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Invitation to Authors:  
Are you planning to develop a textbook or monograph in Social Psychology? Do 
you feel there is a need for a new journal in this area? If so, we would like to hear 
from you. We welcome proposals covering any aspect of Social Psychology, in its 
theory and practice.

Please send proposals to: 
US/Canada: us.book.proposals@psypress.com 
UK/Europe/ROW: book.proposals@psypress.co.uk

Frontiers of Social Psychology Series
Arie W. Kruglanski, University of Maryland, USA
Joseph P. Forgas, University of New South Wales,  
Sydney (Eds.)
The purpose of each volume is to provide readers with a cutting-
edge overview of the most recent theoretical, methodological, and 
practical developments in a substantive area of social psychology, 
in greater depth than is possible in general social psychology 
handbooks. The Editors and contributors are all internationally 
renowned scholars, whose work is at the cutting-edge of research.
Scholarly, yet accessible, the volumes in the Frontiers series are 
an essential resource for senior undergraduates, postgraduates, 
researchers, and practitioners, and are suitable as texts in 
advanced courses in specific sub-areas of social psychology.
Please visit www.psypress.com/frontiers

Essays in Social Psychology
Miles Hewstone, University of Oxford, UK
Monica Biernat, University of Kansas, USA
Essays in Social Psychology is designed to meet the need for rapid 
publication of brief volumes in social psychology.
Primary topics will include social cognition, interpersonal 
relationships, group processes, and intergroup relations, as well as 
applied issues.
Furthermore, the series seeks to define social psychology in its broadest sense, 
encompassing all topics either informed by, or informing, the study of individual 
behavior and thought in social situations.
Each volume in the series will make a conceptual contribution to the topic by 
reviewing and synthesizing the existing research literature, by advancing theory in 
the area, or by some combination of these missions.
The principal aim is that authors will provide an overview of their own highly 
successful research program in an area.
It is also expected that volumes will, to some extent, include an assessment of 
current knowledge and identification of possible future trends in research.
Each book will be a self-contained unit supplying the advanced reader with a well-
structured review of the work described and evaluated.
Please visit www.psypress.com/essays/social



4

G
R

O
U

P
 P

R
O

CESSES

Intergroup Conflicts 
and Their Resolution
A Social Psychological Perspective
Daniel Bar-Tal, Tel Aviv University, Israel (Ed.)

Frontiers of Social Psychology Series

“This excellent volume comes at the right time for all those 
who study intergroup conflicts and want to understand their 
dynamics, and it provides a strong foundation for future 
research in this important area.”- John C. Turner, Emeri-
tus Professor, Department of Psychology, Australian 
National University

This book sheds light on the minds of 
people involved in macro-level destructive 
intergroup conflicts, involving societies and 
ethnic groups that take place continuously 
in various parts of the globe. It focuses 
on the socio-psychological repertoire 
that evolves in these societies or groups 
and which plays a determinative role in 
its dynamics. Specifically, this repertoire 
influences the nature of social reality about 
the conflict that society members construct, 
the involvement with and mobilization of 
society members for the conflict, the sense 
of solidarity and unity they experience, 
the conformity expected from society 
members, the pressure exerted on leaders, 
and the direction of action taken by the 
leadership.
In addition, the book describes the changes 
in the socio-psychological repertoire that 
are necessary to ignite the peace process. 
It also elaborates on the nature and the 
processes of peace building, including 
conflict resolution and reconciliation, 
which should be of interest not only to 
scholars, but also to the many people 
around the world attempting to settle 
conflicts peacefully.
The proposed conception assumes that 
although each conflict has its unique 
context and characteristics, the socio-

psychological foundations and dynamics 
are similar. It offers a holistic and 
comprehensive outlook on the dynamics 
that characterize each stage and aspect of 
intractable conflicts.

CONTENTS
D. Bar-Tal, Introduction: Conflicts and Social 
Psychology. D.K. Coutant, S. Worchel, M. Hanza, Pigs, 
Slingshots, and Other Foundations of Intergroup 
Conflict. R.J. Fisher, H. Kelman, Perceptions in Conflicts. 
E. Halperin, K. Sharvit, J.J. Gross, Emotion and Emotion 
Regulation in Intergroup Conflict: An Appraisal Based 
Framework. D.R. Paez, J.H. Liu, Collective Memory 
of Conflicts. M.B. Brewer, Identity and Conflict. M. 
Krochik, J.T. Jost, Ideological Conflict and Polarization: 
A Social Psychological Perspective. G. Elcheroth, D. 
Spini, Political Violence, Intergroup Conflict, and 
Ethnic Categories. A. Kruglanski, K. Sharvit, S. Fishman, 
Workings of the Terrorist Mind: Its Individual, Group 
and Organizational Psychologies. D. Bar-Tal, E. Halperin, 
Socio-Psychological Barriers to Conflict Resolution. J. 
Reykowski, A. Cisłak, Socio-Psychological Approaches 
to Conflict Resolution, D.G. Pruitt, Negotiation and 
Mediation in Intergroup Conflict. N.N. Rouhana, 
Social Psychology and Reconciliation: Contributions 
and Pitfalls. K. Boehnke, H. Schmidtke, M. Shani, Peace 
Making: Socio-Psychological Approaches. D. Bar-Tal, 
Conclusion –To Open the Closet. 
January 2010: 6x9: 384pp 
Hb: 978-1-84169-783-3: $65.00

www.psypress.com/frontiers/9781841697833

Available as an E-Inspection Copy

w w w. p s y p r e s s . c o m / f r o n t i e r s
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When Groups Meet
The Dynamics of Intergroup Contact

Thomas F. Pettigrew, University of California, USA

Linda R. Tropp, University of Massachusetts, USA

Essays in Social Psychology Series

Research and theory on intergroup 
contact have become one of the fastest 
advancing and most exciting fields in 
social psychology in recent years. The 
work is exciting because it combines basic 
social psychological concerns – human 
interaction, situational influences on 
behavior – with an effective means of 
improving intergroup relations at a time 
when the world is witnessing widespread 
intergroup hatred and strife.
This volume provides an overview of this 
rapidly progressing area of investigation 
– its origins and early work, its current 
status and recent developments, along with 
criticisms of this work and suggestions 
for future directions. It covers a range 
of research findings involving contact 
between groups drawn from the authors’ 
extensive meta-analysis of 515 published 
studies on intergroup contact. This 
meta-analysis, together with the authors’ 
renowned research on intergroup contact, 
provides a solid foundation and broad 
overview of the field, to which have been 
added discussions of research extensions 
and emerging directions.
When Groups Meet is a rich, comprehensive 
overview of classic and contemporary 

work on intergroup contact, and provides 
insights into where this work is headed 
in the future. For research specialists, this 
volume not only serves as a sourcebook 
for research and theory on intergroup 
contact, it also provides the entire 515-
item bibliography from the meta-analysis. 
The clear structure and accessible writing 
style will also appeal to advanced 
undergraduate and graduate students in 
psychology and other social sciences.

CONTENTS
1. The Origins of Intergroup Contact Theory. 2. Does 
Intergroup Contact Typically Reduce Intergroup 
Prejudice? 3. Do Intergroup Contact Effects Generalize? 
4. Are the Effects of Intergroup Contact Universal? 
5. When Does Intergroup Contact Reduce Prejudice? 
6. How Does Intergroup Contact Reduce Prejudice? 
7. Does Intergroup Contact Reduce All Aspects of 
Prejudice? 8. Does Cross-Group Friendship Play a 
Special Role in Reducing Prejudice? 9. Does Group 
Status Moderate Contact Effects? 10. Intergroup Contact 
as One of Many Predictors of Prejudice. 11. Criticisms 
of Intergroup Contact Theory. 12. When Intergroup 
Contact Fails. 13. Summing Up and Looking to the 
Future. 
March 2011: 6x9: 312pp 
Hb: 978-1-84169-765-9: $49.95

www.psypress.com/essays/social/9781841697659

Available as an E-Inspection Copy

w w w. p s y p r e s s . c o m / e s s a y s / s o c i a l
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Group Processes
John M. Levine, University of Pittsburgh, USA (Ed.)

Frontiers of Social Psychology Series

This volume provides comprehensive coverage of the latest issues in the field of group 
processes. It is written and edited by renowned scholars in this field, whose work is at 
the cutting edge of research, and provides an up-to-date review of this important area. 
The book is intended as an essential resource for senior undergraduates, postgraduates, 
researchers and practitioners, and will be of interest to social psychologists, as well as 
organizational psychologists and others interested in the study of groups and group 
dynamics. 

CONTENTS
R. Moreland, Composition/Diversity. S. Tindale, Decision Making. M. Hogg, Leadership. B. Nijstad, Performance. P. 
Paulus, Creativity. J.M. Levine, Majority/Minority Influence. P. Carnevale, Negotiation. N. Kerr, Social Dilemmas. 
T. Tyler, Justice. J. Kelly, Emotion in Groups. D. Abrams, Social Identification and Group Processes. M. Van Vugt, 
Evolutionary Bases of Group Dynamics. J. Dovidio, Intergroup Relations. 
October 2011: 6x9: 400pp 
Hb: 978-1-84872-872-1: $69.95

www.psypress.com/frontiers/9781848728721

Available as an E-Inspection Copy

w w w. p s y p r e s s . c o m / f r o n t i e r s

Frontiers of Social Psychology series
Series Editors: Arie W. Kruglanski & Joseph P. Forgas

Please visit www.psypress.com/frontiers
full details of all titles •	
in the series. 
all published titles are •	
available to purchase 
online via our secure 
ecommerce system. 
selected forthcoming •	
titles are available 
to order pending 
publication. 
the opportunity to •	
request an inspection 
copy online. 
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According to John Adair, the most 
important word in the leader’s vocabulary 
is “we” and the least important word is “I.” 
But if this is true, it raises one important 
question: Why do psychological analyses 
of leadership always focus on the leader as 
an individual — as the great “I”?
One answer is that theorists and 
practitioners have never properly 
understood the psychology of “we-ness.” 
This book fills this gap by presenting a 
new psychology of leadership that is the 
result of two decades of research inspired 
by social identity and self-categorization 
theories. The book argues that to succeed, 
leaders need to create, champion, and 
embed a group identity in order to 
cultivate an understanding of ‘us’ of which 
they themselves are representative. It 
also shows how, by doing this, they can 
make a material difference to the groups, 
organizations, and societies that they lead. 
Written in an accessible and engaging 
style, the book examines a range of central 
theoretical and practical issues, including 
the nature of group identity, the basis of 
authority and legitimacy, the dynamics 
of justice and fairness, the determinants 
of followership and charisma, and the 
practice and politics of leadership.
The book will appeal to academics, 

practitioners and students in social and 
organizational psychology, sociology, 
political science and anyone interested in 
leadership, influence and power.

CONTENTS
Foreword by George A. Akerlof, The Social Identity 
Approach to Leadership and Why It Matters. 1. 
The Old Psychology of Leadership: Great Men and 
the Cult of Personality. 2. The Current Psychology 
of Leadership: Issues of Context and Contingency, 
Transaction and Transformation. 3. Foundations for 
The New Psychology of Leadership: Social Identity 
and Self-Categorization. 4. Being One of Us: Leaders as 
In-group Prototypes. 5. Doing It for Us: Leaders as In-
group Champions. 6. Crafting a Sense of Us: Leaders as 
Entrepreneurs of Identity. 7. Making Us Matter: Leaders 
as Embedders of Identity. 8. Identity Leadership at 
Large: Prejudice, Practice, and Politics.
September 2010: 6x9: 296pp 
Hb: 978-1-84169-609-6: $75.00 
Pb: 978-1-84169-610-2: $29.95

www.psypress.com/9781841696102

Available as an E-Inspection Copy

The New Psychology  
of Leadership
Identity, Influence and Power
S. Alexander Haslam, University of Exeter, UK 
Stephen D. Reicher, University of St Andrews, UK 
Michael J. Platow, The Australian National University, 
Australia

“As Haslam, Reicher and Platow set it out, a simple but 
profound theory underlies their New Psychology of Leader-
ship. And that theory seems so very right that it may come as a 

surprise that this is not already the concept of leadership everywhere. This captures the true 
structure of what leadership is all about. Accordingly, on almost every page of the text there 
is a new subtlety about what leadership means and about how it works. It takes a subject 
older than Plato and as current as Barack Obama in a new and correct way.” - From the 
Foreword by George A. Akerlof, Nobel Laureate in Economics, University of 
California, Berkeley USA

Discover a  
wealth of  
Work  
Psychology  
Resources
www.workpsychologyarena.com
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This multidisciplinary text introduces 
the concepts, methodologies, theories, 
and empirical findings of the field of 
interpersonal relationships. Information is 
drawn from psychology, communication, 
family studies, and more.
This text distinguishes itself with:

Its focus on family and friend •	
relationships as well as romantic 
relationships. 
Its multidisciplinary perspective •	
highlighting the contributions to the 
field from a wide array of disciplines. 
Its review of the relationship •	
experiences of people from a variety 
of age groups, relationship types 
(heterosexual, homosexual, cohabiting, 
dating, married), and cultures. 
Its focus on methodology and research •	
design with an emphasis on how to 
interpret empirical findings and engage 
in the research process. 
Cutting-edge research on “cyber-•	
flirting” and online relationship 
formation; the biochemical basis 
of love; communication and social 
support; bullying and peer aggression; 
obsession and relational stalking; sexual 
violence (and marital rape); and grief 
and bereavement.

Active learning is encouraged throughout. 
Each chapter includes an outline to guide 
students, key terms and definitions to help 

identify critical concepts, and exploration 
exercises to promote active thinking. 
Many chapters include measurement 
instruments that students can take and 
score themselves. A website for instructors 
features a test bank with multiple-choice 
and essay questions and PowerPoint slides 
for each chapter.
Intended as a text for courses in 
interpersonal/close relationships taught 
in psychology, communication, sociology, 
anthropology, human development, family 
studies, marriage and family therapy, and 
social work, practitioners interested in the 
latest research on personal relationships 
will also appreciate this engaging overview 
of the field. 

CONTENTS
Part 1. Principles of Relationship Science. 1. Basic 
Facts and Key Concepts. 2. Research Methods. 3. Our 
Social Nature. Part 2. Relationship Development. 4. 
Relationship Beginnings. 5. Relationship Initiation. 
6. Relationship Development. 7. Mate Selection and 
Marriage. Part 3. Relationship Processes. 8. Thinking 
and Feeling. 9. Communicating and Supporting. 10. 
Loving. 11. Sexing. Part 4. Relationship Challenges. 12. 
Rejection and Betrayal. 13. Aggression and Violence. 14. 
Conflict and Loss. 15. Intervention. 
January 2011: 7x10: 408pp 
Hb: 978-0-415-87743-5: $100.00 
Pb: 978-0-415-87799-2: $59.95

www.psypress.com/9780415877992

Available as a Complimentary Examination Copy

TEXTBOOK!

Close Relationships
Pamela Regan, California State University, Los Angeles, 
USA

“Pamela Regan has given us the book to invite, engage, inspire 
and instruct the next generations of scholars in the exciting ... 
work of relationship science. ... Close Relationships informs, 
challenges, and charms. Our field and our lives can only be bet-
ter for the comprehensiveness and vision in Dr. Regan’s work.” 
- Ann L. Weber, UNC at Asheville, USA

“An excellent overview of relationship studies ... the material [is] easy for undergraduates 
to read and follow. … Dr. Regan writes well ... [and she] is a respected scholar.”  
- Lawrence Ganong, University of Missouri, Columbia, USA

w w w. s o c i a l p s y c h o l o g y a r e n a . c o m
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The Science of Giving
Experimental Approaches to the Study of 
Charity
Daniel M. Oppenheimer, Princeton University, USA 
Christopher Y. Olivola, University College London, UK 
(Eds.)

The Society for Judgment and Decision Making Series

“I picked up this book and could not put it down. It masterfully 
links several important contributions on the market for char-
ity.  - John A. List, Professor, Department of Economics, 
University of Chicago, USA

Americans donate over 300 billion dollars a 
year to charity, but the psychological factors 
that govern whether to give, and how 
much to give, are still not well understood. 
Our understanding of charitable giving 
is based primarily upon the intuitions of 
fundraisers or correlational data which 
cannot establish causal relationships. By 
contrast, the chapters in this book study 
charity using experimental methods 
in which the variables of interest are 
experimentally manipulated. As a result, 
it becomes possible to identify the causal 
factors that underlie giving, and to design 
effective intervention programs that can 
help increase the likelihood and amount 
that people contribute to a cause.
For charitable organizations, this book 
examines the efficacy of fundraising 
strategies commonly used by nonprofits 
and makes concrete recommendations 
about how to make capital campaigns more 
efficient and effective. Moreover, a number 
of novel factors that influence giving are 
identified and explored, opening the door 
to exciting new avenues in fundraising.
For researchers, this book breaks novel 
theoretical ground in our understanding 
of how charitable decisions are made. 
While the chapters focus on applications to 
charity, the emotional, social, and cognitive 
mechanisms explored herein all have 
more general implications for the study of 
psychology and behavioral economics. 
This book highlights some of the most 
intriguing, surprising, and enlightening 

experimental studies on the topic of 
donation behavior, opening up exciting 
pathways to cross-cutting the divide 
between theory and practice.

CONTENTS
D.M. Oppenheimer, C.Y. Olivola, Introduction. Part 1. 
The Value of Giving. L. Anik, L.B. Aknin, M.I. Norton, 
E.W. Dunn, Feeling Good about Giving: The Benefits 
(and Costs) of Self-Interested Charitable Behavior. M.A. 
Strahilevitz, A Model of the Value of Giving to Others 
Compared to the Value of Having More for Oneself: 
Implications for Fundraisers Seeking to Maximize Donor 
Satisfaction. T. Meyvis, A. Bennett, D.M. Oppenheimer, 
Pre-Commitment to Charity. C.Y. Olivola, When Noble 
Means Hinder Noble Ends: The Benefits and Costs of 
a Preference for Martyrdom in Altruism. Part 2. The 
Impact of Social Factors. R. Croson, J. Shang, Social 
Influences in Giving: Field Experiments in Public Radio. 
R. Martin, J. Randal, How Social Norms, Price, and 
Scrutiny Influence Donation Behavior: Evidence from 
Four Natural Field Experiments. R.K. Ratner, M. Zhao, 
J.A. Clarke, The Norm of Self-Interest: Implications for 
Charitable Giving. T. Kogut, I. Ritov, The Identifiable 
Victim Effect: Causes and Boundary Conditions. Part 3. 
The Role of Emotions. D.A. Small, Sympathy Biases and 
Sympathy Appeals: Reducing Social Distance to Boost 
Charitable Contribution. S. Dickert, N. Sagara, P. Slovic, 
Affective Motivations to Help Others: A Two-Stage 
Model of Donation Decisions. M. Huber, L. Van Boven, 
A.P. McGraw, Donate Different: External and Internal 
Influences on Emotion-Based Donation Decisions. Part 
4. Other Important Influences on Charitable Giving. 
W. Liu, The Benefits of Asking for Time. J. Baron, E. 
Szymanska, Heuristics and Biases in Charity. C. Cryder, G. 
Loewenstein, The Critical Link Between Tangibility and 
Generosity. 
October 2010: 6x9: 274pp 
Hb: 978-1-84872-885-1: $75.00

www.psypress.com/sjdm/9781848728851

Available as an E-Inspection Copy



10

IN
TER

P
ER

SO
N

A
L P

R
O

CESSES

Motivational science is one of the fastest-
growing areas of research in social 
psychology, incorporating multiple 
perspectives from social-personality 
research. This volume provides students 
and researchers with a comprehensive 
overview of major topics in social 
motivation. All contributors are renowned 
specialists in their field who provide in-
depth and integrated coverage of the major 
empirical and theoretical contributions in 
their area.
Social Motivation is essential reading for 
all social psychologists with an interest in 
social-motivational processes, and will also 
be of interest to people working in political 
science and cultural studies looking for a 
psychological perspective to work in their 
field.

CONTENTS
D. Dunning, Social Motivation: Some Introductory 
Notes. J.H. Park, A.P. Buunk, Interpersonal Threats and 
Automatic Motives. M.R. Leary, A.B. Allen, Belonging 
Motivation: Establishing, Maintaining, and Repairing 
Relational Value. H.S. Kim, T.Q. Chu, Cultural Variation 
in the Motivation of Self-Expression. G.M. Walton, G.L. 
Cohen, Sharing Motivation. C.D. Batson, N. Ahmad, E.L. 
Stocks, Four Forms of Prosocial Motivation: Egoism, 
Altruism, Collectivism, and Principlism. C.A. Mannino, 
M. Snyder, A.M. Omoto, Why Do People Get Involved? 
Motivations for Volunteerism and Other Forms of Social 
Action. D. Dunning, D. Fetchenhauer, Understanding 
the Psychology of Trust. P.H. Mehta, R.A. Josephs, Social 
Endocrinology: Hormones and Social Motivation. 
F. Pratto, I. Lee, J.Y. Tan, E.V. Pitpitan, Power Basis 
Theory: A Psycho-ecological Approach to Power. 
J.T. Jost, System Justification Theory as Compliment, 
Complement, and Corrective to Theories of Social 
Identification and Social Dominance. 
October 2010: 6x9: 292pp 
Hb: 978-1-84169-754-3: $65.00

www.psypress.com/frontiers/9781841697543

Available as an E-Inspection Copy

Social Motivation
David Dunning, Cornell University, USA (Ed.)

Frontiers of Social Psychology Series 

“We humans are the most profoundly social species on Earth, 
and social motives therefore play a vital role, helping us 
navigate the complex social world in which we live. Dunning 
has assembled an outstanding collection of chapters about 
three important social motives: belonging, helping others, 
and gaining and exerting influence and power. Each chapter 
casts an illuminating and cutting-edge light on longstanding 
questions about the nature and impact of these social motives. 
Researchers and students will find this volume a valuable 

resource for information about existing research and ideas for future research.” - Harry 
T. Reis, Professor of Psychology, University of Rochester, USA
“As this excellent volume makes clear, motivation doesn’t come only from physical or eco-
nomic needs. It flows as well from social factors that importantly shape human respond-
ing. What makes this book so valuable is that each set of contributors shows us that the 
impact of these social factors is both powerful and predictable.” - Robert B. Cialdini, 
Author of Influence: Science and Practice

w w w. p s y p r e s s . c o m / f r o n t i e r s
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The Psychology of 
Social Conflict and 
Aggression
Joseph P. Forgas, University of New South Wales, 
Australia; Arie W. Kruglanski, University of Maryland, 
USA; Kipling D.  Williams, Purdue University, USA (Eds.)

Sydney Symposium in Social Psychology Series

This book provides an up-to-date 
integration of some of the most recent 
developments in social psychological 
research on social conflict and aggression, 
one of the most perennial and puzzling 
topics in all of psychology. It offers 
an informative, scholarly yet readable 
overview of recent advances in research 
on the nature, antecedents, management, 
and consequences of interpersonal and 
intergroup conflict and aggression. 
The chapters share a broad integrative 
orientation, and argue that human conflict 
is best understood through the careful 
analysis of the cognitive, affective, and 
motivational processes of those involved 
in conflict situations, supplemented by 
a broadly-based understanding of the 
evolutionary, biological, as well as the 
social and cultural contexts within which 
social conflict occurs.

CONTENTS
Part 1. Introduction and Basic Issues. J.P. Forgas, A. 
Kruglanski, K.D. Williams, The Psychology of Social 
Conflict and Aggression: Homo Aggressivus Revisited. 
M. Mikulincer, P. Shaver, An Attachment Perspective 
on Interpersonal and Intergroup Conflict. K. Williams, 
E.D. Wesselman, The Link Between Ostracism and 
Aggression. D.S. Richardson, G.S. Hammock, Is It 
Aggression? Perceptions of and Motivations for Passive 
and Psychological Aggression. D. Ames, Pushing Up to 
a Point: The Psychology of Interpersonal Assertiveness. 

Part 2. Cognitive and Affective Influences on 
Conflict and Aggression. L.N. Pontus, T.L. Chartrand, 
Nonconscious Battles of Will: Implicit Reactions Against 
the Goals and Motives of Others. A.D. Galinsky, D. 
Gilin, W.W. Maddux, Using Both Your Head and Your 
Heart: The Role of Perspective-Taking and Empathy 
in Resolving Social Conflict. J.P. Forgas, H.B. Tan, 
Affective Influences on the Perception, Management 
and Resolution of Social Conflicts. T.F. Denson, E.C. 
Fabiansson, The Effects of Anger and Anger Regulation 
on Negotiation. A. Kruglanski, E. Orehek, The Role of the 
Quest for Personal Significance in Motivating Terrorism. 
Part 3. Conflict and Aggression in Relationships. C. 
Eckhardt, Intimate Partner Violence: Cognitive, Affective 
and Relational Factors. G. Fitzsimmons, J.E. Anderson, 
Interdependent Goals and Relationship Conflict. L. 
Zadro, Silent Rage: When Being Ostracized Leads to 
Aggression. L.B. Luchies, E. Finkel, The Doormat Effect: 
On the Dangers of Resolving Conflict via Unilateral 
Forgiveness. Part 4. Social, Cultural, and Evolutionary 
Factors in Social Conflict and Aggression. M. Van 
Vugt, The Male Warrior Hypothesis. C.A. Anderson, 
M. De Lisi, Implications of Global Climate Change for 
Violence in Developed and Developing Countries. E. 
Donnerstein, The Media and Aggression: From TV to 
the Internet. R. Kurzban, J. Christner, Are Supernatural 
Beliefs Commitment Devices for Intergroup Conflict? 
R. Huesmann, E. Dubow, P. Boxer, The Effect of Religious 
Participation on Aggression Over One’s Lifetime and 
Across Generations. 
March 2011: 6x9: 340pp 
Hb: 978-1-84872-932-2: $75.00

www.psypress.com/9781848729322

Available as an E-Inspection Copy
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Social Judgment and 
Decision Making
Joachim I. Krueger, Brown University, USA (Ed.)

Frontiers of Social Psychology Series

This volume brings together classic key 
concepts and innovative theoretical 
ideas in the psychology of judgment and 
decision-making in social contexts. The 
chapters of the first section address the 
basic psychological processes underlying 
judgment and decision-making. The 
guiding question is “What information 
comes to mind and how is it transformed?”
The second section poses the question of 
how social judgments and decisions are to 
be evaluated. The chapters in this section 
present new quantitative models that 
help separate various forms of accuracy 
and bias. The third section shows how 
judgments and decisions are shaped by 
ecological constraints. These chapters 
show how many seemingly complex 
configurations of social information are 
tractable by relatively simple statistical 
heuristics. The fourth section explores 
the relevance of research on judgment 
and decision making for specific tasks 
of personal or social relevance. These 
chapters explore how individuals 
can efficiently select mates, form and 
maintain friendship alliances, judiciously 
integrate their attitudes with those of a 
group, and help shape policies that are 
rational and morally sound. The book is 
intended as an essential resource for senior 
undergraduates, postgraduates, researchers 
and practitioners. 

CONTENTS
Part 1. The Processes of Judgment and Decision 
Making. T. Gilovich, J. Cone, E. Rosenzweig, Where the 
Mind Goes: The Influence of Endogenous Priming on 
Thought and Behavior. P. Fischer, J.K. Köppl, D. Frey, 
S.E.G. Lea, The Cognitive Economy Model of Selective 
Exposure: Integrating Motivational and Cognitive 
Accounts of Confirmatory Information Search. B.K. 
Payne, J.L.B. Iannuzzi, Automatic and Controlled 
Decision Making: A Process Dissociation Perspective. J.I. 
Krueger, The (Ir)rationality Project in Social Psychology: 
A Review and Assessment. Part 2. Measurement Issues. 
H. Blanton, J. Jaccard, Irrational Numbers: Quantifying 
Accuracy and Error. L. Jussim, S.T. Stevens, E. Salib, The 
Extraordinary Strengths of Social Judgment: A Review 
Based on the Goodness of Judgment Index. J. Ullrich, 
A Multivariate Approach to Ambivalence Models: It’s 
More Than Meets the IV. Part 3. Ecological Rationality. 
U. Hoffrage, R. Hertwig, Simple Heuristics in a Complex 
Social World. J. Denrrell, G.L. Mens, Social Judgments 
from Adaptive Samples. K. Fiedler, J.I. Krueger, More 
Than an Artifact: Regression as a Theoretical Construct. 
Part 4. Applications. P.M. Todd, S.S. Place, R.I. Bowers, 
Simple Heuristics for Mate Choice Decisions. P. DeScioli, 
R. Kurzban, The Company You Keep: Friendship 
Decisions From a Functional Perspective. R.P. Larrick, 
J.B. Soll, A.E. Mannes, The Social Psychology of the 
Wisdom of Crowds. L.L. Shu, C.J. Tsay, M.H. Bazerman, 
Cognitive, Affective, and Special-Interest Barriers to 
Policy Making. J. Baron, Where Do Non-Utilitarian 
Moral Rules Come From?
December 2011: 6x9: 400pp 
Hb: 978-1-84872-906-3: $69.95

www.psypress.com/frontiers/9781848729063

Available as an E-Inspection Copy
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Children of Divorce
Stories of Loss and Growth, 2nd Edition
John Harvey, University of Iowa, USA

Mark Fine, University of Missouri – Columbia, USA

“Two distinguished researchers collaborate on this exciting, 
timely, relevant and humane project so the result is excellent. 
This book lives up to all expectations, with the authors’ hall-
mark blend of technical expertise and accessible writing.”  
- Steve Duck, University of Iowa, USA

Excerpts of stories collected from young 
people while in the throes of divorce, 
framed by an analysis of the recent divorce 
literature, demonstrate the variety of 
reactions to parental divorce and the 
strength and resilience many learn in 
surviving the pain. The narratives paint 
a picture of the pain, despair, and chaos 
caused by the divorce as well as the hope 
and the resiliency shown by these young 
adults. The authors’ hope is that examining 
these experiences will help strengthen 
relationships in the future. 
Highlights of the new edition include:

A new chapter (7) that demonstrates •	
the messiness of divorce (infidelity, 
dysfunctional interactions, multiple 
marriages/relationships, and the 
financial expense), the fading stigma 
of divorce, the latest divorce rates, 
the increased average age of first time 
marriages, and the recent hook-up 
phenomenon wherein young people are 
showing a reluctance to commitment 
Updated throughout with the most •	
current demographic data, new findings 
from the top researchers in the field, 
and the latest intervention programs 
A review of the Divorce Variability •	
and Fluidity Model (DVFM) that helps 
predict variability in adjusting to 
divorce 

More suggestions to help children •	
adapt to divorce, including material 
on parenting education classes and 
mediation as a method for easing the 
process 
A list of readings and suggested •	
websites for further review 
More tables and graphs to summarize •	
key concepts.

An ideal supplement for courses on 
divorce, family studies, close relationships, 
and loss and trauma taught in human 
development and family studies, and 
clinical, counseling, and social psychology, 
as well as communication, social work, 
and sociology, these engaging stories also 
appeal to practitioners and those interested 
in the effects of divorce in general.

CONTENTS
Preface. 1. The Pervasiveness of Divorce and the 
Value of Diverse Voices. 2. Theoretical Perspectives 
and Methods. 3. Voices of Despair. 4. Voices of Hope. 
5. Becoming “Parentless” Due to Divorce. 6. Family 
Chaos and Resilience. 7. Recent Narratives and New 
Perspectives on Divorce. 8. Conclusions. Appendix. 
June 2010: 6x9: 192 pp
HB: 978-0-415-87256-0: $49.95
PB: 978-0-415-87258-4: $29.95

www.psypress.com/: 9780415872584

Available as a Complimentary Examination Copy
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This volume concerns the longstanding 
intellectual puzzle of how individuals 
overcome their biological, neural, and 
mental finitude to achieve sociality. It 
explores how humans take each other 
into account, coordinate their actions, and 
are able to share their inner states and to 
communicate.
Sophisticated views on the bases of 
sociality are detailed at the level of neural 
mechanisms, perception and memory, 
motivation, communication and dialog, 
culture, and evolution. These insights 
have been inspired by major strides and 
exciting new developments in disciplines 
as far afield as ethology, evolutionary 
ecology, neuroscience, cognition, memory, 
developmental and social psychology, 
psycholinguistics, philosophy, robotics, and 
sociology. The volume is the first to bridge 
these disciplinary boundaries to lay the 
foundations for an integrated and general 
conceptualization of the bases of sociality 
and its implications for psychology. Each 
contribution presents different levels of 
the grounding of sociality and will further 
stimulate novel approaches to linking 
different layers of sociality, from the neural 
to the cultural level.

CONTENTS
G.R. Semin, G. Echterhoff , Introduction. Part 1. 
Foundations of Sociality and Communication. 
M. Iacoboni, Mirroring as a Key Neural Mechanism 
of Sociality. G.R. Semin, J.T. Cacioppo, Grounding 
Intersubjectivity: Biological and Social Bases. M. Graf, 
S. Schütz-Bosbach, W. Prinz, Motor Representations 
in the Perception of Actions and Objects: Similarity 
and Complementarity. Part 2. Sociality and Memory. 
W. Hirst, A. Brown, On the Virtues of an Unreliable 
Memory: Its Role in Constructing Sociality. G. 
Echterhoff, E.T. Higgins, Creating Shared Reality in 
Communication: Audience-Tuning Effects on Speakers’ 
Memory. Part 3. Sociality: Underlying Motives, 
Dialogical Practice and Culture. E.T. Higgins, Sharing 
Inner States: A Defining Feature of Human Motivation. 
M.J. Pickering, S. Garrod, The Use of Prediction to 
Drive Alignment in Dialogue. Y. Kashima, Situated 
Sociality and Cultural Dynamics: A Puzzle of Necessary 
Dependency and Perceived Dissociation. Part 4. 
Evolutionary Perspectives on Sociality. L. Barrett, Too 
Much Monkey Business. L. Caporael, Sociality Is the 
Ground: Evolution and Core Group Configurations. 
November 2010: 6x9: 288pp 
Hb: 978-1-84872-899-8: $75.00

www.psypress.com/9781848728998

Available as an E-Inspection Copy

Grounding Sociality
Neurons, Mind, and Culture
Gün R. Semin, Utrecht University, The Netherlands

Gerald Echterhoff, University of Münster, Germany 
(Eds.)

“A must-read overview of the cutting-edge science of embodied, 
situated social responses, here grounded at bodily levels from 
cortex to culture. The sampled authors provide original, deep, 
and provocative accounts of this exciting approach.” - Susan 
T. Fiske, Eugene Higgins Professor, Department of Psy-
chology, Princeton University, USA

“Fundamental questions about the processes underlying human sociality have recently 
come into focus: How do we understand and empathize with each others’ mental states, co-
operate, and carry out joint action? This timely collection brings together major contribu-
tions from perspectives ranging across social psychology, neuroscience, evolution, ecological 
psychology, and cultural psychology. It will be a valuable resource for any researchers inter-
ested in the origins and nature of social life.” - Eliot R. Smith, Chancellor’s Professor 
of Psychological and Brain Sciences, Indiana University, USA



15

SO
CIA

L N
EU

R
O

CIEN
CE

Social Neuroscience is a rapidly expanding 
field which attempts to explain our ability 
to recognize, understand, and interact with 
other people in terms of the workings of 
the brain.  Concepts such as trust, revenge, 
empathy, prejudice and love are now being 
explored and unraveled by the methods of 
neuroscience.  
Many researchers believe that evolutionary 
expansion of the primate and human brain 
was driven by the need to deal with social 
complexity: not only to understand and 
outwit our peers, but to take advantage 
of the benefits of cooperative living.  But 
what kind of brain-based mechanisms 
did we end up with – special routines 
for dealing with social problems or more 
general solutions that can be used for 
non-social cognition too?  How are we 
able to sacrifice our own self-interests to 
respond to the needs of others?  How do 
cultural differences in the organization 
of society shape individual minds (and 
brains), and does the brain provide 
constraints on the possible range of cultural 
permutations?  The Student’s Guide to Social 
Neuroscience explores and explains these 
big issues, using accessible examples from 
contemporary research.  

The first book of its kind, this engaging and 
cutting-edge text is an ideal introduction 
to the methods and concepts of Social 
Neuroscience for undergraduate and 
postgraduate students in fields such 
as psychology and neuroscience.  Each 
chapter is richly illustrated in attractive 
full-color with figures, boxes and ‘real-
world’ implications of research. Several 
pedagogical features help students 
engage with the material, including essay 
questions; summary and key points; 
further reading; and a website with 
glossary, practice multiple-choice questions 
and active reference links. Supplementary 
teaching resources are also available online 
free of charge to qualifying adopters.

CONTENTS
1. Introduction to Social Neuroscience 2. The Methods 
of Social Neuroscience. 3. Evolutionary Origins of Social 
Intelligence and Culture. 4. Emotion and Motivation. 
5. Reading Faces and Bodies. 6. Understanding Others. 
7. Interacting with Others 8. Groups and Identity. 9. 
Morality and Anti-Social Behaviour. 10. Relationships. 
11. Developmental Social Neuroscience. 
October 2011: 7½ x10: 336pp 
Hb: 978-1-84872-004-6: $110.00 
Pb: 978-1-84872-005-3: $59.95

www.psypress.com/9781848720053

Available as a Complimentary Examination Copy

The Student’s Guide to 
Social Neuroscience
Jamie Ward, University of Sussex, UK

“This book will be very useful in providing students with 
a very complete and clear introduction to the field of social 
neuroscience. Particularly useful is the inclusion of a chapter 
on social neuroscience methods, which will give students the 
tools to better understand the extensive collection of studies 
described in the book.” - Iroise Dumontheil, Institute of 
Neuroscience, University College London, UK
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16

SO
CIA

L P
SYCH

O
LO

G
Y O

F EM
O

TIO
N

S

w w w. s o c i a l p s y c h o l o g y a r e n a . c o m

Neuroscience of 
Decision Making
Oshin Vartanian & David R. Mandel (Eds.) Defense 
Research and Development, Canada 

Contemporary Topics in Cognitive Neuroscience Series

“Few areas of neuroscience research have progressed so rap-
idly – and with such diversity of topic and method – as the 
study of how we make decisions. Vartanian and Mandel have 
brought together a remarkable collection of leading scientists 
working at the intersection of decision and cognitive neurosci-

ence. The resulting volume will undoubtedly help shape the next generation of research-
ers in this exciting field.” - Scott Huettel, Ph.D., Center for Cognitive Neurosci-
ence, Duke University, USA
The intersection between the fields 
of behavioral decision research and 
neuroscience has proved to be fertile 
ground for interdisciplinary research. 
Whereas the former is rich in formalized 
models of choice, the latter is rife with 
techniques for testing behavioral models 
at the brain level. As a result, there has 
been the rapid emergence of progressively 
more sophisticated biological models of 
choice, geared toward the development of 
ever more complete mechanistic models of 
behavior.
This volume provides a coherent 
framework for distilling some of the 
key themes that have emerged as a 
function of this research program, and 
highlights what we have learned about 
judgment and decision making as a result. 
Although topics that are theoretically 
relevant to judgment and decision 
making researchers are addressed, the 
book also ventures somewhat beyond the 
traditional boundaries of this area to tackle 
themes that would of interest to a greater 
community of scholars.
Neuroscience of Decision Making provides 
contemporary and essential reading for 
researchers and students of cognitive 
psychology, neuroscience, philosophy, and 
economics.

CONTENTS
O. Vartanian, D.R. Mandel, Introduction. Part 
1. Theoretical Models. M. Sigman, S. Dehaene, Why 
Does it Take Time to Make a Decision? The Role of 
a Global Workspace in Simple Decision Making. 
D.R. Mandel, O.Vartanian, Frames, Brains, and 
Content Domains: Neural and Behavioral Effects 
of Descriptive Context on Preferential Choice. Part 
2. Risk and Uncertainty. A. Bechara, Human Emotions 
in Decision Making: Are they Useful or Disruptive? 
A.J. Yu, Uncertainty and Neuromodulation: Focus on 
Acetylcholine and Sustained Attention. W. De Neys, V. 
Goel, Heuristics and Biases in the Brain: Dual Neural 
Pathways for Decision Making. Part 3. Reward and 
Loss. M.R. Delgado, E. Tricomi, Reward Processing 
and Decision Making in the Human Striatum. J.P. 
O’Doherty, Neural Mechanisms Underlying Reward 
and Punishment Learning in the Human Brain: Insights 
from fMRI. D.A. Pizzagalli, D.G. Dillon, R. Bogdan, A.J. 
Holmes, Reward and Punishment Processing in the 
Human Brain: Clues from Affective Neuroscience 
and Implications for Depression Research. Part 
4. Cooperation and Trust. A.G. Sanfey, J.K. Rilling, 
Neural Bases of Social Decision Making. D. Houser, 
R. Kurzban, E. Xiao, Social and Biological Evidence 
on Motives for Punishment. Part 5. Goal-directed 
Decision Making. K. Christoff, A. Gordon, R. Smith, The 
Role of Spontaneous Thought in Human Cognition. 
J. Moll, J. Grafman, Well, What Do You Want To Do? A 
Cognitive Neuroscience View of Plan Decision Making. 
O. Vartanian, Decision Junctures in the Creative Process. 
March 2011: 6x9: 352pp 
Hb: 978-1-84169-489-4: $75.00

www.psypress.com/9781841694894

Available as a Complimentary Examination Copy
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Moral Emotions in 
Persons  
and Groups
Roger Giner-Sorolla, University of Kent, UK

European Monographs in Social Psychology Series

Psychological research shows that our 
emotions and feelings often guide the 
moral decisions we make about our own 
lives and the social groups to which we 
belong. But should we be concerned that 
out important moral decisions can be 
swayed by “hot” emotions, such as anger, 
disgust, guilt, shame and sympathy? 
Aren’t these feelings irrational and 
counterproductive? 
Using an integrative functional theory of 
emotions (IFT), Giner-Sorolla proposes that 
each emotion serves a number of different 
functions, sometimes inappropriately, 
and that moral emotions in particular are 
intimately tied to problems faced by the 
individuals in a group, and by groups 
interacting with each other.  Specifically, 
the author suggests that these emotions 
help us, as individuals and group 
members, to: 

Appraise developments in the •	
environment
Learn through association•	
Regulate our own behavior •	
Communicate convincingly with others. •	

Drawing on extensive research, including 
many studies from the author’s own lab, 
this book shows why emotions work to 
encourage reasonable moral behavior, and 
why they sometimes fail. 
This is the first single-authored volume 
in the field of psychology dedicated 
to a separate examination of the major 
moral and positive emotions. As such, 
the book is ideal reading for researchers, 
postgraduates and undergraduates of 
social psychology, sociology, philosophy 
and politics. 

CONTENTS
1. Emotions, Morality, Groups: Issues and Definitions. 
2. Emotion: An Integrative Functional Theory. 3. 
Emotions, Morality, Groups: Interrelationships. 4. 
Disgust and Anger. 5. Guilt and Shame. 6. Positive 
Moral Emotions. 7. Emotions, Morality, Groups: 
Applications and Implications.
December 2011: 6x9: 275pp 
Hb: 978-1-84872-068-8: $70.00 

www.psypress.com/socialmonographs/9781848720688

Available as an E-Inspection Copy
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Consumer Culture, 
Identity and Well-Being
The Search for the ‘Good Life’ and the ‘Body 
Perfect’
Helga Dittmar, University of Sussex, UK

European Monographs in Social Psychology Series 

“Consumer Culture, Identity and Well-Being: The Search for 
the ‘Good Life’ and the ‘Body Perfect’ discusses an important 

and timely issue - the psychological impact of mass consumption that visibly pervades our 
consumer culture. ... The author makes a contribution by focusing on identity.” - Candice 
R. Hollenbeck & George M. Zinkhan, PsycCRITIQUES

NEW IN PAPERBACK!

This book documents the negative 
psychological impact consumer culture can 
have on how individuals view themselves 
and on their emotional welfare. It looks 
at the social psychological dimensions 
of having, buying and wanting material 
goods, as well as the pursuit of media-
hyped appearance ideals. In particular, it 
focuses on:

The purchasing of material goods as •	
a means of expressing and seeking 
identity, and the negative consequences 
of this
Psychological buying motivations in •	
conventional buying environments and 
on the Internet
The unrealistic socio-cultural beauty •	
ideals embodied by idealized models.

Throughout, different approaches from 
social psychology are integrated, such 
as self-completion, self-discrepancy and 
value theory, to create a comprehensive 
theoretical framework for understanding 
the impact of internalizing core consumer 
culture ideals on how individuals see 
themselves and the implications this has 
for their psychological and physical health. 
Consumer Culture, Identity, and Well-Being 
is of interest to anybody who wants to find 
out more about the psychological effects 
of living in modern consumer societies on 
children, adolescents, and adults. More 
specifically, it will be of interest to students 
and researchers in social psychology, 

sociology, media studies, communication 
and other social sciences, as well as 
to psychologists, health workers, and 
practitioners interested in the topics of 
identity, consumption pathologies, body 
image, and body-related behaviors.

CONTENT
1. Understanding the Impact of Consumer Culture. 2. 
To Have is to Be? Psychological Functions of Material 
Possessions. 3. Consuming Passions? Psychological 
Motives for Buying Consumer Goods. 4. Is this as 
Good as it Gets? Materialistic Values and Well-Being. 5. 
I Shop Therefore I Am? Compulsive Buying and 
Identity-Seeking. 6. Does Size Matter? The Impact of 
Ultra-Thin Media Models on Women’s Body Image 
and on Advertising Effectiveness. 7. Think ‘Ideal’ and 
Feel Bad? Using Self-Discrepancies to Understand 
Negative Media Effects. 8. What is Beautiful and Who 
is ‘Cool’? Consumer Culture and Socialisation. 9. What 
is the Price of Consumer Culture? Consequences, 
Implications, and the Cage Within. 
September 2010: 6x9: 296pp 
Hb: 978-1-84169-608-9: $64.50
Pb: 978-1-84872-062-6: $34.95

www.psypress.com/socialmonographs/9781848720626

Available as an E-Inspection Copy
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Social Cognition, 
Social Identity, and 
Intergroup Relations
A Festschrift in Honor of Marilynn Brewer
Roderick M. Kramer, Stanford University, USA  
Geoffrey J. Leonardelli, University of Toronto, Canada          
Robert W. Livingston, Kellogg School of  
Management, USA

Psychology Press Festschrift Series

Perhaps the defining feature of humanity is 
the social condition -- how we think about 
others, identify ourselves with others, 
and interact with groups of others. The 
advances of evolutionary theory, social 
cognition, social identity, and intergroup 
relations, respectively, as major fields of 
inquiry have been among the crowning 
theoretical developments in social 
psychology over the past three decades. 
Marilynn Brewer has been a leading 
intellectual figure in the advancement of 
each of them. Her theory and research 
have had international impact on the way 
we think about the self and its relation 
to others. This festschrift celebrates 
Marilynn’s numerous contributions to 
social psychology, and includes original 
contributions from both leading and rising 
social psychologists from around the 
world.
The volume will be of interest to social 
psychologists, industrial/organizational 
psychologists, clinical psychologists, and 
sociologists.

CONTENTS
R.W. Livingston, G.J. Leonardelli, R.M. Kramer, Rigor with 
Relevance: The Many Legacies of Marilynn Brewer. 
Part 1. Social Cognition. M. Karasawa, Categorization-
Based Versus Person-Based Explanations of 
Behaviors: Implications from the Dual-Process 
Model. D.L. Hamilton, J.M. Chen, N. Way, Dynamic 
Aspects of Entitativity: From Group Perceptions to 
Social Interaction. L.R. Caporael, G.D. Reeder, New 

Evolutionary Perspectives on Theory of Mind. Part 2. 
Social Identity and Intergroup Relations. K. Schmid, 
M. Hewstone, Social Identity Complexity: Theoretical 
Implications for the Social Psychology of Intergroup 
Relations. G.J. Leonardelli, C.L. Pickett, J.E. Joseph, Y.D. 
Hess, Optimal Distinctiveness in Nested Categorization 
Contexts: Moving from Dueling Identities to a Dual 
Identity. C.L. Pickett, P. Smaldino, J. Sherman, J. Schank, 
Agent-based Modeling as a Tool for Studying Social 
Identity Processes: The Case of Optimal Distinctiveness 
Theory. A.C. Rumble, Religion as Collective Identity. 
K. Gonsalkorale, W. von Hippel, Intergroup Relations in 
the 21st Century: Ingroup Positivity and Outgroup 
Negativity Among Members of an Internet Hate Group. 
M.M. McDonald, C.D. Navarrete, J. Sidanius, Developing 
a Theory of Gendered Prejudice: An Evolutionary and 
Social Dominance Perspective. W.D. Crano, V. Hemovich, 
Intergroup Relations and Majority or Minority 
Group Influence. M. Yuki, Intragroup Relationships 
and Intergroup Comparisons as Two Sources of 
Collectivism. Part 3. Applications and Implications. 
S. Schneider, W.M. George, S. Carroll, E.D. Middleton, 
How Leaders Transform Followers: Organizational 
Identity as a Mediator of Follower Attitudes in Two 
Samples. R.M. Kramer, Cooperation and the Commons: 
Lab and Field Explorations of a Persistent Dilemma. E. 
Castano, Moral Disengagement and Morality Shifting 
in the Context of Collective Violence. W.W. Maddux, A 
Movable Feast: How Transformational Cross-Cultural 
Experiences Facilitate Creativity. Y.-R. Chen, G. Zhao, 
J. Lee, Trust in the Manager as a Supervisor or a 
Group Leader? Toward a Relational Versus Collective 
Distinction in Procedural Justice. Part 4. Reflections and 
Conclusion. M.B. Brewer, In Retrospect. 
June 2011: 6x9: 456pp 
Hb: 978-1-84872-935-3: $75.00

www.psypress.com/9781848729353

Available as an E-Inspection Copy
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Social and Personality 
Development
An Advanced Textbook
Michael E. Lamb, Cambridge University, UK 
Marc H. Bornstein, National Institute of Child Health 
and Human Development, USA

“This book provides first-rate, scholarly coverage of many key 
topics in social and personality development. Graduate stu-
dents and other developmental professionals will benefit from 
reading this well-written set of chapters written by leading 

researchers in the field.” - Nancy Eisenberg, Arizona State University, USA

This new text contains parts of Bornstein 
& Lamb’s Developmental Science, 6th 
edition, along with new introductory 
material, providing a cutting edge and 
comprehensive overview of social and 
personality development.  Each of the 
world-renowned contributors masterfully 
introduces the history and systems, 
methodologies, and measurement and 
analytic techniques used to understand 
the area of human development under 
review. The relevance of the field is 
illustrated through engaging applications. 
Each chapter reflects the current state of 
knowledge and features an introduction, an 
overview of the field, a chapter summary, 
and numerous classical and contemporary 
references. As a whole, this highly-
anticipated text illuminates substantive 
phenomena in social and personality 
developmental science and its relevance to 
everyday life.
Students and instructors will appreciate the 
book’s online resources. For each chapter, 
the website features: chapter outlines; 
a student reading guide; a glossary of 
key terms & concepts; and suggested 
readings with hotlinks to journal articles. 
Only instructors are granted access to 
the test bank with multiple choice, short 
answer, and essay questions; PowerPoint’s 
with all of the text’s figures & tables; and 
suggestions for classroom discussion/
assignments.

Intended for advanced undergraduate 
and/or graduate level courses on social 
and personality development taught 
in departments of psychology, human 
development, and education, researchers in 
these areas will also appreciate this book’s 
cutting edge coverage. 

CONTENTS
M. E. Lamb, M. H. Bornstein, Social and Personality 
Development: Introduction and Overview. Part I: 
Foundations of Developmental Science. R. M. Lerner, 
S. Lewin-Bizan, A. E. Alberts Warren, Concepts and 
Theories of Human Development. M. Cole, M. Packer, 
Culture in Development. D. P. Hartmann, K. E. Pelzel, 
C. B. Abbott, Design, Measurement, and Analysis in 
Developmental Research. Part II: Personality and 
Individual Development in Social Context. R. A. 
Thompson, A. C. Winer, R. Goodvin, The Individual Child: 
Temperament, Emotion, Self, and Personality. M. E. 
Lamb, C. Lewis, The Role of Parent-Child Relationships 
in Child Development. K. H. Rubin, R. Coplan, X. 
Chen, J. Bowker, K. L. McDonald, Peer Relationships 
in Childhood. J. S. Eccles, R. W. Roeser, School and 
Community Influences on Human Development. L. 
C. Malloy, M. E. Lamb, C. Katz, Children and the Law: 
Examples of Applied Developmental Psychology in 
Action.

March 2011: 7x10:  516 pp 
PB: 978-1-84872-926-1: $44.95 
www.psypress.com/social-and-personality-develop-
ment-9781848729261
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Goal-Directed  
Behavior
Henk Aarts & Andrew Elliot, University of Rochester, 
USA (Eds.)

Frontiers of Social Psychology Series
This volume presents chapters from internationally renowned 
scholars in the area of goals and social behavior. The book 
is organized around a series of topics that are of critical 
importance to understanding the social-cognitive aspects of 
goal-directed behavior. 

w w w. p s y p r e s s . c o m / f r o n t i e r s

In each chapter, the authors offer an 
introduction to past research on a specific 
topic and combine this with a presentation 
of their own empirical work to provide an 
integrated overview of the topic at hand. 
As a whole, this volume is designed to 
provide a broad portrait of goal research 
as it has been and is currently being 
conducted in the social psychological 
literature. It serves as an introduction 
to essential issues, while at the same 
time offering a sampling of cutting-edge 
research on core topics in the study of goal-
directed behavior, such as how goals are 
represented, where goals come from, and 
what goals do in the process of regulation.

CONTENTS
G. Moskowitz, The Representation and Regulation 
of Goals. A.B. Satpute, D. Badre, K.N. Ochsner, The 
Neuroscience of Goal-directed Behavior. K. Fujita, K.E. 
MacGregor, Basic Goal Distinctions. P.M. Gollwitzer, H. 
Barry, G. Oettingen, Needs and Incentives As Sources 
of Goals. N. Liberman, J. Förster, Goal Gradients, 
Expectancy, and Value. P. Sheeran, T.L. Webb, From 
Goals to Action. A. Fishbach, S.R. Finkelstein, How 
Feedback Influences Persistence, Disengagement, and 
Change in Goal Pursuit. R. Custers, B. Eitam, J.A. Bargh, 
Conscious and Unconscious Processes in Goal Pursuit. 
J.V. Cavallo, G.M. Fitzsimons, Intergoal Dynamics 
and Self-regulation: Goal Competition, Conflict, 
Coordination, and Completion. A. Dijksterhuis, H. Aarts, 
Control, Consciousness, and Agency. 
September 2011: 6x9: 400pp 
Hb: 978-1-84872-873-8: $69.95

www.psypress.com/frontiers/9781848728738

Available as an E-Inspection Copy
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The Social Cure
Identity, Health and Well-Being
Jolanda Jetten, University of Queensland, Australia; 
Catherine Haslam, Alexander S. Haslam, University 
of Exeter, UK

“This educative, wide-ranging and informative book argues 
that participation in social groups improves mental health and 
well being. While neuropsychologists may be most interested in 
the four chapters that are directly concerned with neurologically 
impaired people, the remaining chapters will inform them of the 
benefits of groups in other areas such as survivors of disasters, 

rape victims and concentration camp survivors.” - Barbara Wilson, The Oliver Zang-
will Centre for Neuropsychological Rehabilitation, Ely, UK
This edited book brings together the latest 
research on how group memberships, 
and the social identities associated with 
them, determine people’s health and 
well-being. The volume provides a variety 
of perspectives from clinical, social, 
organizational and applied fields that offer 
theoretical and empirical insights into 
these processes and their consequences. 
The contributions present a rich and novel 
analysis of core theoretical issues relating 
to the ways in which social identities, 
and factors associated with them (such as 
social support and a sense of community), 
can bolster individuals’ sense of self and 
contribute to physical and mental health. 
In this way it is shown how social identities 
constitute a ‘social cure’, capable of 
promoting adjustment, coping and well-
being for individuals dealing with a range 
of illnesses, injuries, trauma and stressors. In 
addition, these theories provide a platform 
for practical strategies that can maintain 
and enhance well-being, particularly among 
vulnerable populations. 
Contributors to the book are at the forefront 
of these developments and the book’s 
strength derives from its analysis of factors 
that shape the health and well-being of a 
broad range of groups. It presents powerful 
insights which have important implications 
for health, clinical, social and organisational 
psychology and a range of cognate fields. 

CONTENTS
Part 1: Social Identity, Health and Well-Being.  J. 
Jetten, C. Haslam, S.A. Haslam, The Case for a Social 
Identity Analysis of Health and Well-Being.  F. Sani, 

Group Identification, Social Relationships and Health.  
M. Tarrant, M.S. Hagger, C. Farrow, Promoting Positive 
Orientation Towards Health Through Social Identity.  
J.F. Helliwell, C. Barrington-Leigh, How much is Social 
Capital Worth?  Part 2: Social Identity, Stigma 
and Coping.  L. St Claire, C. Clucas, In Sickness and 
in Health: Influences of Social Categorizations on 
Health-Related Outcomes.  J. Jetten, N. Pachana, Not 
Wanting to Grow Old: Using a Social Identity Model 
of Identity Change (SIMIC) to Understand the Impact 
of Driving Cessation in Older Adults.  N. Branscombe, 
S. Fernández, A. Gómez, T. Cronin, Moving Toward or 
Away from a Group Identity: Different Strategies for 
Coping with Pervasive Discrimination.  K. Matheson, 
H. Anisman, Biological and Psychosocial Responses 
to Discrimination.  Part 3: Social Identity, Stress and 
Trauma. S.A. Haslam, S.D. Reicher, M. Levine, When 
Other People Are Heaven, When Other People Are 
Hell: How Social Identity Determines the Nature and 
Impact of Social Support.  R. van Dick, S.A. Haslam, 
Stress and Well-Being in the Workplace: Support for 
Key Propositions from the Social Identity Approach. J. 
Drury, Collective Resilience in Mass Emergencies and 
Disasters: A Social Identity Model. B. Kellezi, S. Reicher, 
‘Social Cure’ or ‘Social Curse’?: The Psychological 
Impact of Extreme Events during the Kosovo Conflict  
Part 4: Social Identity, Recovery and Rehabilitation. 
J. Douglas, Social Linkage, Self-Concept and Wellbeing 
after Severe Traumatic Brain Injury.  J. Jones, J. Jetten, 
S.A. Haslam, W. H. Williams, Deciding to Disclose: 
The Importance of Maintaining Social Relationships 
for Well-Being after acquired Brain Injury.  F. Gracey, 
T. Ownsworth, The Experience of Self in the World: 
The Personal and Social Contexts of Identity Change 
after Brain Injury. C. Haslam, J. Jetten, S.A. Haslam, C. 
Knight, The Importance of Remembering and Deciding 
Together: Enhancing the Health and Well-Being of 
Older Adults in Care. C. Haslam, J. Jetten, S.A. Haslam, 
Conclusion. Advancing the Social Cure: Implications for 
Theory, Practice and Policy 
August 2011: 6x9: 344pp 
Hb: 978-1-84872-021-3: $70.00

www.psypress.com/9781848720213
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Surviving Identity
The Rise of the “Survivor” In Contemporary 
Society
Kenneth McLaughlin
Concepts for Critical Psychology Series

Today, political claims are increasingly 
made on the basis of experienced trauma 
and inherent vulnerability, for example 
in the increasing numbers of people 
who identify as a ‘survivor’ of one thing 
or another, as well as the way in which 
much political discourse and social 
policy assumes the vulnerability of the 
population. This book discusses these 
developments in relation to the changing 
focus of social movements; from concerns 
with economic redistribution towards 
campaigns for cultural recognition. As a 
result of this, the experience of trauma and 
psychological vulnerability has become 
a dominant paradigm within which both 
personal and political grievances are 
expressed.
Combining the psychological, social, 
and political aspects of the expression of 
individual distress and political dissent, 
this book provides a unique analysis of 
how concepts such as ‘vulnerability’ and 
‘trauma’ have become institutionalized 

within politics and society, and also how 
many of the ‘caring’ measures that arise 
from this are justified. In addition, the book 
shows how the embracing of the survivor 
identity represents a diminished view 
of the human subject and our capacity 
to achieve progressive political and 
individual change.
This book will be of interest to researchers, 
postgraduates and undergraduate students 
of critical psychology, sociology, social 
policy, politics, social movements and 
mental health.

CONTENT
Introduction 1. Social Movements Old and New. 2. 
Recognising Identity. 3. Surviving Trauma. 4. Surviving 
Psychiatry. 5. The Rise of Therapeutic Identity. 6. The 
Imposition of a Vulnerable Identity. 7. Conclusion.
October 2011: 6x9: 114pp 
Hb: 978-0-415-59120-1: $69.95 
Pb: 978-0-415-59121-8: $34.95

www.psypress.com/9780415591218

Available as an E-Inspection Copy
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Read them online, or request a print  
copy, at the Social Psychology Arena:
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Women and Psychology Series
www.psypress.com/women-and-psychology

Jane Ussher, University of Western Sydney, Australia (Ed.)

This series brings together current theory and research on 
women and psychology. Drawing on scholarship from a 
number of different areas of psychology, it bridges the gap 
between abstract research and the reality of women’s lives 
by integrating theory and practice, research and policy.
Each book addresses a ‘cutting edge’ issue of research, 
covering topics such as postnatal depression and eating 
disorders, and addressing a wide range of theories and 
methodologies.
The series provides accessible and concise accounts of key 
issues in the study of women and psychology, and clearly 
demonstrates the centrality of psychology debates within 
women’s studies or feminism.

Macleod 
‘Adolescence’, Pregnancy and Abortion
Constructing a Threat of Degeneration
Series: Women and Psychology
2010: 6x9: 184pp 
Hb: 978-0-415-55339-1: £45.00/$80.00 
Pb: 978-0-415-55338-4: £14.95/$27.50
www.psypress.com/9780415553384

Mountian
Drugs, Gender and the Social Imaginary
Series: Concepts for Critical Psychology
November 2011: 6x9: 136pp 
Hb: 978-0-415-58383-1: £39.95/$69.95 
Pb: 978-0-415-58386-2: £19.95/$39.95
www.psypress.com /9780415583862

Gyler
The Gendered Unconscious
Can Gender Discourses Subvert Psychoanalysis?
Series: Women and Psychology
2010: 6x9: 208pp 
Hb: 978-0-415-40170-8: £45.00/$79.95 
Pb: 978-0-415-40171-5: £14.95/$26.95
www.psypress.com/9780415401715

Haaken
Hard Knocks
Domestic Violence and the Psychology of Storytelling
Series: Women and Psychology
2010: 6x9: 208pp 
Hb: 978-0-415-56338-3: £45.00/$80.00 
Pb: 978-0-415-56342-0: £14.95/$26.95
www.psypress.com/9780415563420

Ussher
The Madness of Women
Myth and Experience
Series: Women and Psychology
March 2011: 6x9: 328pp 
Hb: 978-0-415-33927-8: £44.95/$80.00 
Pb: 978-0-415-33928-5: £17.95/$32.50
www.psypress.com/9780415339285

Gender & Sexuality Arena

including:

•  	 10% discount on all online orders!
•  	 Free shipping on online orders!
	� (UK customers: free shipping on orders of 

£20 or more. US and Canadian customers: 
free shipping on orders of $35 or more.)

•   �	 Forthcoming events and conferences

• 	 Special offers, news, calls for papers

•  	 The latest books and journal issues

Discover a wealth of Gender & 
Sexuality Resources
www.gender-and-sexuality-arena.com

Haaken & Reavey (Eds.)
Memory Matters
Contexts for Understanding Sexual Abuse Recollections
2009: 6x9: 248pp 
Hb: 978-0-415-44491-0: £42.50/$79.95
www.psypress.com/9780415444910
Available as an E-Inspection Copy

Halpern
Sex Differences in Cognitive Abilities, 4th Ed
June 2011: 6x9: 440pp 
Hb: 978-1-84872-940-7: £75.00/$120.00 
Pb: 978-1-84872-941-4: £39.95/$62.50
www.psypress.com/9781848729414
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Race, Racism and 
Psychology
2nd Edition
Graham Richards, Retired; formerly Staffordshire 
University UK 

This book offers a comprehensive overview 
of the ways in which Psychology has 
engaged with ‘race’ and racism issues since 
the late 19th century. It emphasizes the 
complexities and convolutions of the story 
and attempts to elucidate the subtleties and 
occasional paradoxes that have arisen as a 
result. 
This new edition contains revisions and 
additions to the author’s previous work, as 
well as two brand new chapters; ‘Liberation 
Psychology’, and ‘Historiographical 
Updates, Revisions and New Thoughts.’ The 
former draws attention to the importance 
of the South African Black Consciousness 
movement and ‘Post-colonial’ Psychology, 
and the latter explores recent additional 
historical research on the subject, including 
further thoughts on the nature of British 
racism, new material on French colonial 
psychiatry, and the problem of the awkward 
status of virtually all the language and 
terms currently used for discussing the 
topic. 
This important and controversial book 
has proved to be a vital text for readers, 
as a point of departure for more in-depth 

inquiries into specific topics, and as a handy 
reference text. The additional up-to-date 
material included in this new edition makes 
the book an even more valuable resource to 
those working and studying psychology, as 
well as to anyone concerned with the ‘race’ 
issue either professionally or personally. 

CONTENTS
Introduction. 1. The Pre-evolutionary Background 
and the Roots of Scientific Racism. 2. Psychology and 
‘Scientific Racism’ 1860–1910. 3. An Imperial Interlude: 
The Cambridge Torres Straits Expedition and its 
Aftermath. 4. ‘Race’ in US Psychology to 1945: I. The 
Rise and Nature of ‘Race Psychology’. 5. ‘Race’ in US 
Psychology to 1945: II. The Rise of Anti-racism. 6. ‘Race’ 
in European Psychology to 1940: I. Primitive Minds and 
Aryan Supermen. 7. ‘Race’ in European Psychology to 
1940: II. Its Presence and Absence in British Psychology. 
8. Racism at Bay: Psychology and ‘race’ 1945–69. 9. Race 
and IQ 1969–96: An Undead Controversy. 10. Bringing 
it all Back Home. 11. A New Era: Liberation Psychology. 
12. Historiographical Updates, Revisions and New 
Thoughts. 13. Résumé.
July 2011: 6x9: 224pp 
Hb: 978-0-415-56141-9: $80.00 
Pb: 978-0-415-56142-6: $42.50

www.psypress.com/9780415561426

Available as an E-Inspection Copy
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NEW EDITION!

Black Fathers, 2nd Ed
An Invisible Presence in America
Michael Connor, Alliant International University, USA    Joseph L. White, University of California - Irvine, USA

“Connor and White capture eloquently the struggles, triumphs, hopes and dreams of African American men....
the focus on personal narratives is clearly a strength. … [It is]...a good text for ...courses examining the…  
family and/or cross-cultural courses.” - Daryl M. Rowe, Pepperdine University, USA
April 2011: 6x9: 304pp
HB: 978-0-415-88366-5: $90.00
PB: 978-0-415-88367-2: $39.95
http://www.psypress.com/black-fathers-9780415883665
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Trust and Conflict
Representation, Culture and Dialogue
Ivana Marková & Alex Gillespie, University of Stirling, 
UK (Eds.)

Cultural Dynamics of Social Representation Series

Trust, distrust and conflict between social 
groups have existed throughout the history 
of humankind, although their forms have 
changed. Using three main concepts: 
culture, representation and dialogue, this 
book explores and re-thinks some of these 
changes in relation to concrete historical 
and contemporary events.
Part I offers a symbolic and historical 
analysis of trust and distrust while 
Parts II and III examine trust, distrust 
and conflict in specific events including 
the Cyprus conflict, Estonian collective 
memories, coping with HIV/AIDS 
in China, Swedish asylum seekers, 
the Cuban missile crisis and Stalinist 
confessions. With an impressive array of 
international contributors the chapters 
draw on a number of key concepts such 
as self and other, ingroup and outgroup, 
contact between groups, categorization, 
brinkmanship, knowledge, beliefs and 
myth. 
Trust and Conflict offers a fresh perspective 
on the problems that arise from treating 
trust, distrust and conflict as simplified 
indicators. Instead, it proposes that 
human and social sciences can view 
these phenomena within the complex 
matrix of interacting perspectives and 
meta-perspectives that characterise the 
social world. As such it will be of interest 

to undergraduates, postgraduates and 
lecturers of human and social sciences 
especially social psychology, sociology, 
political science and communication 
studies.

CONTENTS
Series Editor’s Foreword. Marková, Gillespie, Preface. 
Marková, Conflict and Trust in Dialogical Perspective. 
Part 1: Symbolic Systems and Basic Trust. Hosking, 
Trust and Symbolic Systems: Religion and Nationhood. 
Wertsch, Batiashvili, Mnemonic Communities and 
Conflict: Georgia’s and National Narrative Template. 
Valsiner, The Dynamics of Trust and Non-Trust. Part 2: 
From Categorisation To Social Representation. Rubini, 
Palmonari, Different and Yet Human: Categorization 
and the Antecedents of Intergroup Trust. Psaltis, 
Intergroup Trust and Contact in Transition: A Social 
Representations Perspective on the Cyprus Conflict. 
Raudsepp, The Essentially Other: Representational 
Processes that Divide Groups. Liu, Social Categorisation 
and Bao in the Age of AIDS: The Case of China. Part 3: 
Situated Trust/Distrust: Points Of Contact. Gillespie, 
Dialogical Dynamics of Trust and Distrust in the Cuban 
Missile Crisis. Linell, Keselman, Trustworthiness at 
Stake: Trust and Distrust in Investigative Interviews 
with Russian Adolescent Asylum-Seekers in Sweden. 
Marková, Confession as a Communication Genre: The 
Logos and Mythos of the Party. Part 4: Concluding 
Comment. Gillespie, Contact Without Transformation: 
The Context, Process and Content of Distrust. 
September 2011: 6x9: 256pp 
Hb: 978-0-415-59346-5: $90.00

www.psypress.com/9780415593465
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A Critical Psychology of the  
Post-Colonial
The Mind of Apartheid
Derek Hook, London School of Economics, UK and University of the 
Witwatersrand, South Africa

An oft-neglected element of postcolonial 
thought is the explicitly psychological 
dimension of many of its foundational 
texts. This unprecedented volume 
explores the relation between these two 
disciplinary domains by treating the work 
of a variety of anti-colonial authors as 
serious psychological contributions to the 
theorization of racism and oppression. 
This approach demonstrates the pertinence 
of postcolonial thought for critical 
social psychology and opens up novel 
perspectives on a variety of key topics in 
social psychology. These include: 

The psychology of embodiment and •	
racialization
Resistance strategies to oppression •	
‘Extra-discursive’ facets of racism •	
The unconscious dimension of •	
stereotypes
The intersection of psychological and •	
symbolic modalities of power. 

In addition, this book makes a distinctive 
contribution to the field of postcolonial 
studies by virtue of an eclectic combination 
of Africanist and anti-apartheid authors 
– Homi Bhabha, Steve Biko, J.M. Coetzee, 

Frantz Fanon, Julia Kristeva, Chabani 
Manganyi and Slavoj Żiżek. The South 
African focus serves to emphasize the 
ongoing historical importance of the anti-
apartheid struggle for today’s globalized 
world.
A Critical Psychology of the Post Colonial 
is an invaluable text for social psychology 
and sociology students enrolled in courses 
on racism or cultural studies. It will also 
appeal to postgraduates, academics and 
anyone interested in psychoanalysis in 
relation to societal and political issues.

CONTENTS
Introduction: Why a critical psychology of the 
postcolonial? Chapter 1. The postcolonial, the 
psychopolitical, Black Consciousness and vernacular 
psychology. Chapter 2. Abjection as a political 
factor: Racism and the ‘extra-discursive’. Chapter 3. 
Postcolonial Psychoanalysis: Fanon, desire, fantasy 
and libidinal economy. Chapter 4. The stereotype, 
colonial discourse, fetishism, racism. Chapter 5. The 
‘real’ of racializing embodiment. Chapter 6. Retrieving 
Biko: A Back Consciousness critique of post-apartheid 
whiteness 
October 2011: 6x9: 288pp
HB: 978-0-415-58756-3: $70.00
PB:  978-0-415-58757:0: $34.95

www.psypress.com/9780415587570

Psychology Press  
is on Facebook!
Find Psychology Press on Facebook for all 
the latest news and announcements.  
Go to  
www.facebook.com/psychologypress 
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Personality, Human 
Development, and 
Culture 
International Perspectives on Psychological 
Science (Volume 2)
Ralf Schwarzer, Freie University of Berlin, Germany 
Peter A. Frensch, University of Humboldt- 
University, Berlin (Eds.)

This is the second of two volumes which 
together present the main contributions 
from the 29th International Congress of 
Psychology, held in Berlin in 2008, written 
by international leaders in psychology 
from around the world. The authors 
present a variety of approaches and 
perspectives that reflect cutting-edge 
advances in psychological science.
Personality, Human Development, and Culture 
provides an overview of advances in 
several areas of psychology such as clinical, 
health, social, developmental, and cross-
cultural psychology. One section of the 
volume is dedicated solely to emotions and 
health, and addresses state-of-the-art work 
on the regulation of self, health, social 
relations, and emotions such as passion. 
Other sections deal with development and 
personality issues as well as conceptual, 
cultural, and ethnic approaches to modern 
psychology. The global perspective of 
this collection illustrates research being 
undertaken on all five continents and 
emphasizes the cultural diversity of the 
contributors.
This book will be an invaluable resource 
for researchers, professionals, teachers and 
students in the field of psychology.

CONTENTS
Part 1. Emotions and Health. C.S. Carver, Affects and 
Self-Regulation. W. Stroebe, E.K. Papies, H. Aarts, The 
Psychology of Dieting and Overweight: Testing a 

Goal Conflict Model of the Self-Regulation of Eating. 
A. Leibovich de Duarte, Psychotherapists at Work: 
Exploring the Construction of Clinical Inferences. 
N.H. Frijda, Passions: What Emotions Really Are. R.J. 
Vallerand, N. Carbonneau, M-A. Lafrenière, On Living 
Life to the Fullest: The Role of Passion. B. Rimé, 
Emotion Regulation and the Social Sharing of Emotion: 
Interpersonal and Collective Processes. G. Misra, The 
Cultural Construction of Self and Emotion: Implications 
for Well-Being. Part 2. Early Development. R.F. Zimba, 
Early Childhood Development in Southern Africa. L. 
Pulkkinen, T. Pitkänen, Temperance and the Strengths 
of Personality: Evidence from a 35-Year Longitudinal 
Study. L. Zhu, A Cross-Cultural Perspective on the 
Development of Sharing Behavior: Integrating 
Behavioral Economics and Psychology. A.B. Nsamenang, 
Developmental Science: An Africentric Perspective. 
Part 3. Culture and Ethnicity. M.H. Bond, Doing a 
Psychology of the Chinese People: Discoveries for 
the World from one End of the Silk Road. D. Bar-Tal, 
Culture of Conflict: Evolvement, Institutionalization 
and Consequences. C-Y. Chiu, Cultural Psychology 
of Globalization. N. Duncan, ‘Race’, Racism and 
Knowledge Production in South African Psychology: 
Implications for Dealing with Racism in Contemporary 
South Africa. M.C. Ferreira, The Research and Practice 
of Work and Organizational Psychology in Brazil: 
Challenges and Perspectives for the New Millennium. 
B-S. Cheng, Y-C. Lin, Paternalistic Leadership in the 
Chinese Contexts: A Full-Cycle Indigenous Approach. 
Part 4. Conceptual Issues in Psychology. R. Ardila, 
Psychology and Behavior Analysis: The Nature of 
the Controversy. E. Ribes-Iñesta, Social Interactions: 
Conceptual Reflections and an Experimental Approach. 
June 2010: 6x9: 328pp 
Hb: 978-1-84872-023-7: $125.00

www.psypress.com/9781848720237
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Explorations in 
Political Psychology
Jon A. Krosnick & I-Chant Chiang, Stanford University, 
USA (Eds.)

Frontiers of Social Psychology Series

In recent decades, research in political 
psychology has illuminated the 
psychological processes underlying 
important political action, both by 
ordinary citizens and by political leaders. 
As the world has become increasingly 
engaged in thinking about politics, this 
volume reflects the exciting new work 
by political psychologists to understand 
the contemporary functioning of 
government. Explorations in Political 
Psychology includes some of the most 
important new work.

CONTENTS
J.A. Krosnick, I.A. Chiang, Introduction. J.B. Bendor, 
Aspiration-Based Models of Politics. R.M. Kramer, 
Identity Threats and Identity Repairs: How Leaders 
Construe and Respond to Identity-Threatening 
Predicaments. D.J. McAdam, Toward a Social 
Psychology of Social Movements. P.G. Mitchell, P.E. 
Tetlock, Experimental Political Philosophy: Justice 
Judgments in the Hypothetical Society Paradigm. N.J. 
Shook, J.A. Krosnick, R.K. Thomas, I.A. Chiang, D.K. Cohen, 
Exploring the Structure of Public Opinion Change: 
Policy Attitudes and Their Importance Before vs After 
September 11th. T.K. Vescio, A. Cuddy, F. Crosby, Racism, 
Complexity, and Affirmative Action. 
October 2011: 6x9: 352pp 
Hb: 978-1-84169-445-0: $69.95

www.psypress.com/frontiers/9781841694450

Available as an E-Inspection Copy
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Frontiers of Social Psychology series
Series Editors: Arie W. Kruglanski & Joseph P. Forgas

Please visit www.psypress.com/frontiers
full details of all titles in the series. •	
all published titles are •	
available to purchase online 
via our secure ecommerce 
system. 
selected forthcoming titles are •	
available to order pending 
publication. 
the opportunity to request an •	
inspection copy online. 



30

G
EN

ER
A

L TO
P

ICS IN
 SO

CIA
L P

SYCH
O

LO
G

Y

w w w. r o u t l e d g e m e n t a l h e a l t h . c o m

Handbook of the 
History of Social 
Psychology
Arie W. Kruglanski, University of Maryland, USA 
Wolfgang Stroebe, Utrecht University, The  
Netherlands (Eds.)

For the first time in the history of social 
psychology, we have a handbook on 
the history of social psychology. In it, 
leading luminaries in the field present 
their take on how research in their own 
domains has unfolded, on the scientists 
whose impact shaped the research 
agendas in the different areas of social 
psychology, and on events, institutions 
and publications that were pivotal in 
determining the field’s history.
Social psychology’s numerous subfields 
now boast a rich historical heritage 
of their own, which demands special 
attention. The Handbook recounts the 
intriguing and often surprising lessons 
that the tale of social psychology’s 
remarkable ascendance has to offer. The 
historical diversity is the hallmark of the 
present handbook reflecting each of this 
field’s domains unique evolution.
Collectively, the contributions put a 
conceptual mirror to our field and 
weave the intricate tapestry of people, 
dynamics and events whose workings 
combined to produce what the vibrant 
discipline of social psychology is today. 
They allow the contemporary student, 
scholar and instructor to explore the 
historical development of this important 
field, provide insight into its enduring 
aims and allow them to transcend the 
vicissitudes of the zeitgeist and fads of 
the moment.

The Handbook of the History of Social 
Psychology provides an essential resource 
for any social psychologist’s collection.

CONTENTS
Preface. Part 1: Approaches. A.W. Kruglanski, W. Stroebe, 
The Making of Social Psychology. D. Hilton, Emergence 
of Cognitive Social Psychology: A Historical Analysis. 
M.S. North, S.T. Fiske, A History of Social Cognition. 
D.T. Kenrick, A.B. Cohen, A History of Evolutionary 
Social Psychology. J.T. Cacioppo, G.G. Berntson, J. Decety, 
A History of Social Neuroscience. K.J. Gergen, The 
Social Dimension of Social Psychology: A Historical 
Analysis. J. Morawski, The Importance of History to 
Social Psychology. W.D. Crano, A. Lac, The Evolution 
of Research Methodologies in Social Psychology: A 
Historical Analysis. Part 2: Domains of Inquiry. P. 
Briñol, R.E. Petty, A History of Attitudes and Persuasion 
Research. H.T. Reis, A History of Relationship Research 
in Social Psychology. J.M. Levine, R.L. Moreland, 
A History of Small Group Research. J.F. Dovidio, 
A.-K. Newheiser, J.-P. Leyens, A History of Intergroup 
Relations Research. P.A.M. Van Lange, A History of 
Interdependence: Theory and Research. D.G. Pruitt, A 
History of Social Conflict and Negotiation Research. 
E.T. Higgins, A Tale of Two Histories of Motivation 
Science. A.S.R. Manstead, A History of Affect and 
Emotion Research in Social Psychology. M. Biernat, K. 
Deaux, A History of Social Psychological Research on 
Gender. L. Berkowitz, A History of Social Psychological 
Research on Aggression. C.D. Batson, A History of 
Prosocial Behavior Research. T.R. Tyler, A History of 
Justice and Morality Research. J.R. Eiser, A History of 
Social Judgment Research. R. Prislin, W.D. Crano, A 
History of Social Influence Research. 
September 2011: 7x10: 700pp 
Hb: 978-1-84872-868-4: $120.00

www.psypress.com/9781848728684

Available as an E-Inspection Copy
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Transcending Taboos
A Moral and Psychological Examination of 
Cyberspace
Garry Young, Nottingham Trent University, UK   
Monica Whitty, University of Leicester, UK

Cyberspace is composed of a multitude 
of different spaces, where users can 
represent themselves in many divergent 
ways. Why, in a video game, is it more 
acceptable to murder or maim than rape? 
After all, in each case, it is only pixels that 
are being assaulted. This book avoids 
wrestling with the common question of 
whether  the virtual violation of real-world 
taboos is right or wrong, and instead 
provides a theoretical framework that 
helps us understand why such distinctions 
are typically made, and explores the 
psychological impact (rather than the 
morality) of violating offline taboos within 
cyberspace.
The authors discuss such online areas as: 

‘Reality’ sites depicting taboo images•	
Social sites such as Chatroulette •	
Online dating sites•	
Video game content. •	

This book evaluates the possibility 
for change afforded by cyberspace, 
and considers whether there are some 
interactions that should not be permissible 
even virtually. It also examines how we 
might be able to cope with the potential 
moral freedoms afforded by cyberspace, 
and who might be vulnerable to such 
freedoms of action and representation 
within this virtual space.

This book is ideal for researchers and 
students of internet psychology, philosophy 
and social policy, as well as therapists, 
those interested in computer science, law, 
media and communication studies. 

CONTENTS
1. Introduction. Part 1. Should Cyberspace be a 
Space Where, Virtually, Anything is Permissible? 
2. Virtual Immediacy: Changing the Contingency. 
3. Disgust: A Measure of Moral Wisdom or Moral 
Fallibility? 4. Obscenity: A Measure of Offence or 
Depravity? 5. The Passive Voyeur: Where’s the 
Harm in Looking? 6. Virtual Emotions: Addressing 
the Paradox of Fiction. 7. On the Nature of Play: 
Cyberspace as a Virtual Playground. 8. Single-Player 
Games: What is and, Perhaps What Should Never 
Be. 9. Multiplayer Games: Are we all Agreed? Part 
2. The Nature and Authenticity of Selves Within 
Cyberspace. 10. Disembodiment: A Meeting of Minds. 
11. Embodiment: Possible Selves and Cyber-Relations. 
12. Progressive Embodiment: The Supermorphic 
Persona. Part 3: Psychological Parity and Changes 
to the Self. 13. Violent Games: Where’s the Harm 
in Playing? 14. Psychological Parity: Coping with 
Altered Contingencies. 15. Identity and Interpretation: 
Repercussion for Parity and Potential Harm. 
16.Transcending Taboos: The Way Forward.
October 2011: 6x9: 240pp 
Hb: 978-0-415-57933-9: $79.20 
Pb: 978-0-415-57936-0: $37.50

www.psypress.com/9780415579360

Available as an E-Inspection Copy
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Social Psychology
3rd Edition
Eliot R. Smith, University of Indiana, USA  
Diane M. Mackie, University of California at Santa 
Barbara, USA
“In my view, Social Psychology, 3rd Edition, by Smith & 
Mackie, has many advantages over its competitors. It presents, 
and consistently reiterates, themes that operate across areas of 
social psychology, giving social psychology a “unified” feel that 
is often absent from other textbooks. Even more importantly, 

this is a text that does not treat social psychology as if it were intellectual candy, but instead 
presents a meaty, comprehensive, sophisticated, and nuanced view of the field. It man-
ages to maintain intellectual rigor while maintaining a high standard of readability, often 
conveying and contextualizing findings in terms of engaging real examples. In my opinion, 
this book is an excellent way to introduce people to the science of social psychology!” - John 
J. Skowronski, Professor of Psychology, Northern Illinois University, USA

BEST SELLING TEXTBOOK!

This textbook provides the only 
conceptually integrated undergraduate 
introduction to social psychology, offering 
a clear synthesis of the cognitive and social, 
and individual and group influences that 
shape social behavior.
It offers comprehensive coverage of 
classic, contemporary, and emerging 
topics in social psychology. The focus 
is on underlying, unifying principles 
that operate across topics, rather than 
treatment of each topic in isolation, a 
focus that reflects the increasingly cross-
disciplinary developments within and 
beyond psychology. An emphasis on 
research carried out in different parts 
of the world and a sensitivity to cross-
cultural perspectives highlight the 
internationalization of the field in recent 
years. In addition, the text offers real-
world applications of scientific principles 
to areas such as marketing, law, education, 
and health. Throughout, the discussion 
conceptually integrates the pervasive 
impact of social groups on all aspects of 
social behavior.
Extensive feedback from reviews of 
prior editions has helped make this third 
edition comprehensive, contemporary, and 
relevant to social psychology students’ and 
instructors’ needs. Effective and helpful 

pedagogical features include chapter 
summaries, margin glossaries, tables, 
graphs, and photographs.
An attractive student-friendly format, and 
a narrative by two leading scholars that is 
both lively and rigorous, make this text one 
of the most respected and acclaimed on the 
market.
The text is supported by an extensive 
online Social Psychology Student Learning 
Program (SocSLP) and CD-ROM based 
Instructor Resources, both of which are free 
of charge to qualifying adopters.

CONTENTS
Chapter 1. What is Social Psychology? Chapter 2. 
Asking and Answering Research Questions. Chapter 
3. Perceiving Individuals. Forming. Chapter 4. The 
Self. Constructing the Self-Concept: What We Know About 
Ourselves. Chapter 5. Perceiving Groups. Chapter 6. 
Social Identity. Chapter 7. Attitudes and Attitude 
Change. Chapter 8. Attitudes and Behavior. Chapter 9. 
Groups, Norms, and Conformity. Chapter 10. Norms 
and Behavior. Chapter 11. Liking and Loving. Chapter 
12. Interaction in Groups. Chapter 13. Aggression and 
Conflict. Chapter 14. Helping and Cooperation. 
2007: 8x10: 688pp 
Hb: 978-1-84169-408-5: $105.00
Pb: 978-1-84169-409-2: $64.95

www.psypress.com/smithandmackie

Available as a Complimentary Examination Copy
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research methods & statistics Arena

including:

•  	 10% discount on all online orders!

•  	 Free shipping on online orders!

	� (UK customers: free shipping on orders of £20 
or more. US and Canadian customers: free ship-
ping on orders of $35 or more.)

•   �	Forthcoming events and conferences

• 	 Special offers, news, calls for papers

•  	 The latest books and journal issues

All titles featured are available  
for inspection.

Discover a wealth of Research Methods and 
Statistics Resources

www.researchmethodsarena.com

Das et al., Eds.
Social and Behavioral Research and the 
Internet
Advances in Applied Methods and Research Strategies
Series: European Association of Methodology Series
2010: 6x9: 449pp 
Hb: 978-1-84872-816-5: £62.50/$100.00 
Pb: 978-1-84872-817-2: £29.95/$47.95
www.psypress.com/9781848728172

Davidov et al., Eds.
Cross-Cultural Analysis
Methods and Applications
Series: European Association of Methodology Series
2010: 6x9: 507pp 
Hb: 978-1-84872-822-6: £64.95/$100.00
www.psypress.com/9781848728226

Schumacker & Lomax
A Beginner’s Guide to Structural Equation 
Modeling, 3rd Ed.
2010: 6x9: 536pp 
Hb: 978-1-84169-890-8: £64.95/$100.00 
Pb: 978-1-84169-891-5: £39.95/$59.95
www.psypress.com/9781841698915

Azen & Walker
Categorical Data Analysis for the Behavioral 
and Social Sciences
2010: 7x10: 296pp 
Hb: 978-1-84872-836-3: £39.95/$59.95
www.psypress.com/9781848728363

Panter & Sterba
Handbook of Ethics in Quantitative 
Methodology
Series: Multivariate Applications Series
January 2011: 6x9: 544pp 
Hb: 978-1-84872-854-7: £59.95/$100.00 
Pb: 978-1-84872-855-4: £29.95/$49.95
www.psypress.com/9781848728554

Leech et al.
IBM SPSS for Intermediate Statistics, 4th Ed
Use and Interpretation
May 2011: 8-1/2 x 11: 320pp 
Pb: 978-0-415-88047-3: £22.50/$34.95
www.psypress.com/9780415880473

Morgan, et al.
IBM SPSS for Introductory Statistics, 4th Ed.
Use and Interpretation
2010: 8-1/2 x 11: 243pp 
Pb: 978-0-415-88229-3: £19.95/$34.95
www.psypress.com/9780415882293

Kinnear & Gray
IBM SPSS Statistics 19 Made Simple
August 2011: 7½x10: 672pp 
Pb: 978-1-84872-069-5: £19.95/$34.95
www.psypress.com/9781848720695

Bryman & Cramer
Quantitative Data Analysis with IBM SPSS 17, 
18 and 19
A Guide for Social Scientists
2011: 7x10: 360pp
HB: 978-0-415-57918-6: £49.95/$90.00
PB: 978-0-415-57919-3: £24.95/$44.95
www.psypress.com/9780415579193 

Hox
Multilevel Analysis, 2nd Ed.
Techniques and Applications
Series: Quantitative Methodology Series
2010: 6x9: 392pp 
Hb: 978-1-84872-845-5: £59.95/$95.00 
Pb: 978-1-84872-846-2: £29.95/$46.95
www.psypress.com/9781848728462

Heck et al.
Multilevel and Longitudinal Modeling with 
IBM SPSS
Series: Quantitative Methodology Series
2010: 8-1/2 x 11: 356pp 
Hb: 978-1-84872-862-2: £59.95/$100.00 
Pb: 978-1-84872-863-9: £27.50/$43.95
www.psypress.com/9781848728639
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European Review of 
Social Psychology
Published under the auspices of the European 
Association of Social Psychology (EASP)
Impact Factor 1.611*
EDITORS
Wolfgang Stroebe, Utrecht University, The Netherlands   
Miles Hewstone, Oxford University, UK 

 
The European Review of Social Psychology (ERSP) is an international e-first journal which 
aims to further the international exchange of ideas by providing an outlet for substantial 
accounts of theoretical and empirical work, whose origins may be, but need not be, 
European. The emphasis of these contributions is on substantial individual programmes 
of research and on critical assessment of major areas of research, as well as on topics and 
initiatives of contemporary interest and originality. 
Interactive Subject Index
See ERSP’s subject index that links directly to articles in the journal: http://bit.ly/9VC2Ev. 
You can browse subjects that link to over 20 years of premium content.
Manuscript Submission
The Editors welcome spontaneous submissions and suggestions for manuscripts either 
direct from the authors, or indirectly from other scholars. Authors with a concrete 
proposal should provide a ca. 5-page outline, with a full listing of their own prior primary 
publications which will form the basis of the proposed submission. 
All submissions and proposals should be made through the editorial office. Please email 
your paper, saved in a standard document format type such as Word or PDF, to 
Duncan.Nicholas@psypress.co.uk. Prior to Submission, please read the full Instructions 
for Authors on the journal’s website. 
Recent Articles 
Self-enhancement and self-protection: What they are and what they do by Mark D. 
Alicke and Constantine Sedikides (Vol. 20, 2010, 1-48)
Social neuroscience evidence for dehumanised perception by Lasana T. Harris and  
Susan T. Fiske (Vol. 20, 2010, 192-231)
Improving intergroup attitudes and reducing stereotype threat: An integrated contact 
model by Richard J. Crisp and Dominic Abrams (Vol. 1, 2010, 242-284)

www.psypress.com/ersp

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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of Psychology
The journal of the International Union of  
Psychological Science (IUPsyS)
EDITOR
Michèle Robert, Université de Montréal, Canada
The International Journal of Psychology (IJP ) aims to strengthen the 
dialog within psychology around the world by publishing empirical studies incorporating 
an interdisciplinary or culture-specific approach.
IJP is the outlet for empirical, basic and applied studies, and for reviews that either (a) 
incorporate perspectives from different areas or domains within psychology or across 
different disciplines, (b) test the culture-dependent validity of psychological theories, or 
(c) integrate literature from different regions in the world. 

IJP Special Section issues
Certain issues of IJP are now designated as Special Section issues, where a number 
of articles concentrate on a single topic. These issues are sent to subscribers as usual, 
and are also available to buy individually from the IJP website. 
Special Section issues have been published on a wide variety of topics, representing 
some of the leading thought in their respective fields:

Volume 45/5 2010 Working Together to Reduce Poverty: Speaking Truth to 
Power about Expatriate-Local Pay

Volume 44/1 2009 Expressions of ‘New’ Racism
Volume 43/5 2008 Insights from Research on Asian Students’ Achievement 

Motivation
Volume 43/2 2008 Culture and Human Development
Volume 43/1 2008 New Research on Acculturation among Diaspora Migrants
Volume 42/4 2007 Psychological Research in Berlin, the Host City of ICP 

2008  (This issue is available to read for free online.)

Now Indexed in Medline!

Manuscript Submission 
IJP publishes Short Reports, Empirical Papers and Reviews. All submissions should be made 
online through our ScholarOne Manuscripts site: http://mc.manuscriptcentral.com/pijp. 
Prior to submission, please read the full Instructions for Authors at the journal’s website.
Recent Articles
No need to fake it: Reproduction of the Asch experiment without confederates by Kazuo 
Mori and Miho Arai (Vol. 45:5, 2010, 390-397)
Exercise interventions and their effects on physical self-perceptions of male university 
students by Recep Ali Özdemir, Özgür Çelik and F. Hülya Aşçı (Vol. 45:3, 2010, 174-181)
Exploring the motivation jungle: Predicting performance on a novel task by investigating  
constructs from different motivation perspectives in tandem by Hanneke J. C. Van 
Nuland, Elise Dusseldorp, Rob L. Martens and Monique Boekaerts (Vol. 45:4, 2010, 250-259)
www.psypress.com/ijp

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Psychology
EXECUTIVE EDITORS
Christopher L. Aberson, Humboldt State University, 
USA
Randall A. Gordon, University of Minnesota, USA
Bernard Guerin, University of South Australia
Robert F. Scherer, Cleveland State University, USA
Since John Dewey and Carl Murchison founded it in 1929, The Journal of Social Psychology 
has published original empirical research in all areas of basic and applied social 
psychology. 
Most articles report laboratory or field research in core areas of social and organizational 
psychology including the self, attribution theory, attitudes, social influence, consumer 
behavior, decision making, groups and teams, stereotypes and discrimination, 
interpersonal attraction, prosocial behavior, aggression, organizational behavior, 
leadership, and cross-cultural studies. Academic experts review all articles to ensure that 
they meet high standards.
Recent topics include:

Student prejudice against gay male and lesbian lecturers•	
Intelligence and family marital structure•	
Reactions to same- and mixed-gender intimacy in others•	
Japanese and American words for emotions•	
Men’s self-esteem and their attitudes toward men and women•	

Manuscript Submission
All submissions should be made online at The Journal of Social Psychology’s ScholarOne 
Manuscripts site: http://mc.manuscriptcentral.com/jsp. Prior to submission, please read 
the full Instructions for Authors at the journal’s website.
Recent Articles
Physical Attractiveness Biases in Ratings of Employment Suitability: Tracking Down 
the “Beauty is Beastly” Effect by Stefanie K. Johnson, Kenneth E. Podratz, Robert L. Dipboye 
and Ellie Gibbons  (Vol. 150:3, 2010, 301-318) 
Psychological Effects of Dog Ownership: Role Strain, Role Enhancement, and 
Depression by Krista Marie and Clark Cline (Vol. 150:2, 2010, 117-131)
Self-Activation and Out-Group Contrast by Natalie R. Hall and Richard J. Crisp (Vol. 150:5, 
2010, 423-427)
www.psypress.com/socpsy

New to Routledge !

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Self and Identity
The journal of the International Society for  
Self and Identity (ISSI)
EDITOR 
Mark Alicke, Ohio University, USA
Devoted to the study of the social and psychological processes 
of the self, including both its agentic aspects, as well as the 
perceived and construed aspects as reflected in its mental 
representations. The journal brings together research across 
different subdisciplines within psychology, as well as across 
other social and behavioral disciplines. Special emphasis is 
placed on theories and research that open new terrain for 
future investigation, or that offers integration at the level of basic processes. It publishes 
empirical articles of all lengths, and occasional theoretical pieces.
Manuscript Submission
New manuscripts should be submitted through our ScholarOne Manuscripts online 
submission site at: http://mc.manuscriptcentral.com/psai. Prior to submission, read the 
full Instructions for Authors at the journal’s website.
Special Issues 
Sent free to subscribers as part of their subscription and also available for individual purchase.
Self and Identity Regulation and Health Behavior
Guest Editors: James Shepperd, Bill Klein and Alex Rothman 
This issue showcases the connections between health and recent theorizing and research 
in self- and identity-regulation and brings together cutting edge findings that fall at the 
intersection of self- and identity-regulation and health. 
Vol. 10:3: Forthcoming! July 2011 
ISBN: 978-1-84872-743-4
Recent Articles
Self-compassion and Psychological Resilience Among Adolescents and Young Adults  
by Kristin D. Neff and Pittman McGehee (Vol.9:3, 2010, 225-240)
Narcissistic Fragility: Rethinking Its Links to Explicit and Implicit Self-esteem by Aiden 
P. Gregg and Constantine Sedikides (Vol. 9:2, 2010, 142-161)
Toward Understanding the Fame Game: The Effect of Mortality Salience on the Appeal 
of Fame by Jeff Greenberg et al. (Vol. 9:1, 2010, 1-18)
www.psypress.com/sai

Remember to follow the Psychology Press 
Twitter feed for free articles, news and an-
nouncements. Go to  
www.twitter.com/psypress

Follow us on

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals:  http://goo.gl/kLqa6.
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Identity:  
An International 
Journal of Theory and 
Research
Sponsored by the Society for Research on  
Identity Formation (SRIF)
EDITOR
Alan S. Waterman, The College of New Jersey, USA
International and multidisciplinary in scope, this cutting-edge journal provides a forum 
for identity theorists and researchers around the globe to share their ideas and findings 
regarding the problems and prospects of human self-definition. 
The unifying thread of these articles is “identity” in its various manifestations throughout 
the life course. 
The operating assumption is that people in many parts of the world are struggling with 
aspects of their identities and that many of these problems transcend national, political, 
and cultural boundaries, taking on global proportions.
Manuscript Submission
In addition to a focus on substantive theoretical and empirical analyses, Identity also 
welcomes policy discussions, program recommendations, and evaluation studies.  Submit 
manuscripts to Editor Alan Waterman by email at identity@tcnj.edu. Prior to submission, 
please read the full Instructions for Authors at the journal’s website.
Recent Articles
Identity Process and Transformative Pedagogy: Teachers as Agents of Identity 
Formation by Marinda K. Harrell-Levy; Jennifer L. Kerpelman (Vol. 10:2, 2010, 76-91)
Identity Agents: A Focus on Those Purposefully Involved in the Identity of Others by 
Elli P. Schachter; Sheila K. Marshall (Vol. 10:2, 2010, 71-75)
Measurement of Ethnic Identity: Recurrent and Emergent Issues by Anthony D. 
Ong; Thomas E. Fuller-Rowell; Jean S. Phinney (Vol. 10:1, 2010, 39-49)
www.psypress.com/identity

Find Psychology Press on Facebook for all the 
latest news and announcements. Go to  
www.facebook.com/psychologypress 

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Cognition & Emotion
Impact Factor 1.901* 
EDITORS 
Jan De Houwer, Ghent University, Belgium and  Dirk 
Hermans, University of Leuven, Belgium
Cognition & Emotion is devoted to the study of emotion, 
especially to those aspects of emotion related to cognitive 
processes. The journal brings together work on emotion 
undertaken by researchers in cognitive, social, clinical, and 
developmental psychology, neuropsychology, and cognitive 
science.
Examples of topics appropriate for the journal include the role 
of cognitive processes in emotion elicitation, regulation, and 
expression; the impact of emotion on attention, memory, learning, motivation, judgements, 
and decisions; the interplay between cognition and emotion in psychopathology, social 
behaviour, and health-related behaviours; cultural, developmental, psychophysiological, 
and neuropsychological aspects of the relation between cognition and emotion; and the 
nature of particular emotions or emotionality in general.
Manuscript Submission 
Cognition & Emotion publishes theoretical papers, original research reports, and literature 
reviews. Submissions can be considered for publication as regular articles or brief reports.  
New manuscripts should be submitted through our ScholarOne Manuscripts online 
submission site at: http://mc.manuscriptcentral.com/pcem. Prior to submission, please 
read the full Instructions for Authors at the journal’s website.
Special Issues
Sent free to subscribers as part of their subscription and also available for individual 
purchase.
The Psychology of Implicit Emotion Regulation
Guest Editors: Sander Koole and Klaus Rothermund 
Implicit emotion regulation is initiated automatically, without conscious intention, and 
aims at modifying the quality of emotional responding. This special issue showcases 
recent advances in theorizing and empirical research on implicit emotion regulation. 
Vol. 25:3: April 2011: 184pp 
PB: 978-1-84872-737-3: $49.95
Emotional States, Attention, and Working Memory
Guest Editors: Nazanin Derakhshan and Michael Eysenck 
This Special Issue is concerned with the effects of three emotional states (positive affect; 
anxiety; and depression) on performance. 
Vol. 24:2: February 2010: 192pp 
HB: 978-1-84872-716-8: $63.95

Recent Articles
The effects of emotion on attention: A review of attentional processing of emotional 
information by Jenny Yiend (Vol. 24:1, 2010, 3-47)
When time slows down: The influence of threat on time perception in anxiety by Yair 
Bar-Haim, Aya Kerem, Dominique Lamy and Dan Zakay (Vol. 24:2, 2010, 255-263)
The influence of affect on higher level cognition: A review of research on interpretation, 
judgement, decision making and reasoning by Isabelle Blanchette and Anne Richards (Vol. 
24:4, 2010, 561-595)
www.psypress.com/cogemotion

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Basic and Applied Social 
Psychology
5 year impact factor 1.380*
EDITOR 
Leonard S. Newman, Syracuse University, USA
Publishes both brief and in- depth articles in areas of social 
psychology that can be applied to societal problems or that 
directly apply social psychology to such problems. The journal 
provides a diverse and compelling collection of contemporary 
experimental and non-experimental work in the field, serving 
both as a resource for investigators interested in the application 
of complex human experimentation to various problems of health, environment, and 
society; and to social psychologists committed to the advancement of theory and the 
understanding of basic social and social-cognitive processes.
Manuscript Submission 
Basic and Applied Social Psychology emphasizes the publication of outstanding research 
articles, but also considers literature reviews, criticism, and methodological or theoretical 
statements spanning the entire range of social psychological issues. New manuscripts 
should be submitted through the ScholarOne Manuscripts website located at: http://
mc.manuscriptcentral.com/hbas. Prior to submission, please read the full Instructions for 
Authors at the journal’s website.
Recent Articles 
What’s in a Name? 361.708 Euros: The Effects of Marital Name Change by Marret K. 
Noordewier; Femke van Horen; Kirsten I. Ruys; Diederik A. Stapel (Vol. 32:1, 2010, 17-25)
Political Tolerance and Prejudice: Differential Reactions Toward Muslims in the 
Netherlands by Jolanda van der Noll, Edwin Poppe and Maykel Verkuyten (Vol. 32:1, 2010, 46-
56)
Ironic Effects of Invoking Common Ingroup Identity by Abraham M. Rutchick; Collette P. 
Eccleston (Vol. 32:2, 2010, 109-117)
www.psypress.com/basp

Remember to follow the Psychology Press 
Twitter feed for free articles, news and  
announcements. Go to  
www.twitter.com/psypress

Psychology Press  
is on TWITTER!

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Social Influence
Now listed in the Social Sciences Citation Index!
EDITOR 
Kipling D. Williams, Purdue University, USA
Provides an integrated focus for research into this important, 
dynamic, and multi-disciplinary field. Covering a wide variety 
of topics, it should be of interest to social psychologists, 
political psychologists, consumer psychologists, organizational 
psychologists, sociologists, communication researchers, and 
anyone interested in any aspect of social influence.
New Writers Wanted! 
Are you writing a short report on social influence tactics? The 
journal will consider articles up to 5,000 on a range of topics 
including conformity, norm of reciprocity, authority, scarcity, interpersonal influence, 
persuasion, power, advertising, mass media effects, political persuasion, propaganda, and 
compliance. 
The journal is also interested in papers on minority influence, influence in groups, social 
movements, resistance to influence, influence across cultures, and the history of influence 
research. 
Manuscript Submission
Please email your paper, saved in a standard document format type such as Word or PDF, 
to Duncan.Nicholas@psypress.co.uk. Prior to submission, please read the full Instructions 
for Authors at the journal’s website.
Special Issues
Sent free to subscribers as part of their subscription and also available for individual purchase.
Individual Differences and Social Influence
Guest Editor: Jerry M. Burger 
The articles in this volume demonstrate how social influence researchers can obtain 
a greater understanding of the phenomena they study by incorporating individual 
difference variables into their research. 
Vol. 5/3: July 2010: 96pp 
PB: 978-1-84872-734-2: $44.95 
Recent Articles
Direct and indirect self-promotion in the eyes of the perceivers by Nurit Tal-Or (Vol. 5:2, 
2010, 87-100
Participants are people too: Introduction to the special issue on individual differences 
and social influence by Jerry M. Burger (Vol. 5:3, 2010, 149-151)
Bragging in the right context: Impressions formed of self-promoters who create a 
context for their boasts by Nurit Tal-Or (Vol. 5:1, 2010, 23-39)

www.psypress.com/socinf

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Now Publishing Short Reviews!

Social Neuroscience
Impact Factor 3.172* 
EDITOR
Jean Decety, Chicago University, USA
Social Neuroscience features original empirical articles that 
examine how the brain mediates social cognition, interpersonal 
exchanges, affective/cognitive group interactions, and related 
topics that deal with social/personality psychology.
The goal of the journal is to publish empirical articles that 
intend to further our understanding of the role of the central 
nervous system in the development and maintenance of social 
behaviors.
Manuscript Submission
Social Neuroscience publishes Research Papers, as well as Short Reviews or Commentaries. 
Research Papers have a maximum limit of 9000 words; Short Reviews and Commentaries 
have a maximum limit of 3500 words.  The editor strongly encourages authors who are 
interested in submitting a short review or a commentary to send a presubmission inquiry 
prior to any formal manuscript submission, and to read the full Instructions for Authors 
on the journal’s website.
Special Issues
Sent free to subscribers as part of their subscription and also available for individual purchase.
Social Neuroscience on Psychiatric Disorders
Guest Editors: Facundo Manes and Mario Mendez 
Featuring original empirical articles that integrate neuroscientific approaches to the study 
of social functioning in neuropsychiatric disorders. Topics include emotion, empathy, 
moral reasoning, pro- and antisocial behavior, peer influence, cultural influence, and 
reasoning about social group in different neuropsychiatric conditions. 
Forthcoming in 2011!
Developmental Social Neuroscience 
Guest Editors: Philip David Zelazo and Tomas Paus 
Showcases the latest and best research in this important emerging field, focused on the 
nature and development of the mechanisms involved in socially relevant human behavior. 
Vol. 5/5: November 2010: 160pp 
HB: 978-1-84872-741-0: $62.50
Neural Correlates of Deception 
Guest Editors: Giorgio Ganis and Julian Keenan 
This Special Issue provides a representative sample of new empirical research on the 
cognitive and neural processes associated with producing deceptive responses. 
Vol. 4/6: December 2009: 112pp 
HB: 978-1-84872-712-0: $79.95
Recent Articles
Potential role of monkey inferior parietal neurons coding action semantic equivalences 
as precursors by Yumiko Yamazaki, Hiroko Yokochi, Michio Tanaka, Kazuo Okanoya and Atsushi 
Iriki (Vol. 5:1, 2010, 105-117) Open Access!
Matching mind to world and vice versa: Functional dissociations between belief and 
desire mental by Anna Abraham, Hannes Rakoczy, Markus Werning, D. Yves von Cramon 
and Ricarda I. Schubotz (Vol. 5:1, 2010, 1-18)
From facial mimicry to emotional empathy: A role for norepinephrine? by Neil A. 
Harrison, Robert Morgan and Hugo D. Critchley (Vol. 5:4, 2010, 393-400)

FREE JOURNAL ARTICLES. Visit our Special Offer page to read free sample articles from all our Social Psychology journals: http://goo.gl/kLqa6.
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Psychological Inquiry
Impact Factor: 4.05 – Top Ten in Category!
EDITOR 
Ronnie Janoff-Bulman, University of Massachusetts, 
USA 
Psychological Inquiry is an international forum for the 
discussion of theory and meta-theory. The journal strives to 
publish articles that represent broad, provocative, and debatable 
theoretical ideas primarily in the areas of social psychology 
and personality. We discourage submission of purely empirical, 
applied, or review articles. Each issue typically includes a target 
article followed by peer commentaries and a response from the 
target author. Manuscripts for the target articles can be invited 
or submitted. Manuscripts for the commentaries are always invited. Authors for the 
commentaries are chosen by the editors with input from the target authors.
Manuscript Submission
Email submissions are preferred and should be sent to Ronnie Janoff-Bulman, Editor, 
at janbul@psych.umass.edu. Prior to submission, please read the full Instructions for 
Authors at the journal’s website.
Recent Articles
The Five-Factor Framing of Personality and Beyond: Some Ruminations by Jack Block 
(Vol. 21:1, 2010, 2-25)
Diversity Science: Why and How Difference Makes a Difference by Victoria C. Plaut (Vol. 
21:2, 2010, 77-99)
Toward a Theory of the Big Five by Colin G. DeYoung (Vol. 21:1, 2010, 26-33)
www.psypress.com/psyinquiry

Also of Interest:
European Journal of Work and Organizational 
Psychology
The official journal of the European Association of Work  
and Organizational Psychology
Impact Factor: 1.467*
EDITOR
Vicente Gonzalez-Roma, University of Valencia, Spain
www.psypress.com/ejwop
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Journal of Positive 
Psychology
Dedicated to furthering research and  
promoting good practice
EDITOR-IN-CHIEF 
Robert A. Emmons, University of California,  
Davis, USA 
Positive psychology is about scientifically informed 
perspectives on what makes life worth living. It focuses 
on aspects of the human condition that lead to happiness, 
fulfillment, and flourishing. 
The Journal of Positive Psychology provides an interdisciplinary and international forum 
for the science and application of positive psychology. The Journal is devoted to basic 
research and professional application on states of optimal human functioning and 
fulfillment, and the facilitation and promotion of well-being.
Manuscript Submission
All submissions should be made online at The Journal of Positive Psychology’s ScholarOne 
Manuscripts site: http://mc.manuscriptcentral.com/rpos. Prior to submission, please read 
the full Instructions for Authors at the journal’s website.
Recent Articles
Preferences for positive psychology exercises by Stephen M. Schueller (Vol. 5:3, 2010, 192-
203)
Behavioral activation interventions for well-being: A meta-analysis by Trevor G. 
Mazzucchelli, Robert T. Kane and Clare S. Rees (Vol. 5:2, 2010, 105-121)
Experiencing flow: Is doing it together better than doing it alone? by Charles J. Walker 
(Vol. 5:1, 2010, 3-11)
www.tandf.co.uk/journals/pospsych

Also of Interest: 
The Psychologist-Manager Journal
An Official Journal of SPIM
EDITOR
William D. Siegfried, Jr., UNC Charlotte, USA
www.psypress.com/tpmj
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