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| ORGANIZATION & MANAGEMENT SERIES

Series Editors:
Arthur P. Brief, University of Utah
Kimberly D. Elsbach, University of California, Davis
Michael Frese, University of Giessen and London Business School

We are pleased to announce our new series editors, Kimberly D. Elsbach and
Michael Frese. Joined by Arthur Brief, the editors seek to publish theoretical
and empirical works grounded in a variety of disciplinary perspectives that
focus on units of analysis ranging from individuals to industries. In addition
the series welcomes purely methodological contributions, as well as edited
volumes of original essays.

A special thank you to James P.Walsh, President of the Academy of
Management, for serving as our series editor for the past eleven years. Jim,
we appreciate your time and attention over the years.

With the help of these wonderful new series editors we remain committed to

growing this line of scholarly books, which began at Lawrence Erlbaum
Associates.

Manuscript proposals should be sent to:

~ ArthurP. Brief or Kimberly D.Elsbach or Professor Michael Frese
. Department of Management Professor of Management, Chancellor’s University of Giessen,
University of Utah Fellow, Graduate School of Management Dept of Psychology,
A 1645 E Campus Center Drive #105 University of California, Davis (Otto Behaghel-Str. 10F, D-35394
Salt Lake City, Utah 84112-9304 Davis, CA 95616 Giessen / Germany

(email:arthur.brief@business.utah.edu)
or Anne C. Duffy, Senior Editor (email: anne.duffy@taylorandfrancis.com).
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Exploring Positive Identities and Organizations
Building a Theoretical and Research Foundation

Laura Morgan Roberts, Harvard Business School, USA
Jane E.Dutton, University of Michigan, USA

“... The editors are highly respected well known scholars.
They have clearly put a great deal of thought and planning
into the volume, and have invited a strong mix of contribu-
tors. | particularly like the diverse range of contributors-not
only with regard to the area of expertise but also with
regard to the country of origin. It’s very international. |
think the people they have selected as commentators are
excellent choices.” -Steve Blader, New York
University

Exploring Positive Identities
and Organizations

Wssicheg @ sy gy sl o ey gl

In the new world of work and organizations, creating
and maintaining a positive identity is consequential and
challenging for individuals, for groups and for organiza-
tions. New challenges for positive identity construction
and maintenance require new theory.

The volume is designed to accomplish three objectives:

« To establish Positive Identities and Organizations as an interdisciplinary, multi-level domain
of inquiry

+ To integrate a focus on Positive Identity with existing theory and research on identity and
organizations

«To map out a vibrant new research territory in organizational studies .

A unique feature of this volume is that it brings together explorations of identity from multiple
levels of analysis: individual, dyadic, group, organization and community. Commentary chapters
integrate the chapters within each level of analysis, illuminate core themes and unearth new
questions. [t will appeal to an international community of scholars in Management, Psychology,
and Sociology, as well as practitioners who seek to generate positive identity-related dynamics,
states and outcomes in work organizations.

TABLE OF CONTENTS:

A.P.Brief, J.P Walsh, Series Foreword. Part 1. Introduction. JLE. Dutton, L.M. Roberts, J. Bednar,
Positive Identities and Organizations: An Introduction and Invitation. Part 2. Positive Identities
and Individuals in Organizations. G.E. Kreiner, M.L. Sheep, Growing Pains and Gains: Framing
Identity Dynamics as Opportunities for Identity Growth. S. Maitlis, Who am | Now? Sensemaking
and ldentity in Posttraumatic Growth. A. Carlsen, . Pitsis, Experiencing Hope in Organizational
Lives. B.B. Caza, M.G. Wilson, Me, Myself, and |: The Benefits of Work-Identity Complexity. N.P
Rothbard, L. Ramarajan, Checking Your Identities at the Door? Positive Relationships Between
Non-Work and Work Identities. L.M. Roberts, S.E. Cha, PF. Hewlin, I.H. Settles, Bringing the Inside
Out: Enhancing Authenticity and Positive Identity in Organizations. B.E. Ashforth, Commentary:
Positive Identities and the Individual. Part 3. Positive Identities and Relationships in Groups
and Organizations. C.D. LeBaron, P Glenn, M.R. Thompson, Identity Work During Boundary
Moments: Managing Positive Identities Through Talk and Embodied Interaction. D.S. DeRue,

S.J. Ashford, N.C. Cotton, Assuming the Mantle: Unpacking the Process by Which Individuals
Internalize a Leader Identity. B.R. Ragins, Positive Identities in Action: A Model of Mentoring
Self-Structures and the Motivation to Mentor. S. Kopelman, L.L. Chen, J. Shoshana, Re-Narrating
Positive Relational Identities in Organizations: Self-Narration as a Mechanism for Strategic Emo-
tion Management in Interpersonal Interactions. L.P Milton, Creating and Sustaining Cooperation
in Interdependent Groups: Positive Relational Identities, [dentity Confirmation and Cooperative
Capacity. L.H. MacPhail, K.S. Roloff, A.C. Edmondson, Collaboration Across Knowledge Boundaries
within Diverse Teams: Reciprocal Expertise Affirmation as an Enabling Condition. J. Sanchez-
Burks, F. Lee, Commentary: The Elusive Search for a Positive Identity: Grappling with Multiplicity
and Conflict. Part 4. Positive Identities and Organizations and Communities. K.G. Corley, S.H.
Harrison, Generative Organizational Identity Change: Approaching Organizational Authenticity
as a Process. M.G. Pratt, M.S. Kraatz, E. Pluribus Unum: Multiple Identities and the Organizational
Self.S.L. Brickson, G. Lemmon, Organizational Identity as a Stakeholder Resource. A. Hamilton, D.A.
Gioia, Fostering Sustainability-Focused Organizational Identities. C. Marquis, G.F. Davis, Organiza-
tion Mechanisms Underlying Positive Community Identity and Reputation. M.A. Glynn, I.J. Walsh,
Commentary: Finding the Positive in Positive Organizational Identities. Part 5: Conclusion. .M.
Roberts, J.E. Dutton, J. Bednar, Forging Ahead: Positive Identities and Organizations as a Research
Frontier.

May 2009 < 6 X 9 * 549 Pages

Hb: 978-1-84169-763-5 $100.00 USD / £65.00 GBP

Pb: 978-1-84169-764-2 $49.95 USD / £27.99 GBP

Social Decision Making

Social Dilemmas, Social Values, and Ethical Judgments
Roderick M. Kramer, Stanford University, USA, Ann Tenbrunsel,
University of Notre Dame, USA and Max H. Bazerman, Harvard
University, USA

“Dave Messick’s research interests have ranged across
some of the most exciting areas of social psychology,
behavioral decision research, and management thought,
and his research studies have opened up a remarkable
number of pathways. Pathways from which many
investigators are now producing important, theoretically
elegant, policy relevant research. Kramer, Tenbrunsel,
and Bazerman, elegant researchers themselves, have
drawn together an excellent group of contributors who
tell us where Messick’s leads have taken us.”- John
Darley, Psychology, Princeton

SOCIAL DECISION
MAKING
Sochal Iy % i1

“The stellar group of contributors to this exceptional
volume tackle fundamental issues of trust, cooperation,
social values, and ethical decision making from multi-
disciplinary perspectives. The contents of the volume
reflect Messick’s own breadth of scholarship and touch
on many of the most significant and socially relevant areas of research at the interface of social
psychology, decision sciences, and organizational behavior. This volume will be of interest to basic

and applied researchers across a broad range of the social sciences.” - Marilynn B. Brewer,
University of New South Wales

Hewlesick M. Kramer, Ann 1L, Tenkbranaed,
arid Max H. Rarsrman

“This excellent volume brings together some of the work of David Messick’s collaborators, col-
leagues and former students. It is truly an honor to have known him and to count myself among
those who were influenced by his research. Few social psychologists have the kind of sustained
impact that marks Messick’s work from equity theory, social motivation and social dilemmas, to
ethics and the pragmatics of organizational leadership. His career of scholarship has influenced
many subsequent leaders in social psychology and organizational behavior. He leaves a large
footprint in our field and a solid path for others to follow.” -Karen S. Cook, Professor
of Sociology, Stanford University

This book, in honor of David Messick, is about social decisions and the role cooperation plays in
social life. Noted contributors who worked with Dave over the years will discuss their work in
social judgment, decision making and ethics which was so important to Dave.

The book offers a unique and valuable contribution to the fields of social psychology and
organizational behavior. Ethical decision making, a central focus of this volume, is highly relevant
to current scholarship and research in both disciplines. The volume will be suitable for graduate
level courses in organizational behavior, social psychology, business ethics, and sociology.

TABLE OF CONTENTS:

A.P. Brief, J.P Walsh, Series Foreword. R.M. Kramer, A.E. Tenbrunsel, M.H. Bazerman, Social Dilem-
mas, Social Values, and Ethical Judgments: Touchpoints and Touchdowns in a Distinguished
Scholarly Career. Part 1. Social Dilemmas. C.D. Samuelson, K. Watrous-Rodriguez, Group Discus-
sion and Cooperation in Social Dilemmas: Does the Medium Matter? £. van Dijk, A. Wit, H. Wilke,
E.W. de Kwaadsteniet, On the Importance of Equality in Social Dilemmas. PA.M. Van Lange, J.A.
Joireman, Social and Temporal Orientations in Social Dilemmas. A.E. Tenbrunsel, . Northcraft, In
the Eye of the Beholder: Payoff Structures and Decision Frames in Social Dilemmas.R.M. Kramer,
Dilemmas and Doubts: How Decision Makers Cope with Interdependence and Uncertainty. Part
2.Social Values, Social Control, and Cooperation. G.P Shelley, M. Page, P Rives, E. Yeagley, D.M.
Kuhlman, Nonverbal Communication and Detection of Individual Differences in Social Value
Orientation.T. Boles, H. Le, H. Nguyen, Persons, Organizations, and Societies: The Effects of Col-
lectivism and Individualism on Cooperation. J.L. Grzelak, D.M. Kuhlman, E. Yeagley, J.A. Joireman,
Attraction to Prospective Dyadic Relationships: Effects of Fate Control, Reflexive Control,and
Partner’s Trustworthiness. Part 3. Ethical Judgments, Fairness, and Equality. £. Gino, D.A.
Moore, M.H. Bazerman, See No Evil: When We Overlook Other People’s Unethical Behavior. K.
Gibson, J.K. Murnighan, From Theory to Practice: Messick and Morality. S.T Allison, J.L. Burnette,
Fairness and Preference for Underdogs and Topdogs. . Desal, A.P. Brief, J.George, Meaner
Managers: A Consequence of Income Inequality. Part 4. Commentary and Reflections. R.
Dawes, Appreciation for Professor David M. Messick: Peanuts, Ping Pong, and Naivete. D. Messick,
Retrospection on a Career in Social Psychology.

July 2009+ 6 X 9 « 372 Pages

Hb: 978-1-84169-899-1 $79.95 USD / £44.95 GBP
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> Winner of the APA International
Division Book Award!
Culture and Leadership Across the World
The GLOBE Book of In-Depth Studies of 25 Societies

Jagdeep S.Chhokar, Indian Institute of Management, Ahmed-
abad. Felix C. Brodbeck, Aston University, UK and Robert J.
House, University of Pennsylvania, USA (Eds.)

“Globe | was the Manhattan project linking culture and
leadership. It focused mostly on quantitative analyses of
data from 61 countries. This volume focuses on qualita-
tive data from 25 of those countries. Based on focus
group responses, in-depth ethnographic interviews, con-
ceptions of outstanding leadership found in the media,
participant observations and unobtrusive measurements
| from each of these countries, it provides rich data about
conceptions of leadership that are universal (e.qg., the
leader is inspirational ), and some are culture specific
(e.g., invests in the future). The culture specific are em-
phasized more o less in different countries and cultural
regions (defined by location, language and religion). The
volume will be extremely valuable to those who work or
do business in one or more of the 25 countries discussed
inthe book” - Harry Triandis, Professor
Emeritus of Psychology and Labor
and Industrial Relations, University of lllinois, Champaign-Urbana

Culture and
‘Leadership

This award winning book is the second major publication of GLOBE (Global Leadership and
Organizational Behavior Effectiveness), a groundbreaking, large-scale project on international
management research featuring contributions from nearly 18,000 middle managers from 1,000
organizations in 62 countries, perhaps the largest project of its kind ever undertaken. This volume
effectively presents a complex collection of global research addressing the culture of particular
countries, leadership qualities within those countries, and recommendations on how managers
should conduct business in countries other than their own.

A massive effort with a cross-cultural focus and broad international appeal, this book explores:
how leadership is conceptualized and enacted in its cultural milieu, quantitative data including
middle manager questionnaires, unobtrusive measurement, and participant observation data,
qualitative research from interviews, focus groups, and media analyses, and theoretical and
methodological pitfalls that arise in the effort to develop universal management theories.

TABLE OF CONTENTS:

A.P. Brief J.P Walsh, Series Foreword. K. Leung, Foreword. .. Chhokar, £.C. Brodbeck, R.J. House,
Introduction.J.S. Chhokar, F.C. Brodbeck, R.J. House, Methodology. Part 1: Nordic Europe Cluster.
Cluster Introduction. Map. |. Holmberg, S. kerblom, “Primus inter pares”: Leadership and Culture

in Sweden. M. Lindell, C. Sigfrids, Culture and Leadership in Finland. Part 2: Germanic Europe
Cluster. Cluster Introduction. Map. G. Reber, £. Szabo, Culture and Leadership in Austria.£.C.
Brodbeck, M. Frese, Societal Culture and Leadership in Germany. H. Thierry, D.N. den Hartog, PL.
Koopman, C.PM. Wilderom, Culture and Leadership in a Flat Country: The Case of The Netherlands.
J. Weibler, R. Wunderer, Leadership and Culture in Switzerland-Theoretical and Empirical Findings.
Part 3: Anglo Cluster. Cluster Introduction. Map. N.M. Ashkanasy, The Australian Enigma. . Booth,
Inspirational Variations? Culture and Leadership in England. M.A. Keating, G.S. Martin, Leadership
and Culture in the Republic of Ireland. J.C. Kennedy, Leadership and Culture in New Zealand.L.A.E.
Booysen, M.W. van Wyk, Culture and Leadership in South Africa. M.H. Hoppe, R.S. Bhagat, Leader-
ship in the United States of America: The Leader as Cultural Hero. Part 4: Latin Europe Cluster.
Cluster Introduction. Map. P Castel, M. Deneire, A. Kurc, L. Marie-Frangoise, C.A. Leeds, Universalism
and Exceptionalism: French Business Leadership.J.C. Jesuino, Leadership and Culture in Portugal.
J.J.0'Connell, J.M. Prieto, C. Gutierrez, Managerial Culture and Leadership in Spain. Part 5: Latin
America Cluster. Cluster Introduction. Map. C. Altschul, M. Altschul, M. Lopez, M.M. Preziosa,

£ Ruffolo, A Crisis of Guidance: Argentine Leadership Icons and Middle Managers Adaptive
Responses. E. Ogliastri, Colombia: The Human Relations Side of Enterprise. .2 Howell, J. DelaCerda,
S.M. Martinez, J.A. Bautista, J. Ortiz, L. Prieto, P Dorfman, Societal Culture and Leadership in Mexico.
Part 6: Eastern Europe. Cluster Introduction. Map. N. Papalexandris, Greece: From Ancient Myths
to Modern Realities. M.V. Grachev, N.G. Rogovsky, B.V. Rakitski, Leadership and Culture in Russia:
The Case of Transitional Economy. Part 7: Middle East Cluster. Cluster Introduction. Map. H.
Kabasakal, M. Bodur, Leadership and Culture in Turkey: A Multi-faceted Phenomenon. Part 8:
Confucian Asia Cluster. Cluster Introduction. Map. PP Fu, R.Wu, Y. Yang, J. Ye, Chinese Culture and
Leadership in China./.H-s. Chow, Culture and Leadership Behaviors in Hong Kong.J. Lj, PM. Ngin,
A.C.Y.Teo, Culture and Leadership in Singapore: Combination of the East and the West.Part 9:
Southern Asia Cluster. Cluster Introduction. Map.J.S. Chhokar, India: Diversity and Complexity in
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Action. Part 10: Sub-Saharan Africa. Cluster Introduction. Map. £.C. Brodbeck, J.S. Chhokar, R.J.
House, Culture and Leadership in 25 Societies: Integration, Conclusions, and Future Directions.

April 2007+ 7 X 10+ 1,200 Pages
Hb: 978-0-8058-5997-3 $170.00 USD / £99.50 GBP

The People Make the Place
Dynamic Linkages Between Individuals and Organizations
D.Brent Smith, London Business School, UK

“Ben Schneider’s ASA theory of organizational dynamics
is an insightful and deceptively profound alternative

to the structural models of organizations provided by
sociology and economics. Even better, the data show that
itstrue.”- Robert Hogan, Hogan
Assessments

This volume, in honor of Ben Schneider, highlights

his work on the Attraction-Selection-Attrition (ASA)
model of organizational behavior which has become
one of the most important models in the history of
Personnel Psychology. The central tenet of the ASA
model is that people matter. Although organizational
structure processes,and climate and culture are impor-
tant, they are fundamentally a reflection of the unique
collection of people who populate an organization.

This edited volume of original scholarly contribu-
tions will add insight to the many implications of Schneider’s thinking on the ASA model and
organizational climate.

TABLE OF CONTENTS:

A. P Brief J. P Walsh, Series Foreword. Preface. Acknowledgements. D. Smith, Introduction: The
Person and the Situation. M. W. Dickson, C.J .Resick, H. Goldstein, Seeking Explanations in People
not in the Results of their Behavior: Twenty-Plus Years of the Attraction-Selection-Attrition
Model. S. E. Jackson, Y. Chung, The People Make the Place Complicated.J. A. Chatman, E. M. Wong,
(. Joyce, When Do People Make the Place? Considering the Interactionist Foundations of the
Attraction-Selection-Attrition Model. R. £. Ployhart, N. Schmitt, The Attraction-Selection-Attrition
Model and Staffing: Some Multilevel Implications. D. A. Newman, P J. Hanges, L. Duan, A. Ramesh,
A Network Model of Organizational Climate: Friendship Clusters, Subgroup Agreement, and
Climate Schemas. J. R. Rentsch, E. E. Small, P J. Hanges, Cognitions in Organizations and Teams:
What is the Meaning of Cognitive Similarity? D. Bowen, Linking Various Perspectives on Service.
). C.Bradley, A. P Brief, K. Smith-Crowe, The Good Corporation. L. H. Nishii, P M. Wright, Variability
within Organizations: Implications for Strategic Human Resource Management. . R Wanous, A. E.
Reichers, Colleges of Business that Moved to New Buildings: The Places Changed, but the People
Did Not.What Happened? B. Schneider, The People Still Make the Place.

December 2007 < 6 X 9 » 320 Pages
Hb: 978-0-8058-5300-1 $79.95 USD / £50.00 GBP

Handbook of Research in International
Human Resource Management
Michael M. Harris, University of Missouri, USA (Ed.)

“The chapters in this important volume reflect in-depth,
nuanced treatments of the most challenging issues that Interna-
tional Human Resource Managment scholars face. Each chapter
is thoroughtly documented, and identifies the kinds of challeng-
ing questions that will define IHRM research for years to come.”
- Wayne F. Cascio, University of Colorado at
Denver and Health Sciences Center, USA

Handbook of Research in
International
Human Resource
Management

This Handbook provides a sophisticated, in-depth examination
of research in international human resource management
(IHRM). Editor Michael M. Harris compiles research in IHRM
that is otherwise fragmented across numerous journals and
conducted from several different approaches. In so doing,
Harris recommends new directions and hypotheses to guide
future researchers.

Alihael AL Harrn

This well-organized and much needed volume explores topics ranging from how to conduct
international human resource management using both qualitative and quantitative methods, to
defining “culture; employee selection, performance management, union-management relations,
and careers.

WWW.psypress.com/organization-and-management



Distinguished scholars discuss:
+ national culture and cultural effects
+ methodological issues in IHRM
« international performance management and
appraisal
« international compensation
« international labor relations
« expatriate management.

Handbook of Research in International Human Resource Management is a timely reference for all
professors, graduate students, and advanced practitioners in the rapidly growing area of human
resource management whose work is conducted in an international context, and can be used in
courses on international business, international human resources, and |0 psychology.

TABLE OF CONTENTS:

Series Foreword, Sara Rynes. M.M. Harris, Introduction. J.J. Lawler, F.0. Walumbwa and B. Bai,
National Culture and Cultural Effects. R.P. Gephart and J. Richardson, Qualitative Research
Methodologies and International Human Resource Management. D. Chan, Methodological Issues
in International Human Resource Management Research. PR. Sparrow and W. Braun, Human
Resource Strategy in International Context.£. Lievens, Research on Selection in an International
Context: Current Status and Future Directions. C. Bailey and C. Fletcher, International Performance
Management and Appraisal: Research Perspectives. M.M. Harris and S. Park, International
Compensation. G. Hundley and P Marett, International Labor Relations. J.R. Mesmer-Magnus and
V.C. Viswesvaran, Expatriate Management. J.L. Cerdin and A. Bird, Careers in a Global Context. M.M.
Harris, Summary and Conclusions.

November 2007 - 7 X 10 » 256 Pages

Hb: 978-0-8058-4948-6 $110.00 USD / £50.00 GBP

Pb: 978-0-8058-4949-3 $49.00 USD / £24.95 GBP

Whistle-Blowing in Organizations

Marcia P. Miceli, Georgetown University, USA. Janet Pollex
Near and Terry M. Dworkin, Indiana University, USA

“Human life in increasingly lived in organizations and the
project of enforcing proper conduct by these organizations falls
significantly on employees. The study of whistle-blowing, while
in its infancy, has the potential to make significant contributions
to the quality and fate of the latest chapter in the human project.
Whistle-Blowing in Organizations provides an important bench-
mark for students of this area by providing a synthesis of the
very latest research on the varieties, foundations, consequences
and effectiveness of whistle-blowing. The potential contributions
of this field for understanding and improving human life are
immense. And Whistle-Blowing in Organizations sets us solidly
on a path toward realizing those goals.”-Randy Hodson,
Ohio State University, Editor, American
Sociological Review

Whistle-
blowing in
Organizations

¢

“The book is crammed full of valuable information about the current state of research and leading
edge thinking on the subject of whistle blowing in organizations. It has potential to be the definitive
scholarly handbook on the subject.”-William A.Wines, Missouri Western State
University

This is a research-based book on whistle-blowing in organizations.The three noted authors
describe studies on this important topic and the implications of the research and theory for
organizational behavior, managerial practice, and public policy. In the past few years there have
been critical developments, including corporate scandals, which have called public attention to
whistle-blowing and have led to the first comprehensive federal legislation to protect private
sector whistle-blowers (the Sarbanes-Oxley Act). This book will be the first to integrate these
new developments in an analytic and empirically grounded approach to whistle-blowing in
organizations.

TABLE OF CONTENTS:

Preface. Introduction Who Blows the Whistle? The Prosocial Organizational Behavior Model and
Personal Predictors of Whistle-blowing. Situational Predictors of Whistle-blowing, and Recent
Theoretical Developments. A Model of the Predictors and Outcomes of Retaliation. What Predicts
Whistle-blowing Effectiveness? We Have a Lot to Learn.The Legal Status of Whistle-blowing.
Practical Implications of the Research and Legal Changes, and Conclusion. References.

May 2008 + 6 X 9 - 248 Pages

Hb: 978-0-8058-5988-1 $69.95 USD / £43.50 GBP

Pb: 978-08058-5989-8 $39.95 USD / £23.50 GBP

|dentity and the Modern Organization
Caroline A. Bartel, University of Texas at Austin, USA, Steven
Blader, New York University, USA and Amy Wrzesniewski, Yale
University (Eds.)

Identity and the Modern Organization presents a lively ex-
change of ideas among psychology and management scholars
on the realities of modern organizational life and their effect
on the identities that organizations and their members
cultivate. This book bridges the domains of psychology and
management to facilitate a multi-disciplinary, multi-level
integration of theory and research on identity processes.

| The volume highlights answers to important questions raised
| by shifting organizational forms and arrangements, such as:

« How are identity processes affected by, and how do they

affect, the motivations of individuals and organizations?

* How do identity and identification shape the social processes

that unfold between individuals and groups?

+ How do strong versus weak contexts affect identity

processes as the boundaries of organizations and social categories within them become more

permeable?

An effective tool for understanding a wide variety of organizational phenomena, this book is
intended for scholars and students in the fields of management, organizational theory, organiza-
tional behavior, social psychology, and industrial/organizational psychology.

TABLE OF CONTENTS:

Part 1: Introduction. S.L. Blader, A. Wrzesniewski,C.A. Bartel, Identity and the Modern Organiza-
tion. Part 2: Social Motivations in Modern Organizations. M.A. Glynn, C. Marquis, Legitimat-
ing Identities: How Institutional Logics Motivate Organizational Name Choices. M.A. Hogg,
Organizational Orthodoxy and Corporate Autocrats: Some Nasty Consequences of Organizational
Identification in Uncertain Times. S.L. Blader, Let’s Not Forget the “Me”in“Team”: Investigat-

ing the Interface of Individual and Collective Identity. 8. Ashforth, Identity:The Elastic Concept.
Part 3: Social Processes in Modern Organizations. M.G. Pratt, K.G. Corley, Managing Multiple
Organizational Identities: On Identity Ambiguity, Identity Conflict,and Members'Reactions. CA.
Bartel, A. Wrzesniewski, B. Wiesenfeld, The Struggle to Establish Organizational Membership and
Identification in Remote Work Contexts. S.A. Haslam, S. Reicher, Social Identity and the Dynamics
of Organizational Life: Insights From the BBC Prison Study. A. Brief, E. Umphress, Lost in Identities:
A Brief Tale of Two Explorers. Part 4: The Contextual Landscape of Modern Organizations. S.
Spataro, J. Chatman, The Effects of Inter-Organizational Competition on Identity-Based Organiza-
tional Commitment. D.C. Seyle, W.B. Swann, Jr., Being Oneself in the Workplace: Self-Verification
and ldentity in Organizational Contexts. S. Ashford, M.A. Barton, Identity-Based Issue Selling. .
Dukerich, |dentity and Beyond: Future Directions for Identity and Identification Research. Part 5:
Conclusion. D. Whetten, The Study of Organizational Member Identification: Organization-Ap-
propriate Applications of Social Identification Theory.

February 2007 « 6 X 9 - 304 Pages

Hb: 978-0-8058-5679-8 $79.95 USD / £50.00 GBP

Exploring Positive Relationships at Work
Building a Theoretical and Research Foundation

Jane E. Dutton, University of Michigan, USA and Belle Rose
Ragins, University of Wisconsin/Milwaukee, USA (Eds.)

“The flourishing positive scholarship movement attempts to shift
from models that focus on ‘what is wrong’ to ‘what is right’ Ex-
ploring Positive Relationships at Work adds a critical new area of
inquiry to this movement. Weaving together different disciplines,
levels of analysis and perspectives, this book will change the way
we think about relationships in organizational life.” - Leslie
Perlow, Harvard Business School

This edited volume brings together a select group of leading
organizational scholars for the purpose of developing a foun-
dation-setting book on positive relationships at work. Positive
Relationships at Work (PRW) is a rich new interdisciplinary
domain of inquiry that focuses on the generative processes,
relational mechanisms and outcomes associated with positive
relationships between people at work. This volume builds a
solid foundation for this promising new area of scholarly inquiry and offers a multidisciplinary
exploration of how relationships at work become a source of growth, vitality, learning and
generative states of human and collective flourishing. A unique feature of the book is the use of
a connecting commentator chapter at the end of each section.The Commentator Chapters, writ-
ten by preeminent scholars, uncover and discuss integrative themes that emerge within sections.

B L
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TABLE OF CONTENTS:

Series Foreword. A. P Brief and J.P Walsh. Part 1: Introduction. B.R. Ragins, J.E. Dutton, Positive
Relationships at Work: An Introduction and Invitation. Part 2: Positive Relationships: Individu-
als and Dyads. L.M. Roberts, From Proving to Becoming: How Positive Relationships Create a Con-
text for Self-Discovery and Self-Actualization. £.D. Heaphy, Bodily Insights: Three Lenses on Posi-
tive Organizational Relationships. R. W. Quinn, Energizing Others in Work Connections. B.R. Ragins,
A.K. Verbos, Positive Relationships in Action: Relational Mentoring and Mentoring Schemas in the
Workplace.M.G. Pratt, K.T. Dirks, Rebuilding Trust and Restoring Positive Relationships: A Com-
mitment-Based View of Trust. M.N. Davidson, E.H. James, The Engines of Positive Relationships
Across Difference: Conflict and Learning. J. Greenberg, Positive Organizational Justice: From Fair to
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