
“A timely book that fills a notable void – highlighting ethical issues that arise in applying quantitative tech-
niques. Leading researchers have written engaging chapters that probe matters often given less-than-adequate 
emphasis. A ‘must read’ for graduate students and professionals alike.” 

– Keith F. Widaman, University of California at Davis, USA

“The editors have assembled an impressive panel of contributors. This timely treatment of an important topic 
is sure to have a prominent place on the shelf of anyone who mentors graduate students or serves as a statistical 
consultant.” - Linda M. Collins, The Pennsylvania State University, USA

“This remarkable volume brings together experts who write about best-practice use of quantitative methods 
that will promote competence and therefore ethical use of these methods. I consider this Handbook to be essen-
tial reading for researchers who aim to demonstrate their integrity in the post-modernist era of science.” 

- Patrick E. Shrout, New York University, USA

“An original and informative volume that is filled with good advice to help make better choices about research 
design, data analysis, and the communication of research findings.” 

- Debbie S. Moskowitz, McGill University, Canada

“This book could be one of the most exciting to emerge in our field for many years, and could set the stage for a 
whole movement of attention toward treatment of ethical issues in Quantitative Psychology.” 

-Joe Rodgers, University of Oklahoma, USA
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This comprehensive Handbook is the first to provide a practical, interdisciplinary review of ethical issues as they relate to quantitative 
methodology including how to present evidence for reliability and validity, what comprises an adequate tested population, and what 
constitutes scientific knowledge for eliminating biases. The book uses an ethical framework that emphasizes the human cost of quan-
titative decision making to help researchers understand the specific implications of their choices. The order of the Handbook chapters 
parallels the chronology of the research process: determining the research design and data collection; data analysis; and communicat-
ing findings. Each chapter:

Explores the ethics of a particular topic •	
Identifies prevailing methodological issues •	
Reviews strategies and approaches for handling such issues and their ethical implications •	
Provides one or more case examples •	
Outlines plausible approaches to the issue including best-practice solutions.•	

This Handbook appeals to researchers and practitioners in psychology, human development, family studies, health, education, sociol-
ogy, social work, political science, and business/marketing. This book is also a valuable supplement for quantitative methods courses 
required of all graduate students in these fields.
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