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“l stopped using textbooks more

than a decade ago, but that’s about

to change. Given that Ward’s is the

very first textbook focusing on social
neuroscience, | am extremely impressed.
It will be the best around for years to
come. It is current, broad, and precise.
The writing style will be accessible to
undergraduates, graduates, and even
professors. It is the perfect introduction
to this exciting new field.”

- Matthew D. Lieberman, Professor

of Psychology, Psychiatry and
Biobehavioral Sciences, University of
California, Los Angeles



Social neuroscience is an expanding field which, by
investigating the neural mechanisms that inform our JAMIE WARD
behavior, explains our ability to recognize, understand,
and interact with others.

Concepts such as trust, revenge, empathy, prejudice,
and love are now being explored and unraveled by the
methods of neuroscience.

Many researchers believe that evolutionary expansion of the
primate and human brain was driven by the need to deal with
social complexity, not only to understand and outwit our peers,
but to take advantage of the benefits of cooperative living.

But what kind of brain-based mechanisms did we end up
with? Special routines for dealing with social problems, or more general solutions that can be
used for non-social cognition too?

How are we able to sacrifice our own self-interests to respond to the needs of others? How
do cultural differences in the organization of society shape individual minds (and brains), and
does the brain provide constraints on the possible range of cultural permutations?

The Student’s Guide to Social Neuroscience explores and explains these big issues, using
accessible examples from contemporary research.

The first book of its kind, this engaging and cutting-edge text is an ideal introduction to the
methods and concepts of social neuroscience for undergraduate and postgraduate students
in fields such as psychology and neuroscience.

® Each chapter is richly illustrated in attractive full-color, with figures, boxes and ‘real-world’
implications of research.

® Numerous pedagogical features help students engage with the material, including essay
questions, summary and key points, and further reading.

® This book is accompanied by substantial online resources in IET format. See the inside
back-cover of this brochure for details.
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Announcing a new Interactive
Electronic Textbook (I1ET)

Social Neuroscience

The IET™ is an innovative interactive textbook that can be accessed online from
any desktop or laptop computer, or on a variety of mobile devices, such as iPad*
and iPhone* mobile digital devices, BlackBerry® smartphones, or devices using the
Android™ mobile technology platform.

Social Neuroscience IET consists of the complete digital text of The Student’s Guide
to Social Neuroscience by Jamie Ward, with integrated links to a range of instructor
and student resources.

Student resources include:

® Video clips

® Links to other relevant websites

® Active references to journal articles cited in the text

® A multiple-choice question testbank for study purposes

® An interactive glossary and pop-up key term definitions

® Special programs for note-taking and managing references

Instructor resources include:

® A multiple-choice question testbank for formal testing
® A test results tracker for monitoring student results

® A bank of chapter-by-chapter PowerPoint lecture slides
® A bank of electronic figures for in-class use

Visit www.psypress.com/social-neuroscience-textbook for access to the orientation
video, for a dynamic demonstration of all these exciting features.

If you are an instructor:

® The IET instructor resources will be available free of charge if you recommend Social
Neuroscience IET or The Student’s Guide to Social Neuroscience printed book to your
students.

® The IET student resources will be available to you as an inspection copy.

If you are a student:
® The IET student resources will be available for you to purchase on a one-year
subscription.

* Trademarks of Apple Inc., registered in the U.S. and other countries.

www.psypress.com/social-neuroscience-textbook
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THE STUDENT’S GUIDE TO SOCIAL NEUROSCIENCE
by Jamie Ward

“The first book of its kind, this well-written and accessible text provides a
compelling introduction to many of the fascinating questions, methods,
and findings in the burgeoning field of social neuroscience.”

- John T. Cacioppo, Professor and Director of the Center for
Cognitive and Social Neuroscience, University of Chicago

“As a graduate student in social neuroscience, | found this an outstanding
compendium of both the foundational concepts and the most essential
cutting-edge developments in this exciting new field.”

- Hauke Hillebrandt, Graduate Student, University College London
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Please send me a free-of-charge examination copy

The Student’s Guide to Social Neuroscience
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. Please check here if you do not want to join the Psychology Press mailing list. Please check here if you do not wish to receive special

offers and updates by email.

Please send to Taylor and Francis/Psychology Press Customer Service Group, Attn. Textbook Coordinator, Taylor & Francis Group Inc., 7625 Empire Drive,
Florence, KY 41042, USA.
Tel: 1-800-634-7064, Mon—Fri, 8am—5.00pm), EST ¢ Fax: 1-800-248-4724 6717 * Apply online at www.psypress.com/social-neuroscience-textbook

Please add me to the Psychology Press mailing list! Email your details to alex.renner@informa.com quoting ‘Ward Social Neuroscience’.
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