.D. Lassiter, M. Lindbergh, J. Ratcliff, 
L. Ware, A.L. Geers, Top-down Influences on the Perception of Ongoing Behavior. K. Johnson, J. Freeman, A 
New Look at Person Construal: Seeing Beyond Dominance and Discreteness. J. Stefanucci, Emotional High: 
Emotion and the Perception of Spatial Layout. J. Montepare, “Cue, View, Action:” An Ecological Approach to 
Person Perception.
April 2010: 6x9: 352pp
Hb: 978-1-84872-804-2: $69.95
www.psypress.com/9781848728042
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ALSO AVAILABLE
Keysers & Fadiga, Guest Eds.

The Mirror Neuron System
A Special Issue of Social Neuroscience
2008: 8½x10: 258pp
Hb: 978-1-84169-866-3: $89.95
www.socialneuroscience.com 



The chapters in this book highlight the latest and best 
research in this emerging field, and they cover a range of 
topics, including the typical and atypical development 
of imitation, impulsivity, novelty seeking, risk taking, 
self and social awareness, emotion regulation, moral 
reasoning, and executive function. 

This volume helps crystallize the emergence of a new 
field, “Developmental Social Cognitive Neuroscience,” 
aimed at elucidating the neural correlates of the 
development of socio-emotional experience and 
behavior. Intended for researchers and advanced 
students in neuroscience and developmental, cognitive, 
and social psychology, this book is appropriate for courses on social cognitive 
neuroscience, developmental neuroscience, social development, and cognitive 
development.

CONTENTS 
Part 1. Introduction. P.D. Zelazo, M. Chandler, E.A. Crone, The Birth and Early Development of a New Discipline: 
Developmental Social Cognitive Neuroscience. Part 2. The Typical and Atypical Development of Social 
Cognition in Childhood. V. Gallese, M. Rochat, Motor Cognition: The Role of the Motor System in the Phylogeny 
and Ontogeny of Social Cognition and its Relevance for the Understanding of Autism. C. Moore, J. Barresi, The 
Construction of Commonsense Psychology in Infancy. J.E. Benson, M. Sabbagh, Theory of Mind and Executive 
Functioning: A Developmental Neuropsychological Approach. W. Cunningham, P.D. Zelazo, The Development of 
Iterative Reprocessing: Implications for Affect and Its Regulation. S.B. Perlman, B.C. Vander Wyk, K.A. Pelphrey, 
Brain Mechanisms in the Typical and Atypical Development of Social Cognition. S. Baron-Cohen, Autism and the 
Emphasizing-Systemizing (E-S) Theory. Part 3. Social Cognition in Adolescence. J.H. Pfeifer, M. Dapretto, M.D. 
Lieberman, The Neural Foundations of Evaluative Self-Knowledge in Middle Childhood, Early Adolescence 
and Adulthood. M. Ernst, M. Hardin, Neurodevelopment Underlying Adolescent Behavior: A Neurobiological 
Model. A.A. Baird, The Terrible Twelves. L. van Leijenhorst, E. Crone, Paradoxes in Adolescent Risk-taking. R.L. 
Selman, L.F. Feigenberg, Between Neurons and Neighborhoods: Innovative Methods to Assess the Development 
and Depth of Adolescent Social Awareness. Part 4. The Developmental Social Cognitive Neuroscience of 
Moral Reasoning. P.J. Eslinger, M. Robinson-Long, Crucial Developmental Role of Prefrontal Cortex in Social 
Cognition and Moral Maturation: Evidence from Early Prefrontal Lesions and fMRI. R.J. Blair, Contributions 
of Neuroscience to the Understanding of Moral Reasoning and its Development. J. Carpendale, B.W. Sokol, U. 
Müller, Is a Neuroscience of Morality Possible?. E. Turiel, The Relevance of Moral Epistemology and Psychology 
for Neuroscience. 

September 2009: 6x9: 372pp
Hb: 978-1-84169-767-3: $75.00
www.psypress.com/jean-piaget-symposia/9781841697673
Examination Copy Available
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Developmental Social Cognitive 
Neuroscience
Philip  David Zelazo, University of Minnesota, USA, Michael 
Chandler, University of British Columbia, Canada and Eveline 
Crone, University of Leiden, The Netherlands

Series: Jean Piaget Symposia Series



The Psychology of Environmental 
Problems
Psychology for Sustainability

Third Edition

Susan M. Koger, Willamette University, USA  
and Deborah DuNann Winter,  
Whitman College, USA
This compelling and insightful textbook demonstrates 
how eight major approaches in psychology -- social, 
psychoanalytical, behavioral, cognitive, physiological, 
health, developmental, and holistic – can be applied 
to create a more sustainable society. After outlining 
current environmental difficulties and historical 
antecedents, these various perspectives offer guidance 
for changing individual and collective behavior. 

This 3rd edition is thoroughly revised and updated 
throughout, and features new chapters on the 
neuropsychology of toxic exposures, health and 
the psychology of environmental stress, and 
developmental psychology. It can be used as a primary 
or secondary textbook on a wide range of courses 
in Ecological Psychology, Environmental Science, 
Sustainability Sciences, Environmental Education, and 
Social Marketing. It also provides a valuable resource 
for professional audience of policymakers, legislators, 
and those working on sustainable communities.

CONTENTS
Foreward, David G. Myers. Preface: The Why, the What and the 
How of this Book. 1. What on Earth Are We Doing? 2. The Nature 
of Western Thought. 3. Psychoanalytic Psychology: Becoming 
Conscious of the Unconscious. 4. Social Psychology: Under the 
Influence of Others. 5. Behavioral Psychology: Contingency 
Management. 6. Neuropsychology of Toxic Exposures. 7. Cognitive 
Psychology: Information Processing. 8. Health and the Psychology 
of Environmental Stress. 9. Developmental Psychology: Growing 
Healthy Children in Nature. 10. Holistic Approaches: Gestalt and 
Ecopsychology. 11. Putting it Together: Using Psychology to Build a 
Sustainable World.

February 2010: 7x10: 512pp
Hb: 978-1-84872-807-3: $99.95
Pb: 978-1-84872-809-7: $49.95
www.psypress.com/9781848728097 
Examination Copy Available

See also : Why Aren’t We Saving The Planet? p.30
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The Scientist and the Humanist
A Festschrift in Honor of Elliot Aronson

Marti Hope Gonzales, University of Michigan, USA, Carol Tavris, 
Los Angeles, USA and Joshua Aronson, New York University, USA 
(Eds.)

Series: Modern Pioneers in Psychological Science: An 
APS-Psychology Press Series

Elliot Aronson is among the 100 most influential 
psychologists of the 20th Century, whose work -- 
especially his cognitive dissonance theory -- is both 
provocative and enduring. This Festschrift celebrates 
Aronson’s influence on the field of social psychology 
and provides illuminating insights into how empirical 
work is conducted and applied in real-world settings.

CONTENTS

M.R. Lepper, The Wizard of Santa Cruz. M.H. Gonzales, C. 
Tavris, J. Aronson, Editors’ Introduction. W. Mischel, A Personal 
Tribute. P. Zimbardo, Honoring Elliot Aronson. Part I. Issues 
in Social Psychology. T.F. Pettigrew, The Ultimate Lewinian: Elliot Aronson. M.R. Lepper, 
Forbidden Toys and Transgressive Thoughts. L. Ross, Dealing with Conflict: Experiences and 
Experiments. R.F. Baumeister, Rejection, Consistency, and Interpersonal Processes. P.C. Ellsworth, 
The Rise and Fall of the High-Impact Experiment. PART II: Cognitive Dissonance and Its 
Descendants. E. Harmon-Jones, TK. J. Stone, The Power of the Self-Consistency Motive in Social 
Life. J. Cooper, Riding the D Train with Elliot: The Aronsonian Legacy of Cognitive Dissonance. 
M. Leippe, D. Eisenstadt, TK. PART III. Research and Applications. J.A. Simpson, A Tiller in 
the Greening of Relationship Science. D. Davis, Lies, Damned Lies, and the Path from Police 
Interrogation to Wrongful Conviction. P.C. Stern, TK. A. Greenwald, TK. J. Aronson, Jigsaw and 
the Nurture of Human Intelligence. PART IV. Writing and Teaching. C. Tavris, Writing about 
Psychological Science. T.D. Wilson, Chance Encounters. M.H. Gonzales, The Art of Teaching: 
Lessons from a Teacher Who Was Never Taught How to Teach. Coda(s). Rabbi H. Cohen, Elliot 
Aronson and The Spirit of Yom Kippur: The Adjustment to Atrocity. E. Aronson, The Last Word. 
Elliot Aronson’s Awards and Publications.

May 2010: 6x9: 352pp
Hb: 978-1-84872-867-7: $80.00
www.psypress.com/9781848728677 
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Social Decision Making
Social Dilemmas, Social Values, and Ethical Judgments

Roderick M. Kramer, Stanford University, California, USA, Ann E. 
Tenbrunsel, Notre Dame University, Indiana, USA and Max H.  
Bazerman, Harvard University, Boston, Massachusetts, USA (Eds.)

Series: Series in Organization and Management

This book, in honor of David Messick, is about social 
decisions and the role cooperation plays in social 
life. Noted contributors who worked with Dave over 
the years will discuss their work in social judgment, 
decision making and ethics which was so important to 
Dave.
The book offers a unique and valuable contribution 
to the fields of social psychology and organizational 
behavior. Ethical decision making, a central focus of this 
volume, is highly relevant to current scholarship and 
research in both disciplines. The volume will be suitable 
for graduate level courses in organizational behavior, 
social psychology, business ethics, and sociology.

CONTENTS

A.P. Brief, J.P. Walsh, Series Forward. R.M. Kramer, A.E. Tenbrunsel, M.H. Bazerman, Social 
Dilemmas, Social Values, and Ethical Judgments: Touchpoints and Touchdowns in a 
Distinguished Scholarly Career. Part 1. Social Dilemmas. C.D. Samuelson, K. Watrous-Rodriguez, 
Group Discussion and Cooperation in Social Dilemmas: Does the Medium Matter? E. van 
Dijk, A. Wit, H. Wilke, E.W. de Kwaadsteniet, On the Importance of Equality in Social Dilemmas. 
P.A.M. Van Lange, J.A. Joireman, Social and Temporal Orientations in Social Dilemmas. A.E. 
Tenbrunsel, G. Northcraft, In the Eye of the Beholder: Payoff Structures and Decision Frames 
in Social Dilemmas. R.M. Kramer, Dilemmas and Doubts: How Decision Makers Cope with 
Interdependence and Uncertainty. Part 2. Social Values, Social Control, and Cooperation. G.P. 
Shelley, M. Page, P. Rives, E. Yeagley, D.M. Kuhlman, Nonverbal Communication and Detection 
of Individual Differences in Social Value Orientation. T. Boles, H. Le, H. Nguyen, Persons, 
Organizations, and Societies: The Effects of Collectivism and Individualism on Cooperation. J.L. 
Grzelak, D.M. Kuhlman, E. Yeagley, J.A. Joireman, Attraction to Prospective Dyadic Relationships: 
Effects of Fate Control, Reflexive Control, and Partner’s Trustworthiness. Part 3. Ethical 
Judgments, Fairness, and Equality. F. Gino, D.A. Moore, M.H. Bazerman, See No Evil: When We 
Overlook Other People’s Unethical Behavior. K. Gibson, J.K. Murnighan, From Theory to Practice: 
Messick and Morality. S.T. Allison, J.L. Burnette, Fairness and Preference for Underdogs and 
Topdogs. S. Desal, A.P. Brief, J.George, Meaner Managers: A Consequence of Income Inequality. 
Part 4. Commentary and Reflections. R. Dawes, Appreciation for Professor David M. Messick: 
Peanuts, Ping Pong, and Naivete. D. Messick, Retrospection on a Career in Social Psychology. 

June 2009: 6x9: 435pp
Hb: 978-1-84169-899-1: $79.95
www.psypress.com/organization-and-management/9781841698991 
Examination Copy Available
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Why Aren’t We Saving the Planet?
A Psychologist’s Perspective

Geoffrey Beattie, University of Manchester, UK

“This brilliant book … [opens] up a veritable practical 
path to solving the crises facing the planet. This is required 
reading for everyone who is interested in our survival.” - 
Marcel Danesi, University of Toronto, Canada and 
Editor of Semiotica

“The narrative of this book leads to the observation that 
there are significant though subtle mismatches between 
unconscious gesture and articulated speech. Yet the 
unconscious can impact action. This book draws on these 
lessons to outline new forms of persuasive communication 
regarding climate change.”  - Professor David McNeill, 
Center for Gesture and Speech Research, University 
of Chicago, USA
Global warming. Many of us believe that it is 
somebody else’s problem, that it will affect other 
people and that other people will come up with the 
solution. This is not true. “Global” warming is a global 
problem: it will affect every single one of us and will 
be only be stopped by a huge shift in our individual 
attitudes and behaviour. We already know that we 
need to start making better choices for the sake of our 
natural world, now.
So why aren’t we already saving the planet? This 
book follows one psychologist’s mission to find some 
answers to this question. The reader is invited to 
accompany Geoffrey Beattie as he uses psychological 
methods to examine people’s attitudes to global 
warming. Along the way we find the author’s own 
attitudes being challenged, as well as our own.
This ground-breaking book reflects new and innovative 
research being carried out into how to change attitudes 
to the environment and how to encourage sustainable 
behaviour. It is eminently readable and interesting and, 
as such, should be of read by anyone who is concerned 
about our planet. In fact, you should also read it if 
you’re not concerned about our planet.  

May 2010: 6x9: 296pp
HB: 978-0-415-56196-9: £34.95 /$59.95
PB: 978-0-415-56197-6: £9.95/$19.95
www.psypress.com/9780415561976 

CONTENT
1. Motivations Implict and 
Explicit. Part 1: Notes on 
Attitude. 2. Small Things Can 
Make a Difference. 3. Measuring 
Attitudes to Sustainability 
– Easily, Consciously and 
Wrongly? 4. The Man Who 
Changed a Fortune Cookie 
and Started a Revolution. 5. 
The Missing Ingredient is Now 
Available. 6. Uncovering Implicit 
Attitudes to Carbon Footprint. 
Part 2: Notes on Perception. 7. 
Unconscious Eye Movements 
and What the Brain Sees. Part 
3: Notes on Habits. 8. Eden 
Reclaimed. 9. Old Habits. Part 4: 
Notes on Dissociation. 10. In Two 
Minds. 11. Speech and Revealing 
Movement. 12. In Search of 
the Green Fakers (In Search of 
Myself). 13.Taking Big Risks. 
Part 5: Emotion and Thought. 
14. An Inconvenient Truth? 15. 
Reaching Boiling Point? 15. Some 
Conclusions and Some Action 
Plans. References 
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ALSO OF  INTEREST 
Greco & Stenner (Eds.)

Emotions
A Social Science Reader
Series: Routledge Student Readers
2008: 6¾x9¾: 512pp
Hb: 978-0-415-42563-6: £100.00/$163.00
Pb: 978-0-415-42564-3: $51.95
www.psypress.com/9780415425643 

Markman et al., Eds.

Handbook of Imagination and Mental 
Simulation
2008: 7x10: 488pp
Hb: 978-1-84169-887-8: $90.00
www.psypress.com/9781841698878 

Thorngate et al.

Judging Merit
2008: 6x9: 200pp
Hb: 978-0-8058-5835-8: $69.95
www.psypress.com/9780805858358 
Examination Copy Available

Victoroff & Kruglanski, Eds.

Psychology of Terrorism
Classic and Contemporary Insights
Series: Key Readings in Social Psychology
March 2009: 7¼x9¼ : 512pp
Hb: 978-1-84169-464-1: 90.00
Pb: 978-1-84169-465-8: $39.95
www.keyreadings.com/social/9781841694658 
Examination Copy Available

Strack & Förster, Eds.

Social Cognition
The Basis of Human Interaction
Series: Frontiers of Social Psychology
March 2009: 6x9: 331pp
Hb: 978-1-84169-451-1: $65.00
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A Contemporary Look at Organizational 
Justice
Multiplying Insult Times Injury
Joel Brockner, Columbia University, USA

Series in Organization and Management

The ideas described in the book forge connections 
between justice literature and other prominent 
bodies of knowledge in organizational and social 
psychology, including those pertaining to trust, 
social identity, attribution theory, regulatory 
focus theory and cross-cultural differences in 
people’s beliefs and behaviors. Whereas the book 
focuses mainly on recent theory and research in 
organizational justice, it also connects 
with and contributes to a host of other 
literatures in organizational and social 
psychology and presents this material in a 
very accessible way.

Contents
1. Introduction. 2. High Process Fairness 
Reduces the Effect of Outcome Favorability 
(Part A). 3. High Process Fairness Reduces 
the Effect of Outcome Favorability (Part 
B). 4. High Process Fairness Heightens the 
Effect of Outcome Favorability. 5. Accounting for 
Both Interaction Effects. 6. Casting the Process/
Outcome Interaction Effects More Broadly. 7. 
Practical Applications. Appendix to Chapter 1. 
References. 

February 2010: 6x9: 360pp
Hb: 978-1-84872-832-5: £44.95 ▪ $59.95
www.psypress.com/organization-and-
management/9781848728325 
Exam Copy Available

Guion 
Assessment, Measurement, and Prediction 
for Personnel Decisions, 2nd Ed
December 2010: 6x9: 740pp
Hb: 978-0-8058-6023-8: £44.95 $89.95
www.psypress.com/9780805860238 

Greenberg Ed.
Insidious Workplace Behavior
Series in Applied Psychology
June 2010: 6x9: 330pp
Hb: 978-1-84872-858-5: £49.95 $79.95
Pb: 978-1-84872-859-2: £29.95 $49.95
www.psypress.com/applied-psychology-
series/9781848728592    

De Cremer et al., Eds.
Social Psychology and Organizations
Series in Organization and Management
August 2010: 6x9: 400pp
Hb: 978-1-84872-856-1: £45.00 $79.95
www.psypress.com/organization-and-
management/9781848728561  
Exam Copy Available

Bakker  & Leiter Eds.
Work Engagement
A Handbook of Essential Theory and Research
March 2010: 7½x9¾: 216pp   
Hb: 978-1-84169-736-9: £34.95 $62.50  
www.psypress.com/9781841697369 

Industrial & Organizational Psychology

including:
•  	 10% discount on all online orders!
•  	 Free shipping on online orders!
	 (UK customers: free shipping on 	
	 orders of £20 or more. US and 		
Canadian customers: free shipping 	
	 on orders of $35 or more.)

•  Forthcoming  
    events  
    and conferences

•  Special offers,  
    news,  
    calls for papers

•   The latest books  
    and journal    
    issues

Discover a wealth of Work   
Psychology resources

www.workpsychologyarena.com
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Fundamentals of Psychology
Michael Eysenck, Royal Holloway, University of London, UK

‘This must be surely one of the most comprehensive 
psychology textbooks in existence. It covers the diverse and 
multi-leveled discipline that psychology is and it does so in a 
highly sophisticated yet also readable and interesting way. I 
appreciated the historical perspective, and the focus on long-
standing issues that perplexed and fascinated psychological 
scientists over the years, and found new framings with the 
introduction of new methods and techniques of inquiry.’ 
- Arie W. Kruglanski, Distinguished University 
Professor, University of Maryland, USA

Aimed at those new to the subject, this clear and reader-
friendly textbook helps students explore and understand 
the essentials of psychology.
The text offers a balanced and accurate representation 
of the discipline through a highly accessible synoptic 
approach, which seamlessly brings together all the 
various related topics. Combining exceptional content, abundant pedagogical 
features, and a lively full-color design, Fundamentals of Psychology is an essential 
resource for anyone new to the subject and more particularly those beginning 
undergraduate courses.
For further details of this textbook and its comprehensive program of resources for 
both students and instructors, please visit http://www.psypress.com/fundamentals-
of-psychology/
CONTENTS
1. Introduction 2. Historical and Conceptual Issues Part 1: Introduction to Biological Psychology 3. 
Human Motivation 4. Emotion, Stress, and Coping 5. States of Awareness Part 2: Introduction to Cognitive 
Psychology 6. Visual Perception and Attention 7. Conditioning and Learning 8. Human Memory 9. Thinking: 
Problem Solving and Decision Making 10. Language Part 3: Introduction to Individual Differences 11. 
Intelligence 12. What Does Personality Look Like? Part 4: Introduction to Developmental Psychology 13. 
Cognitive Development: Specific Abilities 14. Theories of Cognitive Development 15. Social Development 
in Everyday Life 16. Attachments and Friendships Part 5. Introduction to Social Psychology 17. Social 
Cognition 18. Social Behavior and Relationships 19. Group Processes 20. Intergroup Processes Part 6: 
Introduction to Abnormal Psychology 21. Approaches to Abnormality 22. Therapeutic Approaches Part 7: 
Introduction to Research Methods 23. Psychological Inquiry 24. Design of Investigations 25. Data Analysis

2008:  8x11: 712pp 
Hb: 978-1-84169-371-2: $90.00 
Pb: 978-1-84169-372-9: $49.95 
www.psypress.com/fundamentals-of-psychology  
Complimentary Copy Available

TEXTBOOK!

TEXTBOOK!
Richards

Putting Psychology in its Place, 3rd Ed
Critical Historical Perspectives
December 2009: 6¾x9¾: 448pp
Hb: 978-0-415-45579-4: $80.00
Pb: 978-0-415-45580-0: $34.95
www.psypress.com/9780415455800 
Examination Copy Available
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Social Psychology
Third Edition

Eliot R. Smith, University of Indiana, USA and  
Diane M. Mackie, University of California at Santa Barbara, USA

‘In my view, Social Psychology, 3rd Edition, by Smith 
& Mackie, has many advantages over its competitors. It 
presents, and consistently reiterates, themes that operate 
across areas of social psychology, giving social psychology 
a “unified” feel that is often absent from other textbooks. 
Even more importantly, this is a text that does not treat 
social psychology as if it were intellectual candy, but instead 
presents a meaty, comprehensive, sophisticated, and nuanced 
view of the field. It manages to maintain intellectual rigor 
while maintaining a high standard of readability, often 
conveying and contextualizing findings in terms of engaging 
real examples. In my opinion, this book is an excellent way to 
introduce people to the science of social psychology!’ - John 
J. Skowronski, Professor of Psychology, Northern 
Illinois University, USA

This textbook offers comprehensive coverage of 
classic, contemporary, and emerging topics in social 
psychology. The focus is on underlying, unifying 
principles that operate across topics, rather than 
treatment of each topic in isolation, a focus that reflects 
the increasingly cross-disciplinary developments 
within and beyond psychology. An emphasis on 
research carried out in different parts of the world and 
a sensitivity to cross-cultural perspectives highlight 
the internationalization of the field in recent years. 
In addition, the text offers real-world applications of 
scientific principles to areas such as marketing, law, 
education, and health. Throughout, the discussion 
conceptually integrates the pervasive impact of social 
groups on all aspects of social behavior.
An attractive student-friendly format, extensive online 
Social Psychology Student Learning Program (SocSLP), 
make this text one of the most respected and acclaimed 
on the market.

CONTENTS
1. Origins of Intergroup Contact 
Theory. 2. Does Intergroup 
Contact Typically Reduce 
Prejudice? 3. Do Intergroup 
Contact Effects Generalize? 4. 
When Does Intergroup Contact 
Reduce Prejudice? 5. Does Group 
Status Moderate Contact Effects? 
6. How Does Intergroup Contact 
Reduce Prejudice? 7. Does 
Intergroup Contact Reduce All 
Types of Prejudices? 8. Contact 
Effects and the Role of Cross-
Group Friendships. 9. Further 
Developments in Intergroup 
Contact Theory. 10. Criticisms of 
Intergroup Contact Theory and 
Research. 11. Future Directions 
for Studies of Intergroup 
Contact.

2007: 8x10: 688pp
Hb: 978-1-84169-408-5: 
$100.00
Pb: 978-1-84169-409-2: 
$59.95
www.psypress.com/smith-
andmackie 
Examination Copy Available

TEXTBOOK!



w w w. re s e a rc h m e t h o d s a re n a .c o m

EX
P

ER
IM

EN
TA

L R
ESEA

R
C

H
 M

ET
H

O
D

S A
N

D
 STA

T
IST

IC
S

35

Aberson et al.
Applied Power Analysis for the Behavioral  
Sciences
February 2010: 6x9: 272pp
Hb: 978-1-84872-834-9: £44.95 $70.00
Pb: 978-1-84872-835-6: £22.50  $35.00
www.psypress.com/9781848728356 

Schumacker & Lomax
A Beginner’s Guide to Structural Equation  
Modeling, 3rd Ed
April 2010: 6x9: 516pp
Hb: 978-1-84169-890-8: £64.95  $100.00
Pb: 978-1-84169-891-5: £37.50  $59.95
www.psypress.com/9781841698915 

Kinnear & Gray
IBM SPSS Statistics 18 Made Simple
PB: 978-1-84872-047-3: £19.95 $34.95
www.psypress.com/9781848720473

Hox
Multilevel Analysis, 2nd Ed
Techniques and Applications
Series: Quantitative Methodology Series
April 2010: 6x9: 336pp
Hb: 978-1-84872-845-5: £59.95  $95.00
Pb: 978-1-84872-846-2: £29.95  $46.95
www.psypress.com/notre-dame/9781848728462 

Heck et al.
Multilevel and Longitudinal Modeling with  
IBM/ SPSS
Series: Quantitative Methodology Series
April 2010: 8½x11: 368pp 
Hb: 978-1-84872-862-2: £64.95  $100.00
Pb: 978-1-84872-863-9: £27.50   $43.95
www.psypress.com/notre-dame/9781848728639  

Myers et al.
Research Design and Statistical Analysis, 3rd Ed
March 2010: 7x10: 776pp
Hb: 978-0-8058-6431-1: £55.00  $90.00
www.psypress.com/9780805864311 

Gilner et al.
Research Methods in Applied Settings, 2nd Ed
An Integrated Approach to Design and Analysis
2009: 7x10: 488pp
Hb: 978-0-8058-6434-2: £50.00  $90.00
www.psypress.com/9780805864342

Urdan 
Statistics in Plain English, 3rd Ed
April 2010: 8½ x11: 232pp 
Pb: 978-0-415-87291-1: £19.95  $32.95
www.psypress.com/9780415872911 

Research Methods & 
Statistics Arena

including:
•  	10% discount on all online orders!
•  	Free shipping on online orders!
	 (UK customers: free shipping on  
	� orders of £20 or more. US and 		

�Canadian customers: free shipping 
on orders of $35 or more.)

• 	 Forthcoming events and conferences

• 	 Special offers, news,  calls for papers

•  	The latest books and journal issues

Discover a wealth of Experimental 
Research Methods and Statistics 
Resources

www.researchmethodsarena.com

Davey & Savla
Statistical Power Analysis with 
Missing Data
A Structural Equation Modeling Approach
2009: 6x9: 384pp
HB: 978-0-8058-6369-7: £55.00 $100.00
PB: 978-0-8058-6370-3: £24.95 $39.95
www.psypress.com/9780805863703

Byrne
Structural Equation Modeling With 
AMOS, 2nd Ed
Basic Concepts, Applications, and 
Programming
2009: 6x9: 416pp
HB: 978-0-8058-6372-7: £49.95 $100.00
PB: 978-0-8058-6373-4: £27.99 $49.95
www.psypress.com/9780805863734

Clark-Carter
Quantitative Psychological 
Research
The Complete Student’s Companion
2009: 6x9: 712pp
HB: 978-1-84169-690-4: £57.50 $100.00
PB: 978-1-84169-691-1: £29.95 $49.95
www.psypress.com/9781841696911 
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European Review of 
Social Psychology
Published under the auspices of the  
European Association of Social Psychology

Selected for inclusion in the Social Science Citation Index!
EDITORS 
Wolfgang Stroebe, Utrecht University, The Netherlands 
Miles Hewstone, Oxford University, UK
The European Review of  Social Psychology (ERSP) is an e-first journal 
published under the auspices of  the European Association of  Social 
Psychology. ERSP is an international journal which aims to further the 
international exchange of  ideas by providing an outlet for substantial 
accounts of  theoretical and empirical work, whose origins may be, 

but need not be, European. The emphasis of  these contributions is on substantial individual programmes 
of  research and on critical assessment of  major areas of  research, as well as on topics and initiatives of  
contemporary interest and originality. 
With the help of  an international editorial board of  established scholars, the editors invite outstanding 
researchers to contribute to these volumes. All manuscripts are externally reviewed, and publication is 
subject to a positive outcome of  the review process. ERSP (now in its 20th year) is widely accepted as one 
of  the major international series in social psychology. With its e-first publishing model it offers authors 
an opportunity to participate in a well-respected publication and to disseminate their ideas quickly, while 
allowing readers the chance to see individual articles as soon as they are completed, without waiting for a 
whole volume or issue to be prepared. 
Manuscript Submission
Most manuscripts are commissioned by the Editors, who invite contributions based on the author’s recent 
publication of  data in leading peer-reviewed journals that publish original empirical articles. However, the 
Editors welcome spontaneous submissions and suggestions for manuscripts either direct from the authors, 
or indirectly from other scholars. All submissions and proposals should be made through the editorial 
office. Please email your paper, saved in a standard document format type such as Word or PDF, to Duncan.
Nicholas@psypress.co.uk. You may also contact the Editorial Assistant by phone on (0)20 7017 7730. Prior 
to submission, read the full Instructions for Authors at the journal’s website.
Peer Review Integrity 
All published research articles in this journal have undergone rigorous peer review, based on initial editor 
screening and refereeing by independent expert referees. 
 
An E-First Journal 
Each article is published online shortly after it has been accepted. Subscribers immediately receive an email 
alerting them to the article’s publication, and all users at that institution are able to view and print the article 
from links in the email. This is an excellent resource for graduate students. 
A subscription now entitles all users at that institution to view not only all the articles published in that year’s 
volume, but all articles ever published in the journal, from Volumes 1 to 20! 
Once all the articles of  a given volume have been published online, they are collected and bound into an 
attractive single-printed volume during the spring of  the following year. This volume is sent to all subscribing 
institutions and EASP members all over the world. The printed volumes are also available for individual 
purchase to non-subscribers: you can find details of  how to purchase a previously-published volume at the 
journal’s website below. 

Previous volumes are available to purchase for non-subscribers.
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Recent Volumes
Volume 20
Edited by Stroebe & Hewstone
CONTENTS 
M.D. Alicke, C. Sedikides, Self-enhancement and Self-protection: What 
They Are and What They Do. P. Briñol, R.E. Petty, Source Factors in 
Persuasion: A Self-validation Approach. G.B. Moskowitz, C. Ignarri, 
Implicit Volition and Stereotype Control. A.W. Kruglanski, M. Dechesne, 
E. Orehek, A. Pierro, Three Decades of  Lay Epistemics: The Why, How, 
and Who of  Knowledge Formation. L.T. Harris, S.T. Fiske, Social 
Neuroscience Evidence for Dehumanised Perception. K. I. Ruys, D.A. 
Stapel, The Unconscious Unfolding of  Emotions. B.K. Payne, A.J. Bishara, 
An Integrative Review of  Process Dissociation and Related Models 
in Social Cognition. A. Fishbach, Y. Zhang, M. Koo, The Dynamics of  
Self-regulation. M. Veltkamp,  H. Aarts, R. Custers, Unravelling the 
Motivational Yarn: A Framework for Understanding the Instigation of  
Implicitly Motivated Behaviour Resulting from Deprivation and Positive 
Affect. 

2010: 6x9: 424pp 
Hb: 978-1-84872-735-9: £75.00 $117.95

Volume 19
Edited by Stroebe & Hewstone
CONTENTS 
D. M. Amodio, The Social Neuroscience of  Intergroup Relations. N. Haslam, S. Loughnan, Y. Kashima, P. Bain, 
Attributing and Denying Humanness to Others. A. Iyer, C.W. Leach, Emotion in Inter-group Relations. K. 
Sassenberg, K.-A. Woltin, Group-based Selfregulation: The Effects of  Regulatory Focus. A.A. Eaton, E.A. 
Majka, P.S. Visser, Emerging Perspectives on the Structure and Function of  Attitude Strength. J.C. Karremans, 
P.A.M. Van Lange, Forgiveness in Personal Relationships: Its Malleability and Powerful Consequences. R.J. 
Crisp, D. Abrams, Improving Intergroup Attitudes and Reducing Stereotype Threat: An Integrated Contact 
Model. M. Friese, W. Hofmann, M. Schmitt, When and Why do Implicit Measures Predict Behaviour? Empirical 
Evidence for the Moderating Role of  Opportunity, Motivation, and Process Reliance. E.K. Papies, W. Stroebe, 
H. Aarts, Understanding Dieting: A Social Cognitive Analysis of  Hedonic Processes in Self-regulation.

February 2009: 6x9: 380pp 
Hb: 978-1-84872-704-5: £65.00 $99.95

Volume 18
Edited by Stroebe & Hewstone
CONTENTS 
J. Krueger, From Social Projection to Social Behavior. B. Nosek, F. Smyth, J. Hansen, T. Devos, N. Lindner, K. 
Ranganath, C.T. Smith, K. Olson, D. Chugh, A.Greenwald, M. Banaji, Pervasiveness and Correlates of  Implicit 
Attitudes and Stereotypes. M. Hogg, J. Smith, Attitudes in Social Context: A Social Identity Perspective. 
I. van Beest, E. van Dikj, Self-interest and Fairness in Coalition Formation: A Social Utility Approach to 
Understanding Partner Selection and Payoff  Allocations in Groups.

April 2008: 6x9: 384pp 
Hb: 978-1-84169-841-0: £65.00 $99.95

Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:
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Self and Identity
The journal of the International Society for 
Self and Identity

Now Listed in the Journal Citation Reports with a 2008 Impact 
Factor of  1.128 (© 2009 Thomson Reuters, 2008 Journal 
Citation Reports ®)
EDITOR 
Mark Alicke, Ohio University, USA 
Work on self  and identity has a special place in the study of  human 
nature, as self-concerns are arguably at the center of  individuals’ striving 
for well-being and for making sense of  one’s life. Life goals develop 
and are influenced by one’s view of  what one is like, the way one 
would ideally like to be (or would like to avoid being), as well as one’s 
perceptions of  what is feasible. Furthermore, conceptions of  self  and 
the world affect how one’s progress towards these goals is monitored, 

evaluated, redirected, re-evaluated, and pursued again. Thus, the “self ” as a construct has far-reaching 
implications for behavior, self-esteem, motivation, experience of  emotions and the world more broadly, and 
hence for interpersonal relationships, society, and culture. 
Self  and Identity is devoted to the study of  these social and psychological processes of  the self, including both 
its agentic aspects, as well as the perceived and construed aspects as reflected in its mental representations. 
The journal aims to bring together work on self  and identity undertaken by researchers across different 
subdisciplines within psychology (e.g., social, personality, clinical, development, cognitive), as well as 
across other social and behavioral disciplines (e.g., sociology, family studies, anthropology, neuroscience). 
Special emphasis is placed on theories and research that are generative in opening new terrain for future 
investigation. A second continual motivating goal of  the journal, will be work that offers integration at the 
level of  basic processes. The journal publishes empirical articles of  all lengths, and occasional theoretical 
pieces.

Manuscript Submission
Please email your paper, saved in a standard document format type such as Word, Rich Text Format, or PDF, 
to Duncan.Nicholas@psypress.co.uk.  You may also contact the editorial assistant by phone on (0)20 7017 
7730. Prior to submission, read the full Instructions for Authors at the journal’s website.

Recent Articles
Narcissism and Task Persistence Harry M. Wallace, C. Beth Ready, Erin Weitenhagen 
Is There a Downside to Good Self-control? Roy F. Baumeister, Jessica L. Alquist  
Authentic and Hubristic Pride: The Affective Core of  Self-esteem and Narcissism Jessica L. Tracy, Joey T. 
Cheng, Richard W. Robins, Kali H. Trzesniewski 
Special Issues 
Sent free to Self  and Identity subscribers and available for purchase by non-subscribers:
Self  and Identity Regulation and Health Behavior  
Guest Editors: James Shepperd and Bill Klein 
Forthcoming in 2010 
 
Two Sides to Every Self-Process: The Pros and Cons 
Guest Editors: Virginia S.Y. Kwan and Lowell Gaertner 
Reflecting the importance of  the self  in optimal functioning, a vast literature on the value of  different 
self-processes is accumulating. This special issue brings together leading researchers to present their unique 
perspectives on the benefits and liabilities of  the self-processes they study. 
Volume 8, Issues 2-3 (2009) 978-1-84872-703-8: £39.95 $79.95
Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:

w w w. p s y p re s s .c o m/s a i

w w w. p s y p re s s .c o m/s a i



w w w. s o c i a l p s yc h o l o g ya re n a .c o m

G
R

O
U

P
 P

R
O

C
E

S
S

E
S

39

25% More Content in 2010!

w w w. p s y p re s s .c o m/c o g e m ot i o n

JO
U

R
N

A
LS

39

Cognition & Emotion
Impact Factor 1.424 and 5-Year Impact Factor 2.302 (© 
2009 Thomson Reuters, 2008 Journal Citation Reports ®)
EDITORS 
Jan De Houwer, Ghent University, Belgium 
Dirk Hermans, University of  Leuven, Belgium
Cognition & Emotion is devoted to the study of  emotion, especially to those 
aspects of  emotion related to cognitive processes. The journal aims to 
bring together work on emotion undertaken by researchers in cognitive, 
social, clinical, and developmental psychology, neuropsychology, and 
cognitive science.
Examples of  topics appropriate for the journal include the role of  
cognitive processes in emotion elicitation, regulation, and expression; 
the impact of  emotion on attention, memory, learning, motivation, 
judgements, and decisions; the interplay between cognition and emotion in 
psychopathology, social behaviour, and health-related behaviours; cultural, 
developmental, psychophysiological, and neuropsychological aspects of  

the relation between cognition and emotion; and the nature of  particular emotions or emotionality in general.
Cognition & Emotion publishes theoretical papers, original research reports, and literature reviews. Submissions 
can be considered for publication as regular articles or brief  reports.
Manuscript Submission 
Please email your paper, saved in a standard document format type such as Word, Rich Text Format, or PDF, to 
Duncan.Nicholas@psypress.co.uk.  You may also contact the editorial assistant by phone on (0)20 7017 7730. 
Prior to submission, read the full Instructions for Authors at the journal’s website.
Recent Articles 
The Effects of  Emotion on Attention: A Review of  Attentional Processing of  Emotional Information Jenny Yiend 
The Analysis of  Intuition: Processing Fluency and Affect in Judgements of  Semantic Coherence Sascha 
Topolinski, Fritz Strack 
Variety is The Spice of  Life: A Psychological Construction Approach to Understanding Variability in Emotion  
Lisa Feldman Barrett

Special Issues
Sent free to Cognition & Emotion subscribers and available for individual purchase to non-subscribers
Emotional States, Attention, and Working Memory 
Guest Editors: Nazanin Derakhshan and Michael Eysenck 
This Special Issue is concerned with the effects of  three emotional states (positive affect; anxiety; and 
depression) on performance. More specifically, the contributors focus on the potential mediating effects of  
attention and of  executive processes of  working memory. The complicating role of  motivational intensity is 
also discussed, as are implications for future research. 
Volume 24, Issue 2 (2010) 978-1-84872-716-8 £39.95 $63.95

Individual Differences in Emotion Components and Dynamics 
Guest Editors: Peter Kuppens, Jeroen Stouten, Batja Mesquita 
In this Special Issue several contemporary approaches to emotion are used to gain insight in the ways people differ 
with regard to two of  the most central features of  emotion, their multicomponential and dynamical nature. 
Volume 23, Issue 7 (2009) 978-1-84169-857-1 £29.95 $53.95

Child Anxiety Theory and Treatment 
Guest Editors: Andy P. Field, Sam Cartwright-Hatton, Shirley Reynolds and Cathy Creswell. 
Volume 22, Issue 3 (2008) 978-1-84169-851-9 £39.95 $71.95

Call for Review Paper Proposals
The Editors invite proposals for review papers on topics related to the focus of  the journal. A review paper should 
summarize and organize the existing literature on a topic. By doing so, the paper should provide an overview of  (a) the 
kind of  issues that are addressed in the literature on this topic, (b) the main theories, findings, and conclusions, and (c) 
the most important challenges for the future. At the same time, it needs to be more than a summary in that it should also 
advance knowledge. Authors should distil new conclusions from the existing literature or propose new ways of  looking at 
the literature. For more information about review paper submission, see the journal’s website. 

Full details, current subscription rates, notes for authors, submission procedures and complete online contents are 
available at the journal’s website below.
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New Editorial Team for 2010!

Basic and Applied 
Social Psychology
5-Year Impact Factor 1.314 (© 2009 Thomson Reuters, 
Journal Citation Reports®) 
NEW EDITOR 2010 
Leonard S. Newman, Syracuse University, USA
Basic and Applied Social Psychology (BASP) emphasizes the publication 
of  outstanding research articles, but also considers literature reviews, 
criticism, and methodological or theoretical statements spanning the 
entire range of  social psychological issues. The journal will publish 

basic work in areas of  social psychology that can be applied to societal problems, as well as direct application 
of  social psychology to such problems. The journal provides a venue for a broad range of  specialty areas, 
including research on legal and political issues, environmental influences on behavior, organizations, aging, 
medical and health-related outcomes, sexuality, education and learning, the effects of  mass media, gender 
issues, and population problems. This research should have important implications for basic social processes 
and often is some of  the most exciting work in the field of  social psychology. BASP aims to provide a 
forum for a rich mixture of  experiments, non-experimental methods, field studies, and welcomes innovative 
design and analysis strategies. The journal aims to serve both as a resource for investigators interested in the 
application of  complex human experimentation to various problems of  health, environment, and society, and 
to social psychologists committed to the advancement of  theory and the understanding of  basic social and 
social-cognitive processes. 
BASP is aimed at a readership of  specialists interested in the problems that social psychologists study and 
investigators interested in the application of  complex human experimentation to various problems of  health, 
environment, and society.

Manuscript Submission 
Manuscripts should be submitted electronically to the editor: Leonard S. Newman, Syracuse University, 
BASP@syr.edu.  Prior to submission, read the full Instructions for Authors at the journal’s website.

Recent Articles
An Experimental Investigation of  the Interactive Effects of  Alcohol and Sexual Arousal on Intentions to have 
Unprotected Sex Anna P. Ebel-Lam, Tara K. MacDonald, Mark P. Zanna, Geoffrey T. Fong 
Making the Best of  a Bad Situation: Proactive Coping with Racial Discrimination Robyn K. Mallett, Janet Swim 
Projection Processes in the Perception of  Political Leaders Luigi Castelli, Luciano Arcuri, Luciano Carraro
Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:
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Social Influence
EDITOR 
Kipling D. Williams, Purdue University, USA 
Social Influence is a journal that provides an integrated focus for research into 
this important, dynamic, and multi-disciplinary field. Topics covered include: 
conformity, norms, social influence tactics such as norm of  reciprocity, 
authority, scarcity, interpersonal influence, persuasion, power, advertising, 
mass media effects, political persuasion, propaganda, comparative influence, 
compliance, minority influence, influence in groups, cultic influence, social 
movements, social contagions, rumors, resistance to influence, influence 
across cultures, and the history of  influence research. This journal should 
be of  interest to social psychologists, political psychologists, consumer 
psychologists, organizational psychologists, sociologists, communication 

researchers, and anyone interested in any aspect of  social influence. 
The journal publishes mostly experimental research investigating aspects of  social influence, although we will 
consider correlational studies, surveys, and meta-analyses. Although not a requirement, we strongly encourage 
authors to use behavioral dependent measures (e.g., petition signing, donations, voting, helping, etc.). The 
research published should advance theory and/or application. Social Influence desires short, reader-friendly 
manuscripts (i.e., there is a 5000 word limit and the authors should be aware of  the cross-disciplinary nature 
of  the journal and avoid jargon).

Manuscript Submission 
Please email your paper, saved in a standard document format type such as Word, Rich Text Format, or PDF, 
to Duncan.Nicholas@psypress.co.uk.  You may also contact the editorial assistant by phone on (0)20 7017 
7730. Prior to submission, read the full Instructions for Authors at the journal’s website.
Recent Articles 
Status Quo Framing Increases Support for Torture Chris Crandall, Scott Eidelman, Linda J. Skitka, G. Scott 
Morgan 
What Do We Get Out Of  Influencing Others? Martin J. Bourgeois, Kristin L. Sommer, Stefanie Bruno 
Motives for Social Influence after Social Change: Are New Majorities Power Hungry? P. Niels Christensen, 
Radmila Prislin, Elizabeth Jacobs
Special Issues 
Sent free to Social Influence subscribers and available for individual purchase to non-subscribers 
Individual Differences and Social Influence  
Guest Editor: Jerry Burger 
This Special Issue will examine the role of  individual differences in any of  the usual topics that fall under 
the umbrella of  social influence.  Individual differences is defined broadly to include personality, gender, age, 
culture, and other variables that fall on the “person” side of  the person-situation dichotomy. 
Forthcoming in 2010 

Social Influence and Creativity 
Guest Editor: Marlene E. Turner 
This collection examines a rich array of  contextual factors that affect these processes, discussing group, 
organizational, and situational attributes that both facilitate and impair creativity and innovation. The papers 
present insights into the conceptual underpinnings of  those relationships and provide empirical evidence 
illuminating those relationships. 
Volume 3, Issue 4 (2008) 978-1-84872-700-7 £24.95 $43.95

Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:
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Social Neuroscience
2008 Impact Factor 4.352 - Ranked 5th of  61 journals 
in Psychology (© 2009 Thomson Reuters, 2008 Journal 
Citation Reports ®)
EDITOR 
Jean Decety, Chicago University, USA
Social Neuroscience features original empirical articles that examine how 
the brain mediates social cognition, interpersonal exchanges, affective/
cognitive group interactions, and related topics that deal with social/
personality psychology. 

The goal of Social Neuroscience is to provide a place to publish empirical 
articles that intend to further our understanding of  the role of  the 

central nervous system in the development and maintenance of  social behaviors. 

Submissions from all branches of  neuroscience are encouraged, including (but not limited to) bio/
neuropsychology, evolution, psychiatry, neurology, and neuroscience. Further, submissions that have brain-
based empirical data in the fields of  social and cognitive psychology, including social cognitive neuroscience, 
philosophy, or other humanities areas are encouraged. 

Articles published in Social Neuroscience cover all neuroscience techniques including neuroimaging methods 
(e.g., fMRI, PET, ERP, TMS), as well as more traditional neuroscience techniques (e.g., animal studies, case 
studies, psychiatric populations, post-mortem studies, pharmaceutical, agonist /antagonist). Social Neuroscience 
does not publish articles that report only behavioral data. 

The journal focuses on both molar (i.e., regional cortical localization, neural networks) and molecular (i.e., 
neurotransmitter) research. All social behaviors are covered including all aspects of  inter- and intra-personal 
relationships. Both environmental and genetic influences are presented. Abnormal behaviors and populations 
are focused on in terms of  understanding social/brain relationships. Language, memory, attention and 
perception are appropriate topics if  they relate to specific social behaviors or cognitions. Studies that 
approach social neuroscience from an environmental or genetic approach are equally appropriate, and related 
topics that deal with the interface of  neuroscientific and social/personality investigations. 

Manuscript Submission 
Please email your paper, saved in a standard document format type such as Word or PDF, to Camilla.
Barnard@psypress.co.uk. You may also contact the Editorial Assistant by phone on 02070 177419. Prior to 
submission, read the full Instructions for Authors at the journal’s website.

Submission – Short Reviews and Commentaries 
Social Neuroscience now publishes Short Reviews or Commentaries, as well as original Research Papers. 
Short Reviews and Commentaries have a maximum limit of  3500 words. The Editor strongly encourages 
authors who are interested in submitting a short review or a commentary to send a pre-submission inquiry 
prior to any formal manuscript submission. See the journal’s website for full submission guidelines and 
instructions. 

Recent Articles 
Is the Self  Special in the Dorsomedial Prefrontal Cortex? An fMRI Study Ken Yaoi, Naoyuki Osaka, Mariko 
Osaka 
The Mirror Neuron System: New Frontiers Christian Keysers, Luciano Fadiga 
Specific and Common Brain Regions Involved in the Perception of  Faces and Bodies and the Representation 
of  their Emotional Expressions Wim A. C. van de Riet, Julie Grèzes, Beatrice de Gelder

Now Publishing Short Reviews! 
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Special Issues
Sent free to Social Neuroscience subscribers and available for individual purchase to non-subscribers 
Forthcoming in 2010
Developmental Social Neuroscience 
Guest Editors: Philip Zelazo and Tomas Paus 
A Special Issue featuring original empirical articles that integrate developmental, social, and neuroscientific 
approaches to the study of  social functioning. Topics of  interest include, for example, emotion, empathy, 
moral reasoning, prosocial and antisocial behavior, peer influence, cultural influence, and reasoning about 
social groups.  
Neural Correlates of  Deception 
Guest Editors: Giorgio Ganis and Julian Keenan 
This Special Issue samples diverse new empirical studies on the cognitive and neural processes associated 
with producing lies using a variety of  paradigms, techniques, and measures. Several broad issues are 
addressed, such as the existence of  different types of  lies and individual differences in deception, laboratory 
versus field studies of  deception, single individual versus group data approaches, and the potential of  
neuroscience-based lie detection. 
Volume 4, Issue 6 (2009) 978-1-84872-712-0 £39.95 $65.00
The Mirror Neuron System 
Guest Editors: Christian Keysers and Luciano Fadiga 
Volume 3, Issues 3-4 (2008) 978-1-84169-866 £49.95 $89.95
Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:

New Editor for 2010! 

International Journal 
of Psychology
Published on behalf of the International 
Union of Psychological Science

5-Year Impact Factor 1.000 (© 2009 Thomson Reuters, 
2008 Journal Citation Reports ®)
Now Indexed in Medline!

NEW EDITOR 2010
Michèle Robert, Université de Montréal, Canada
The International Journal of  Psychology (IJP) is the journal of  the International Union of  Psychological Science 
(IUPsyS) and is published under the auspices of  the Union. IJP seeks to support the IUPsyS in fostering 
the development of  international psychological science. It aims to strengthen the dialog within psychology 
around the world and to facilitate communication among different areas of  psychology and among 
psychologists from different cultural backgrounds. IJP is the outlet for empirical basic and applied studies 
and for reviews that either (a) incorporate perspectives from different areas or domains within psychology 
or across different disciplines, (b) test the culture-dependent validity of  psychological theories, or (c) 
integrate literature from different regions in the world. IJP does not publish technical articles, validations of  
questionnaires and tests, or clinical case studies. 

www.social-neuroscience.com
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Regular issues include two types of  articles: empirical articles and review articles. Empirical articles report 
data from single or multiple studies in one of  the major fields of  scientific psychology. Review articles 
provide overviews of  the international literature on a particular topic; authors are especially encouraged 
to include in their review relevant publications from regions of  the world not typically cited and/or not 
published in English. Special topical issues or sections are also published two or three times a year. All articles 
include a detailed abstract in English, French and Spanish. 

Manuscript Submission
All submissions should be made online, at IJP’s ScholarOne Manuscripts site: http://mc.manuscriptcentral.com/
pijp. If  any assistance is needed with this, please feel free to e-mail the editorial assistant Duncan Nicholas on 
reviews@psypress.co.uk.  Prior to submission, read the full Instructions for Authors at the journal’s website.

Recent Articles
The Role of  In-group Identification in Infra-humanization Stéphanie Demoulin et al. 
A Comparison of  Fathers’ and Mothers’ Contributions in the Prediction of  Academic Performance of  
School-age Children in Hong Kong Vicky C.W. Tam 
The Relationship between Three Types of  Aggression and Peer Relations in Elementary School Children 
Katsuyuki Yamasaki, Noriko Nishida

Special Issues 
Sent free to IJP subscribers and available for individual purchase to non-subscribers 

Working Together to Reduce Poverty: Speaking Truth to Power about Expatriate-Local Pay 
Guest Editor:  Stuart Carr 
This Special Issue to appear in mid 2010 investigates the meaning of  expatriate local pay for poverty 
reduction from a psychological perspective. The issue is a key component of  the Global Special Issue on 
Psychology And Poverty Reduction.  For more information on this exciting new intitative, see the journal’s 
website. 
Forthcoming in 2010 

Special Section issues

In an ongoing initiative, certain issues of  IJP are now designated as Special Section issues, where a 
number of  articles concentrate on a single topic. These issues are sent to subscribers as usual, and are also 
available to buy individually from the IJP website. As of  early 2010, seven Special Section issues have been 
published on a wide variety of  topics, representing some of  the leading thought in their respective fields:
Volume 44 (2009) issue 1 – Expressions of  “New” Racism 
Volume 43 (2008) issue 5 - Insights from Research on Asian Students’ Achievement Motivation 
Volume 43 (2008) issue 2 - Culture and Human Development  
Volume 43 (2008) issue 1 - New Research on Acculturation among Diaspora Migrants  
Volume 42 (2007) issue 4 - Psychological Research in Berlin, the Host City of  ICP 2008 (This issue is 
available for free online download.)  
Volume 42 (2007) issue 3 - Implicit Representations and Personality    
Volume 42 (2007) issue 2 - Agency and Human Development in Times of  Social Change

View contents and ordering information on all these issues at bit.ly/specialsections. 

Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:

www.pypress.com/ijp
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New Editor for 2010! 

Psychological Inquiry
An International Journal for the Advancement of 
Psychological Theory

2008 Impact Factor: 4.286 – 8th of  101 in Social Science, Psychology, Multidisciplinary 
(© 2009 Thomson Reuters, 2008 Journal Citation Reports ®)
NEW EDITOR 2010 
Ronnie Janoff-Bulman, University of  Massachusetts, USA
Psychological Inquiry is an international forum for the discussion of  theory and meta-theory. The journal strives 
to publish articles that represent broad, provocative, and debatable theoretical ideas primarily in the areas of  
social psychology and personality. We discourage submission of  purely empirical, applied, or review articles. 
Each issue typically includes a target article followed by peer commentaries and a response from the target 
author. Manuscripts for the target articles can be invited or submitted. Manuscripts for the commentaries are 
always invited. Authors for the commentaries are chosen by the editors with input from the target authors.

Manuscript Submission
Email submissions are preferred and should be sent to Ronnie Janoff-Bulman, Editor, at janbul@psych.
umass.edu.  You can also submit a hard copy of  your manuscript to: Ronnie Janoff-Bulman, Department 
of  Psychology, University of  Massachusetts, Amherst, MA 01003, USA. Prior to submission, read the full 
Instructions for Authors at the journal’s website.

Recent Articles
Mindreading: Judgments about Intentionality and Motives in Dispositional Inference Glenn D. Reeder 
Social Support and Money as Pain Management Mechanisms Xinyue Zhou, Ding-Guo Gao 
To Provide or Protect: Motivational Bases of  Political Liberalism and Conservatism Ronnie Janoff-Bulman

Full details, current subscription rates, notes for authors, submission procedures and complete online 
contents are available at the journal’s website:

The Journal of Positive Psychology
Dedicated to furthering research and promoting good practice

Editor-in-Chief
Robert A. Emmons, University of  California, USA
Positive psychology is about scientifically informed perspectives on 
what makes life worth living. It focuses on aspects of  the human 
condition that lead to happiness, fulfillment, and flourishing. 
The Journal of  Positive Psychology provides an interdisciplinary and 
international forum for the science and application of  positive 
psychology. The Journal is devoted to basic research and professional 
application on states of  optimal human functioning and fulfillment, 
and the facilitation and promotion of  well-being.

www.pypress.com/psyinquiry

www.tandf.co.uk/journals/rpos
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Special Issues in Social Psychology
European Journal of  
Developmental Psychology
The Journal of the European Society for 
Developmental Psychology
National Identity and Ingroup-Outgroup Attitudes with Children
Guest Editors: Louis Oppenheimer and Martyn Barrett 
Forthcoming in 2011

European Journal of Work and 
Organizational Psychology
Official Journal of the European Association of 
Work and Organizational Psychology
Do I See Us Like You See Us? Consensus, Agreement, and the 
Context of  Leadership Relationships
Guest Editors: Birgit Schyns and David Day

The quality of  relationships between leaders and followers continues to be a 
relevant topic for researchers and practitioners. The importance of  that relationship cannot be overestimated 
because it is a lens through which followers view their entire work experience. Also, the relationship between 
followers is considered vital for team functioning.  To date, there are many unanswered questions regarding 
various aspects of  work relationships. This Special Issue contributes to the examination of  the broader 
context of  leader-member dyads. Contributions focus on consensus in follower perceptions of  their leader 
and the level of  agreement between leaders and followers on their shared relationship. 
Volume 19, Issue 3 (2010) 978-1-84872-728-1 £29.95 $54.95

Neurocase
The Neural Basis of Cognition
Neural Basis of  the Self  
Guest Editors: Indre Viskontas and Bruce Miller 
Forthcoming in 2010

Emotions in Neurological Disease 
Guest Editors: Howard J. Rosen and Robert W. Levenson

The case descriptions in this Special Issue illustrate the challenges we face in 
trying to understand the origins of  these deficits, but also highlight the opportunity we have to improve 
our understanding of  emotional functions by studying these patients. An introductory overview of  the 
neuroanatomy of  emotion provides a context for understanding the individual articles. 
Volume 15, Issues 1-2 (2009) 978-1-84872-709-0 £24.95 $44.95
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Heldref Publications
Now Published by Taylor & Francis
www.heldref.org

The Journal of Social 
Psychology
Executive Editors
Christopher L. Aberson, Humboldt State University, USA; 
R. Michael B. Furr, Wake Forest University, USA; Randall 
A. Gordon, University of  Minnesota Duluth, USA; Bernard 
Guerin, University of  South Australia, and Robert F. 
Scherer, Cleveland State University, USA. 
Founded in 1929, The Journal of  Social Psychology publishes original 
empirical research in all areas of  basic and applied social psychology. 
Preference is given to laboratory or field research in core areas of  
social and organizational psychology including:

● The Self  Attribution theory	 ● Attitude 			  ● Social influence
● Consumer behavior 		 ● Decision making		  ● Groups & teams 			 
● Stereotypes and discrimination	 ● Interpersonal attraction 	 ● Pro-social behavior
● Aggression 		  ● Organizational behavior	 ● Leadership			 
● Cross-cultural studies

Recently published studies have addressed the effects of  driver and cell phone use in aggression; the 
Janus face of  power in intergroup contexts; the Noblesse Oblige Effect; differential effects of  reciprocity 
and attitude similarity across long versus short-term mating contexts; and personal, social, and cultural 
influences on compliance behavior in the United States, Poland, and Hong Kong.
PUBLICATION DETAILS
Volume 150, 2010, 6 issues per year 
Print ISSN 0022-4545 
Online ISSN 1940-1183
To request a free print sample, email: Jaclyn.friend@taylorandfrancis.com
Visit the journal’s web page at www.heldref.org
After April 2010, visit www.tandf.co.uk/journals/VSOC
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New Titles 2009

New and Recent Books 2009  

Introductory Psychology 6

Introductory & General Developmental  
Psychology 8 

Theories of Development 13

Developmental Neuroscience 14

Cognitive Development 15

Language & Reading Development 19

Social & Emotional Development 27

Gender Development 31

Cross-Cultural Development 31

Adolescence 33

Gerontology & Aging 35

Parenting & Families 36

Developmental Psychopathology 38

Child Abuse 39

Developmental Neuropsychology 40

IUPsyS 41

Research Methods 43

Page 32 Page 37 Page 37

Page 34 Page 39 Page 14

Page 31 Page 27 Page 29

  

 Applied Psychology Series 4

 Organization & Management Series  5

 Introductory Industrial, Organizational   

 & Work Psychology 6

The SIOP Organizational Frontiers Series 7

 Organizational Communication 9

Consumer Psychology & Social Infl uence 11

 Leadership & Executive Coaching 12

 Work Motivation 18

 Personality & Identity at Work 20

 Stress & Emotion in the Workplace 23

 Human Resource Management/  
 Personnel Selection 26

 General Topics in Work & 
 Organizational Psychology 27

 Research Methods 30

page 23 page 21 page 20

page 8 page 14 page 13

page 9 page 18 page 7

2009-2010

New Books in

Industrial, Organizational 
& Work Psychology

IOWP Big Cat UK final.indd   1 30/09/2009   10:44:38

 New & Recent Books & Journals in

 Adolescence
2009–2010

New & Recent Books
Aldridge et al.: Illegal Leisure Revisited  9

Bachman et al.: The Education-Drug Use Connection  6

Borkowski et al.: Risk and Resilience  7

Bornstein: Handbook of Cultural Developmental Science  4

Brown: Key Indicators of Child and Youth Well-Being  6

Cotterell: Social Networks in Youth and Adolescence, 2nd Edition  11

Frydenberg: Adolescent Coping, 2nd Edition  11

Harold et al.: Smooth Sailing or Stormy Waters?  7

Harvey & Fine: Children of Divorce, 2nd Edition  5

Jackson & Goossens: Handbook of Adolescent Development  5

Kroger: Identity in Adolescence, 3rd Edition  12

Maholmes & Lomonaco: Applied Research in Child 
and Adolescent Development 2 

Mallett et al.: Moving Out, Moving On  10

Mesch & Talmud: Wired Youth  10

Moore & Rosenthal: Sexuality in Adolescence, 2nd Edition  12

Noller & Atkin: Family Life in Adolescence 9

Scabini et al.: The Transition to Adulthood and Family Relations  14

Schneider & Bullock: Human Development from Early 
Childhood to Early Adulthood  3

Taylor & Gozna: Deception  14

Whitbeck: Mental Health and Emerging Adulthood among 
Homeless Young People  3

Journals
Applied Developmental Science  16 

Attachment and Human Development  18 

Developmental Neuropsychology  16 

European Journal of Developmental Psychology  15

Family Science  19 

Identity  15 

Journal of Child and Adolescent Trauma  18 

Journal of Clinical Child and Adolescent Psychology  17 

Journal of Cognition and Development  19 

Journal of Infant, Child, and Adolescent Psychotherapy  18

Journal of Youth Studies  19 

Parenting  16 

Research in Human Development  17 

Self and Identity  15 

Sex Education  19 

Social Infl uence  16 

Vulnerable Children and Youth Studies  17 

A D O L E S C E N C E A N D S O C I E T Y S E R I E S

P A T R I C I A N O L L E R S H A R O N A T K I N

Family Life
in Adolescence

page 9 page 10 page 10

page 3 page 4 page 3

page 19 page 17 page 5

Psychology Press also publishes further brochures and catalogues  

dedicated to areas in and related to Social Psychology.  These include:

Social and Emotional Development 
Work & Organizational Psychology 
Family Studies
Read them online, or request a print copy, at the  

Social Psychology Arena:

www.socialpsychologyarena.com
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