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Social Psychology, 3rd Edition provides the only conceptually
integrated undergraduate introduction to social psychology,
offering a clear synthesis of the cognitive and social, and
individual and group influences that shape social behavior.

All major topics in social psychology are covered and emerging
hot topics have been introduced. The focus on underlying,
unifying principles that operate across topics, rather than treating
each topic in isolation, reflects the increasingly cross-disciplinary
developments within and beyond psychology. The inclusion of
research carried out in different parts of the world and a
sensitivity to cross-cultural perspectives highlight the
internationalization of the field in recent years. In addition, there
are real-world applications of the scientific principles to areas
such as marketing, law, education, and health. Throughout, there
is a strong focus on methodology and deeper explanation of
impact norms than the simplistic coverage of its competitors.

Instructors welcome Smith and Mackie’s unusually broad
perspective, coupled with its fresh and interesting use of unifying
principles. Meanwhile, students appreciate the authors’ lively,
accessible writing style and use of compelling examples with
immediate relevance to their lives.

Integrating extensive feedback from reviews of the second
edition ensures that this third edition is comprehensive,
contemporary, and relevant to social psychology students’ and
instructors’ needs. Effective pedagogical features include
chapter summaries, margin glossaries, tables, graphs, and
photographs.

With an attractive student-friendly format and a narrative by two
leading US scholars that is both lively and rigorous, this textbook is
one of the most respected and acclaimed on the market.

This new edition is supported by an extensive online Social
Psychology Student Learning Program (SocSLP) and CD-ROM-
based Instructor Resources, both of which are free of charge to
qualifying adopters.

January 2007
7x10: 688pp
1-84169-408-8
ISBN 13: 978-1-84169-408-5
Hb: $95.00

January 2007
7x10: 688pp
1-84169-409-6
ISBN 13: 978-1-84169-409-2
Pb: $55.00

Eliot Smith earned his B.A. and Ph.D.
at Harvard University. He taught for
over twenty years at Purdue
University before moving to Indiana
University, where he is Professor of
Psychological and Brain Sciences. 
A distinguished researcher, he has
held numerous research grants and
authored more than 100 book
chapters and journal articles.
Professor Smith’s scholarly interests
center on human cognition in its
social context and on the role of
emotions in prejudice and intergroup
relations.

Diane Mackie received her Ph.D.
from Princeton University in 1984,
after earning an undergraduate
degree at Auckland University, New
Zealand, and spending a year on a
research scholarship in Switzerland.
Professor Mackie teaches social
psychology and communication at
the University of California, Santa
Barbara, where she has won a
number of research and teaching
awards. Her research focuses on
integrating findings from different
perspectives, a theme reflected in
the more than 100 articles and
chapters on persuasion, social
influence, group processes, and
intergroup relations she has authored
or co-authored.
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Student Resources: Social Psychology
Student Learning Program (SocSLP)

Our online Social Psychology Student Learning Program
(SocSLP) offers a unique approach to study.

Each chapter from Social Psychology, 3rd Edition is
condensed into a summary version, providing an effective
set of revision notes. These summary chapters enhance
and emphasize the key elements of the book’s content
and cite page number references from the main text so
students can easily look up the full information.

They also provide an integrative framework for other
interactive multimedia materials in the student resources
package, including:

• Interactive exercises

• Active reference links to leading journal articles

• Revision multiple-choice question test banks

• Fill-in-the-blank questions

• Key-term definitions

• Case studies

• Research activities

• Links to related websites

The Social Psychology Student Learning Program is freely
available to faculty and students in departments adopting
Social Psychology, 3rd Edition, by Smith and Mackie. 

A demonstration sample

chapter is available at

www.smithandmackie.com

To access SocSLP please fill

out and submit the

subscription form at

www.smithandmackie.com
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al psychology 3rd
Instructor Resources: CD-ROM

We offer a CD-Rom of Instructor Resources free of charge to
instructors who recommend Social Psychology, 3rd Edition, by Smith
and Mackie. This includes:

• A multiple-choice question test bank covering the material in each
chapter. The questions are provided in interactive format or as print
on paper. Questions emphasize:

The understanding of underlying processes and principles 

The application of chapter material to everyday life 

The assessment of factual knowledge

• A complete chapter-by-chapter PowerPoint lecture course, including summary text
and key figures. Lecture slides are highlighted with a color-coded key to illustrate:

Themes 

Key terms

Applied issues

• An Instructor’s Manual which shows how each chapter builds on the themes and
principles from earlier chapters, and suggests ways in which applications and
cultural differences discusssed in the text can be highlighted. It also provides
extensive teaching resources including:

Extended outlines and handouts

Lecture suggestions

Discussion topics 

Classroom demonstrations  

Lists of related audiovisual materials

Social Psychology: A General Reader edited by Arie Kruglanski and E. Tory Higgins is
an outstanding companion text to Social Psychology, 3rd Edition. The Reader includes
not only highly influential papers which have had a great impact on the field of social
psychology, but also papers that showcase important social psychological principles.
Together, the two texts allow students to benefit from the study of primary source
articles in conjunction with a thorough expert overview of the subject.

'This outstanding collection does a great job of
illustrating the fundamental principles of social
psychology, and should be required reading by
all students of the discipline. The articles are
engaging, the selection of topics is excellent, and
the editors' notes, discussion questions and
suggested readings make this an essential
teaching resource. Highly recommended to all
students and teachers of social psychology!' -
Joseph P. Forgas, Scientia Professor, University
of New South Wales, Sydney

'The reader is based on a careful selection of
papers that represent the entire breadth of social
psychology. Particularly useful are the editors'
introductions to each article along with
discussion questions and reading suggestions.' -
Fritz Strack, Universitat Wurzburg

January 2003: 6” x 9”: 656pp
Hb: 0-86377-694-9
ISBN13: 978-0-86377-694-6: $96.95

Pb: 0-86377-695-7
ISBN 13: 978-0-86377-695-3: $42.95



“In my view, Social
Psychology, 3rd Edition, by
Smith and Mackie has many
advantages over its
competitors. It presents, and
consistently reiterates, themes
that operate across areas of
social psychology, giving
social psychology a ‘unified’
feel that is often absent from
other textbooks. Even more
importantly, this is a text that
does not treat social
psychology as if it were
intellectual candy, but instead
presents a meaty,
comprehensive, sophisticated,
and nuanced view of the
field. It manages to maintain
intellectual rigor while
maintaining a high standard
of readability, often
conveying and
contextualizing findings in
terms of engaging real
examples. In my opinion, this
book is an excellent way to
introduce people to the
science of social psychology!”  
John J. Skowronski, Professor
of Psychology, Northern
Illinois University

"This book puts an end to the
notion that social
psychology constitutes a
collection of loosely related
topics. In a revolutionary
organization of the field,
Smith & Mackie identify the
fundamental principles of
human motivation,
cognition, and behavior that
form a common
undercurrent for all of social
psychology. Not only does
this integrative approach
present a more coherent
view of the field, but it also
encourages students to
understand social
psychology, rather than
simply remember the facts."
Jeffrey W. Sherman, Professor
of Psychology, University of
California, Davis
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