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“This substantially revised edition of
McKenna’s classic textbook is a labour

of love. It enables people interested in
human behaviour in the workplace, but
without a background in psychology, to
follow the development of this influential
discipline. It is a wide-ranging, honest and
representative survey of the field and is a
very useful resource for undergraduates,
postgraduates and professionals in
occupational psychology, business studies
and management science.” - George
Erdos, Senior Lecturer, School of
Psychology, Newcastle University



Now in full colour, the fifth edition of this bestselling
textbook introduces all of the major theories, research
findings, principles and concepts in business psychology
and organizational behaviour, whilst emphasising their
real-life application using relevant examples.

The book, which is well-organized and clearly written, takes
the reader through individual, group, and organizational/HR
perspectives on the subject, while at the same time

offering an appreciation of their historical development and
methodological issues.

The text has an improved structure and style of presentation,
and has been revised and updated with new and expanded
material including coverage of recent debates in occupational psychology; investor
psychology or behavioural finance; cognitive evaluation theory; employee engagement
and positive psychology; corporate memories in culture; storytelling and social media;
technostress and environmental influences on stress; and emergent trends in selection.

The book’s numerous helpful features include panels which contain relevant theories,
research and illustrations of practice; learning outcomes; chapter summaries; review
questions; a comprehensive bibliography; and a glossary. For lecturers who adopt the book,
we provide access to a wealth of online teaching resources, including a chapter-by-chapter
lecture course and multiple-choice question testbanks.

This is an essential textbook for undergraduates and postgraduates studying psychology
and organizational behaviour; it will also be welcomed as a rich source of information by
practitioners in organizations.

The online resources accompanying this book are in new IET format. See the inside
back cover of this brochure for details.
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Announcing a new Interactive
Electronic Textbook (IET)

Business Psychology and
Organizational Behaviour

The IET™ is an innovative interactive e-textbook that can be accessed online from any
desktop or laptop computer, or on a variety of mobile devices, such as iPad* and iPhone*
mobile digital devices, BlackBerry® smartphones, or devices using the Android™ mobile
technology platform.

The Business Psychology and Organizational Behaviour IET consists of the complete digital
text of Business Psychology and Organizational Behaviour, 5th Edition by Eugene McKenna,
with integrated links to a range of instructor and student resources.

Student resources include:

Video clips

Links to other relevant websites

Active references to journal articles cited in the text

A multiple-choice question testbank for study purposes

An interactive glossary and pop-up key term definitions
Special programs for note-taking and managing references

Instructor resources include:

* A multiple-choice question testbank for formal testing
A test results tracker for monitoring student results

A bank of chapter-by-chapter PowerPoint lecture slides
A bank of electronic figures for in-class use
Sample discussions based on key chapter themes

Visit www.psypress.com/mckenna for access to the orientation video, for a dynamic
demonstration of all these exciting features.

If you are an instructor:

» The IET instructor resources will be available free of charge if you recommend the
Business Psychology and Organizational Behaviour IET or the Business Psychology
and Organizational Behaviour, 5th Edition printed book to your students.

* The IET student resources will be available to you as an inspection copy.

If you are a student:
* The IET student resources will be available for you to purchase on a one-year
subscription.

* Trademarks of Apple Inc., registered in the U.S. and other countries.

www.psypress.com/mckenna



LP Psychology Press

Taylor & Francis Group

27 Church Road
Hove

East Sussex
BN3 2FA, UK

WWW.psypress.com

an informa business

Psychology Press is part of the Taylor & Francis group,
a trading division of Informa UK Ltd.
\ Registered in England under no. 1072954
Change of address? Email Registered Office: Mortimer House,

alex.renner@informa.com, quoting ‘McKenna BPOBS5'. 37-41 Mortimer Street, London W1T 3JH

Business Psychology and Organizational Behaviour

5th Edition

Eugene McKenna
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Feeney, College of Business, Dublin Institute of Technology, Republic of Ireland

Praise for the 4th Edition:

“‘Eugene McKenna has done it again. Business Psychology and Organisational Behaviour is an up-to-date, topical
and comprehensive text, which should prove a great success among both undergraduates and post graduates. ... A
must buy!” - Cary L. Cooper, CBE, Pro Vice Chancellor (External Relations) and Professor of Organizational
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“This book is an outstanding achievement. It is one of the most comprehensive and up-to-date texts available anywhere
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