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The Applied Psychology 
Series
www.psypress.com/applied-psychology-series

Series Editors:
Jeanette N. Cleveland & 
Kevin R. Murphy 
Colorado State University, USA
The objective of the Applied Psychology 
Series is to offer publications that 
emphasize state-of-the-art research and 
its application to important issues of 
human behavior in a variety of societal 
settings. The objective is to bridge both 
academic and applied interests. To 
date, more than fifteen books in various 
fields of applied psychology have been 
published in this series.

SIOP’S Organizational 
Frontiers Series
www.psypress.com/siop-organizational-frontiers

Series Editor 2008- 2012
Eduardo Salas, 
University of Central Florida, USA

The Series of the Society for Industrial 
and Organizational Psychology (SIOP)

Launched in 1983 to make scientific 
contributions to the field, this series 
has attempted to publish books on 
cutting edge theory, research and theory 
derived from practice in industrial and 
organizational psychology, and related 
organizational science disciplines. 
The goal of the series is to inform and 
stimulate research for SIOP members 
(students, practitioners and researchers) 
and people in related disciplines 
including other subdisciplines of 
psychology, organizational behavior, 
human resource management, and labor 
and industrial relations.

Organization and 
Management Series
www.psypress.com/organization-and-
management

Series Editors:
Arthur P. Brief, 
University of Utah, USA
Michael Frese, National University 
of Singapore and Leuphana 
University of Lueneburg, Germany
Kim Elsbach, University of 
California, Davis, USA
The Series in Organization and 
Management publishes books that 
establish innovative avenues of inquiry 
or significantly alter the course of 
contemporary research in an established 
area.
Taking a broad view of the domain 
of organization and management 
scholarship, the editors seek to publish 
theoretical and empirical works 
grounded in a variety of disciplinary 
perspectives that focus on units of 
analysis ranging from individuals 
to industries. In addition, the series 
welcomes purely methodological 
contributions, as well as edited volumes 
of original essays.

NEW SERIES!

Leadership: Research and 
Practice
www.psypress.com/leadership  

Series Editors: 
Georgia Sorenson, The 
University of Maryland, School of 
Law, USA
Ronald E. Riggio, 
Claremont McKenna College, USA
This series of new books will include 
edited and authored volumes 
showcasing the latest leadership 
and behavioral research, as well as 
practical books based on the latest 
leadership theory with applications 
to management, IO psychology, 
organizational behavior, law and military 
psychology.

TO PROPOSE A TITLE IN THESE SERIES

Please contact Anne Duffy, Senior Editor (email: anne.duffy@taylorandfrancis.com)
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Assessment, Measurement, and Prediction 
for Personnel Decisions
Second Edition
Robert M. Guion, Bowling Green State University, USA 

“Robert Guion is one of the smartest and most knowledgeable Industrial 
Organizational psychologists. His chapters have all of the generally 
accepted theoretical perspectives and practical implications, but go 
beyond them and offer his extremely insightful comments.” - Fritz 
Drasgow, University of Illinois at Urbana Champaign, USA

“Imagine getting a private tutorial from Joe DiMaggio on how to play 
baseball. What an extraordinary learning opportunity from the renowned 
master of the game it would be! For 50 years Bob Guion has been the 
voice of authority within industrial/organizational psychology on 
personnel decisions. When the best in the business offer us their talents, 
it behooves us to listen and learn, and to appreciate the moment.” - Paul. 
M Muchinsky, Joseph M Bryan Distinguished Professor of 
Business, The University of North Carolina at Greensboro, USA

“The new edition of Assessment, Measurement, and Prediction for 
Personnel Decisions puts the process of making personnel decisions 
in context and challenges the reader to think in new ways about the problems of measurement in 
organizational settings. Regardless of the number of years you have worked in this field or the number 
of times you have read past editions of this book, you will learn something new. Carefully written, 
profoundly wise, and often amusing, this book is essential and a pleasure to read.” - Nancy T. 
Tippins, Valtera Corporation, Greenville, SC, USA

Robert Guion’s best seller is now available in this new second edition. This noted book offers 
a comprehensive and practical view of assessment based personnel decisions not available 
elsewhere in a single source. This edition more frankly evaluates the current research and 
practice and presents challenges that will change the basic thinking about staffing systems.

This new edition suggests new directions for research and practice, includes emphasis 
on modern computers and technology useful in assessment, and pays more attention to 
prediction of individual growth and globalization challenges in the assessment process. 
The book will be of interest to faculty and students in Industrial Organizational psychology, 
human resource management and business. IO psychologists in private business and public 
sector organizations who have responsibilities for staffing and an interest in measurement 
and statistics will find this book useful. 
CONTENTS
Part 1. Foundations for Personnel Decisions. 1. Membership Decisions in Organizations. 2. Analysis 
of Selection Problems. 3. Developing the Predictive Hypothesis. 4. The Legal Context for Personnel 
Decisions. Part 2. Psychometric and Statistical Foundations 5. Basic Concepts in Measurement. 6. 
Further Concepts in Measurement. 7. Bivariate Prediction of Performance. 8. The Use of Multivariate 
Statistics. 9. Bias, Group Differences, and Adverse Impact. Part 3. Assessment Methods: Practice and 
Research 10. Challenges to Traditional Ways. 11. Assessments by Tests and Inventories. 12. Judgment 
as Assessment and Prediction. 13. Assessment by Rating. 14. Assessment by Interviews, Resumes, and 
“Assembled Tests.” 15. Multiple Assessment Methods. 
February 2011: 7x10: 648pp 
Hb: 978-0-8058-6023-8: $125.00
www.workpsychologyarena.com/9780805860238
Available as an e-inspection copy
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EEO Law and Personnel Practices
Third Edition
Arthur Gutman, Florida Institute of Technology, USA; Laura L. Koppes, 
Stephen J. Vodanovich, University of West Florida, USA 
Teacher Supplements: Elizabeth L. Shoenfelt, 
Western Kentucky University, USA
Website: Steve Vodanovich, University of West Florida, USA 
(www.uwf.edu/cap/eeolaw)
“The book is deceptively simple, but it clarifies the essentials of EEO laws 
and does so with frequent linguistic gems. The general scope of legislation 
and litigation is clearly organized and described, with close attention 
to current status of both statutory and case law. It is a necessary book 
for those new to EEO problems, and a handy one to wake up those who 
think they’ve lived through it all already.”- Robert Guion, Emeritus, 
Bowling Green State University, USA

“Dr. Gutman and authors have produced the most authoritative 
treatment of EEO law and its applications to human resources 
management available today.” - Edward Levine, Psychology, 
University of South Florida, USA

“The authors have developed a thorough volume. In fact, by increasing 
the coverage of compliance issues, they have increased the audience 
diversity so that the third edition is likely to be of more value that the 2nd 
edition to EEO practitioners, organizations and students.”- Jerard F. 
Kehoe, Selection and Assessment Consulting, LLC

The goal of this well known book is to provide methods for understanding major EEO laws, 
including the Civil Rights Act of 1964, the Equal Pay Act of 1963, and the American with 
Disabilities Act of 1990. Also included are over 700 cases involving federal case law that 
focus on issues relating to the terms and conditions of employment. 

New to this Edition 
Sections at the end of each chapter on “Implications for Practice.” These accessible sections •	
will give organizations and managers practical advice on strategies and guidelines for 
implementing laws and guidelines. 
Companion website (www.uwf.edu/cap/eeolaw) which features additional case materials.•	
Teacher supplements (free to adopters) that include tests, glossary of terms, PowerPoints •	
and summaries.

CONTENTS
1. An Introduction to EEO Law. 2. Major Title VII Judicial Scenarios. 3. Major Title VII Protected Class 
Issues. 4. Constitutional Claims. 5. The Equal Pay Act of 1963. 6. The Age Discrimination in Employment 
Act of 1967. 7. Affirmative Action. 8. The Americans with Disabilities Act of 1990. 9. Retaliation. 
2010: 6x9: 592pp 
Hb: 978-0-8058-6473-1: $90.00 
Pb: 978-0-8058-6474-8: $59.95
www.workpsychologyarena.com/9780805864748

Forthcoming!
Wilson et al., Eds.
The Handbook of Work Analysis
The Methods, Systems, Applications and Science of Work Measurement 
in Organizations
www.workpsychologyarena.com/9781848728707
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Handbook of Employee Selection
James L. Farr, Pennsylvania State University, USA
Nancy T. Tippins, Valtera Corporation, South Carolina, USA (Eds.)

“SIOP emphasizes the scientist-practitioner model. Who exemplifies this 
model more in the field of selection than Drs. Farr and Tippins? The new 
Alliance of Organizational Psychology includes EAWOP, Division 1 of 
IAAP, and SIOP members. This book includes the perspectives of authors 
with a global view of selection. There is simply no more authoritative 
text on the planet than this one for members of the Alliance.” - Gary 
Latham, Rotman School of Management, University of 
Toronto, and Past President of the Canadian Psychological 
Association and SIOP, USA
CONTENTS
J.L. Farr, N.T. Tippins, Employee Selection in Work Organizations: 
Introduction and Overview. Part 1. Foundations of Psychological 
Measurement and Evaluation Applied to Employee Selection. D.J. Putka, 
P.R. Sackett, Reliability and Validity. N. Schmitt, J. Arnold, L. Nieminen, 
Validation Strategies for Primary Studies. K. Pearlman, J. Sanchez, Work 
Analysis. J.F. Kehoe, K.R. Murphy, Making Decisions about Selection 
Procedures: Validity, Validation, and Generalizability. Part 2. Implementation and Management of 
Employee Selection Systems in Work Organizations. A.M. Ryan, T. Delany, Attracting Job Candidates 
to Organizations. J.W. Johnson, F.L. Oswald, Test Administration and the Use of Test Scores. D. Reynolds, 
D. Dickter, Technology and Employee Selection. R.E. Ployhart, J.A. Weekley, Strategy, Selection and 
Sustained Competitive Advantage. J.F. Kehoe, S.T. Mol, N. Anderson, Managing Sustainable Selection 
Programs. W.F. Cascio, L. Fogli, The Business Value of Employee Selection. Part 3. Predictor Constructs 
in Employee Selection. Part 3A. Categories of Individual Difference Constructs. D.S. Ones, S. Dilchert, 
C. Viswesvaran, J.F. Salgado, Cognitive Abilities. D.L. Gebhardt, T.A. Baker, Physical Performance Tests. 
L. Hough, S. Dilchert, Personality. D. Chan, Values, Styles, and Motivational Constructs. F. Lievens, D. 
Chan, Practical Intelligence, Emotional Intelligence, and Social Intelligence. Part 3B. Assessing Work-
Related Predictor Constructs. N. Tippins, J. Papinchock, E. Solberg, Decisions in Developing and Selecting 
Assessment Tools. R.S. Wunder, L.L. Thomas, Z. Luo, Scoring and Administering Assessments. M.J. Zickar, 
J.M. Cortina, N.T. Carter, Evaluation of Measures: Sources of Error, Sufficiency, and Contamination. M. 
London, L.A. McFarland, Assessment Feedback. Part 4. Criterion Constructs in Employee Selection. W.C. 
Borman, R.H. Bryant, J. Dorio, The Measurement of Task Performance as Criteria in Selection Research. 
D. Dorsey, J.M. Cortina, J. Luchman, Adaptive and Citizenship-Related Behaviors at Work. M. Rotundo, 
P.E. Spector, Counterproductive Work Behavior and Withdrawal. E.D. Pulakos, R.S. O’Leary, Defining 
and Measuring Results of Workplace Behavior. L.E. Tetrick, P.L. Perrewe, M. Griffin, Employee Work-
Related Health, Stress, and Safety. J.N. Cleveland, A.J. Colella, WhoDdefines Performance, Contribution, 
and Value? Part 5. Legal and Ethical Issues in Employee Selection. J. Lefkowitz, R.L. Lowman, Ethics of 
Employee Selection. R. Jeanneret, S. Zedeck, Professional Guidelines/Standards. F.J. Landy, A. Gutman, 
J.L. Outtz, A Sampler of Legal Principles in Employment Selection. P.R. Sackett, W. Shen, B. Myors, 
Perspectives from Twenty-Two Countries on the Legal Environment for Selection. Part 6. Employee 
Selection in Specific Organizational Contexts. W.S. Sellman, D.H. Born, W.J. Strickland, J.J. Ross, 
Selection and Classification in the U.S. Military. R. Jacobs, D. Denning, Public Sector Employment. S.C. 
Erker, C.J. Cosentino, K.B. Tamanini, Selection Methods and Desired Outcomes: Integrating Assessment 
Content and Technology to Improve Entry- and Mid-Level Leadership Performance. W.J. Campbell, R. 
A. Ramos, Blue-collar selection in private sector organizations. J. Hausknecht, A. Langevin, Selection for 
Service and Sales Jobs. P. Caligiuri, K.B. Paul, Selection in Multinational Organizations. S. Mohammed, J. 
Cannon-Bowers, S.C. Foo, Selection for Team Membership: A Contingency and Multilevel Perspective. 
G. Thornton, G. Hollenbeck, S. Johnson, Leadership and Executive Selection/High Potentials. Part 7. 
Milestones in Employee Selection. A. Howard, The Management Progress Study and Its Legacy for 
Selection. D. Knapp, J.P. Campbell, Project A: 12 Years of R & D. N. Peterson, C. Sager, The Dictionary of 
Occupational Titles and the Occupational Information Network. L.R. James, H.H. McIntyre, Situational 
Specificity and Validity Generalization. J.F. Salgado, U. Hulsheger, N. Anderson, European Milestones 
in Employee Selection. Epilogue: R.M. Guion, Employee Selection: Contemporary Status and Musings 
about Its Future. 
2010: 7x10: 1032pp 
Hb: 978-0-8058-6437-3: $110.00
www.workpsychologyarena.com/9780805864373
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Implications for Organizational Staffing and High Stakes
Selection
James L. Outtz, Outtz & Associates, Washington D.C., USA (Ed.)
SIOP Organizational Frontiers Series

“This book goes beyond the simplistic notions that prejudice can explain 
adverse impact, that it is enough to measure subgroup mean differences 
or compute adverse impact ratios, or that it happens only “at-the-front-
door” when employees are selected. The book shows the complexities 
of adverse impact and of understanding it from the perspectives of 
psychology theory and of organizational leadership. It goes far beyond 
the concerns of industrial and organizational psychologists, touching 
on cognitive, developmental, social, and educational psychology. A lot 
of dissertation topics can be expected to arise from reading this book. 
It will be cited often in diverse literatures.” - Robert M. Guion, 
Distinguished University Professor Emeritus, Bowling Green 
State University, USA

This text is the best single repository for a comprehensive 
examination of the scientific research and practical issues 
associated with adverse impact. Adverse impact occurs when 
there is a significant difference in organizational outcomes to the disadvantage of one or 
more groups defined on the basis of demographic characteristics such as race, ethnicity, 
gender, age, religion, etc.

This book shows, based on scientific research, how to design selection systems that minimize 
subgroup differences. The primary object of this volume in the SIOP series is to bring 
together renowned experts in this field to present their viewpoints and perspectives on 
what underlies adverse impact, where we are in terms of assessing it and what we may have 
learned (or not learned) about minimizing it.
CONTENTS
E. Salas, Series Foreword. Part 1. Background. S. Zedeck, Adverse Impact: History and Evolution. 
P. Bobko, P.L. Roth, An Analysis of Two Methods for Assessing and Indexing Adverse Impact-and a 
Disconnect Between the Academic Literature and Some Practice. Part 2. Theoretical Perspectives. J. 
Outtz, D. Newman, A Theory of Adverse Impact. H.W. Goldstein, C. A. Scherbaum, K.P. Yusko, Revisiting: 
Intelligence, Adverse Impact, and Personnel Selection. Part 3. Adverse Impact and Traditional Selection 
Theory. K. Murphy, How a Broader Definition of the Criterion Domain Changes Our Thinking about 
Adverse Impact. K. Hattrup, B.G. Roberts, What Are the Criteria for Adverse Impact? Part 4. Facets 
of the Adverse Impact Problem. N. Tippins, Adverse Impact in Employee Selection Procedures 
from the Perspective of an Organizational Consultant. F. Landy, Performance Ratings: Then and 
Now. P.F. McKay, Perspectives on Adverse Impact in Work Performance: What We Know and What 
We Could Learn More About. W. Cascio, R. Jacobs, J. Silva, Validity, Utility, and Adverse Impact: 
Practical Implications from 30 Years of Data. J.F. Kehoe, Cut Scores and Adverse Impact. P. Sackett, W. 
Shen, Subgroup Differences on Cognitive Tests in Contexts Other Than Personnel Selection. Part 
5. Adverse Impact from an International Perspective. P. Hanges, E.G. Feinberg, International 
Perspectives on Adverse Impact: Europe and Beyond. H. Kriek, K. Dowdeswell, Adverse Impact in 
South Africa. Part 6. Methods of Reducing Adverse Impact. Herman Aguinis and Marlene A. Smith. 
N. Schmitt, A. Quinn, Balancing Adverse Impact, Selection Errors, and Employee Performance in the 
Presence of Test Bias. P.R. Sackett, W. De Corte, F. Lievens, Reductions in Measured Subgroup Mean 
Differences: What is Possible? I.L. Goldstein, K.L. Lundquist, Decision Aids for Addressing the Validity-
Adverse Impact Tradeoff. J. Outtz, A Five Year Journey with Coca-Cola. Conclusions. 
2009: 6x9: 584pp 
Hb: 978-0-8058-6374-1: $85.00
www.workpsychologyarena.com/9780805863741
Available as an e-inspection copy

w w w.psypress .com/s iop -organizat iona l - f ront ie rs
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Rethinking the Knowledge Controversy in 
Organization Studies
A Generative Uncertainty Perspective
Walter Nord & Ann Connell, University of South Florida, USA
Series in Organization and Management 

“I am so proud of the authors for having written such a tome. It will be 
required reading for so many students. I believe it’s the most important 
book published on the matter of organization studies since March and 
Simons (1958) volume.” - Craig Pinder, University of Victoria, 
Victoria, BC, Canada

“Anyone teaching in the area of organization studies will find it a useful 
summary and statement about the history and current state of the debate, 
even if they disagree with the authors’ conclusions. If you are looking 
for a good primer and argument about the history and background of 
the meta-assumptions involved in organizational studies, this book is 
well worth reading.” - Mayer N. Zald, Department of Sociology, 
University of Michigan, USA

“What is new and unique is the thorough and detailed historical review 
of philosophy of science issues as they relate to organization studies.” - 
John Luhman, East New Mexico State University, USA

Recently the field of organization studies has been plagued by intense, disruptive 
controversy about what counts as knowledge. This book, written by the major researchers 
and voices in the field of organization studies, attempts to respond to this controversy by 
offering the topic of “generative uncertainty” as the primary vehicle for rethinking about this 
issue. The authors prefer admitting uncertainty to making unwarranted assumptions. The 
ideas about questioning the possibility of knowledge that is certain goes back to before the 
time of Socrates. This unique, historical look at the study of organization studies will be of 
interest to all students and scholars of this field.
CONTENTS
Arthur P. Brief, Series Foreword. Part 1. Rethinking Organization Studies. 1. Generative Uncertainty. 
2. Ramifications of Generative Uncertainty for Organization Studies. Part 2. Historical Factors. 3. 
In the Shadow of Certainty: Interplay of Certainty and Uncertainty in the West. 4. Neo-institutional 
View of Scientism and the Organization Studies Knowledge Controversy. 5. Origins of the Knowledge 
Controversy in the History of Organization Studies. 6. Key Themes in the Debate about Orthodox 
Science in the Study of Organizations. 7. Organization Scholars’ Responses to the Breakdown of 
Orthodoxy. Part 3. Alternatives. 8. Alternative Approaches for the Knowledge Controversy. 
Part 4. Letting Go. 9. Letting Go of Misguided Attempts to Emulate Physics. 10. Letting Go of Agonism. 
11. Toward Post-Agonistic Communication: Conversation in Organization Studies  Part 5. Conclusion. 
12. Generative Uncertainty. 
March 2011: 6x9: 277pp 
Hb: 978-0-415-87512-7: $69.95
www.workpsychologyarena.com/9780415875127
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Social Psychology and Organizations
David De Cremer, Erasmus University, The Netherlands; Rolf van Dick, 
Goethe University Frankfurt, Germany; J. Keith Murnighan, Northwestern 
University, Evanston, Illinois, USA (Eds.)
Series in Organization and Management

“This is a stunning collection of many of the most interesting people in 
the field addressing the most interesting social psychological issues in 
organizations. Buy it!” - Max Bazerman, Straus Professor, Harvard 
University, USA

“This is a book to feed the intellect. It offers the lens of social psychology 
to enable us to discover the hidden processes of organizational life. 
The topics are theoretically challenging and of the utmost importance 
practically for organizational life. In the wake of financial crises and 
ethical scandals, we desperately need new paradigms and alternative 
perspectives to help us understand how to create sustainable institutions 
and organizations. This book provides a glut of these alternatives from 
craftspeople of the highest standing within psychology. The editors have 
done a brilliant job.” - Michael West, Aston Business School, Aston 
University, UK

This book is one of the first to provide an overview of recent 
developments in social psychological theory as it applies to organizational issues. It brings 
together outstanding scholars whose research touches the interfaces of social psychology, IO 
psychology and organizational behavior.

Social psychology deals with social interactions between individuals and groups. As 
individuals populate, run, and confuse organizations, analyzing individual behavior and 
interpersonal interactions is critical for understanding organizational effectiveness and 
success, as well as individual satisfaction and well-being. The chapters in this volume 
address the critical topics for current and future organizational life such as prosocial and 
antisocial behavior, ethics, trust, creativity, diversity, stress, conflict, power and leadership 
and many more.
CONTENTS
Arthur P. Brief, Series Foreword. Part 1. Introduction. D. De Cremer, R. Van Dick, J.K. Murnighan, On 
Social Beings and Organizational Animals: A Social Psychological Approach to Organizations.  
Part 2. Leadership, Power, and Social Influence. A. D. Galinsky, D. Rus, J. Lammers, Power: A Central 
Force Governing Psychological, Social, and Organizational Life. D. De Cremer, T.R. Tyler, On Being the 
Leader and Acting Fairly: A Contingency Approach. N.J. Goldstein, R.B. Cialdini, Managing Normative 
Influences in Organizations. M. Frese, Entrepreneurial Actions: An Action Theory Approach.  
Part 3. Conflict, Cooperation and Decision Making. R.M. Kramer, Responsive Leaders: Cognitive and 
Behavioral Reactions to Identity Threats. D. Moore, S.A. Swift, The Three Faces of Overconfidence in 
Organizations. S. Rispens, K.A. Jehn, Conflict in Workgroups: Constructive, Destructive, and Asymmetric 
Conflict. K.T. Dirks, D. De Cremer, The Repair of Trust: Insights from Organizational Behavior and Social 
Psychology. F.J. Flynn, Give and Take: Psychological Mindsets in Conflict. Part 4. Contemporary Issues. 
K.W. Phillips, S.Y. Kim-Jun, S-H. Shim, The Value of Diversity in Organization: A Social Psychological 
Perspective. K. Aquino, J. O’Reilly, Antisocial Behavior at Work: The Social Psychological Dynamics of 
Workplace Victimization and Revenge. C.K.W. De Dreu, B.A. Nijstad, M. Baas, Creativity in Individuals 
and Groups: Basic Principles with Practical Implications. S.A. Haslam, R. van Dick, A Social Identity 
Approach to Workplace Stress. M.M. Pillutla, When Good People Do Wrong: Morality, Social Identity 
and Ethical Behavior. K. Leung, M.W. Morris, Culture and Creativity: A Social Psychological Analysis. 
Contributor Bios.     
2010: 6x9: 472pp 
Hb: 978-1-84872-856-1: $69.95
www.workpsychologyarena.com/9781848728561
Available as an e-inspection copy
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Informed by Knowledge
Expert Performance in Complex Situations
Kathleen L. Mosier & Ute M. Fischer (Eds.)
Georgia Institute of Technology, USA
Expertise: Research and Applications Series 

The focus of this book is on how experts adapt to complexity, 
synthesize and interpret information in context, and transform or 
“fuse” disparate items of information into coherent knowledge. 
The chapters examine these processes across experts (e.g. global 
leaders, individuals in extreme environments, managers, police 
officers, pilots, commanders, doctors, inventors), across contexts 
(e.g. space and space analogs, corporate organizations, command 
and control, crisis and crowd management, air traffic control, the 
operating room, product development), and for both individual 
and team performance. Successful information integration is a key 
factor in the success of diverse endeavors, including team attempts 
to climb Mt. Everest, crowd control in the Middle East, and remote 
drilling operations.

The volume provides essential reading for researchers and 
practitioners of Naturalistic Decision Making and those who study 
Expertise; Organizational and Cognitive Psychologists; and researchers and students in 
Business and Engineering.
CONTENTS
K.L. Mosier, U.M. Fischer, Introduction. Part 1. Managing Complexity: Discussions from Various 
Fields and Decision Contexts. J. Orasanu, P. Lieberman, Decision Making in Extreme Environments. J. 
Osland, Expert Cognition and Sense-Making in the Global Organization Leadership Context: A Case 
Study. H.A. Mieg, Focused Cognition: Information Integration and Complex Problem Solving by Top 
Inventors. S.J. Perry, R. Wears, Large Scale Coordination of Work: Coping with Complex Chaos within 
Healthcare. S.G. Hutchins, T. Kendall, The Role of Cognition in Team Collaboration during Complex 
Problem Solving. P. Badke-Schaub, Decision-Making Processes of Leaders in Product Development. W.R. 
Sieck, J.L. Smith, A. Grome, D.A. Rababy, Expert Cultural Sensemaking in the Management of Middle 
Eastern Crowds. P. Thunholm, Managing Complex Military Planning - Processes and Techniques Used 
by Experienced and Less Experienced Commanders. Part 2. Technological Support and Training for 
Knowledge Management. P.J. Smith, A.L. Spencer, C. Billings, The Design of a Distributed Work System 
to Support Adaptive Decision Making across Multiple Organizations. L.D. Strater et al., An Investigation 
of Technology-Mediated Ad Hoc Team Operations: Consideration of Consideration of Components of 
Team Situation Awareness. K. Lauche, P.S. Bayerl, Planning, Monitoring and Trouble-shooting: Decision 
Making in Distributed Drilling Operations. S.S. Kirschenbaum, Expertise in the Submarine Domain: 
The Impact of Explicit Display on the Interpretation of Uncertainty. L.A. Zimmerman, J.M. Sestokas, C.A. 
Burns, Using High Fidelity Computerized Training to Prepare Commanders for Operational Decision 
Making. Part 3. Commentary: Overlooked Issues in Expert Decision Making. D. Snowden, Naturalizing 
Sense-making. G. Klein, D. Snowden, C.L. Pin, Anticipatory Thinking. S. Fiore, M.A. Rosen, E. Salas, 
Uncertainty Management and Macrocognition in Teams: A Multi-disciplinary Review and Integration. 
L. Dibello, D. Lehmann, W. Missildine, How Do You Find an Expert? Identifying Blind Spots and Complex 
Mental Models among Key Organizational Decision Makers Using a Unique Profiling Tool. L. Alison, 
M. Eyre, M. Humann, Losing Sight of the ‘Golden Mean’: Accountogenic Decisions in U.K. Policing. 
Part 4. Outlook: New Methods and Approaches. L. Millitello, W. Wong, S.S. Kirschenbaum, E. Patterson, 
Systematizing Discovery in Cognitive Task Analysis. P. Falzer, Expertise in Assessing and Managing 
Risk of Violence: The Contribution of Naturalistic Decision Making. L. Stewart, C.O. Dominguez, L.W. 
Way, A Data/Frame Sensemaking Analysis of Operative Reports: Bile Duct Injuries Associated with 
Laparoscopic Cholecystectomy. B.S. Caldwell, S.K. Garrett, Coordination of Event Detection and Task 
Management in Time-Critical Settings. C. McAndrew, J. Gore, “Convince Me…” An Inter-Disciplinary 
Study of NDM and Portfolio Managers. M.S. Cohen, Knowns, Known Unknowns, and Unknown 
Unknowns: Time and Uncertainty in Naturalistic Decision Making. 
2010: 7x10: 432pp 
Hb: 978-1-84872-911-7: $80.00
www.workpsychologyarena.com/9781848729117
Available as an e-inspection copy
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Cross-Disciplinary Perspectives
Eduardo Salas, Stephen M. Fiore, University of Central Florida, USA; 
Michael Letsky, Office of Naval Research, Arlington Virginia, USA (Eds.)
Applied Psychology Series 

“Team building, problem solving in teams, and their maintenance 
and evaluation are an essential part of leadership at higher levels of 
organizations. This book fits into the need for providing more research 
and scientific linkages to this applied problem in a wide range of 
settings.” - Edwin Fleishman, George Mason University, USA

“The ideas which will be considered new and unique include the dual 
focus on macro and team cognition from a range of cross-disciplinary 
perspectives.” - C. Shawn Burke, University of Central Florida, USA

Teamwork, by definition, is achieved when members interact 
independently and work together toward shared and valued 
goals. Expert teamwork involves the adaptation of collaboration 
strategies through coordination, cooperation, and communication 
as well a collective understanding of the task. Cognitive 
psychology has substantially influenced the study of teams. Now 
much cross-disciplinary attention has focused on determining how 
cognitive processes contribute to effective team performance. This book gathers a group of 
well known contributors/scientists in the field of shared cognition, team cognition and the 
emerging field of macrocognition.
CONTENTS
J. N. Cleveland, K. R. Murphy, Series Foreword. Why Cross-Disciplinary Theories of Team Cognition? 
Part 1: Team Cognition as a Field. E. Salas, S. M. Fiore, M. Letsky, Why Cross-Disciplinary Thoeries of 
Team Cognition? S. H. J. Kozlowski, G. T. Chao, Macro Cognition, Team Learning, and Team Knowledge: 
Origins, Emergence, and Measurement. Part 2: Organizational Behavior Perspectives. E. Santos, Jr., 
J. Rosen, K. Joo Kim, F. Yu, D. Li, Y. Guo, E. Jacob, S. Shih, J. Liu, L. Katona, Reasoning About Intentions 
in Complex Organizational Behaviors - Intentions in Surgical Handoffs. S. Mohammed, R. Tesler, K. 
Hamilton, Time and Team Cognition: Towards Greater Integration of Temporal Dynamics. T. Murase, C. J. 
Resick, M. Jimenez, E. Sanz, L. A. DeChurch, Leadership and Emergent Collective Cognition. J. R. Rentsch, 
I. Mot, Elaborating Cognition in Teams: Cognitive Similarity Configurations. Part 3: Human Factors 
and Cognitive Engineering Perspectives. E. S. Patterson, R. Stephens, A Cognitive Systems Engineering 
Perspective on Shared Cognition: Coping with Complexity. N. J. Cooke, J. C. Gorman, C. Meyers, J. Duran, 
Theoretical Underpinning of Interactive Team Cognition. J. M. Carroll, M. Borge, C. Ganoe, M. B. Rosson, 
Articulating Collaborative Contributions to Activity Awareness. Part 4: Cognitive and Computer 
Science Perspectives. V. B. Hinsz, J. L. Ladbury, Combinations of Contributions for Sharing Cognitions 
in Teams. R. Lyons, H. Lum, S. M. Fiore, E. Salas, N. Warner, M. Letsky, Considering the Influence of 
Task Complexity on Macrocognitive Team Processes. J. A. Espinosa, M. A. Clark, Team Knowledge: 
Dimensional Structure and Network Representation. G. Sukthankar, R. Shumaker, M. Lewis, Intelligent 
Agents as Teammates. M. D. McNeese, M. S. Pfaff, Looking at Macrocognition through a Multi-
methodological Lens. J. L. Ladbury, V. B. Hinsz, Gaining Insight into Team Processes on Cognitive Tasks 
with Member Expectations and the Social Relations Model. Part 5: Social Psychology, Communication 
and Developmental Perspectives. T. Koschmann, G. Dunnington, M. Kim, Team Cognition and the 
Accountabilities of the Tool Pass. A. B. Hollingshead, N. Gupta, K. Yoon, D. P. Brandon, Transactive 
Memory Theory and Teams: Past, Present and Future. M. S. Poole, Team Cognition, Communication, 
and Sharing. S. J. Beck, J. Keyton, Team Cognition, Communication, and Message Interdependence. 
P. Musaeus, Team Reason: Between Team Cognition and Societal Knowledge. G. Stahl, C. Penstein 
Rose,  Group Cognition in Online Teams. S. A. McComb, D. M. Kennedy, Facilitating Effective Mental 
Model Convergence: The Interplay Among the Team’s Task, Mental Model Content, Communication 
Flow, and Media. Part 6: The Road Ahead. J. Elias, S. M. Fiore, Commentary on the Coordinates of 
Coordination and Collaboration. O. C. Riches, E. Salas, Some More Reflections on Team Cognition.
September 2011: 6x9: 688pp 
Hb: 978-0-415-87413-7: $70.00
www.workpsychologyarena.com/9780415874137 
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Applied Positive Psychology
Improving Everyday Life, Health, Schools, Work, and Society
Stewart I. Donaldson, Mihaly Csikszentmihalyi & Jeanne Nakamura
Claremont Graduate University, USA (Eds.)
Applied Psychology Series 

“This volume is a tremendous resource for scholars, practitioners, 
educators, and just about anyone else who wishes to apply the findings 
from the science of positive psychology. It uniquely establishes 
an effective bridge between the intellectual movement for positive 
psychology and how it works in the real world. This collection of chapters 
will inspire the reader to creatively find new opportunities to better the 
human condition, whether these are in our lives, schools, health care 
settings, workplaces, or society” - Robert A. Emmons, Editor-in-
Chief, The Journal of Positive Psychology

“This book emphasizes organizational, institutional, and community-
level application of positive psychological principles. The editors are 
well known in their respective fields, and within the positive psychology 
movement, and they have a strong group of contributing chapter 
authors. I feel this book can reach an audience that other books focused on 
positive psychology do not, namely students and researchers in business, 
community , public policy, organizational studies, and leadership, in addition to the traditional 
psychology market.” - Jameson K. Hirsch, Clinical Psychology, East Tennessee State 
University

Positive psychology has experienced extraordinary growth over the past decade. Emerging 
research in this area is suggesting new strategies for improving everyday life, healthcare, 
education systems, organizations and work life, and societies across the globe. This book 
will be of interest to all applied psychologists, applied researchers, social and organizational 
psychologists, and anyone interested in applying the science of positive psychology to 
improvement of the human condition.
CONTENTS
J.N. Cleveland, E.A. Fleishman, Series Foreword. S. Donaldson, M. Seligman, Preface. Part I: Introduction. 
S. Donaldson, Determining What Works, if Anything, in Positive Psychology. Part II: Core Areas in 
Applied Positive Psychology. E.Diener, K. Ryan, National Accounts of Well-Being for Public Policy. B.L. 
Fredrickson, L.E. Kurtz, Cultivating Positive Emotions to Enhance Human Flourishing. C. Peterson, N. 
Park, Character Strengths and Virtues: Their Role in Well-being. Part III: Applications for Improving 
Health, Education, and Positive Human Development. S. Taylor, How Psychosocial Resources Enhance 
Health and Well-Being. N.L. Sin, M. D. Della Porta, S. Lyubomirsky, Tailoring Positive Psychology 
Interventions to Treat Depressed Individuals. H.H. Knoop, Education in 2025: How Positive Psychology 
can Revitalize Education. S.J. Lopez, V.J. Calderon, Gallup Student Poll: Measuring and Promoting What 
is Right with Students. Part IV: Improving Institutions, Organizations, and the World of Work. I. 
Ko, S.I. Donaldson, Applied Positive Organizational Psychology: The State of the Science and Practice. 
J.E. Dutton, L.M. Roberts, J. Bednar, Prosocial Practices, Positive Identity, and Flourishing at Work. 
K.S. Cameron, Effects of Virtuous Leadership on Organizational Performance. J. Nakamura, Contexts 
of Positive Adult Development. Part V: Future Directions for Applying the Science of Positive 
Psychology. M.Csikszentmihalyi, Positive Psychology and a Positive World-View: New Hope for the 
Future of Humankind. S. I. Donaldson, Epilogue: A Practitioner’s Guide for Applying the Science of 
Positive Psychology 
February 2011: 6x9: 264pp 
Hb: 978-0-415-87781-7: $75.00 
Pb: 978-0-415-87782-4: $39.95
www.workpsychologyarena.com/
9780415877824
Available as an e-inspection copy
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Emmons (Ed.)
The Journal of Positive Psychology

www.tandf.co.uk/journals/pospsych

Also Available
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Employee Engagement Through Effective 
Performance Management
A Practical Guide for Managers
Edward M. Mone, Edward Mone Consulting LLC., USA
Manuel London, State College of New York, Stony Brook, USA

“In the past few years it has been almost impossible to avoid the topic 
of Employee Engagement.  Ed Mone and Manny London have finally 
addressed the issue from the practical point of view of those who make it 
happen, the managers.  Mone and London have delivered a very practical 
guide written in “how to” style which can be readily translated into 
action by those on the front lines.   This book guides managers through 
these difficult conversations and how performance management can be 
used to drive employee engagement. Mone and London seamlessly weave 
research and practical guidelines into a very comprehensive and useful 
book for managers, as well as academics and HR professionals.” - Walter 
L. Jackson, PhD, Managing Director, Human Capital Consulting, 
Braver Group, Boston, USA

“The framework for the performance management process is well 
integrated and provides a nice applied model for practitioners to 
use in the field. Authored by a leading psychologist and experienced 
practitioner, this book recognizes some recent streams of research (engagement, team learning, trust) 
and is clearly presented as a resource book for practitioners.” - William Balzer, Department of 
Psychology, Bowling Green State University, USA     

An engaged employee is someone who feels involved, committed, passionate and 
empowered and demonstrates those feelings in work behavior. This book explains that 
a more engaged workforce is really about better performance management. The authors 
expand the traditional notion of performance management to include building trust, 
creating conditions of empowerment, managing team learning, and maintaining ongoing 
straightforward communications about performance, all of which are critical to employee 
engagement. The “best practices” tools and advice in this book are based on solid research as 
well as the authors’ experience.
CONTENTS
Preface. 1. The Performance Management Process and Employee Engagement. 2. Understanding 
Performance Appraisal. 3. Building a Climate of Trust. 4. Setting Meaningful and Effective Goals. 5. 
Meeting the Feedback Challenge. 6. Recognizing Employee Performance. 7. Learning about 360-Degree 
Feedback. 8. Coaching for Success. 9. Managing Employee and Team Learning and Development. 10. 
Managing and Preventing Employee Burnout. 11. A Closing Look at Performance Management and 
Employee Engagement. 
2009: 6x9: 272pp 
Hb: 978-1-84872-820-2: $47.50 
Pb: 978-1-84872-821-9: $24.50
www.workpsychologyarena.com/9781848728219
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The Joy of Work?
Jobs, Happiness, and You
Peter Warr, University of Sheffield, UK 
Guy Clapperton, Freelance business, technology and media journalist, UK

“The Joy of Work? is an excellent resource for both psychologists 
and the general public ... [It is] easy to read, and it contains a number 
of easy-to-complete questionnaires that the reader can use to evaluate 
happiness, job characteristics, and other matters. ... The material should 
be very informative and helpful for people who are mature and at 
midcareer or beyond.” - Jay C. Thomas and Tamara E. Tasker in 
PsycCRITIQUES

“Warr and Clapperton successfully weave together the many and 
varied theories and approaches in this area to produce a guide which 
should be helpful for occupational psychologists, HR professionals and 
managers within organisations.” - Emily Hutchinson, Chartered 
Occupational Psychologist, Consultant and Senior Lecturer, in 
The Psychologist

Are you happy at work? Or do you just grin and bear it? We spend 
an average of 25% of our lives at work, so it’s important to make 
the best of it. 

The Joy of Work? looks at happiness and unhappiness from a fresh perspective. It draws 
on up-to-date research from around the world to present the causes and consequences 
of low job satisfaction and gives helpful suggestions and strategies for how to get more 
enjoyment from work. The book includes many interesting case studies about individual 
work situations, and features simple self-completion questionnaires and procedures to help 
increase your happiness. Practical suggestions cover how to improve a job without moving 
out of it, advice about changing jobs, as well as how to alter typical styles of thinking which 
affect your attitudes.

This book is unique. The subject is of major significance to virtually all adults - people in jobs 
and those who are hoping to get one. It is particularly distinctive in combining two areas 
that are usually looked at separately – self-help approaches to making yourself happy and 
issues within organizations that affect well-being. 

The Joy of Work? has been written in a relaxed and readable style by an 
exceptional combination of authors: a highly-acclaimed professor of psychology and 
a widely published business journalist. Bringing together research from business and 
psychology – including positive psychology – this practical book will make a big difference 
to your happiness at work – and therefore to your whole life.
CONTENTS
1. Work and Happiness: An Unlikely Mix? 2. Why Work? 3. Feeling Good and Feeling Bad. 4. The 
Needed Nine Features. 5. What’s in a Job? 1: Seeking a Happy Medium. 6. What’s in a Job? 2: When 
Enough is Enough. 7. It’s in Your Genes as Well as Your Job. 8. Come to Think About It ... Happiness is 
Relative. 9. Actions as Well as Words. 10. Worth a Try? 
2009: 5x7: 200pp 
Hb: 978-0-415-45965-5: $62.95 
Pb: 978-0-415-45966-2: $17.00
www.psypress.com/the-joy-of-work-9780415459662
Available as an e-inspection copy

O R D ER  O N L I N E  FO R  A 10% DISCOUNT
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A Handbook of Essential Theory and Research
Arnold B. Bakker, Erasmus Unviersity Rotterdam, the Netherlands
Michael P. Leiter, Acadia University, Canada (Eds.)

“This volume is outstanding and absolutely innovative. The recent 
evolution in the field calls for the publication of a thorough and complete 
overview, as offered in this volume. This book has the potential to become 
a landmark text in this new and increasingly important field.” - Hans 
De Witte, Research Group Work, Organisational and Personnel 
Psychology, Department of Psychology, K.U. Leuven, Belgium

This book provides the most thorough view available on this new 
and intriguing dimension of workplace psychology, which is the 
basis of fulfilling, productive work.

The book begins by defining work engagement, which has been 
described as ‘an opposite to burnout,’ following its development 
into a more complex concept with far reaching implications for 
work-life. The chapters discuss the sources of work engagement, 
emphasizing the importance of leadership, organizational 
structures, and human resource management as factors that may operate to either enhance 
or inhibit employee’s experience of work. The book considers the implications of work 
engagement for both the individual employee and the organization as a whole. To address 
readers’ practical questions, the book provides in-depth coverage of interventions that can 
enhance employees’ work engagement and improve management techniques. 

Based upon the most up-to-date research by the foremost experts in the world, this volume 
brings together the best knowledge available on work engagement, and will be of great use 
to academic researchers, upper level students of work and organizational psychology as well 
as management consultants.
CONTENTS
M. P Leiter, A. B.  Bakker, Work Engagement: State of the Art. W.B. Schaufeli, A.B.Bakker, Defining 
and Measuring Work Engagement: Bringing Clarity to the Concept. S. Sonnentag, C. Dormann, E. 
Demerouti, Not All Days are Created Equal: The Concept of State Work Engagement. T.W Taris, W.B. 
Schaufeli, A. Shimazu, The Push and Pull of Work: The Differences between Workaholism and Work 
Engagement. D. Sweetman, F. Luthans, The Power of Positive Psychology: Psychological Capital and 
Work Engagement. A. Shirom, Feeling Energetic at Work: On Vigor’s Antecendents. J.J. Hakanen, G. 
Roodt, Using the Job-Demands-Resources Model to Predict Engagement: Analysing a Conceptual 
Model. J.R. B.Halbesleben, A Meta-analysis of Work Engagement: Relationships with Burnout, Demands, 
Resources and Consequences. M. Salanova, W.B. Schaufeli, D. Xanthopoulou, A.B. Bakker, The Gain 
Spiral of Resources and Work Engagement: Sustaining a Positive Worklife. G.M. Spreitzer, C.F. Lam, C. 
Fritz, Engagement and Human Thriving: Complementary Perspectives on Energy and Connections 
to Work. E. Demerouti, R. Cropanzano, From Thought to Action: Employee Work Engagement And Job 
Performance. M.P. Leiter, C. Maslach, Building Engagement: The Design and Evaluation of Interventions. 
A.B. Bakker, M.P.Leiter, Where To Go From Here: Integration and Future Research on Work Engagement.
2010: 7½x10: 224pp 
Hb: 978-1-84169-736-9: $62.50
www.workpsychologyarena.com/9781841697369
Available as an e-inspection copy
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Errors in Organizations
David A. Hofmann, University of North Carolina, USA 
Michael Frese, University of Lueneburg and National University of Singapore 
(Eds.)
SIOP Organizational Frontiers Series

“One of the most significant facts about errors is that the same 
kinds keep occurring in similar situations involving a wide range 
of different individuals. These recurrent ‘error traps’ make it clear 
that the origins of unsafe actions go well beyond the individual and 
encompass the workplace, the team dynamics and the organization as a 
whole—particularly its safety culture. This understanding has led to an 
increasing concern with the broader systemic issues. This collection is 
the latest and best of these systemic treatments, covering as it does the 
gamut of error research over the last 40 years. Hofmann and Frese have 
brought together within a single volume a glittering assembly of top-rank 
contributors. Their chapters provide fresh insights as well as providing 
a coherent account of these diverse contexts. This book will be essential 
reading for all error researchers of whatever disciplinary persuasion for 
many years to come.” - James Reason, University of Manchester, 
UK

“Hofmann and Frese provide extensive support for the fact that the goal of the elimination of all errors 
in organizations is neither possible nor desirable. Their edited book, with internationally acclaimed 
chapter authors, convincingly demonstrates the superiority of focusing on error management 
rather than error prevention for individuals, teams, and organizations in settings varying from IT 
software development to top management teams. This book is indispensible for anyone interested in 
understanding performance errors and harnessing them for attaining effective performance through 
training and the design of tasks, teams, organizations, or any other system.” - Daniel R. Ilgen, 
Michigan State University, USA

Despite the importance and prevalence of errors in organizations, there has been no attempt 
within the field of Industrial and Organizational psychology to create a single source that 
summarizes what we know regarding errors in organizations and provides a focused 
effort toward identifying future directions of research. This volume answers that need 
and provides contributions by researchers who have conducted a considerable amount of 
research on error occurring in the work context. Students, academics and practitioners in 
a wide range of disciplines, i.e., industrial organizational psychology, medicine, aviation, 
human factors and systems engineering, will find this book of interest.
CONTENTS
E. Salas, Series Foreword. D. A. Hofmann, M. Frese, Introduction: Errors, Error Taxonomies, Error 
Prevention and Error Management: Laying the Groundwork for Discussing Errors in Organizations. N. 
Keith, Learning through errors in training. M. Hammond, J. Farr, The Role fo Errors in the Creative and 
Innovative Process. S. Mousavi, G. Gigerenzer, Revisiting the “Error” in Studies of Cognitive Errors. B. 
Bell, S. W. J. Kozlowski, Cognitive Failure: The Emergence, Consequences, and Management of Errors 
in Teams. E. Salas, S. J. Weaver, W. L. Bedwell, Team Training as a Mechanism to Enhance Reliability 
and Manage Errors. L. H. MacPhail, A. Edmondson, The Importance of Work Context in Organizational 
Learning from Error. K. Shimizu, M. A. Hitt, Errors at the Top of the Hierarchy. E. Hollnagel, When 
Things Go Wrong: Failures as the Flip Side of Successes. R. Ramanujam, P. Goodman, The Link Between 
Organizational Errors and Adverse Consequences: The Role of Error-Correcting and Error-Amplifying 
Feedback Processes. M. J. Gelfand, M. Frese, Cultural Influences on Error: Prevention, Detection, and 
Management. M. Frese, D. A. Hofmann, Conclusions and Integration.
May 2011: 6x9: 383pp 
Hb: 978-0-8058-6291-1: $70.00
www.workpsychologyarena.com/9780805862911
Available as an e-inspection copy
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Work Stress and Coping in THE Era of 
Globalization
Rabi S. Bhagat, University of Memphis, USA; James Segovis, Bryant 
University, Rhode Island, USA; Terry Nelson, University Memphis, USA

“Bhagat, Segovis and Nelson produce a powerful merger of concepts 
at the crossroads. The dominating presence of the international, where 
Bhagat is a master scholar, in our world today, with its manifestation in 
globalization, meets work stress and coping in this important book. From 
Bob Kahn’s seminal work in organizational stress, we now know that 
stress is the kiss of death… and the spice of life! Whether East or West, 
coping well with work stress makes the difference and can save your life. 
So, read this book by the stress masters…then ask for assistance when you 
reach the limit.” - James Campbell Quick, John and Judy Goolsby 
Distinguished Professor, The University of Texas at Arlington, 
USA
“Stress causes millions to suffer across the globe, but much of what we 
know about this invisible destroyer is based on Western research. For a 
complete understanding of stress, it is paramount that we gain insight into 

how culture shapes the dynamics involved. This book fills this important gap by providing a thorough, 
penetrating analysis from a multicultural perspective. It is a must-read for those who are interested in 
stress and in how globalization affects life in different corners of the world.” - Kwok Leung, Chair 
Professor of Management, City University of Hong Kong 
This book examines the phenomena of how individuals experience work stress and deal 
with stress in both developed and developing countries in the world. Rabi Bhagat, known 
for his cross-cultural scholarship in this area, and his co authors, help us recognize the 
causes and consequences of work stress. They present a systematic, comprehensive review 
of this topic with plenty of practical insights and case studies examining work stress in 
the era of globalization. Researchers, practitioners and students in the field of industrial 
organizational psychology, organizational behavior, and human resources management will 
find this book of interest. 
CONTENTS
Foreword by Cary Cooper. 1. An Introduction to Globalization: Organizational and Human 
Consequences. 2. Organizational and Human Consequences: A Detailed Examination. 3. Work Stress 
and Coping in the Western Perspective. 4. Management of Work Stress: An Appraisal. 5. Work Stress and 
Coping: Non-Western Perspectives. 6. Multicultural Perspectives on Work Stress. 7. Employee Assistance 
Programs: An International Perspective. 8. Methodological Issues for Research on Work Stress and 
Coping. 9. Concluding Thoughts and Future Directions.
January 2012: 6x9: 220pp 
Hb: 978-0-8058-4846-5: $69.95 
Pb: 978-0-8058-4847-2: $35.95
www.workpsychologyarena.com/9780805848472

Forthcoming

Also Available
The JOURNAL OF Work & Stress
Published in association with the European Academy of Occupational Health Psychology (EA-OHP)

EDITOR: Tom Cox CBE, University of Nottingham, UK
Work & Stress is an international, multidisciplinary quarterly presenting peer-reviewed papers 
concerned with the psychological, social and organizational aspects of occupational and 
environmental health, and stress and safety management.
www.tandf.co.uk/journals/twst
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Overcoming Your Workplace Stress
A CBT-based Self-help Guide
Martin R. Bamber, Selby and York NHS Primary Care Trust, UK

‘This book is not just another book identifying the problems of workplace 
stress but an outstanding self-help guide that is based on cognitive 
behavioural therapy. It is focussed on the individual, and what you can 
do to help yourself cope with the stress-related issues in your job... a 
must read for the many out there who are finding they just can’t cope!’ 
- Professor Cary L. Cooper, CBE, Distinguished Professor of 
Organizational Psychology and Health at Lancaster University 
and Chair of the Academy of Social Sciences, UK

Occupational stress affects millions of people every year and not 
only is costly to the individual – in terms of their mental and 
physical health  – but also results in major costs for organizations 
due to workplace absence and loss of productivity. This cognitive 
behavior therapy (CBT) based self-help guide will equip the user 
with the necessary tools and techniques to manage work related 
stress more effectively.

Divided into three parts, this book will help you to:
Understand occupational stress•	
Learn about a range of methods to reduce stress levels•	
Develop your own self-help plan.•	

Overcoming Your Workplace Stress is written in a straightforward, easy-to-follow 
style, allowing the reader to develop the necessary skills to become their own 
therapist.
CONTENTS
Part 1. Understanding Occupational Stress. Occupational Stress and its Consequences. Identifying 
the Causes of your Occupational Stress. Part 2. Interventions for Occupational Stress. Primary Level 
Interventions Aimed at Improving your Work Environment. Living a Healthy Lifestyle. Developing 
Effective Time Management Skills. Developing Assertiveness Skills. Developing Effective Interpersonal 
Skills. Developing Relaxation Skills. Changing the Way you Relate to your Work. Overcoming Stress 
Syndromes. Part 3. Pulling it all Together. Developing a Self-help Plan. Summary and Conclusions. 
June 2011: 5½x8½: 256pp 
Hb: 978-0-415-55661-3: $90.00 
Pb: 978-0-415-67178-1: $23.95
www.routledgementalhealth.com/9780415671781

10% discount 
Order books online for a  
10% discount and free shipping on  
US orders above $35.



Preventing Workplace Bullying
An Evidence-Based Guide for Managers and Employees
Carlo Caponecchia, Consultant, Australia

Anne Wyatt, University of New South Wales, Australia

“Workplace bullying is tough for everyone. Preventing Workplace 
Bullying helps managers and consultants clarify what is and isn’t 
bullying, and gives excellent guidance on how to deal with it.”  
- Charlotte Rayner, Professor of Human Resource Management, 
Portsmouth Business School, UK

Workplace bullying is more common and costly than most people 
realize. It can make life unbearable for employees in any industry, 
and ultimately undermine an organization’s potential for profit. In 
this practical guide, Carlo Caponecchia and Anne Wyatt explain 
how to identify workplace bullying and apply best practice to 
preventing and managing it. 

Caponecchia and Wyatt outline what constitutes bullying at work, 
demystify some of the controversial issues, and discuss the various 

factors which influence workplace bullying. The responsibilities of management and legal 
implications are outlined and supported with best practice guides for policies, complaints 
procedures and risk management systems. Options and resources for targets experiencing 
bullying are also explored. These ideas and concepts are illustrated throughout with real 
case studies.

This evidence-based book on workplace bullying is a valuable resource for organizations of 
all sizes and for anyone affected by bullying at work including employees, human resource 
managers, workplace consultants, counselors, mediators and legal advisors.
CONTENTS
Part 1. What is Workplace Bullying? What is Not Workplace Bullying? How Common is Bullying, and 
What Does it Cost? Case Study: Evan. 1. Who is Involved and Why Does it Happen? Part 2. Rights and 
Responsibilities. Case Study: Evan. 2. The Legal Context. Part 3. Taking Action. Case Study: Evan. 
3. What Can the Organisation Do: Planning and Implementing Controls. What Can the Organisation 
Do: Designing and Implementing Complaints Procedures. Case Study: Evan. 4. Taking Action: The 
Target’s Perspective. Part 4. Moving Beyond Workplace Bullying. Case Study: Evan. 5. Moving Beyond 
Workplace Bullying. Resources. Appendices. 
March 2011: 6x9: 168pp 
Hb: 978-0-415-66880-4: $80.00 
Pb: 978-0-415-66881-1: $23.95
www.routledgementalhealth.com/9780415668811

Want more information on a book 
or journal?

Visit the URL at the end of the 
product’s description.
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Managing Trauma in the Workplace
Supporting Workers and Organisations
Noreen Tehrani, Employee Support Training and Development, Twickenham, 
UK (Ed.)

“Having operated for many years in both the counter terrorism and 
organized crime arenas I felt I had an understanding of mans capacity to 
inflict pain on others. During the last number of years however I have 
witnessed the impact on staff of dealing face to face with the horrors of 
child abuse. Noreen Tehrani’s work should be compulsory reading for 
anyone responsible for the health and well being of staff who routinely 
confront violence, trauma and child abuse. If you are responsible for 
people operating in this environment you will be better at your job 
after reading this work.” - Jim Gamble, Chief Executive, Child 
Exploitation and Online Protection Centre, UK 

Managing Trauma in the Workplace looks at the impact of trauma 
not only from the perspective of the employees but also from 
that of their organizations. In addition to describing the negative 
outcomes from traumatic exposure it offers solutions which 
will not only build a more resilient workforce but also lead to 
individual and organizational growth and development. 
This book has contributions from international experts working in a variety of professions 
including teaching, the military, social work and human resources. It is split into four parts 
which explore:

The nature of organizational trauma•	
Traumatized organization and business continuity•	
Organizational interventions•	
Building resilience and growth.•	

Managing Trauma in the Workplace is essential reading for anyone with responsibility to help 
and support workers involved in distressing and traumatic incidents as a victim, supporter 
or investigator. 
CONTENTS
Part 1. The Nature of Organisational Trauma. Richardson, Children and Families’ Social Work and 
Secondary Trauma. Tehrani, Piper, Traumatic Stress in the Police Service. Busuttil, Mental Health 
Problems in British Veterans. Tehrani, Compassion Fatigue and Human Resource Professionals. Vogt, 
Leonhardt, Critical Incident Stress and the Prevention of Psychological Trauma in Air Traffic Controllers. 
Lowe, The Impact of Disasters on Schools and the School Community. Tehrani, The Incidence of 
Secondary Traumatic Stress in Workers Dealing with Traumatizing Materials, Victims and Perpetrators. 
Part 2. Traumatized Organisations and Business Continuity. Alexander, Klein, The Impact of Trauma 
Within Organisations. Bloom, Trauma-organised Systems and Parallel Process. Vaughan, The Influence 
of Organisational Culture in Dealing with Workplace Conflict: An Ethical and Cultural Perspective. 
Graham, Chadwick, Risk, Business Continuity and the Part People Play. Part 3. Organisational 
Interventions. Tehrani, Rainbird, Dunne, Supporting the Police Following the 7/7 London Terrorist 
Bombs: An Organisational Approach. Handa, Krantz, Delaney, Litz, Models of Crisis Management. 
Tehrani, Supporting Employees at Risk of Developing Secondary Trauma and Burnout. Part 4. Building 
Resilience and Growth. Bloom, Sanctuary: An Operating System for Living Organisations. Tehrani, A 
Building Resilience Toolbox. Murphy, Durkin, Joseph, Growth in Relationship: A Post-Medicalised Vision 
for Positive Transformation Following Trauma. McNab, One Disaster After Another: Building Resilience 
in the Trauma Therapist and the Role of the Supervisor. Tehrani, Building Resilient Organisations in a 
Complex World. 
2010: 5½x8½: 352pp 
Hb: 978-0-415-55892-1: $110.00 
Pb: 978-0-415-55893-8: $34.95
www.routledgementalhealth.com/9780415558938
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Tackling Depression at Work
A Practical Guide for Employees and Managers
Kerrie Eyers and Gordon Parker, Black Dog Institute, Sydney, Australia

“A practical and positive guide for both employees and their employers.” - Gerry Harvey, 
Chairman, Harvey Norman Holdings Ltd, Australia

“Depression in the workplace needs to be better understood, spoken 
about and dealt with. This book offers refreshing insights for everyone 
involved.” - Sharan Burrow, former president, ACTU, and General 
Secretary of the International Trade Union Confederation, 
Australia

If you have depression, do you persevere or do you risk telling 
your manager? If you are a manager, what can you do to support 
the employee and ensure the job is done?
Figures suggest that more than ten per cent of people in the 
workforce struggle with depression. Both employees and their 
managers are looking for the same outcome: recovery and return 
to best functioning. Tackling Depression at Work explains the key 
issues that arise and offers proven strategies that employees and 
managers can use. Topics of discussion include:

The importance of education about depression and bipolar •	
disorder
How to support an employee without crossing boundaries•	
The destigmatisation of mood disorders•	
The sensitive issues of disclosure and privacy.•	

With insightful advice from workers who have learned to manage their disorder on the job, 
this book offers invaluable support for any worker with depression. It is also an essential 
resource for all line managers, human resource managers and mental health professionals.
CONTENTS
Introduction: Some Rules of the Game Résumé: To Whom it may Concern. Sizing Things UP: The 
Prevalence of Workplace Disability. Reading the Game: Well-pitched Intervention and Support. 
When Someone is ‘Off Their Game’: Signals that Indicate a Problem. Early Intervention Scores Goals: 
Managerial Strategies. Managing Time-Out: Mental Illness and its Knock-on Effects. Support: From the 
Team and from the Sidelines. Individual Fitness: Assisting Recovery from Impairment. Carrying Injury 
Into the Game: To Disclose or Not to Disclose. Agreeing on the Goals: Aligning Worker and Workplace 
Expectations. Improving the Odds: Matching Personal Skills to the Workplace. Work is a Contact Sport: 
Contracts that Encourage Fair Play. Stories From the Change Room: People tell about Managing their 
Mood Disorder. Appendix 1: Measure of Workplace Wellbeing and Happiness. 
2010: 5x7: 192pp 
Hb: 978-0-415-60171-9:$80.00 
Pb: 978-0-415-60172-6: $17.95
www.routledgementalhealth.com/9780415601726

Coming Soon!
Crothers & Lipinski (Eds.)
Bullying in the Workplace
Symptoms, Causes and Remedies
Applied Psychology Series
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Early Development and Leadership
Building the Next Generation of Leaders
Susan Elaine Murphy, James Madison University, USA 
Rebecca Reichard, Claremont Graduate University, USA (Eds.)
APPLIED PSYCHOLOGY Series
“This is an absolutely superb collection of beautifully written articles that 
belongs on the shelf of every leader and leadership scholar! Every parent 
who cares about raising a child to lead effectively should also read it 
from cover to cover.” - Jean Lipman-Blumen, Claremont Graduate 
University, Author, Connective Leadership and The Allure of 
Toxic Leaders, USA

“One of the interesting aspects of this edited volume is that it cuts across 
the developmental lifespan from early childhood through adolescence 
and into early adulthood. This will fill a valuable niche in better 
understanding leadership development from an entire developmental 
lifespan perspective.” - David Day, University of Western Australia

Today more than ever, there is a need for leadership. We spend 
billions in our organizations attempting to develop leaders to 
provide compelling visions, manage their people effectively, and 
steer the organizations to profitability. Few books pull together the thinking and research 
that spans the development of leadership from birth through college. By focusing on 
leadership behaviors of very young children and adolescents, we can learn how to expand 
the potential of each and every person, during a time when skills and perspectives are easily 
learned. 
CONTENTS
J.N. Cleveland, Series Foreword. E. Van Velsor, Foreword. S.E. Murphy, R.J. Reichard, Preface: An 
Introduction to Early Development and Leadership. Part I: The Earliest Influences on Leadership 
Development. S.E. Murphy, Providing a Foundation for Leadership Development. S. Recchia, 
Preschool Leaders in the Early Childhood Classroom. R. Arvey, S. Chaturvedi, Examining the 
Genetic Basis of Leadership. A. Gottfried, A. Gottfried, Paths from Gifted Motivation to Leadership. 
Part II: Developing Leadership Skills and Leader Identity. P. Chelladurai, Participation in Sport 
and Leadership Development. M. Popper, The Development of “Leaders in Everyday Life”: An 
Attachment Perspective. D.A. Mack, M. Macik-Frey, J. Campbell Quick, D.A. Gray, P. Shinoda, C.L. Cooper, 
N. Keller, Early Interdependent Attachments and Ethical Leadership: The Power of a Secure Base. 
N.J. Adler, I Am My Mother’s Daughter: Early Developmental Influences on Leadership. B. Avolio, G. 
Volgelgesang, Beginnings Matter in Genuine Leadership Development. C. Hoyt, S. Johnson, Gender and 
Leadership Development: The Case of Female Leaders. R.G. Lord, R. Hall, S.M. Halpin, Leadership 
Skill Development and Divergence: A Model for the Early Effects of Gender and Race on Leadership 
Development Identity and Leadership Development. Part III: The Final Preparation: College 
Leadership and Beyond. H. Gardner, Positioning Future Leaders on the Good Work Track. S. Komives, 
College Student Leadership Identity Development. R. Sternberg, The Purpose of College Education: 
Producing a New Generation of Positive Leaders. R.J. Reichard, S.J. Paik, Developing the Next Generation 
of Leaders; Research, Policy, and Practice. 
April 2011: 6x9: 382pp 
Hb: 978-1-84872-824-0: $50.00
www.workpsychologyarena.com/9781848728240

New Series!
Georgia Sorenson & Ronald E. Riggio (Eds.)
Leadership: Research and Practice
www.psypress.com/leadership
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From Surviving to Thriving Before, During  
and After a Crisis
Erika Hayes James, University of Virginia, USA
Lynn Perry Wooten, University of Michigan, USA

“The book is easy to read, even for audiences not familiar with leadership 
or crisis response/management. ... There are many useful lessons in the 
book.” - Martha E. Banks in PsycCRITIQUES 

“This helpful book highlights the simple but important fact that in a time 
of crisis, effective leadership makes a huge difference for an organization 
under stress. The authors, James and Wooten, convincingly illustrate 
what great leadership looks like in difficult times and clearly demonstrate 
the compounding negative effect of poor leadership. The book is anchored 
by a solid theoretical framework, yet provides a way forward for 
practicing managers, and actually provides clarity on how crises can be 
used to a company’s advantage. It is a great primer for all those interested 
in the practice of leadership.” - Paul McKinnon, Head of Global 
Human Resources, Citigroup, Inc.

To say that the global workforce is under pressure may be 
an understatement.  At a macro level, there is the pressure of 
worldwide competition and the need to operate across the globe.  At a more micro level, 
there is the pressure of individuals or departments to produce more with increasingly fewer 
resources.  Pressure is at once the precipitator and the consequence of crisis.  It is ubiquitous 
and it is increasingly defining how we function at work.  Leaders who can flourish under 
pressure will be the ones to guide us through these and future turbulent times.

Each of the chapters, as appropriate, offer two additional resources intended to guide those 
that lead organizations, big or small, public or private.  Leadership Links are references 
to web-based sources of information from both academic and practitioner communities.  
Leadership Links are intended for those readers who would like additional information 
about the specific topic in the chapter.  The Leader’s Hot Seat poses a set of questions that 
managers should consider and corresponding answers.  These are intended to encourage 
application of the ideas from the chapter to one’s own situation.  Finally, several of the 
chapters include a section called From Theory to Practice that serves to connect theoretical-
based research with practical implications.
CONTENTS
Preface. Part 1. The Modern Face of Leadership under Pressure. 1. Introduction: Why Crisis Leadership 
Matters. 2. A Primer on Crises and Crisis Management. Part 2. Becoming a Crisis Leader - Invidividual 
Capabilities. 3. Critical Leadership Competencies Before, During, and After a Crisis. 4. Decision Making 
for the Crisis Leader. 5. Leading a Crisis Team. Part 3. Organizational Capabilities. 6. Organizational 
Trust Amidst Crisis. 7. Organizational Learning amid Crisis. 8. Crises and the Global Environment. Part 
4. From Surviving to Thriving Under Pressure. 9. Crises as Sources of Opportunity and Change. 
References. 
2010: 6x9: 300pp 
Hb: 978-1-84169-790-1: $59.95 
Pb: 978-1-84169-791-8: $29.95
www.workpsychologyarena.com/9781841697918



25O R D ER  O N L I N E  FO R  A 10% DISCOUNT

LE
A

D
E

R
S

H
IP

/C
O

A
C

H
IN

G

The New Psychology of Leadership
Identity, Influence and Power
S. Alexander Haslam, University of Exeter, UK; 
Stephen D. Reicher, University of St Andrews, UK; 
Michael J. Platow, The Australian National University, Australia

“The New Psychology of Leadership brings a scientific approach to 
an important subject that has been without it for too long.” - Michael 
Bond in Nature

“As Haslam, Reicher and Platow set it out, a simple but profound theory 
underlies their New Psychology of Leadership. And that theory seems 
so very right that it may come as a surprise that this is not already the 
concept of leadership everywhere. This captures the true structure of 
what leadership is all about. Accordingly, on almost every page of the text 
there is a new subtlety about what leadership means and about how it 
works. It takes a subject older than Plato and as current as Barack Obama 
in a new and correct way.” - From the Foreword by George A. 
Akerlof, Nobel Laureate in Economics, University of California, 
Berkeley USA

According to John Adair, the most important word in the leader’s 
vocabulary is “we” and the least important word is “I”. But if this 
is true, it raises one important question: Why do psychological analyses of leadership always 
focus on the leader as an individual — as the great “I”?

One answer is that theorists and practitioners have never properly understood the 
psychology of “we-ness”. This book fills this gap by presenting a new psychology of 
leadership that is the result of two decades of research inspired by social identity and self-
categorization theories. The book argues that to succeed, leaders need to create, champion, 
and embed a group identity in order to cultivate an understanding of ‘us’ of which they 
themselves are representative. It also shows how, by doing this, they can make a material 
difference to the groups, organizations, and societies that they lead. 

Written in an accessible and engaging style, the book examines a range of central theoretical 
and practical issues, including the nature of group identity, the basis of authority and 
legitimacy, the dynamics of justice and fairness, the determinants of followership and 
charisma, and the practice and politics of leadership.

The book will appeal to academics, practitioners and students in social and organizational 
psychology, sociology, political science and anyone interested in leadership, influence and 
power.
CONTENTS
Foreword by George A. Akerlof: The Social Identity Approach to Leadership and Why It Matters. 1. 
The Old Psychology of Leadership: Great Men and the Cult of Personality. 2. The Current Psychology 
of Leadership: Issues of Context and Contingency, Transaction and Transformation. 3. Foundations for 
The New Psychology of Leadership: Social Identity and Self-Categorization. 4. Being One of Us: Leaders 
as In-group Prototypes. 5. Doing It for Us: Leaders as In-group Champions. 6. Crafting a Sense of Us: 
Leaders as Entrepreneurs of Identity. 7. Making Us Matter: Leaders as Embedders of Identity. 8. Identity 
Leadership at Large: Prejudice, Practice, and Politics.
2010: 6x9: 296pp 
Hb: 978-1-84169-609-6: $75.00 
Pb: 978-1-84169-610-2: $29.95
www.workpsychologyarena.com/9781841696102
Available as an e-inspection copy



Full Range Leadership Development
Pathways for People, Profit and Planet
John J. Sosik, The Pennsylvania State University, University Park, USA
Dongil (Don) Jung, San Diego State University, California, USA

“This book contains an evidenced-based model of leadership. It covers 
a very broad range of leadership styles, with many, many applications 
of the Full Range Leadership model that will help any reader come to 
understand what it means to lead across the full range of leadership 
behaviors, actions and potential.” - Bruce J. Avolio/Marion B. 
Ingersoll Professor of Management and Executive Director of the 
Leadership Center, University of Washington

 It has been more than 20 years since Bernie Bass presented an 
integrated overview of full range leadership development. This 
has been the standard for providing leadership training around 
the world in business, military, religious and educational contexts. 
Penn State University’s master of leadership development 
program is directed by John J. Sosik and uses these transactional 
–transformational leadership paradigms as their foundation for 
their courses. This book can be used as a main textbook for this 
course and supplement any IO course in the area of leadership development.

Full range leadership development strives to grow transformational leadership in 
organizations at all levels, including followers, thereby generating numerous positive 
outcomes at all levels. Organizations that support and develop transformational leadership 
across organizational levels are more productive and profitable, attract and retain high 
quality associates, promote creativity and innovation, garner trust and commitment from 
employees, and are strategically positioned to respond well to changes in the market.

This book will present the different theories of leadership and concentrate on the process 
model of FULL RANGE LEADERSHIP that explains the concepts and procedures by 
which leaders affect their followers (individual leadership), teams (leader to team), and 
organizations (leader to larger systems). This book can be used by practitioners or students, 
as the author will provide practical action steps for how to best develop and display 
behaviors in the Full Range Leadership Development model.
CONTENTS
1. Introducing a Full Range of Leadership Development. 2. The Full Range Leadership Development 
System. 3. Idealized Influence Behaviors and Attributes: The Humane Side of Transformational 
Leadership. 4. Inspirational Motivation: The Emotional Side of Transformational Leadership. 5. 
Intellectual Stimulation: The Rational Side of Transformational Leadership. 6. Individualized 
Consideration: The Nurturing Side of Transformational Leadership. 7. Contingent Reward and 
Management-By-Exception Active: The Two Faces of Transactional Leadership. 8. Management-by-
Exception Passive and Laissez-Faire: Inactive Forms of Leadership. 9. Sharing Full Range Leadership 
within Teams. 10. Full Range Leadership Development for Strategic, Social and Environmental 
Leadership Initiatives. Appendix: Master of Leadership Development Program. 
2009: 6x9: 424pp 
Hb: 978-1-84872-805-9: $52.50 
Pb: 978-1-84872-806-6: $24.95
www.workpsychologyarena.com/9781848728066
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Peak Performance Every Time
Simon Hartley, Be World Class, UK

Peak performances should not be left to chance. Rather than hoping that 
you will perform at your best, why not engineer your performance? 

Peak Performance Every Time incorporates principals from sport 
psychology and performance coaching and applies these to all 
areas of life, with a particular focus on business. Using illustrations 
and real world examples from top athletes and business 
executives, it focuses on the three main components that underpin 
performance:

Confidence•	
Motivation•	
Focus•	

As well as offering practical strategies to help the reader achieve 
their optimal mind set, it also explains how to coach others to 
perform to their potential. Throughout, the book is underpinned 
by theoretical frameworks, literature and research findings and will be invaluable to anyone 
trying to reach their full potential, in particular athletes, coaches, managers and executives. It 
may also be of interest to sports psychology, management and business students. 
CONTENTS
Preface. Introduction. Experiencing Peak Performance. Your Mind Is Like A Formula 1 Car. Razor Sharp 
Focus. Control Your Confidence. Master Motivation. Deconstructing Pressure. Love Your Discomfort 
Zone. Let The Hand Brake Off! Habits of Great Performers. Coaching Others To Achieve Peak 
Performances 
January 2012: 6x9: 224pp 
Hb: 978-0-415-67673-1: $52.50 
Pb: 978-0-415-67674-8: $24.95
www.psypress.com/9780415676748

Forthcoming!
Jon P. Howell
Snapshots of Great Leadership
Leadership: Research and Practice Series

2012: 6x9: 244pp
Pb: 978-0-415-87217-1: $29.95

www.workpsychologyarena.com/9780415872171

Forthcoming



The Routledge Companion to 
International Business Coaching
Michel Moral, University of Paris VIII, France
Geoffrey Abbott, Institute of Executive Coaching, Australia (Eds.)

An effective coach can help the business leader make sense of the 
challenges and complexities of modern international business, 
unlocking the potential of both leader and organization. This 
important handbook offers the first comprehensive and detailed 
introduction to the theory and practice of international business 
coaching, drawing on the very latest academic research, as well as 
real-world examples of international best practice. 

This book provides practitioners and students with an innovative 
theoretical framework, which extends existing coaching models 
to place coaching within cultural, organizational and group-team 
contexts. Contributors from around the world explore different 
perspectives and practices and offer practical tools to apply the 
theories and models to the real-life business context.

The Routledge Companion to International Business Coaching is 
essential reading for all trainee business coaches, all students of 
coaching theory and method, and for all business leaders looking to understand better the 
role of the modern business coach. 
CONTENTS
Moral, Abbott, Darmouni, Introduction. Part 1. International Coaching Frameworks and Tools. Moral, 
Henrichfreise, Considerations on the Emergence of Organizational Coaching: International Perspectives. 
Armstrong, Integral Coaching: Cultivating a Cultural Sensibility through Executive Coaching. 
Hall, Duval, Salom, Coaching to Hidden Frames: Facilitating Transformational Change in Complex 
Environments. Drake, Identity, Liminality and Development: An Intrapersonal View of Intercultural 
Sensitivity. Olalla, the Newfield Community, Ontological Coaching: Intercultural Coaching and Trust. 
Bharwaney, Jokilaakso, Coaching for Emotional Intelligence in International Business Environments: 
Challenges and Opportunities. Henrichfreise, Coaching International Leaders to Succeed Collectively: 
The Re-Genesis of Collective Intelligence, Our Genuine Capacity of Collectively Creating our Future. 
Darmouni, Krigbaum, The Heart of Cross-Cultural Creation: Inclusion and Presence that Produce 
Something Greater. Lievrouw, Stimulating Adversarial Growth in Cultural Uncertainty: A Survival 
Guide for International Executives and their Coaches. Rosinski, Fostering Individual and Collective 
Development Using the Cultural Orientations Framework Assessment. Velhulst, Sprengel, Intercultural 
Coaching Tools: A Constructivist Approach. Part 2. Organizational Challenges and Opportunities – 
Individual. Abbott, Stening, Coaching Expatriate Executives: Working in Context across the Affective, 
Behavioral and Cognitive Domains. Miser, Miser, Couples Coaching for Expatriate Couples: A Sound 
Investment for International Businesses. Burrus, Coaching Women Managers in Multinational 
Companies. Burrus, Coaching Managers in Multinational Companies: Myths and Realities of the Global 
Nomadic Leader. Part 3. Organizational Challenges and Opportunities − Collective. Law, Laulusa, 
Cheng, When Far East Meets West: Seeking Cultural Synthesis through Coaching. Moral, Executive Team 
Coaching in Multinational Companies. Abbott, Coaching with Global Virtual Teams: An Action Research 
Perspective. Loeser, Burrus, Interactive Consulting with Corporate Ventures. Abbott, Executive Coaching 
through Cross-Border Mergers and Acquisitions: A Powerful Yet Under-Utilized Intervention. Bissen, 
Chapman, Schonenberg, Knott, International Coaching: A Global Human Resources Perspective. Abbott, 
McFarlane, Choosing Coaches for International Business Leaders?: Qualities and Characteristics. Moral, 
Abbott, Conclusion. 
January 2011: 7x10: 392pp 
Pb: 978-0-415-66941-2: $47.95
www.routledgementalhealth.com/9780415669412
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Coaching Women to Lead
Averil Leimon, François Moscovici & Helen Goodier
White Water Strategies, London, UK
Essential Coaching Skills and Knowledge Series

“Coaching Women to Lead is timely, relevant, and hugely inspiring! 
The authors effortlessly demonstrate an approach that goes beyond 
conventional wisdom, bringing it to life with real world success stories, 
and doing so in a true coaching style that harnesses the strengths and 
rewards that coaching women can bring. This is essential reading for 
not only coaches, but L&D professionals, C-Suite executives, and any 
manager looking to realize the full potential from their female colleagues/ 
businesses.” - Katherine Tulpa, CEO, Association for Coaching® 
and Co-founder, Wisdom8. 

Coaching Women to Lead asks why, in the 21st century, there is still 
such a disparity in the number of women filling leadership roles, 
compared with men. It argues that a specific coaching approach 
for women is not only possible but required to support women 
throughout their corporate career. In this book you will find:

How to build a robust business case for coaching women •	
Which areas of coaching are the most useful at which career stage •	
An academic survey to discover what women need to succeed •	
In-depth interviews with women role models •	
Specific tools and techniques to develop a women-focused coaching program. •	

Using case studies and findings from the authors’ research, Coaching Women to Lead proposes 
defined areas for coaching women, and offers practical advice for coaches who wish to 
contribute to the development of excellent women leaders.
CONTENTS
Why Women? The Need to Differentiate in Coaching. Why Bother With Women Leaders? The Business 
Case for Coaching. What are the Critical Stages of a Woman’s Career and Their Coaching Requirements. 
What Do Women Want? Reporting the Results of Our Research. In Search of Role Models: Conversations 
with Exemplary Women. Coaching Women to Lead: A Systematic Approach to Coaching Women for 
Success. What Makes a Strong Leader? A Model for Women’s Leadership Development. How to  
Develop a Woman-Friendly Organisation. What is the Global Picture? Lessons From Coaching Women 
to Lead Around the World. Conclusions. 
2010: 5x7: 248pp 
Hb: 978-0-415-49105-1: $84.95 
Pb: 978-0-415-49106-8: $30.95
www.routledgementalhealth.com/9780415491068

Essential Coaching Skills and Knowledge Series

Series Editors: Gladeana McMahon, Vice President and Fellow of 
the Association for Coaching, Stephen Palmer, Founder Director of 
the Centre for Coaching, London, UK, and Averil Leimon, partner at 
White Water Strategies, a London-based consulting firm
Please visit www.routledgementalhealth.com/essential-coaching-skills  
for full details of all books in this series.



Developmental Coaching
Life Transitions and Generational Perspectives
Stephen Palmer, Director, Centre for Coaching, UK 
Sheila Panchal, JP Morgan, UK (Eds.)
Essential Coaching Skills and Knowledge Series

“Coaching is very topical at the moment but no other book has looked 
at it from the point of view of coaching through the life cycle. This is 
a unique, well written and important book – buy it, you won’t regret 
it.”- Professor Cary L. Cooper CBE, Distinguished Professor of 
Organizational Psychology and Health at Lancaster University, 
UK

Developmental Coaching explores many of the common transition 
points we experience throughout life, including teenage 
transitions, becoming a parent, mid-life and retirement. The book 
sets these transitions in their social context and reviews them in the 
light of generational factors. 

The book is introduced with key psychological concepts from areas 
such as lifespan development and positive psychology, in addition 
to insights from other disciplines, including management theory 
and sociology. The main topics of discussion are:

Coaching tools and techniques •	
Broader societal and generational trends •	
How coaching can help individuals to realize positive growth. •	

With case studies throughout, Developmental Coaching offers an essential resource for 
practicing coaches, coaching psychologists, counselors and other professionals who wish 
to further their knowledge of the developmental aspects of coaching and dealing with life 
transitions.
CONTENTS
Preface. Sugarman, Foreword. Palmer, Panchal, Life Transitions and Generational Perspectives.  
Part 1. Developmental Coaching – Transitions and Turning Points. Eades, Childhood Transitions and 
Celebrating Strengths. Puri, Coaching Through the Teenage Years. Panchal, From Twenties to Thirties. 
Liston-Smith, Becoming a Parent. Donaldson-Feilder, Panchal, Modern Mid-life. O’Riordan, Looking 
Forward to Retirement. Part 2. Developmental Coaching – Themes and Applications. Linley, Biswas-
Diener, Trenier, Positive Psychology and Strengths Coaching Through Transition. Green, Williams, 
Managing Generations. Panchal, Palmer, Final Reflections.Web Resources. 
2010: 5x7: 240pp 
Hb: 978-0-415-47359-0: $84.95 
Pb: 978-0-415-47360-6: $30.95
www.routledgementalhealth.com/9780415473606
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Group and Team Coaching
The Essential Guide
Christine Thornton, group analyst & executive coach, UK
Essential Coaching Skills and Knowledge Series

“The Coaching profession needs a book like this to appreciate where group 
and team coaching has evolved from (like many forms of coaching, from 
many disciplines) and to put a ‘stake in the ground’ at this stage of our 
evolutionary growth.” - Katherine Tulpa, From the Foreword

This book offers a new perspective on the subconscious and non-
verbal processes through which people learn and communicate 
with each other in groups. Describing these processes in the 
context of modern organizational life, it provides practical advice 
about how to do group and team coaching. 

Introducing key concepts from psychology, group analysis 
and systems theory, Group and Team Coaching gives practical 
guidance on core areas of group coaching: team coaching, group 
supervision, action learning sets and other learning groups. 

Casting new light on the ‘secret life’ of groups and teams, it 
discusses:

The invisible processes of group dynamics•	
Pitfalls of group coaching and how to avoid them•	
How to design coaching interventions•	
Common dilemmas•	
Ethics and supervision.•	

With many vignettes and case studies, Group and Team Coaching is essential reading for 
coaches who work with groups and teams.
CONTENTS
Preface. Tulpa, Foreword.  Part 1. Introduction: What is Group Coaching? Part 2. Learning, Holding 
and Exchange. Looking Deeper: The Secret Life of Groups. Eight Group Factors Influencing Learning 
and Change. Part 3. Understanding Organizations, Groups and Teams: Systems Thinking. Part 4. Team 
Coaching. Learning Group Coaching. Supervision Groups. Part 5. Strategies for Tackling Problem 
Behaviour. Groups that Do Not Work: Understanding and Tackling Dysfunctional Patterns in Group 
Behaviour. Managing Beginnings, Middles and Endings: Boundaries of the Group. Afterword. Part 6. 
Suggested Further Reading. Continuous Professional Development in the Unconscious Dynamics of 
Groups and Organizations. Frequently Asked Questions. 
2010: 5x7: 288pp 
Hb: 978-0-415-47227-2: $84.95 
Pb: 978-0-415-47228-9: $30.95
www.routledgementalhealth.com/9780415472289

Sign up now to receive news and special 
offers on Psychology Press books and 
journals in your subject area.

www.psypress.com/emails



101 Coaching Strategies and Techniques
Gladeana McMahon, Personal Development and Executive Coach, UK 
Anne Archer, Executive Coach, Group Facilitator and Researcher, UK (Eds.)
Essential Coaching Skills and Knowledge Series

“The book is a great list of coaching techniques and suggestions. In my 
opinion, the addition of therapeutic perspectives has a lot of potential 
for deepening the coaching process and so could provide long-lasting 
change for coaching clients. I expect the book to be very helpful for people 
working as coaches; counselors working with EAPs or other short-term 
counseling might also find some of the activities useful.” - Sue Lewis, 
Therapy Today

101 Coaching Strategies and Techniques provides focused, practical 
strategies to help the coach with their work. Each point provides a 
detailed explanation of the strategy together with potential pitfalls 
and solutions.

Contributors from a range of coaching backgrounds are brought 
together to cover a number of issues faced by professional coaches 
including:

Confidence building •	
Developing specific skills and strategies •	
Group coaching •	
Problem solving and creativity •	
Self awareness •	
The stuck client.•	

101 Coaching Strategies and Techniques will be a handy reference tool for busy coaches; the 
bite-sized strategies will also provide a useful guide for those in training.
CONTENTS
Part 1. Confidence Building. Part 2. Developing as a Coach. Part 3. Developing Specific Skills and 
Strategies. Part 4. Focusing on the Future.  Part 5. Group Coaching. Part 6. Problem Solving and 
Creativity. Part 7. Relationships. Part 8. Self-awareness. Part 9. When a Client Gets Stuck. 
2010: 5x7: 328pp 
Hb: 978-0-415-47333-0: $84.95 
Pb: 978-0-415-47334-7: $30.95
www.routledgementalhealth.com/9780415473347

w w w.fami ly-stud ies-a rena .com32

LE
A

D
E

R
S

H
IP

/C
O

A
C

H
IN

G

32 w w w.rout ledgementa lhea l th .com/essent ia l - coach ing -sk i l l s

www.facebook.com/PsychologyPress



33O R D ER  O N L I N E  FO R  A 10% DISCOUNT

FA
M

ILY
 P

O
LIC

Y
 A

N
D

 R
E

LA
T

E
D

 IS
S

U
E

S

33w w w.rout ledgementa lhea l th .com/essent ia l - coach ing -sk i l l s

LE
A

D
E

R
S

H
IP

/C
O

A
C

H
IN

G

Brief Coaching
A Solution Focused Approach
Chris Iveson, Evan George & Harvey Ratner
Founding members of BRIEF, UK
Essential Coaching Skills and Knowledge Series

Brief Coaching: A Solution-Focused Approach offers a new approach 
to coaching by considering how the client will know when they 
have reached their goal, and what they are already doing to get 
there. The coach aims to work towards the solution rather than 
working away from the problem, so that the client’s problem is not 
central to the session, but instead the coach and the client work 
towards the client’s preferred future.

This book employs case examples and transcripts of sessions to 
offer guidance on:

Looking for resources rather than deficits•	
Exploring possible and preferred futures•	
Examining what is already contributing to that future•	
Treating clients as experts in all aspects of their lives.•	

This practical guide includes summaries and activities for the 
coach to do with the client and will therefore be a useful tool for both new and experienced 
coaches, as well as therapists branching into coaching who want to add to their existing skills.
CONTENTS
Introduction. Basic Principles. Establishing the Contract. Preferred Futures. What is Already Working. 
Scales. Closing a Session. Second and Subsequent Sessions. Back to Work. The Manager Coach. Last 
Words. Appendix: Solution Focused Questions. 
January 2012: 5x7: 263pp 
Hb: 978-0-415-66746-3: $84.95 
Pb: 978-0-415-66747-0: $30.95
www.routledgementalhealth.com/9780415667470

Forthcoming
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Cognitive Behavioural Coaching  
in Practice
Michael Neenan, Centre for Stress Management, UK 
Stephen Palmer, Director, Centre for Coaching, UK (Eds.)
Essential Coaching Skills and Knowledge Series

Cognitive Behavioural Coaching in Practice explores various aspects 
of coaching from within a cognitive behavioral framework. 
Michael Neenan and Stephen Palmer bring together experts in the 
field to discuss topics including:

Procrastination•	
Perfectionism •	
Goal selection•	
Socratic questioning.•	

This highly practical book is illustrated throughout with lengthy 
coach-coachee dialogues that include a commentary of the aims 
of the coach during the session. It will be essential reading for 
both trainees and professional coaches whether or not they have 
a background in psychology. It will also be useful for therapists, 
counselors and psychologists who want to use coaching in their 
everyday practice.
CONTENTS
Neenan, Palmer, Introduction. Neenan, Understanding and Tackling Procrastination. Anstiss, Passmore, 
Motivational Interviewing. O’Broin, Palmer, Enhancing the Coaching Alliance and Relationship. Neenan, 
Socratic Questioning. Palmer, Williams, Struggles with Low Self-esteem: Teaching Self-acceptance. 
Neenan, Dryden, Understanding and Developing Resilience, Gyllensten, Palmer, Stress and Performance 
Coaching. Collard, McMahon, Mindfulness Based Cognitive Behavioural Coaching. Whybrow, O’Riordan 
Developing a Coaching Culture at Work.
January 2012: 5x7: 264pp 
Hb: 978-0-415-47262-3: $84.95 
Pb: 978-0-415-47263-0: $30.95
www.routledgementalhealth.com/9780415472630
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Essential Coaching Skills and Knowledge Series

Series Editors: Gladeana McMahon, Vice President and Fellow of 
the Association for Coaching, Stephen Palmer, Founder Director of 
the Centre for Coaching, London, UK and Averil Leimon, partner 
at White Water Strategies, a London-based consulting firm
Please visit www.routledgementalhealth.com/essential-coaching-skills 
for full details of all books in this series.

Forthcoming
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Interactional Coaching
Choice-focused Learning at Work
Michael Harvey, business psychologist, and founder of Interactional 
Coaching, London, UK
Essential Coaching Skills and Knowledge Series

Interactional coaching is a practical one-to-one learning approach 
designed to help clients make the choices that are right for them. 
By drawing on existential thinking, psychotherapy and business 
theory, interactional coaching employs a wide range of techniques 
to focus on the unique situation of the client, their goals and how 
these can be achieved.

Illustrated throughout with case studies, theoretical constructs and 
practical techniques, Interactional Coaching looks at:

Tools, techniques and principles•	
Specific coaching purposes•	
Coaching in the personal dimension •	
Coaching leadership and managerial expertise•	
Coaching in ambiguous and transitional situations.•	

Interactional Coaching: Choice-focused Learning at Work is essential 
reading for anyone in the coaching field who wants to help their client develop the 
interpersonal skills necessary for achievement in today’s workplace.
CONTENTS
Preface. Part 1. Interactional Coaching in Theory and Practice. Introduction to Interactional Coaching: 
The Choice Business. Performance and Development Coaching: The Case of Julia T. The Interactional 
Coaching Model: Tools, Techniques, Principles. The Achievement Matrix and the Purposes of Coaching. 
Part 2. Fundamental Coaching Purposes. Coaching for Vision: Knowing What You Want. Coaching 
Self-knowledge and Awareness: Knowing Who You Are. Coaching Interactional Strategy: Knowing who 
to Interact with and How. Part 3. Coaching in the Time Dimension. Coaching Transitions: The Past and 
the Present. Coaching Ambiguity and Uncertainty. Part 4. Coaching in the Self Dimension. Coaching 
Final Choices and Dilemmas. Coaching Confidence. Coaching Action and Inaction. Part 5. Coaching 
in the Dimension of Others. Coaching Practical Interactional Expertise. Coaching Communication 
Skills. Coaching Around Conflict. Part 6. Coaching Leadership and Managerial Expertise. Coaching 
Leadership. Coaching Managerial Expertise. Part 7. Other Coaching Purposes. Coaching Creativity 
and Innovation. Coaching Stress: Reclaiming the Power of Choice. Coaching “Failure”, Relapse and 
Renewal. The Interactional Coach.
January 2012: 5x7: 272pp 
Hb: 978-0-415-61473-3: $80.00
Pb: 978-0-415-61472-6: $26.95
www.routledgementalhealth.com/9780415614726

Forthcoming

10% discount 
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Female Leadership
Management, Jungian Psychology, Spirituality and the 
Global Journey Through Purgatory
Karin Jironet, Director, de Baak VNO-NCW Management Centre, 
The Netherlands

“In this work Karin Jironet offers all of us guidance in moving toward a 
goal that is fresh and new – spiritual and psychological leadership within 
the difficult and confining spaces of modernity but also based rigorously 
upon ancient psychological and spiritual principles.” - Murray Stein, 
from the Foreword. 

This book explores the nature of female leadership and illustrates 
how women may seek to renew the very notion of leadership 
through their own personal development. 

Offering a psycho-spiritual examination of Dante’s journey 
through Purgatory and the seven sins and virtues, the book 
discusses the process of overcoming the tension between inner 
motivations and outer expectations through personal development 
in order to achieve true leadership. 

Topics include:
The process of personal transformation using Dante’s description of the seven sins and •	
virtues
The value of psychology and spirituality for women in leadership roles•	
The new vision of leadership that meets present global demands for social cohesion and •	
sustainability. 

Female Leadership will be of great interest to all professionals who wish to familiarize 
themselves with personal leadership development and learn how Jungian theory has 
been put into practice in this field, as well as to leaders in corporate and non-corporate 
organizations. 
CONTENTS
Stein, Foreword. Introduction. The Divine Comedy. Pride and Humility. Envy and Generosity. Anger 
and Gentleness. Sloth and Zeal. Greed and Charity. Gluttony and Temperance. Lust and Chastity. 
Female Leadership: The Way Forward. 
2010: 5½x8½: 130pp 
Hb: 978-0-415-58291-9: $90.00 
Pb: 978-0-415-58292-6: $29.95
www.routledgementalhealth.com/9780415582926

w w w.fami ly-stud ies-a rena .com36

LE
A

D
E

R
S

H
IP

/C
O

A
C

H
IN

G

36 w w w.rout ledgementa lhea l th .com/essent ia l - coach ing -sk i l l s

Sign up now to receive news and special offers on 
Psychology Press books and journals in your subject area.
www.psypress.com/emails



37O R D ER  O N L I N E  FO R  A 10% DISCOUNT

FA
M

ILY
 P

O
LIC

Y
 A

N
D

 R
E

LA
T

E
D

 IS
S

U
E

S

37O R D ER  O N L I N E  FO R  A 10% DISCOUNT

LE
A

D
E

R
S

H
IP

/C
O

A
C

H
IN

G

Professional Counseling Excellence 
through Leadership and Advocacy
Catherine Y. Chang, Georgia State University USA; Casey A. Barrio 
Minton, University of North Texas, USA; Andrea Dixon, University of Florida, 
USA; Jane Myers, University of North Carolina, USA; Thomas J. Sweeney, 
Ohio University, USA (Eds.)

This book is intended as a resource for counseling students and educators to help 
incorporate leadership and advocacy training into the counseling curriculum, based on 
the new standards set forth by CACREP. It identifies the historical context of leadership 
and advocacy, provides a framework from which to understand these concepts, and 
provides concrete examples of leadership and advocacy happening in the field today. 
The first chapter authors consider the foundations of leadership in counseling, including 
the history of leadership in counseling and Chi Sigma Iota’s role over the past 25 years; 
the theoretical, philosophical, and research foundations of leadership; principles and 
competencies of counseling leadership necessary to leading well; and developing a 
personal style of leadership. The next section on the foundations of advocacy covers both 
professional and client advocacy, stressing the importance of both their purposes, practice, 
competencies, training, and obstacles. Leadership and advocacy roles in counseling are 
then discussed, with authors describing the design of an effective counselor education 
curriculum, supervision of counselors, and leadership and advocacy practice in various 
counseling settings. Finally, the future directions for counseling leadership and advocacy are 
considered. 
CONTENTS
Introduction. Part 1. Foundations of Leadership in Counseling. Sweeney, Leadership: The Counseling 
Profession. Lewis, Foundations of Leaderships: Theory, Philosophy, and Research. Myers, Professional 
Leadership, Leading Well: Characteristics, Principles, and Ethics of an Effective Counseling Leader. 
Myers, Chang, Dixon, Barrio Minton, Sweeney, On Becoming a Leader: A Journey. Part 2. Foundations of 
Advocacy in Counseling. Sweeney, Myers, Professional Advocacy: Being Allowed to do Good. Chang, 
Professional Advocacy: A Professional Responsibility. Lee, Social Justice as the Fifth Force in Counseling. 
Kress, Paylo, Theoretical Foundations of Client Advocacy. Brubaker, Goodman, Client Advocacy: In Action. 
Part 3. Leadership and Advocacy Roles in Counseling. Cashwell, Barrio Minton, Counselor Education: 
Curriculum, Administration, and Mentoring. Glosoff, Durham, Whittaker, Supervision: Clinical and 
Administrative. Dixon, Dew, Counseling Practice: Schools, Agencies, and Community. Hays, Wood, Smith, 
Research: Best Practices, Accountability, and Advancing Knowledge. Part 4.  Future Directions for 
Counseling Leadership and Advocacy. Barrio Minton, Wachter Morris, Leadership Training: Entry Level 
and Doctoral Curriculum. Hill, Harrawood, Vereen, Doughty Horn, Advocacy Training: Curriculum for 
Professional and Client Advocacy. Loesch, Future Needs: Accountability. Appendices. Web Resources. 
Chi Sigma Iota Principles and Practice of Leadership Excellence. Counselors Advocacy Leadership 
Conferences I & II. ACA Advocacy Competencies. CACREP Standards and Corresponding Chapters. 
Sample Rubrics. 
October 2011: 6x9: 320pp 
Hb: 978-0-415-89072-4: $44.95
www.routledgementalhealth.com/9780415890724
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When Groups Meet
The Dynamics of Intergroup Contact
Thomas F. Pettigrew, University of California, Santa Cruz, USA 
Linda R. Tropp, University of Massachusetts, USA
Essays in Social Psychology Series

“Contact theory represents psychology’s most important and enduring 
contribution to improving intergroup relations. Tom Pettigrew and Linda 
Tropp apply their vast knowledge and penetrating theoretical insights 
to synthesize the literature to create the definitive volume on this topic. 
When Groups Meet reviews the origins of the theory, presents a deep 
analysis of the current state of work on the theory, and offers a thoughtful 
appraisal of emerging scholarly directions. Readers, whether those 
new to this topic or those already working in this area, will especially 
benefit from these experts’ ideas about the future of contact theory and 
its implications for research and practical interventions.” - John F. 
Dovidio, Yale University 

Research and theory on intergroup contact have become one of the 
fastest advancing and most exciting fields in social psychology in 
recent years. The work is exciting because it combines basic social 
psychological concerns -- human interaction, situational influences 
on behavior -- with an effective means of improving intergroup relations at a time when the 
world is witnessing widespread intergroup hatred and strife.

This volume provides an overview of this rapidly progressing area of investigation – its 
origins and early work, its current status and recent developments, along with criticisms 
of this work and suggestions for future directions. It covers a range of research findings 
involving contact between groups drawn from the authors’ extensive meta-analysis of 515 
published studies on intergroup contact. This meta-analysis, together with the authors’ 
renowned research on intergroup contact, provides a solid foundation and broad overview 
of the field, to which have been added discussions of research extensions and emerging 
directions.

When Groups Meet is a rich, comprehensive overview of classic and contemporary work on 
intergroup contact, and provides insights into where this work is headed in the future. For 
research specialists, this volume not only serves as a sourcebook for research and theory on 
intergroup contact, it also provides the entire 515-item bibliography from the meta-analysis. 
The clear structure and accessible writing style will also appeal to advanced undergraduate 
and graduate students in psychology and other social sciences.
CONTENTS
1. The Origins of Intergroup Contact Theory. 2. Does Intergroup Contact Typically Reduce Intergroup 
Prejudice? 3. Do Intergroup Contact Effects Generalize? 4. Are the Effects of Intergroup Contact 
Universal? 5. When Does Intergroup Contact Reduce Prejudice? 6. How Does Intergroup Contact 
Reduce Prejudice? 7. Does Intergroup Contact Reduce All Aspects of Prejudice? 8. Does Cross-Group 
Friendship Play a Special Role in Reducing Prejudice? 9. Does Group Status Moderate Contact 
Effects? 10. Intergroup Contact as One of Many Predictors of Prejudice. 11. Criticisms of Intergroup 
Contact Theory. 12. When Intergroup Contact Fails. 13. Summing Up and Looking to the Future. 
March 2011: 6x9: 320pp 
Hb: 978-1-84169-765-9: $49.95
www.workpsychologyarena.com/9781841697659
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Coming Soon!

Skilled Interpersonal Communication
Research, Theory and Practice
Fifth Edition
Owen Hargie, University of Ulster, UK
“This is an excellent textbook for basic studies on communication. Based 
on an extensive amount of research, it offers a thorough review of skills 
for interpersonal communication, and presents the most important 
theoretical viewpoints. It will be useful for students and teachers of 
communication as an introductory book on this research area, but 
also more advanced experts of communication can become acquainted 
with new issues as well as review the central points of interpersonal 
communication from it.” - Pekka Isolatus, Professor of Speech 
Communication, University of Tampere, Finland 

“This book is very comprehensive. The cues that emanate from the many 
chapter titles will raise interest and the writing is so clear that the reader 
is encouraged to continue reading. Concepts are analyzed systematically 
into sub-concepts, and every new concept is defined, explicated and illustrated with reference to 
relevant research. Students will encounter many inspiring topics and find many original references.” 
- Klaus Fiedler, Professor of Social Psychology, University of Heidelberg, Germany
There is a fundamental, powerful, and universal desire amongst humans to interact with 
others. People have a deep-seated need to communicate and the greater their ability in this 
regard the more satisfying and rewarding their lives will be. The contribution of skilled 
interpersonal communication to success in both personal and professional contexts is now 
widely recognized and extensively researched. As such, knowledge of various types of skills, 
and of their effects in social interaction, is crucial for effective interpersonal functioning.

Previous editions have established Skilled Interpersonal Communication as the foremost 
textbook on communication. This thoroughly revised and expanded 5th edition builds on 
this success to provide a comprehensive and up-to-date review of the current research, 
theory and practice in this burgeoning field of study. The first two chapters introduce the 
reader to the nature of skilled interpersonal communication and review the main theoretical 
perspectives. Subsequent chapters provide detailed accounts of the fourteen main skill 
areas, namely: nonverbal communication; reinforcement; questioning; reflecting; listening; 
explaining; self-disclosure; set induction; closure; assertiveness; influencing; negotiating; and 
interacting in, and leading, group discussions.

Written by one of the foremost international experts in the field and founded solidly in 
research, this book provides a key reference for the study of interpersonal communication. 
This theoretically informed, yet practically oriented text will be of interest both to students 
of interpersonal communication in general, and to qualified personnel and trainees in many 
fields.
CONTENTS
Introduction: The Importance of Interpersonal Skills. Interpersonal Communication: A Skill-based 
Model. Nonverbal Communication. Rewarding and Reinforcing. Questioning. Reflecting.

Fayard & Metiu
Beyond the New Media
The Power of Writing and Organizational 
Communication

SERIES IN ORGANIZATION & MANAGEMENT

www.psypress.com/organization-and-management

Textbook

Listening. Explaining. Self-disclosure. Set 
Induction and Closure. Assertiveness. 
Influence and Persuasion. Negotiating. 
Groups and Group Interaction. 
Concluding Comments. Bibliography. 
2010: 7x10: 632pp 
Hb: 978-0-415-43203-0: $90.00 
Pb: 978-0-415-43204-7: $44.95

www.psypress.com/9780415432047
Available as a complimentary exam copy 
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Managerial Ethics
Managing the Psychology of Morality
Marshall Schminke, Creighton University, USA (Ed.)

“Of all the topics studied by management scholars few shed as much 
light on the dynamics of today’s organizations as Managerial Ethics. 
Professor Schminke’s book highlights the latest advances in this area 
by compiling contributions from leading behavioral ethics researchers 
- experts who share insight into such contemporary themes as ethical 
leadership, corporate character, and corporate social responsibility. For 
stimulating conversations about when, why, and how people engage 
in ethical and unethical behavior in the workplace, this book will be 
invaluable.” - Jerald Greenberg, RAND Corporation 

“This book is a serious treatment of the psychological, social and 
organizational underpinnings of ethical business decisions and actions. 
Scholars of business ethics and social issues explore motivation, 
perceptions, and reactions to help researchers, managers, and business 
students comprehend ethical and unethical behavior. The book’s 
multi level approach includes attention to developing corporate social 
responsibility initiatives and establishing an ethical business culture as well as promoting pro-social 
behavior and not tolerating unethical actions. The intriguing concepts will generate discussion, ideas 
for needed research, and critical thinking to recognize and analyze ethical dilemmas in business.” - 
Manuel London, College of Business, State University of New York at Stonybrook, USA 

This book combines management theory with ethical theory on a chapter by chapter, topic 
by topic basis. The volume bridges the theoretical, empirical and practical gap between 
management and ethics. It will be of interest to a cross disciplinary group of students, 
researchers and managers in business, management, organizational behavior, IO psychology 
and business ethics. 
CONTENTS
Preface. M. Schminke, M. Priesemuth, Management and Ethics: Revisiting Distant Neighbors. Part 
1. Ethics from the Top Down. R. Cropanzano, F.O. Walumbwa, Moral Leadership: A Short Primer 
on Competing Perspectives. R. Chun, Organizational Virtue, CSR, and Performance. D. Rupp, C.A. 
Williams, R.V. Aguilera, Increasing Corporate Social Responsibility Through Stakeholder Value 
Internalization (and the Catalyzing Effect of New Governance): An Application of Organizational 
Justice, Self-Determination, and Social Influence Theories. M.S. Mitchell, N.F. Palmer, The Managerial 
Relevance of Ethical Efficacy. Part 2. Unethical Behavior: Causes, Consequences, and Comebacks. 
D. De Cremer, On the Psychology of Preventing and Dealing with Ethical Failures: A Behavioral Ethics 
Approach. E.E. Umphress, J.T. Campbell, J.B. Bingham, Paved with Good Intentions: Unethical Behavior 
Conducted to Benefit the Organization, Coworkers, and Customers. R.L. Hess, Failures, Losses, and 
Fairness: The Customer’s Perspective. L.K. Treviño, G.R. Weaver, Advances in Research on Punishment in 
Organizations: Descriptive and Normative Perspectives. Part 3. New Theoretical Perspectives. R. Folger, 
R. Cropanzano, Social Hierarchies and the Evolution of Moral Emotions. M.E. Price, Free Riders as a Blind 
Spot of Equity Theory: An Evolutionary Correction. D.M. Mayer, From Proscriptions to Prescriptions: A 
Call for Including Prosocial Behavior in Behavioral Ethics. M. Schminke, A. Vestal, J. Caldwell, A Review 
and Assessment of Ethical Decision Making Models: Is a Garbage Can Approach the Answer? 
2010: 6x9: 334pp 
Hb: 978-1-84872-833-2: $49.95
www.workpsychologyarena.com/9781848728332
Available as an e-inspection copy
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A Contemporary Look at Organizational 
Justice
Multiplying Insult Times Injury
Joel Brockner, Columbia University Business School, USA
Series in Organization and Management

“This is a huge achievement. The book is worthwhile reading for 
professionals and scientific researchers in the fields of organizational 
behavior, human resource management, social psychology and other 
fields pertaining to how people react to both the outcomes and the 
processes they are getting from social and work relationships. The 
author has made sure that he includes all the recent insights pertaining 
to these issues, making this a “must read” for all those interested in 
organizational and justice related domains.” - Kees van den Bos, 
Department of Social and Organizational Psychology, Utrecht 
University, The Netherlands

“In this book, Joel Brockner provides an incredibly comprehensive 
review and update of the status of research on organizational justice. 
The value of such a review and update should not be underestimated: 
the process X outcome interaction, included in this book, describes a 
critical phenomenon that is relevant to a broad range of issues within the 
social sciences and which more fundamentally strikes at the core of the psychology of people in group 
contexts.” - Lyman Porter, University of California, Irvine, USA

This book is for scholars with an interest in the burgeoning area of theory and research 
on organizational justice. The ideas it describes forge connections between the justice 
literature and other prominent bodies of knowledge in organizational and social psychology, 
including those pertaining to trust, social identity, attribution theory, regulatory focus theory 
and cross-cultural differences in people’s beliefs and behaviors. Though intended primarily 
for researchers, this book is written in a very accessible way, so that informed practitioners 
will gain considerable value from it.
CONTENTS
Arthur P. Brief, Series Foreword. 1. Introduction. 2. High Process Fairness Reduces the Effect of Outcome 
Favorability (Part A). 3. High Process Fairness Reduces the Effect of Outcome Favorability (Part B). 4. 
High Process Fairness Heightens the Effect of Outcome Favorability. 5. Accounting for Both Interaction 
Effects. 6. Casting the Process/Outcome Interaction Effects More Broadly. 7. Practical Applications. 
Appendix to Chapter 1. References. 
2010: 6x9: 368pp 
Hb: 978-1-84872-832-5: $59.95
www.workpsychologyarena.com/9781848728325
Available as an e-inspection copy

Also Available
Greenberg & Colquitt (Eds.)
Handbook of Organizational Justice
www.workpsychologyarena.com/9780805842036 
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Social Justice and the Experience of 
Emotion
Russell Cropanzano, Jordan H. Stein, University of Arizona, USA; Thierry 
Nadisic, Emlyon Business School, France

“In my opinion, the authors have done an excellent job of providing the 
reader an historical account of the origins of justice theory. I also think 
the authors have certainly been thorough in their description of the 
organizations justice literature.” - Steve M. Jex, Psychology Dept, 
Bowling Green State University, USA

“Justice is a rapidly evolving field that generates a great deal of both 
empirical and theoretical papers. This book does a nice job of bringing 
people up to speed on what’s out there without relying on a single 
perspective. Notably , the volume of publishing in this area also means 
that it is particularly popular, leading to a greater likelihood that a book 
such as this one will be read by many.” - Daniel Beal, Psychology 
Dept, Rice University, Texas, USA

“I look forward to owning it and will keep it on my desk as a constant 
reference. This would be an ideal book for a graduate course (in fact, I 
will likely design a doctoral seminar around it). It will also be critical for 
graduate students preparing for their qualifying/specialization exams. And of course, it will be a gold 
standard resource for individuals conducting research in justice and emotion.” - Deborah Rupp, 
Psychology, School of Labor and Employment Relations, University of Illinois, USA

This book seeks to integrate the scholarship on justice and affect. The authors focus on 
empirical social scientific theories pertaining to fairness, mood and emotion. Most of the 
literature in this book is drawn from social and organizational psychology. Other areas 
included are management, personality and evolutionary psychology. The book includes 
coverage of relevant philosophical positions from Aristotle and Rawls.

The goal of this book is to familiarize the reader with the rich tradition of conceptual models 
explaining the association between justice and emotion. It will be of interest to graduate 
students, researchers and practitioners in industrial organizational psychology, social 
psychology, management and business ethics.
CONTENTS
1. Introduction.  2. Justice-Relevant Cognitions as a Cause of Affect.  3. Justice and the Moral 
Emotions.  4. Justice, The Self, and Affect.  5. Mood and Emotion as Causes of Justice.  6. Emotional 
Regulation: Display Rules and Terror Management.  7. Conclusion. 
2010: 6x9: 340pp 
Hb: 978-1-84872-844-8: $49.95
www.workpsychologyarena.com/9781848728448
Available as an e-inspection copy
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Multiteam Systems
An Organization Form for Dynamic and complex 
environments
Stephen J. Zaccaro, Michelle A. Marks, George Mason University, USA; 
Leslie DeChurch, University of Central Florida, USA (Eds.)
Series in Organization and Management

“This volume is well developed. The sections have a distinct focus that 
together create a complete and organized package. MTS (multi-team 
systems) is an emerging area of scholarship within the more general topic 
of team effectiveness. There is growing interest in this area, and in that 
sense the book has a potential to spur scholarship in this area.” - Steve 
Kozlowski, Editor, Journal of Applied Psychology, Michigan 
State University, USA

“This book represents a quantum leap in our knowledge of multi-team 
systems (MTS) and their implications for organizational functioning. By 
deeply exploring both MTS internal processes and external dynamics, it 
lays the foundation for how researchers will think about and practitioners 
design MTS’s. A must-have book for anyone interested in 21st century 
organizations.” - Laurie Weingart, Carnegie Bosch Professor of 
Organizational Behavior and Theory, Tepper School of Business, 
Carnegie Mellon University, USA

This book examines an emerging organizational form called multi-team systems (MTS). This 
type of aggregation is being increasingly adopted by organizations and agencies that need 
to respond to complex strategic problems. The book explores how such systems emerge and 
develop, as well as the methods for studying MTSs. Because the notion of MTSs cuts across 
multiple domains, this book will interest scholars in industrial/organizational psychology, 
organizational science, management and organizational theory, human factors, sociology, 
organization communications, and public administration.
CONTENTS
Arthur P. Brief, Series Foreword. Stephen Zaccaro, Preface. Part I: Introduction. S. Zaccaro, M. Marks, L. 
A. DeChurch, Multiteam Systems: An Introduction. M. Marks, D. Luvison, Product Launch and Strategic 
Alliance Multiteam Systems. G. Goodwin, P. J. M.D. Essens, D. G. Smith, Multiteam Systems in the Public 
Sector. Part II: Compositional Attributes. R. Kanfer, M. Kerry, Motivation in Multiteam Systems. S. 
Connaughton, E. A. Williams, M. L. Shuffler, Social Identity Issues in Multiteam Systems. M. Boyer O’Leary, 
A. Williams Woolley, M. Mortensen, Multiteam Membership in Relation to Multiteam Systems. J. Keyton, 
D. J. Ford, F. L. Smith, Communication, Collaboration, and Identification as Facilitators and Constraints 
of Multiteam Systems. Part III: Linkages. M. S. Poole, N. Contractor, Conceptualizing the Multiteam 
System as an Ecosystem of Networked Groups. J. R. Rentsch, M. J. Staniewicz, Cognitive Similiarity 
Configurations in Multiteam Systems. S. Zaccaro, L. A. DeChurch, Leadership Forms and Function 
in Multiteam Systems. V. B. Hinsz, K. R. Betts, Conflict in Multiple Team Situations. R. B. Davison, J. 
R. Hollenbeck, Boundary Spanning in the Comain of Multiteam Systems. Part IV: Development.  S. 
Uitdewilligen, M. J. Waller, Adaptation in Multiteam Systems: The Role of Temporal Semi-Structures. R. 
L. Standifer, The Emergence of Temporal Coordination within Multiteam Systems. Part V: Methods and 
Conclusion. J. R. Aiken, P. Hanges, Research Methodology for Studying Dynamic Multiteam Systems: 
Application of Complexity Science. C. Coen, A. Schnackenberg, Complec Systems Methods for Studying 
Multiteam Systems. C. Resick, C. S. Burke, D. Doty, Multiteam Research in Laboratory Settings: A Look at 
the Technical and Practical Challenges. J. Mathieu, Reflections on the Multiteam Concept and Thoughts 
for the Future.
July 2011: 6x9: 556pp 
Hb: 978-1-84872-869-1: $69.95
www.workpsychologyarena.com/9781848728691
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Nepotism in Organizations
Robert G. Jones, Missouri State University, USA (Ed.)
SIOP Organizational Frontiers Series 

“In many organizations, the elephant in the room issue has been the 
brother-in-law in the room. With this volume, we have the cogent and 
instructive treatment of organizational nepotism we’ve needed for so 
long.” - Robert B. Cialdini, Author, Influence: Science and Practice

“Most companies in the world are nepotistic and quite effective. Further, 
the longest lived companies are nepotistic, and they need to take survival 
into account when considering what performance really is all about, as 
contrasted with milking the cow to death which public companies are 
very good at. This subject has not been covered well elsewhere and is a 
pervasive phenomenon about which thre is little good scientific evidence 
and scant philosophical argument” - Dr. Joseph Astrachan, Kennesaw 
State University, USA

There is a huge elephant in the room: organizational decisions are 
often based on family relationships, rather than on the “rational” 
approach advocated by many professionals. Textbooks on Human Resources, Management, 
Organizational Behavior, Economics, Public Administration, and a host of related areas seem 
to have entirely missed this important aspect of organizational decision making. This book 
seeks to change all of this. By clearly identifying and defining nepotism in organizations, 
this book pulls back the curtain on the primary basis for many of the important things that 
really happen in organizations, large and small. The authors skillfully weave examples of 
nepotism in real organizations with the usual scholarly textbook topics (hiring, leadership, 
employment law, career search, culture, etc.) in a way that defines an entire new field of 
quantitative organizational research. This new book, in SIOP’s Organizational Frontiers 
series, represents the first time IO psychologists have looked at the important subject of 
nepotism in organizations.”
CONTENTS
E. Salas, Series Foreword. Preface. R. G. Jones, Defining a Psychology of Nepotism. A. Gutman, Nepotism 
and Employment Law. P. W. Muchinsky, The Nepotistic Organization: What is This Place and How Do 
the People Make It? E. Van Hooft, T. Stout, Nepotism and Career Choice, Job Search, and Job Choice. 
M. W. Dickson, L. R. G. Nieminen, B. J. Biermeier-Hanson, Nepotism and Organizational Homogeneity: 
How the ASA Process is Accelerated by Non-merit-based Decision-making. T. E. Becker, Nepotism and 
the Commitment of Relevant Parties. A. Masuda, M. Visio, Nepotism Practices and the Work-Family 
Interface. K. H. Mhatre, R. E. Riggio, H. R. Riggio, Nepotism and Leadership. G. Wated, J. I. Sanchez, The 
Cultural Boundary of Managing Nepotism. B. H. Mulder, A Model of Organizational Nepotism. R. G. 
Jones, Toward a New Understanding of Nepotistic Organizational Behavior. 
August 2011: 6x9: 304pp 
Hb: 978-0-415-88276-7: $65.00
www.workpsychologyarena.com/9780415882767

SIOP’S Organizational Frontiers Series
Eduardo Salas, Series Editor 2008 - 2012
The Series of the Society for Industrial and Organizational Psychology (SIOP)

www.psypress.com/siop-organizational-frontiers
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Business Psychology and Organizational 
Behaviour
Fifth Edition
Eugene McKenna, University of East London, UK

Now in full colour,the fifth edition of this best-selling textbook 
introduces all of the major theories, research findings, principles 
and concepts in business psychology and organizational behavior, 
whilst emphasizing their real-life application using relevant 
examples. The book, which is well-organized and clearly written, 
takes the reader through individual, group, and organizational/
HR perspectives on the subject, while at the same time offering an 
appreciation of their historical development and methodological 
issues. 

The text has an improved structure and style of presentation, and 
has been revised and updated with new and expanded material 
including coverage of: recent debates in occupational psychology; 
investor psychology or behavioral finance; cognitive evaluation 
theory; employee engagement and positive psychology; corporate 
memories in culture; storytelling and social media; technostress 
and environmental influences on stress; and emergent trends in selection.

The book’s numerous helpful features include panels which contain relevant theories, 
research and illustrations of practice; learning outcomes; chapter summaries; review 
questions; a comprehensive bibliography; and a glossary. For lecturers who adopt the book 
we provide access to a wealth of teaching resources, including a PowerPoint lecture course, 
multiple choice question tests, and a set of sample discussions based on selected themes 
from each chapter. 

This is an essential textbook for undergraduates and postgraduates studying psychology 
and organizational behavior; it will also be welcomed as a rich source of information by 
practitioners in organizations.
CONTENTS
Part 1. Perspectives and Enquiry. 1. Historical Influences and Research Methodology. Part 2. The 
Individual. 2. Personality. 3. Intelligence and Psychological Testing. 4. Motivation and Job Design. 5. 
Perception 6. Communication. 7. Learning and Memory. 8. Information Processing and Individual 
Decision Making. 9. Attitudes, Values, Job Satisfaction and Commitment. Part 3. The Group. 10. Groups. 
11. Teambuilding. 12. Leadership and Management Style. 13. Power, Politics and Conflict. Part 4. The 
Organization. 14. Organizational Structure and Design. 15. Organizational Culture. 16. Organizational 
Change and Development. 17. Stress. Part 5. Occupational Psychology/HR Practices. 18. Selection and 
Appraisal. 19. Rewards and Training.

October 2011:7½x10: 752pp 
Hb: 978-1-84872-034-3: $125.00 
Pb: 978-1-84872-035-0: $62.50
www.workpsychologyarena.com/9781848720350
Available as a complimentary exam copy

Textbook
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Behavioral Business Ethics
Shaping an Emerging Field
David De Cremer, Erasmus University, The Netherlands
Ann E. Tenbrunsel, Notre Dame University, Indiana, USA (Eds.)
Series in organization and management 

“This is a very well thought out book. The topic is very popular and 
the contributors are among the most important people in the field. The 
whole topic is new and unique. Instead of focusing on the philosophical 
approaches to ethics, the editors focus on ethical behavior, which is very 
important. De Cremer and Tenbrunsel are absolutely top notch as scholars 
and editors.” - Jerald Greenberg, Rand Corporation 

“The book helps define the field of behavioral business ethics and 
understand how individual decision makers address ethical dilemmas. 
Scholars are asked to apply psychological theories of decision making 
to understand how individuals make ethical decisions. This book will 
stimulate discussion and suggest fruitful research in this fledgling 
but vitally important area of business leadership and management.” - 
Manuel London, College of Business, State University of New 
York, Stonybrook 

This book takes a look at how and why individuals display unethical behavior. This will 
emphasize the actual behavior of individuals rather than the specific business practices. It 
will draw from work on psychology which is the scientific study of human behavior and 
thought processes. As Max Bazerman said, “efforts to improve ethical decision making are 
better aimed at understanding our psychological tendencies.”
CONTENTS
Kimberly Elsbach, Series Foreword. Part 1. Introduction. D. De Cremer, A. E. Tenbrunsel, On 
Understanding the Need for a Behavioural Business Ethics Approach. Part 2. A View on Behavioral 
Business Ethics. A. P. Brief, The Good, the Bad, and the Ugly: What Behavioral Business Ethics 
Researchers Ought to be Studying. Part 3. Ethics and Social Context. M. Schminke, M. Priesemuth, 
Behavioral Business Ethics: Taking Context Seriously. M. Hernandez, S. B. Sitkin, Who is a Leader? 
Follower Infulence on Leader Ethicality. Part 4. Fairness and Morality. E. van Dijk, E. W. de Kwaadsteniet, 
L. Koning, About Behaving (Un) ethically: Self-Interest, Deceloption, and Fairness. R. Folger, Deonance: 
Behavioral Ethics and Moral Obligation. G. R. Weaver, M. E. Brown, Moral Foundations at Work: New 
Factors to Consider in Understanding the Nature and Role of Ethics in Organizations. T. R. Tyler, 
Defining Behavioral Ethics: The Role of Morality in Business Organizations. Part 5. Bounded Ethicality. 
J. Dana, G. Loewenstein, R. Weber, Ethical Immunity: How People Violate Their Own Moral Standards 
Without Feeling They Are Doing So. L. L. Shu, F. Gino, M. H. Bazerman, Changing Our Attitudes to 
Resolve Moral Dissonance. 
October 2011: 6x9: 320pp 
Hb: 978-0-415-87324-6: $59.95
www.workpsychologyarena.com/9780415873246

10% discount 
Order books online for a  
10% discount and free shipping on  
US orders above $35.
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Insidious Workplace Behavior
Jerald Greenberg, RAND Corporation’s Institute for Civil Justice (Ed.)
Applied Psychology Series 

“This is an outstanding book which has to be ready by anybody interested 
in human behavior at work, but also in life more generally. It is sad to say 
in this frenetic, competitive and insecure world, that insidious behavior 
is more prevalent now than ever before. It is a must read for all concerned 
with the human condition of the 21st century.” - Cary L. Cooper, 
Distinguished Professor of Organizational Psychology and 
Health, Lancaster University Management School, UK

“Greenberg, along with a stellar cast of contributors, takes the reader 
on an enormously insightful and productive journey, probing one of the 
most prevalent, painful and disturbing forms of contemporary workplace 
behavior—insidious behaviors. Whether it’s lying, sexist humor or verbal 
abuse, bad behavior seems to roam widely over today’s organizational 
landscapes. Greenberg et al. document the severity of the problem, 
analyze its many roots, and help us understand constructive remedies. 
This is truly a ‘must read’ for anyone hoping to create a more civil and 
nurturing workplace environment.” - Roderick M. Kramer, William R. Kimball Professor of 
Organizational Behavior, Stanford University Graduate School of Business, Stanford 
University, USA

Insidious Workplace Behavior (IWB) refers to low-level, pervasive acts of deviance directed 
at individual or organizational targets. Because of its inherently stealthy nature, scientists 
have paid little attention to IWB, allowing us to know very little about it. With this book, 
that now is changing. The present volume - the first to showcase this topic - presents 
original essays by top organizational scientists who share the most current thinking about 
IWB. Contributors examine, for example, the many forms that IWB takes, focusing on its 
antecedents, consequences, and moderators. They also highlight ways that organizational 
leaders can manage and constrain IWB so as to attenuate its adverse effects. And to promote 
both theory and practice in IWB, contributors also discuss the special problems associated 
with researching IWB and strategies for overcoming them. 

Aimed at students, scholars, and practitioners in the organizational sciences - especially 
industrial-organizational psychology, organizational behavior, and human resource 
management - this seminal volume promises to inspire research and practice for years to 
come.
CONTENTS
J. N. Cleveland, K. R. Murphy, Series Foreword. Part 1. Introduction. M.S. Edwards, J. Greenberg, What is 
Insidious Workplace Behavior? Part 2. Forms of Insidious Workplace Behavior. J.H. Neuman, L. Keashly, 
Means, Motive Opportunity and Aggressive Workplace Behavior. M.A. Seabright, M.L. Ambrose, M. 
Schminke, Two Images of Workplace Sabotage. D.A. Jones, Getting Even for Interpersonal Mistreatment 
in the Workplace: Triggers of Revenge Motives and Behavior.  C.M. Pearson, Research on Workplace 
Incivility and its Connection to Practice. C. Fitzgerald Boxer, T.E. Ford, Sexist Humor in the Workplace: 
A Case of Subtle Harassment. S.L. Glover, Lying to Bosses, Subordinates, Peers and the Outside World: 
Motivations and Consequences. Part 3. Methodological Issues. S.M. Jex, J.L. Burnfield Geimer, O. 
Clark, A.M. Guidroz, J.E. Yugo, Challenges and Recommendations in the Measurement of Workplace 
Incivility. P.E. Spector, O.B. Rodopman, Methodological Issues in Studying Insidious Workplace 
Behavior. Part 4. Integration. M.S. Edwards, J. Greenberg, Issues and Challenges in Studying Insidious 
Workplace Behavior. 
2010: 6x9: 408pp 
Hb: 978-1-84872-858-5: $79.95 
Pb: 978-1-84872-859-2: $49.95
www.workpsychologyarena.com/9781848728592
Available as an e-inspection copy
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Theory and Research Considerations
Gerald R. Ferris, Florida State University, USA
Darren C. Treadway, State University of New York at Buffalo, USA (Eds.)
SIOP Organizational Frontiers Series
“Power is an important topic in the organizational sciences. This 
compendium not only brings together what we know about politics in 
organizations from a variety of perspectives, it helps set a research agenda 
for the future. Ferris and Treadway have done a fantastic job in organizing 
the field, recruiting great chapters, and publishing the resource on 
organizational power and politics.” - Jeffrey Pfeffer, Professor, Graduate 
School of Business, Stanford University and author of Power: Why 
Some People Have It—and Others Don’t.
“Politics in Organizations presents the good—yes, the good—the bad and 
the ugly—all true—about how human organizations work in human ways. 
The chapters are very thorough and frequently truly insightful, shedding 
much needed light on this largely ignored but very interesting take on 
human organizational functioning. The implications are wide-spread and 
suggest many avenues for important future research. And practitioners, of 
course, will empathize with what the book has to say and may find useful hints for how to deal with the 
politics they encounter.” - Benjamin Schneider, Senior Research Fellow, Valtera
This edited volume in the SIOP Frontiers series will be one of the first to look at the 
psychological factors behind politics and power in organizations. Noted contributors are from 
schools of management, psychology, sociology and political science. They look at the theory 
, research, methodology and ethical issues related to organizational politics and climates. 
The book is divided into three parts: Part 1 looks at the historical evolution of the field, Part 2 
provides an integration of the organizational politics with important organizational behavior 
constructs and/or areas of inquiry, such as the chapter by Lisa Leslie and Michele Gelfand in 
which they discuss the implications of cross-cultural politics on expatriates and within cross-
national mergers. Part 3 focuses on individual differences and organizational politics focusing 
on the nature of political relationships.
CONTENTS
E. Salas, Series Foreword. Part I: Construct Specification, Theory Development, and Methodological 
Considerations. G. R. Ferris, D. C. Treadway, Organizational Politics: History, Construct Specification, 
and Research Directions. W. A. Hochwarter, The Positice Side of Organizational Politics. M. G. Pratt, D. 
A. Lepisto, Politics in Perspective(s): On the Theoretical Challenges and Opportunities in Organizational 
Politics. L. A. McFarland, C. H. Van Iddekinge, R. E. Ployhart, Measurement and Methodology in 
Organizational Politics Research. Part II: Critical Research Issues in Organizational Politics. M. L. 
Ambrose, It’s Fairly Political around Here: The Relationship between Perceptions of Organizational Politics 
and Organizational Justice. M. C. Bolino, W. H. Turnley, Organizational Citizenship Behavior: A Review 
of the Political Perspective. B. J. Tepper, M. K. Duffy, D. M. Breaux-Soignet, Abusive Supervision as Political 
Activity: Distinguishing Impulsive and Strategic Expressions of Downward Hostility. P. L. Perrewé, C. C. 
Rosen, C. Maslach, Organizational Politics and Stress: The Development of a Process Model. L. R. James, 
R. Meyer, How Organizational Climates Reflect the Political Motives of Those in Power. E. Vigoda-Gadot, 
D. Vashdi, Politics in and Around Teams: Toward a Team-Level Conceptualization of Organizational 
Politics. F. J. Yammarino, M. D. Mumford, Leadership and Organizational Politics: A Multi-Level Review 
and Framework for Pragmatic Deals. D. J. Brass, D. M. Krackhardt, Power, Politics, and Social Networks 
in Organizations. R. A. Baron, S. Lux, G. L. Adams, B. T. Lamont, Organizational Politics in Strategic 
Management and Entrepreneurship. L. M. Leslie, M. J. Gelfand, The Cultural Psychology of Social Influence: 
Implications for Organizational Politics. Part III: Individual Differences in Organizational Politics. A. 
C. Charles, S. M. Nkomo, The Intersection of Race and Politics: A Framework for Racialized Organizational 
Politics Perceptions. G. R. Ferris, D. C. Treadway, R. L. Brouer, T. P. Munyon, Political Skill in the 
Organizational Sciences. D. C. Treadway, Political Will in Organizations. L. A. Witt, P. E. Spector, Personality 
and Reactions to Organizational Politics.
January 2012: 6x9: 440pp
Hb: 978-0-415-88213-2: $75.00
www.workpsychologyarena.com/9780415882132
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Evidence-Based Productivity  
Improvement
A Practical Guide to the Productivity Measurement  
and Enhancement System
Robert D. Pritchard, Sallie J. Weaver, University of Central Florida, USA; 
and Elissa L. Ashwood, Pittsburgh, Pennsylvania, USA
Applied Psychology Series

“The book provides a comprehensive review of the meaning of productivity, which is critical in 
these days of global competitiveness. It addresses how the producers of goods and services can take 
responsibility for their own productivity, measuring key behaviors and outcomes, tracking them over 
time, and exploring and implementing ways to improve. The elements in the Pritchard et al. model are 
basic components and relationships that all employees should understand.” - Manuel London, State 
University of New York at Stony Brook, USA 

“The manuscript provides a detailed and well-supported argument for the use of the authors’ ProMES 
approach to productitivity improvement in organizations. They document the theoretical rationale 
and empirical evidence that support the application of ProMES in a wide variety of organizations and 
jobs.” - James L. Farr, Pennsylvania State University, USA 

This new book explains the Productivity Measurement and Enhancement system 
(ProMES) and how it meets the criteria for an optimal measurement and feedback 
system. It summarizes all the research that has been done on productivity, mentioning 
other measurement systems, and gives detailed information on how to implement this 
one in organizations. This book will be of interest to behavioral science researchers and 
professionals who wish to learn more about the practical methods of measuring and 
improving organizational productivity. 
CONTENTS
Preface. Part 1. The Productivity Measurement and Enhancement System (ProMES): An Introduction 
and Background. 1. The Value of Productivity Measurement. 2. Organizational Productivity: A 
Definition and Description. 3. Criteria for an Optimal Productivity Measurement and Feedback System. 
4. The ProMES Approach: An Overview. 5. Theoretical Background Behind ProMES. 6. Comparison 
of ProMES to the Desireable Characteristics of a Measurement System. 7. Research Evidence 
Supporting ProMES. 8. Why ProMES Works. Part 2. How to Do ProMES in Your Organization. 9. 
Laying the Foundation: The Conditions Necessary for ProMES. 10. Key Decision Points when Starting 
System Development. 11. Developing Objectives and Indicators. 12. Developing Contingencies. 
13. The Feedback System. 14. Getting the Complete Picture: Aggregation Across Units. 15. Tips on 
Implementing ProMES. 16. Automating Data Collection and Feedback Reporting. Part 3. Questions and 
Answers about ProMES. 17. Questions and Answers about ProMES: General Issues. 18. Questions and 
Answers about ProMES: Measurement. 19. Questions and Answers About ProMES: Feedback Reports 
and Meetings. Part 4. Other Productivity Improvement Techniques and Other ProMES Applications. 
20. ProMES and Other Productivity Techniques. 21. Other Applications of ProMES. Conclusion. 
Appendixes A. Scholarly Work on ProMES. B. Description of the Indicator Classification System 
Categories. C. Examples of ProMES Objectives and Indicators. D. ProMES Contingency Worksheet. E. 
Template for Developing Contingencies. 
January 2012: 7x10: 550pp
Hb: 978-1-84872-967-4: $59.95
Pb: 978-1-84872-968-1: $29.95
www.workpsychologyarena.com/9781848729681 
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Handbook of Police Psychology
Jack Kitaeff, University of Maryland and Walden University, USA (Ed.)
Applied Psychology Series

“The editor has found THE TOP experts to write the most appropriate 
chapters. Every practicing police psychologist would buy a book like this. 
Kitaeff did a fine job of looking at comparable books but none will be able 
to compete with this book” - David R. Englert, Behavioral Science, 
Air Force Office of Special Investigations

“I would enthusiastically recommend this book to anyone searching for 
a state of the art reference volume on police psychology.” - Laurence 
Miller, PhD Boca Raton, Florida

The Handbook of Police Psychology represents the contributions of 
over thirty police psychologists, all experts in their field, on the 
core subject matters of police psychology. The book examines 
the beginnings of police psychology and early influences on the 
profession such as experimental investigations of psychological 
testing on police attitude and performance. Influential figures in 
the field of police psychology are discussed, including the nation’s 
first full-time police psychologist who served on the Los Angeles Police Department, and the 
first full-time police officer to earn a doctorate in psychology while still in uniform with the 
New York Police Department. 
CONTENTS
J. N. Cleveland, E. A. Fleishman, Series Foreword. J. Kitaeff, Introduction and History of Police 
Psychology  Part 1: General Practice. J. A. Davis, Police Psychological Consultation Services to Public 
Safety. A. Gutman, Legal Issues Related to Hiring and Promotion of Police Officers. J. McCutcheon, 
Ethical Issues in Police Psychology. D.S. Herrmann, B. Broderick, Police vs. Probation/Surveillance 
Officers: Similarities and Differences  Part 2: Pre-Employment Psychological Screening. P.A. Weiss, 
W.U. Weiss, Criterion-related Psychological Evaluations. M. Cuttler, Actuarial vs. Clinical Judgment 
Prediction Models in Pre-employment Psychological Screening of Police Candidates. R. Jacobs, C.N. 
Thoroughgood, K.B. Sawyer, Appraising and Managing Police Officer Performance. R. Jacobs, L. Pesin, 
P.E. Grabarek, Assessments for Selection and Promotion of Police Officers. R. Johnson, The Integration 
Section of Forensic Psychological Reports in Law Enforcement: Culturally Responsive Ending Words. 
J.M. Arcaya, Challenging the Police De-selection Proces  Part 3: Training and Evaluation. R. Inwald, E.A. 
Willman, S. Inwald, Couples Counseling/Assessment and Use of the Inwald Relationship Surveys. D. 
Corey, Fitness-For-Duty Evaluations. D. Brisinda, R. Fenici, A.R. Sorbo, Methods for Real-Time Assessment 
of Operational Stress During Realistic Police Tactical Training  Part 4: Police Procedure. F. Gallo, Police 
Use of Force. W. Mullins, M.J. McMains, Hostage Negotiations. S. Brooke, T. Straus, Domestic Violence: 
An Analysis of the Crime and Punishment of Intimate Partner Abuse. K. Roberts, V. Herrington, Police 
Interviews with Suspects: International Perspectives. R. Myers, Applying Restorative Justice Principles 
in Law Enforcement  Part 5: Clinical Practice. G.L. Gerber, Police Personality: Theoretical Issues and 
Research. D. Rudofossi, Police and Public Safety Complex Trauma and Grief: An Eco-Ethological 
Existential Analysis. A. Liang, A.A. Abrams, K. Stevens, B. Frechette, Suicide in Law Enforcement   
Part 6: Treatment and Dysfunction. L. Miller, Cops in Trouble: Psychological Strategies for Helping 
Officers under Investigation, Criminal Prosecution, or Civil Litigation. S. Best, E. Kirschman, A. Artwohl, 
Critical Incident Reactions and Early Interventions. J.E. Roland, Developing and Maintaining Successful 
Peer Support Programs in Law Enforcement. M.H. Anshel, The Disconnected Values Model: A Brief 
Intervention of Improving Healthy Habits and Coping with Stress in Law Enforcement. 
February 2011: 7x10: 592pp 
Hb: 978-0-415-87766-4: $95.00
www.workpsychologyarena.com/9780415877664
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Statistical and Methodological Myths 
and Urban Legends
Doctrine, Verity and Fable in Organizational and Social 
Sciences
Charles E. Lance & Robert J. Vandenberg (Eds.)
University of Georgia, USA

“Owning a copy of this book is essential for any researcher interested 
in issues regarding statistics and methods. It is beneficial as well for 
instructors.” - Stephen A. Truhon, PsycCritiques

This book provides an up-to-date review of commonly undertaken 
methodological and statistical practices that are sustained, in 
part, upon sound rationale and justification and, in part, upon 
unfounded lore. Some examples of these “methodological urban 
legends”, as we refer to them in this book, are characterized by 
manuscript critiques such as: (a) “your self-report measures suffer 
from common method bias”; (b) “your item-to-subject ratios 
are too low”; (c) “you can’t generalize these findings to the real 
world”; or (d) “your effect sizes are too low”.

Historically, there is a kernel of truth to most of these legends, 
but in many cases that truth has been long forgotten, ignored or 
embellished beyond recognition. This book examines several such legends. Each chapter is 
organized to address: (a) what the legend is that “we (almost) all know to be true”; (b) what 
the “kernel of truth” is to each legend; (c) what the myths are that have developed around 
this kernel of truth; and (d) what the state of the practice should be. This book meets an 
important need for the accumulation and integration of these methodological and statistical 
practices.
CONTENTS
Part 1. Statistical Issues. Daniel A. Newman, Missing Data Techniques and Low Response Rates: The 
Role of Systematic Nonresponse Parameters. Michael J. Zickar, Alison A. Broadfoot, The Partial Revival 
of a Dead Horse? Comparing Classical Test Theory and Item Response Theory. Deborah L. Bandalos, 
Meggen R. Boehm, Four Common Misconceptions in Exploratory Factor Analysis. Adam W. Meade, 
Tara S. Behrend, Charles E. Lance, Dr. StrangeLOVE, or: How I Learned to Stop Worrying and Love 
Omitted Variables. James M. LeBreton, Jane Wu, Mark N. Bing, The Truth(s) on Testing for Mediation in 
the Social and Organizational Sciences. Jeffrey R. Edwards, Seven Deadly Myths of Testing Moderation 
in Organizational Research. Robert J. Vandenberg, Darrin M. Grelle, Alternative Model Specifications in 
Structural Equation Modeling: Facts, Fictions, and Truth. Ronald S. Landis, Bryan D. Edwards, Jose M. 
Cortina, On the Practice of Allowing Correlated Residuals Among Indicators in Structural Equation 
Models. Part 2. Methodological Issues. Lillian T. Eby, Carrie S. Hurst, Marcus M. Butts, Qualitative 
Research: The Red-Headed Stepchild in Organizational and Social Science Research? Scott Highhouse, 
Jennifer Z. Gillespie, Do Samples Really Matter That Much? Herman Aguinis, Erika E. Harden, Sample 
Size Rules of Thumb: Evaluating Three Common Practices. Jose M. Cortina, Ronald S. Landis, When 
Small Effect Sizes Tell a Big Story, and When Large Effect Sizes Don’t. David Chan, Why Ask Me? Are 
Self-report Data Really that Bad? Charles E. Lance, Lisa E. Baranik, Abby R. Lau, Elizabeth A. Scharlau, If It 
Ain’t Trait It Must Be Method: (Mis)application of the Multitrait Multimethod Design in Organizational 
Research. Marcus M. Butts, Thomas W. H. Ng, Chopped Liver? OK. Chopped Data? Not OK .
2008: 6x9: 408pp 
Hb: 978-0-8058-6237-9: $90.00 
Pb: 978-0-8058-6238-6: $54.95
www.researchmethodsarena.com/9781848728592
Available as a complimentary exam copy 
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Handbook of Ethics in Quantitative 
Methodology
A. T. Panter, University of North Carolina - Chapel Hill, USA
Sonya K. Sterba, Vanderbilt University, USA
Multivariate Applications Series

“A timely book that fills a notable void – highlighting ethical issues 
that arise in applying quantitative techniques. Leading researchers have 
written engaging chapters that probe matters often given less-than-
adequate emphasis. A ‘must read’ for graduate students and professionals 
alike.” - Keith F. Widaman, University of California at Davis, 
USA

This comprehensive Handbook is the first to provide a practical, 
interdisciplinary review of ethical issues as they relate to 
quantitative methodology including how to present evidence 
for reliability and validity, what comprises an adequate tested 
population, and what constitutes scientific knowledge for 
eliminating biases. The book uses an ethical framework that 
emphasizes the human cost of quantitative decision making 
to help researchers understand the specific implications of 
their choices. The order of the Handbook chapters parallels the 
chronology of the research process: determining the research design and data collection; 
data analysis; and communicating findings. Each chapter:

Explores the ethics of a particular topic•	
Identifies prevailing methodological issues•	
Reviews strategies and approaches for handling such issues and their ethical implications•	
Provides one or more case examples•	
Outlines plausible approaches to the issue including best-practice solutions.•	

This Handbook appeals to researchers and practitioners in psychology, human development, 
family studies, health, education, sociology, social work, political science, and business/
marketing. This book is also a valuable supplement for quantitative methods courses 
required of all graduate students in these fields.
CONTENTS
A.T. Panter, S.K. Sterba, Ethics in Quantitative Methodology: An Introduction. Part 1. Developing an 
Ethical Framework for Methodologists. J.S. Gardenier, Ethics in Quantitative Professional Practice. R.L. 
Rosnow, R. Rosenthal, Ethical Principles in Data Analysis: An Overview. Part 2. Teaching Quantitative 
Ethics. L. Hubert, H. Wainer, A Statistical Guide for the Ethically Perplexed. Part 3. Ethics and Research 
Design Issues. M.M. Carrig, R.H. Hoyle, Measurement Choices: Reliability, Validity, and Generalizability. 
S.E. Maxwell, K. Kelley, Ethics and Sample Size Planning. M.M. Mark, A.L. Lenz-Watson, Ethics and 
the Conduct of Experiments and Quasi-Experiments in Field Settings. G.J. Cizek, S.L. Rosenberg, 
Psychometric Methods and High-Stakes Assessment: Contexts and Methods for Ethical Testing Practice. 
L.C. Leviton, Ethics in Program Evaluation. Part 4. Ethics and Data Analysis Issues. S.K. Sterba, S.L. 
Christ, M.J. Prinstein, M.K. Nock, Beyond Treating Complex Sampling Designs as Simple Random 
Samples: Data Analysis and Reporting. G. Cumming, F. Fidler, From Hypothesis Testing to Parameter 
Estimation: An Example of Evidence- Based Practice in Statistics. J.J. McArdle, Some Ethical Issues in 
Factor Analysis. H. Goldstein, Ethical Aspects of Multilevel Modeling. C. Enders, A.C. Gottschall, The 
Impact of Missing Data on the Ethical Quality of a Research Study. J. Pearl, The Science and Ethics of 
Causal Modeling. Part 5. Ethics and Communicating Findings. H. Cooper, A. Dent, Ethical Issues in the 
Conduct and Reporting of Meta-Analysis. F. Fidler, Ethics and Statistical Reform: Lessons from Medicine. 
J.R. Levin, Ethical Issues in Professional Research, Writing, and Publishing.
January 2011: 6x9: 544pp 
Hb: 978-1-84872-854-7: $100.00
Pb: 978-1-84872-855-4: $49.95
www.researchmethodsarena.com/9781848728547
Available as an e-inspection copy
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Introduction to Psychometric Theory
Tenko Raykov, Michigan State University, USA
George A. Marcoulides, University of California – Riverside, USA  

“The market is … begging for this book. … The existing texts are either 
too dated [or] too inaccessible. ...The quality of the scholarship … is 
simply first-rate. … The coverage is right on. . The writing is superb 
and accessible. … The ability to work through each example using the 
authors’ datasets is invaluable. … I would … adopt this text and use it to 
reinvigorate my own course. It promises to provide a great opportunity to 
refresh the way we teach this material.” - Scott L. Thomas, Claremont 
Graduate University, USA

This new text provides a state-of the-art introduction to 
educational and psychological testing and measurement theory 
that reflects many intellectual developments of the past two 
decades. The book introduces psychometric theory using a latent 
variable modeling (LVM) framework and emphasizes interval 
estimation throughout, so as to better prepare readers for studying 
more advanced topics later in their careers. Featuring numerous 
examples, it presents an applied approach to conducting testing and measurement in the 
behavioral, social, and educational sciences. Readers will find numerous tips on how to use 
test theory in today’s actual testing situations.

To reflect the growing use of statistical software in psychometrics, the authors introduce the 
use of Mplus after the first few chapters. IBM SPSS, SAS, and R are also featured in several 
chapters. Software codes and associated outputs are reviewed throughout to enhance 
comprehension. Essentially all of the data used in the book are available on the website. In 
addition instructors will find helpful PowerPoint lecture for each chapter. 

The authors rely on LVM when discussing fundamental concepts such as exploratory and 
confirmatory factor analysis, test theory, generalizability theory, reliability and validity, 
interval estimation, nonlinear factor analysis, generalized linear modeling, and item 
response theory. The varied applications make this book a valuable tool for those in the 
behavioral, social, educational, and biomedical disciplines, as well as in business, economics, 
and marketing. A brief introduction to R is also provided.

Intended as a text for advanced undergraduate and/or graduate courses in psychometrics, 
testing and measurement, measurement theory, psychological testing, and/or educational 
and/or psychological measurement taught in departments of psychology, education, human 
development, epidemiology, business, and marketing, it will also appeal to researchers 
in these disciplines. Prerequisites include an introduction to statistics with exposure to 
regression analysis and ANOVA. Familiarity with SPSS, SAS, STATA, or R is also beneficial. 
As a whole, the book provides an invaluable introduction to measurement and test theory 
to those with limited or no familiarity with the mathematical and statistical procedures 
involved in measurement and testing. 
CONTENTS
1. Measurement, Measuring Instruments, and Psychometric Theory. 2. Basic Statistical Concepts and 
Relationships. 3. An Introduction to Factor Analysis. 4. Introduction to Latent Variable Modeling and 
Confirmatory Factor Analysis. 5. Classical Test Theory. 6. Reliability. 7. Procedures for Estimating 
Reliability. 8. Validity. 9. Generalizability Theory. 10. Introduction to Item Response Theory. 11. 
Fundamentals and Models of Item Response Theory. Appendix. A Brief Introduction to Some Graphics 
Applications of R in Item Response Modeling. 
2010: 7x10: 347pp 
Hb: 978-0-415-87822-7: $75.00
www.researchmethodsarena.com/9780415878227
Available as a complimentary exam copy

S
T

A
T

IS
T

IC
S

 A
N

D
 R

E
S

E
A

R
C

H
 M

E
T

H
O

D
S



Gray & Kinnear
IBM SPSS 
Statistics  
19 Made Simple
August 2011  
7x10: 672pp 
Pb: 978-1-84872-069-5
$34.95 
www.psypress.com/9781848720695

Bryman & Cramer
Quantitative Data Analysis with  
IBM SPSS 17, 18 and 19
A Guide for Social Scientists
May 2011: 7x10: 360pp
HB: 978-0-415-57918-6: $90.00 
PB: 978-0-415-57919-3: $44.95  
www.psypress.com/9780415579193 

Das et al., Eds.
Social and Behavioral Research and the 
Internet
Advances in Applied Methods and Research Strategies
European Association of Methodology Series
2011: 6x9: 449pp 
Hb: 978-1-84872-816-5: $100.00  
Pb: 978-1-84872-817-2: $47.95 
www.psypress.com/9781848728172

Davidov et al., Eds.
Cross-Cultural Analysis
Methods and Applications
European Association of Methodology Series
2011: 6x9: 507pp 
Hb: 978-1-84872-822-6: $100.00  
Pb: 978-1-84872-823-3: $47.95
www.psypress.com/9781848728233

Schumacker & Lomax
A Beginner’s Guide to Structural Equation 
Modeling, 3rd Ed.
2010: 6x9: 536pp 
Hb: 978-1-84169-890-8: $100.00  
Pb: 978-1-84169-891-5: $59.95 
www.psypress.com/9781841698915

Azen & Walker
Categorical Data Analysis for the Behavioral 
and Social Sciences
2011: 7x10: 296pp 
Hb: 978-1-84872-836-3: $59.95 
www.psypress.com/9781848728363

Byrne
Structural Equation 

Modeling with MPlus
Basic Concepts, 
Applications, and 

Programming
Multivariate Applications Series

July 2011: 6x9: 424pp
HB: 978-0-8058-5986-7: $100.00
PB: 978-1-84872-839-4: $45.95

Leech et al.
IBM SPSS for Intermediate Statistics, 4th Ed.
Use and Interpretation
May 2011: 8½x11: 308pp 
Pb: 978-0-415-88047-3 $34.95 
www.psypress.com/9780415880473

Cumming
Understanding the New Statistics
Effect Sizes, Confidence Intervals, and Meta-Analysis
Multivariate Applications Series
August 2011: 6x9: 528pp
HB: 978-0-415-87967-5: $100.00
PB: 978-0-415-87968-2: $46.95

Hox
Multilevel Analysis, 2nd Ed.
Techniques and Applications
Quantitative Methodology Series
2010: 6x9: 392pp 
Hb: 978-1-84872-845-5: $95.00  
Pb: 978-1-84872-846-2: $46.95 
www.psypress.com/9781848728462

Heck et al.
Multilevel and Longitudinal Modeling
with IBM SPSS
Quantitative Methodology Series
2010: 8½x11: 356pp 
Hb: 978-1-84872-862-2: $100.00  
Pb: 978-1-84872-863-9: $43.95 
www.psypress.com/multilevel-modeling- 
techniques
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European Journal of Work and Organizational Psychology 
The official journal of the European Association 
of Work and Organizational Psychology

Impact Factor 1.467* – up 58% on previous year!

EDITOR: Vicente Gonzalez-Roma, University of Valencia, Spain
The mission of the European Journal of Work and Organizational Psychology 
is to promote and support the development of Work and Organizational 
Psychology by publishing high-quality scientific articles that improve 
our understanding of phenomena occurring in work and organizational 
settings. The journal publishes empirical, theoretical, methodological, and 
review articles that are relevant to real-world situations. 
The journal has a world-wide authorship, readership and editorial board. 
Submissions from all around the world are invited. 
MANUSCRIPT SUBMISSION 
New manuscripts should be submitted through our ScholarOne 
Manuscripts online submission site at: http://mc.manuscriptcentral.com/
pewo. Prior to submission please read the full Instructions for Authors at 
the journal’s website below.
SELECTED ARTICLES 
Read an up-to-the-minute selection of articles from this and other journals 
in the field at our Special Offers page: http://goo.gl/NvcS1
A job characteristics approach to explain workplace bullying by Guy 
Notelaers, Hans De Witte and Stale Einarsen (Vol. 19:4, 2010, 487-504)
Good intentions and failed implementations: Understanding culture-based resistance to organizational 
change by Ali Danışman (Vol. 19:3, 2010, 200-220)
Interventions in workplace bullying: A multilevel approach by Nicole J. Saam (Vol. 19:1, 2010, 51-75)
SPECIAL ISSUES 
Sent to subscribers as part of their subscription and also available for individual purchase to non-subscribers.
Do I see us like you see us? Consensus, agreement, and the context of leadership relationships 
Guest editors: Birgit Schyns and David V. Day Vol. 19, Issue 3 (2010) ISBN 978-1-84872-728-1 $54.95
Team Innovation, Knowledge and Performance Management 
Guest Editors: Conny Anotni, Guido Hertel Vol. 18, Issue 3 (2009) ISBN 978-1-84872-720-5 $59.95
Leadership and Fairness 
Guest Editors: Daan van Knippenberg and David De Cremer Vol. 17, Issue 2 (2008) ISBN 978-1-84169-
848-9 $64.95
www.psypress.com/ejwop

Journal of Organizational Behavior Management
Official Journal of the OBM Network

EDITOR: Timothy D. Ludwig, Appalachian State University, USA
Devoted to improving organizational performance through behavioral change. It publishes research and 
review articles on the critical topics to today’s organization development practitioners, managers, and 
professionals
www.tandf.co.uk/journals/worg

Coaching
An International Journal of Theory, Research and Practice

EDITOR: Carol Kauffman, Harvard Medical School, USA
An international, peer-reviewed journal dedicated to the theory, research and practice of coaching. 
Broad and interdisciplinary in focus, it publishes original research, reviews, interviews, technique and 
case reports.
www.tandf.co.uk/journals/rcoa 

Human Performance
EDITOR: Walter C. Borman, University of South Florida, USA
Human Performance publishes research investigating the nature of performance in the workplace and 
in applied settings and offers a rich variety of information going beyond the study of traditional job 
behavior. 
www.tandf.co.uk/journals/hhup

55O R D ER  O N L I N E  FO R  A 10% DISCOUNT

FA
M

ILY
 P

O
LIC

Y
 A

N
D

 R
E

LA
T

E
D

 IS
S

U
E

S

55w w w.psypress .com/Journa ls

JO
U

R
N

A
LS



The Psychologist-Manager Journal 
An official journal of the Society of Psychologists in Management (SPIM)

EDITOR:William D. Siegfried, UNC Charlotte, USA
The Psychologist-Manager Journal is a scholarly publication for members 
of the Society of Psychologists in Management and others with similar 
interests. Conceptualized as a hybrid between a journal and a professional 
guide to good managerial practice, it is directed at the practicing 
psychologist-manager. Submissions are invited for the following areas: 
Management Principles: The Theory of Management: Full-length articles 
discussing a particular theoretical application.  
Live from the Firing Line: The Practice of Management: These brief 
articles should be lively, well-written, first-hand experiences illustrating 
particularly effective management techniques or methods, difficult 
situations or failures. The experiences should hold general appeal to the 
readership and should clearly communicate the learning that came from 
the experience. 
Research Tools for the Psychologist-Manager: Original empirical research 
relevant to the practising psychologist-manager.  
Book Reviews and Other Submissions: Innovative contributions of value to 
psychologist-managers are encouraged. Prior to submission, read the full 
instructions for Authors at the journal’s website below. 
SELECTED ARTICLES  
Read an up-to-the-minute selection of articles from this and other journals in the field at our Work, 
Industrial and Organizational Psychology Special Offers page: http://goo.gl/NvcS1 
Managing the Inner Contradictions of Job Descriptions: A Technique for Use in Recruitment by Laurence 
J. Stybel (Vol. 13:2, 2010, 105-110)
The Influence of Adult Attachment Styles on Workers’ Preferences for Relational Leadership Behaviors 
by Karyn J. Boatwright, Frederick G. Lopez, Eric M. Sauer, Abbie VanDerWege and Daniel M. Huber (Vol. 13:1, 
2010, 1-14)
Has Equity Been Achieved? Salary and Promotion Negotiation Practices of a National Sample of School 
Psychology University Faculty by Laura M. Crothers, Tammy L. Hughes, Ara J. Schmitt, Lea A. Theodore, John 
Lipinski, Angela J. Bloomquist and Cindy L. Altman (Vol. 13:1, 2010, 40-59)
www.psypress.com/tpmj

SOCIAL INFLUENCE
Now accepted in the Journal Citation Reports®!

EDITOR: Kipling D. Williams, Purdue University, USA
Social Influence provides an integrated focus for research into this important, dynamic, and multi-
disciplinary field. Covering a wide variety of topics, it should be of interest to social psychologists, 
political psychologists, consumer psychologists, organizational psychologists, sociologists, 
communication researchers, and anyone interested in any aspect of social influence. 
www.psypress.com/socinf

Work & Stress
Published in association with the European Academy 
of Occupational Health Psychology (EA-OHP)

EDITOR: Tom Cox CBE, University of Nottingham, UK
Work & Stress is an international, multidisciplinary quarterly presenting peer-reviewed papers 
concerned with the psychological, social and organizational aspects of occupational and environmental 
health, and stress and safety management.
www.tandf.co.uk/journals/twst

Journal of Workplace Behavioral Health
Employee Assistance Practice and Research

EDITOR: R. Paul Maiden, University of Southern California, Los Angeles, USA
An essential guide to best practice and research issues faced by EAP professionals who deal with 
work-related and personal issues including workplace and family wellness, employee benefits, and 
organizational development.
www.tandf.co.uk/journals/wjwb

*All Impact Factors © 2010 Thomson Reuters, 2009 Journal Citation Reports®
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Expiry Date	                                 Start Date (Visa/Maestro)

I enclose a cheque for £/$/€

I authorise you to debit my credit card with the amount of £/$/€

Please note: Cheques should be made payable to Informa UK Ltd. Cheques in Sterling should 
be drawn from a UK bank. Checks in US Dollars should be drawn from a US bank..

journal subscription form

Method of payment

Please indicate overleaf which journal/s you wish to subscribe to and return this form to:  
Journal Customer Services, T&F Informa UK Ltd., Sheepen Place, Colchester, Essex, CO3 3LP, UK  
For orders and enquiries, telephone: +44 (0)2070 175544  fax: +44 (0)2070 175198  email: tf.enquiries@tfinforma.com

Credit Card Address (if different)

Signature Date

Name

Address 

Postal Code and Country           

Email

Phone                                                                                                                                        Fax 

 �Please tick here if you do not want to join the Psychology 
Press mailing list. 

 �Please tick here if you do not wish to receive special offers 
and updates by email.

your details

All subscribers registered for VAT are requested to supply their VAT number 
here. Subscribers outside the UK registered for VAT who supply their VAT 
number when ordering need not include the VAT charge in their payment.

Tax Payable

Subtotal

Total Payable

Please indicate which journal/s you wish to subscribe to 
by ticking the appropriate price box(es) on the reverse 
of this form, then fill in your details and return it to us 
at the address above. Please see the brochure or visit 
www.psypress.com/journals for prices. Please visit 
www.informaworld.com for more information on the 
journals listed below which are flagged Routledge or 
Informa Healthcare. 

Subscriptions are payable in advance and all rates 
include postage and exclude local and national 
sales taxes where applicable. Contact our Journal 
Customer Services department (address overleaf) for 
full information on any tax chargeable, or to request 
a pro-forma invoice including tax details. Please send 
payment with your order whenever possible. Issues will 
only be sent on receipt of payment. Subscriptions are 
entered on an annual basis – January to December 
– and may be paid in Sterling,  US Dollars or Euros. 
Journals produced in the UK and Europe are sent by air 
to the US, Canada, Mexico, India, Japan and Australasia, 
and by surface mail to all other countries.

Society Discounts: Society discounts are available 
on individual subscriptions to some of the journals 
listed below; please email journals@psypress.com 
for details.

Online Access: Please note that all institutional 
subscriptions include electronic (online) access.

Visit www.tandf.co.uk/journals for more Subscription 
and Customer Service information including: 
Ordering by Bank Transfer • Downloadable Library 
Recommendation Form • 2010 Australian Dollar Price 
List • Back Issues • Single Issues • Individual Articles • 
Permissions • Online Subscriptions: Switching on Your 
Online Access • Online Subscriptions: FAQs

Please indicate which currency you are paying in
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journal subscription form

Please indicate which journal/s you wish to subscribe to and return this form to:  
Journal Customer Services, T&F Informa UK Ltd., Sheepen Place, Colchester, Essex, CO3 3LP, UK
For orders and enquiries, telephone: +44 (0)2070 175544  fax: +44 (0)2070 175198  email: tf.enquiries@tfinforma.com

European Journal of Work and Organizational 
Psychology
The Official Journal of the European Association of 
Work and Organizational Psychology 
Volume Number: 20 

Frequency: 6

Print ISSN: 1359-432X

Online ISSN: 1464-0643

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	£594.00 	$989.00 	€788.00 

n  Institutional Online 	 £535.00 	$890.00 	€709.00 

n  Personal 	 £259.00 	$430.00 	€342.00 

Journal of Organizational Behavior Management
The official Journal of the OBM Network
Volume Number: 31

Frequency: 4

Print ISSN: 0160-8061

Online ISSN: 1540-8604

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	£648.00 	$846.00 	€843.00 

n  Institutional Online 	 £583.00 	$761.00 	€759.00 

n  Personal 	
     (print & online)	 £100.00 	$129.00 	€129.00
     (online only)	 £93.00 	 $120.00 	€120.00	

Coaching
An International Journal of Theory, Research and 
Practice
Volume Number: 4

Frequency: 2

Print ISSN: 1752-1882

Online ISSN: 1752-1890

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	£110.00 	$214.00 	€172.00 

n  Institutional Online 	 £99.00 	 $193.00 	€155.00 

n  Personal  	 £33.00 	 $64.00 	 €52.00

Human Performance
Volume Number: 24 

Frequency: 5

Print ISSN: 0895-9285

Online ISSN: 1532-7043 

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	£497.00 	$829.00 	€662.00 

n  Institutional Online 	 £447.00 	$746.00 	€596.00 

n  Personal 	 £57.00 	 $87.00 	 €76.00 

The Psychologist-Manager Journal
An Official Journal of the Society of Psychologists in 
Management (SPIM)
Volume Number: 14

Frequency: 4

Print ISSN: 1550-3461

Online ISSN: 1550-3461

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print + online) 	 £290.00 	$480.00 	€384.00 

n  Institutional Online 	 £261.00 	$432.00 	€346.00 

n  Personal  	 £78.00 	 $129.00 	€103.00 

Social Influence
Now accepted in the Journal Citation Reports! 
Volume Number: 6

Frequency: 4

Print ISSN: 1553-4510

Online ISSN: 1553-4529

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print + online) 	 £170.00 	$300.00 	€238.00 

n  Institutional Online 	 £153.00 	$270.00 	€214.00 

n  Personal  	 £74.00 	 $129.00 	€102.00 

Work & Stress
Published in association with The European Academy 
of Occupational Health Psychology (EA-OHP) 
Volume Number: 25

Frequency: 4

Print ISSN: 0267-8373

Online ISSN: 1464-5335

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	 £363.00 	$601.00 	€478.00 

n  Institutional Online 	 £327.00 	$541.00 	€430.00 

n  Personal  	 £173.00 	$288.00 	€230.00 

 

Journal of Workplace Behavioral Health
Employee Assistance Practice and Research
Volume Number: 26

Frequency: 4

Print ISSN: 1555-5240

Online ISSN: 1555-5259

Subscription Prices 	 GBP 	 USD 	 EUR 

n  Institutional (print & online) 	 £648.00 	$846.00 	€843.00 

n  Institutional Online 	 £583.00 	$761.00 	€759.00 

n  Personal 	
     (print & online)	 £100.00 	$129.00 	€129.00
     (online only)	 £93.00 	 $120.00 	€120.00 

Please note: Subscriptions purchased at 
the personal rate, where these apply, are 
strictly for personal, non-commercial use 
only. The reselling of personal subscriptions 
is prohibited. Personal subscriptions must 
be purchased with a personal cheque or 
credit card. Proof of personal status may be 
requested.



Book Order Form: Customers in the US, Canada and Latin America
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My Mastercard/American Express/Visa/number (delete as appropriate) is

Expiry Date	                                              Start Date (Visa)

Books in this catalog are available through your bookseller or by ordering direct. Please 
attach a list if you prefer. All prices and page extents are subject to change without notice. 
Some of the titles featured are not yet published. Throughout this catalog, dimensions 
of all books are given in inches. “Hb” denotes Cloth/Hardback binding and “Pb” denotes 
Softcover/Paperback. All orders will be recorded and books sent out  automatically upon 
publication. Cheques will be banked immediately. Credit cards will be debited upon 
publication. Institutions: Please attach your institutional purchase order to this form. We 
request that all US and Canadian individual orders be prepaid by check, money order (in 
US dollars), or credit card; Latin American individual orders be prepaid by money order 
or credit card only. Offer good in the US, Latin America, and Canada only. All orders must 
be pre-paid. Shipping and handling: US Ground: $5.99 first book; $1.99 each additional 
book.US 2-Day: $9.99 first book; $1.99 each additional book.US Next Day: $29.99 first 
book; $1.99 each additional book. Canada Ground: $7.99 first book; $1.99 each additional 
book. Canada Expedited: $15.99 first book; $1.99 each additional book. International 
ISAL:$17.00 first book; $5.00 each additional book. International Courier: $44.00 first 
book; $7.00 each additional book. Residents of AZ, CA, CO, CT, FL, GA, KY, MA, MD, MO, 
NJ, NY, PA, TN, TX and VA please add local sales tax. Canadian residents please add 6% GST.
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Examination Copy Request Form

 �Please tick here if you do not want to join the 
Psychology Press mailing list. 

 �Please tick here if you do not wish to receive 
special offers and updates by email.

please send me AN examination copy of the books indicated below  
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Faculty

Professor’s Name

University/College 
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State/Province & Zip Code           

Email
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Course Name and Number
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Examination copies are for lecturers or faculty considering 
textbooks for course adoption. 

Some textbooks are available as complimentary examination 
copies. No more than three complimentary exam copies will be 
sent out at any one time. Complimentary exam copies are not sent 
out before publication, and are sent at the publisher’s discretion. 
To request your complimentary exam copies, please visit the URL 
at the end of the book’s entry and select your choice of print or 
electronic copy, or complete and return this form. 

Return to:  
Taylor and Francis/Psychology Press Customer Service Group,  
Attn. Textbook Coordinator, Taylor & Francis Group Inc.,  
7625 Empire Drive, Florence, KY 41042, USA  
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Some books are available as electronic inspection copies only.  
To request an e-inspection copy, please visit the URL at the end  
of the book’s entry in the catalog, and press the  
“Request e-Inspection Copy” button. No more than six 
e-inspection copies will be sent out at any one time.
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an informa business
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Registered in England and Wales. Number 3099067.



Ps
yc

ho
log

y P
re

ss 
is 

pa
rt 

of
 th

e T
ay

lor
 &

 Fr
an

cis
 gr

ou
p, 

a t
ra

din
g d

ivi
sio

n o
f In

fo
rm

a U
K L

td
.

Re
gis

te
re

d i
n E

ng
lan

d u
nd

er
 no

. 1
07

29
54

Re
gis

te
re

d O
ffi

ce
: M

or
tim

er
 H

ou
se

, 
37

-4
1 M

or
tim

er
 St

re
et

, L
on

do
n W

1T
 3J

H.
 U

K

C
h

a
n

g
e 

o
f 

a
d

d
re

ss
? 

 
E

m
ai

l a
le

x.
re

nn
er

@
in

fo
rm

a.
co

m
, 

q
uo

tin
g 

‘W
IO

P
S

Y
C

H
11

’.


P
le

as
e 

re
cy

cl
e 

th
is

 c
at

al
og

 w
he

n 
yo

u 
ha

ve
 fi

ni
sh

ed
 re

ad
in

g 
it.

71
1 

Th
ird

 A
ve

nu
e

N
ew

 Y
or

k,
 N

Y 
10

01
7

w
w

w
.p

sy
p

re
ss

.c
om

PR
SR

T 
ST

D
U

S 
Po

st
ag

e
PA

ID
Pe

rm
it 

#3
0

N
ew

ar
k,

 N
J


